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GEORGE  STRICKLER 


DONNA  GILL  RONALD  KOZIOL 


ALVIN  NAGELBERG  LUIGI  MENDICINO  DONALD  CASPER 


The  winners. 

When  our  people  do  on 

Alvin  Nagelberg  for  his  exclusive 

outstanding  job,  we  reward  them.  And  at 

stories  relating  to  the  closing  of  a  local 

the  Tribur^e,  there  is  no  greater  honor 

Savings  and  Loan  Association. 

than  the  Edward  Scott  Beck  Award 

Donald  Casper  for  a  portfolio  of 

for  writing,  reporting,  or  photography. 

striking  photos  taken  moments  after 

You're  looking  at  our  1968 

a  plant  explosion. 

Beck  Award  winners. 

Luigi  Mendicino  for  his  sensitive 

Sport  s  Editor,  George  Strickler 

and  moving  portrait  of  a  mother 

for  his  graphic  and  colorful 

with  her  daughter  rescued  from  a 

Olympic  coverage. 

near  drowning. 

Donna  Gill  for  her  drama-packed 

Good  people  who  did  a  great  job 

reports  on  the  Kennedy  funeral. 

in  1968.  We  salute  them. 

Ron  Koziol  for  his  revealing 
stories  on  the  Democratic  Convention 

Chic^joTribune 

demonstrators. 

Sindlinger  say: 
Man  who  buy 
whole  Globe 
get  much  less 
than  half  Boston 

Morning  and  EveningGlobe 
together  deliver  a  net  of 
only  910,000  readers. 

The  Herald  Traveler, 
only  578,000. 

One  reason  for  the  Globe’s 
low  net  is  duplication: 

34.2%  of  the  women  under  45 
who  read  the  Morning  Globe 
also  read  the  Evening  Globe. 


Boston  is  not  a  one 
newspaper  buy.  If  you’re 
going  to  tell  the  world 
what  you’re  going  to  sell 
In  Boston  you  need  the 
964,000  adults  within  the 
Greater  Boston  (50  mile) 
market  who  read  the 
Record  American  daily. 
Within  this  market  the 


Record 


American 


MORAL;  New  Sindlinger  study  exposes  all  the  double  talk  in  Boston  readership 
and  circulation  statistics.  Ask  Key  Market  Advertising  Representatives, 
Inc.,  for  your  copy,  honored  advertising  man,  or  you  not  using  your 
bean  in  Boston. 


(9VbW y&u  call 
boost  3^urad  lii\^e 

&pibfits  Jbr’69 

Newspaper  Advertising  Bureau,  Inc.,  the  Advertising  Research  Bureau  for  Community/Home- 
town  weekly  and  daily  newspapers,  can  help  you  secure  your  rightful  share  of  advertising  dollars. 


NABI  IS  YOUR  AD  BUREAU,  serving  community/home¬ 
town  newsoapers  exclusively.  Like  bureaus  which  serve  all  of 
your  competitors,  NABI  is  Research,  Promotion  and  Sales 
oriented.  It  works  for  you  at  all  advertising  levels  •  national, 
regional,  co-op  and  local/retail. 

To  be  successful  in  today’s  advertising  marketplace,  you 
must  PROVE  the  superiority  of  your  newpaper  and  your 
market  with  sound,  documented  reseach  and  promotion. 
Here  are  just  some  of  the  ways  in  which  NABI  can  work  for 
you: 

NABI  CAN  PROVE  YOUR  MARKET!  It  employs  the 
nation’s  foremost  research  specialists,  (such  as  Starch,  Niel¬ 
sen,  Simmons,  etc.)  to  conduct  readership  studies,  market 
surveys  and  other  related  research  programs. 


Bureau  task-force  presentations  to  agencies/advertisers.  Other 
promotion  material  will  include  news  releases,  trade  pub¬ 
lication  advertising,  etc. 

NABI  WILL  BE  YOUR  INFORMATION  CENTER!  Monthly 
bulletins  to  members  will  detail  general  Bureau  plans  and 
activities;  expand  on  research  projects  and  results;  review 
sales,  advertising  and  marketing  highlights;  and  outline 
promotional  programs  and  activities. 

WHO  IS  BEHIND  NABI?  Its  prime  motivator  is  Warren 
Grieb,  former  Executive  Vice  President/General  Manager  of 
American  Newspaper  Representatives,  Inc.  Behind  Mr.  Grieb 
and  his  staff  will  be  a  Board  of  Directors  who  will  represent  a 
cross  section  of  the  newspaper  advertising  and  business 
community.  Thus,  NABI  is  structured  as  your  organization. 


NABI  WILL  PROFILE  YOUR  READER  AUDIENCE!  At 
last  you  will  be  provided  documented  proof  of  adver¬ 
tising/editorial  readship,  ad  cost  efficiency  and  effectiveness. 
Market  surveys  will  reveal  figures  on  home/auto  ownership, 
products  purchased,  brand  preferences,  demographic  break¬ 
downs  (by  age,  sex,  income,  occupation,  etc.)  •  the  same  sales 
backup  data  used  by  your  competitors. 

NABI  WILL  BE  YOUR  PROMOTION  ARM!  As  each 
research  project  is  completed,  you  (and  your  state  and 
national  sales  reps)  will  receive  the  research  findings  in  report 
or  visual  presentation  form.  It  also  will  serve  as  the  basis  for 


WHAT  IS  THE  COST  OF  NABI  MEMBERSHIP?  So  little,  (as 
the  dues  schedule  below  indicates)  that  just  one  new 
account. ..one  new  idea. ..or  one  research  project  or  presen¬ 
tation  could  more  than  justify  your  annual  dues.  In  fact, we 
are  so  certain  of  the  success  of  our  program 
that  we  will  even  REFUND  YOUR  DUES 
IN  TOTAL,  if  you  are  not  satisfied  that  we 
helped  to  improve  your  advertising  pos¬ 
ition  in  1969!  To  start  reaping  your  many 
NABI  benefits,  return  the  coupon  below  - 
Warren  Grieb  NOW! 


WEEKLY  DUES  SCHEDULE 


Circulation  Size 

Annual  Dues 

Less  than  1 .000 

S  36.00 

1,000  to  2,500 

48.00 

2,500  to  5,000 

60.00 

5,000  to  7,500 

72.00 

7,500  to  10,000 

96.00 

10,000  and  over 

120.00 

DAILY  DUES  SCHEDULE 

Less  than  5,000 

S  96.00 

5,000  to  7,500 

108.00 

7,500  to  10,000 

120.00 

10,000  to  15,000 

144.00 

15,000  to  20,000 

180.00 

20,000  to  30,000 

240.00 

m||  Box  214 

Westport,  Conn.  06880 

dl  NEWSPAPER  ADVERTISING  BUREAU,  INC. 

I  Box  214,  Westport,  Conn.  06880 

Gentlemen: 

Please  start  our  NABI  membership  immediately.  Our  newspapers 

total  (paid  plus  free)  circulation  is - 

(  )  Check  enclosed.  (Deduct  1 for  cash  discount)  (  )  Bill  us. 

Name _  Title - 

Newspaper _ 

Address - 


City _  State _ Zip - 

(  )  Weekly  (  )  Daily  (  )Single  or  (  )  Multiple  Ownership 


Kemp  Creative 
Engineering 
will  reduce 
your  cost  of 
remelting 
stereo  metal. 


Kemp  engineered  automatic  remelt  systems 
eliminate  manual  handling  of  plates.  Molten 
metal  is  stored  at  casting  temperatures  for  pipe 
line  delivery  to  the  casting  furnaces.  You  save 
time,  reduce  wasted  floor  space,  and  apply  heat 
at  maximum  efficiency. 

Whether  you  heat  with  gas  or  electricity,  Kemp 
engineering  provides  melting  efficiency  at  lower 
manpower /fuel  costs. 

Write  for  Brochure  K-30  and  get  Kemp’s  slant 
on  remelting  stereo  metal.  The  C.  M.  KEMP 
Manufacturing  Company,  Dept.  17,  Glen  Burnie, 
Maryland  21061. 

K^MIP 

CREATIVE  ENGINEERING 


EDITOR  &  PUBLISHER  CALENDAR 

( 

JANUARY 

18- 19 — Oregon  Newspaper  Publishers  Association  Production  Conferenc*. 
Blue  Ga^en  Restaurant,  Dallas. 

19- 21 — Northeastern  Classified  Advertising  Managers  Association,  Belmont  i 
Plaza  Hotel,  New  York  City. 

19-31 — Seminar  for  managing  editors  end  news  editors.  American  Prau  i 
Institute,  Columbia  University,  New  York. 

22- 25 — Internationel  Newspaper  Advertising  Executives.  Conrad  Hilton  i 

!  Hotel,  Chicago.  I 

23- 25 — Idaho  Press  Association.  Downtowner  Motel,  Boise. 

23-25 — Short  course  for  advertising  staff.  Maryland-Delawara  Press  Associt-  ^ 

I  tion.  Sheraton-Belvedere  Hotel,  Baltimore, 

j  24-25 — Texas  Press  Association,  Royal  Coach  Inn,  Houston. 

27-31 — Northwest  Newspeper  Advertising  Sales  Seminar.  University  of 
Oregon,  Eugene. 

^  31-Fob.  I — Wisconsin  Press  Photographers  Workshop.  Ramada  Sands,  Mil.| 

waukee.  • 

FEBRUARY  ' 

j  2-4 — Now  York  State  Society  of  Newspaper  Editors.  Statler  Hilton  Hotel, 

Buffalo. 

2-14 — Seminar  for  sports  editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

4-9 — California  Newspaper  Publishers  Association,  Fairmont  Hotel,  S#n 
Francisco. 

6- 7 — New  Jersey  Press  Association  Newspaper  Production  Conference.  Shel¬ 

burne  Hotel,  Atlantic  City,  N  J. 

j  6-8 — Pennsylvania  editors'  seminar.  Penn  Harris  Motor  Inn,  Harrisburg.  | 

13-15 — Ohio  Newspaper  Association.  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

13-15 — Alabama  Press  Association.  Carriage  Inn,  Huntsville. 

13-15— South  Carolina  Press  Association.  Wade  Hampton,  Columbia. 

13-15 — New  York  Press  Association.  Hotel  Syracuse,  Syracuse. 

13- 19 — Accredited  Home  Newspapers  of  America.  Mountain  Shadows. 
Scottsdale,  Arizona. 

14- 15 — Oregon  Press  Conference.  Eugene  Hotel,  Eugene. 

14-16 — Utah  Press  Association.  Hotel  Utah,  Salt  Lake  City. 

16-18 — ^Texas  Daily  Newspaper  Association.  Captain  Shreve  Hotel,  Shreve¬ 
port,  La.  ( 

16-19 — Southern  Classified  Advertising  Managers  Association.  Hotel  RIce,lj 
'  Houston.  ^ 

j  17-19 — ^American  Advertising  Federation.  Conference  on  Government 

Affairs.  Staffer  Hilton  Hotel,  Washington. 

19- 22 — Georgia  Press  Institute.  University  of  Georgia,  Athens,  Ga. 

21- 23 — Miuinippi  Valley  Classified  Advertising  Managers  and  National 

Classified  Supervisors  Clinic,  LaSalle  Hotel,  Chicago.  I 

22- 24— Midwest  Newspaper  Advertising  Executives  Association,  Hotel  i 
President,  Kansas  City,  Mo. 

j  23-25 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago,  I 

23- March  7 — Seminar  for  newspaper  advertising  executives.  API,  Columbia 

University.  I 

24- 25— New  England  Newspaper  Advertising  Executives  Association.  Parker  | 

House,  Boston.  i 

26- March  I — Associated  Court  and  Commercial  Newspapers.  Port-o-Call, 
St.  Petersburg,  Fla. 

27- March  I — Maryland-Dataware  Press  Association.  Sheraton-Balvadara 
I  Hotel,  Baltimore. 

28- March  4— Now  York  State  Publishers  Association.  Nassau  Beach  Hotel, 
Nassau,  The  Bahamas. 

MARCH 

7- 8 — Newspaper  Advertising  Executives  Association  of  the  Carolinas.  Jack 

Tar  Poinsett,  Greenville,  S.C. 

8- 9 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Hotel 

Pick-Fort  Hayes,  Columbus. 

9- 11 — SNPA  Mechanical  Conference  (Western  Division),  Skirvin  Hotel, 

Oklahoma  City. 

9-21 — Seminar  on  newsplctures.  American  Press  Institute,  Columbia  Uni¬ 
versity. 

13- 15 — Minnesota  Newspaper  Association.  Hilton  Hotel.  St.  Paul. 

14- 16 — Northwest  Mechanical  Conference.  Minneapolis. 

15- 17 — Midwest  Circulation  Managers  Association.  Muehlebach  Hotel 
Kansas  City,  Mo. 

16- 21 — Penney-Missourl  Awards  Women's  Page  Workshop.  University  of 
Missouri,  Columbia,  Mo. 

20- 22 — National  Newspaper  Association  Government  Relations  Workshop,  j 

Hotel  Washington,  Washington,  D.C.  | 
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hour 

news  zona 


News  flows  in  to  The  Washington  Post  from  every 
time  zone  around  the  world.  Assistant  managing  editor 
Philip  Foisie  directs  what  he  calls  "this  expensive  effort 
to  gather  foreign  news  firsthand.” 

Gathering  it  are  15  Washington  Post  correspondents 
stationed  overseas  and  other  staff  writers  abroad  on 
special  assignment.  Correspondents  of  the  Los  Angeles 
Times,  London  Sunday  Times,  Observer  and  Man¬ 
chester  Guardian,  whose  stories  reach  Washington  the 
day  they’re  written.  Six  major  news  agencies.  More 
than  a  score  of  special  contributors  around  the  world, 
and  the  writers  of  noted  publications  such  as  the  Finan¬ 
cial  Times  and  the  Economist. 

The  Post’s  communication  centers  in  Ldndon  and 
Paris  channel  the  flow  directly  to  Washington.  The 
result  is  one  of  the  world’s  outstanding  presentations 
of  foreign  news,  produced  for  the  world  capital  that 
needs  it  most.  And  delivered  to  its  doorsteps  every 
morning  at  6:00  a.m.  Washington  Post  carrier  time. 


Washington  Post  assistant  managing 
editor  Philip  Foisie. 


The  Washington  Post 


First  in  circulation  .  ,  .  first  in  advertising  .  ,  .  first  in  awards 


A  member  of nenfspaper  / 


Rtprcstnled  by:  Gtntral— Sawyer,  Ferguson,  Walker.  Financial— Grant  Webb 
&  Co.  Hotels  gi  Resorts — Metropolitan  Publishers  Representatives,  Inc.,  Lou 
Robbins  (N.Y.  and  N.J.).  Comics — Puck.  Rotogravure— Metropolitan  Sunday 
Newspapers.  International- International  Herald  Tribune,  Paris:  The  United 
Kingdom,  Europe  and  India;  Antonio  Sambrotta.  Rome;  Italy;  Media  Representa¬ 
tives  Inc.,  Manila,  Tokyo:  The  Far  East;  Epoch  Publicity  Agency,  Taipei:  Taiwan; 
Parker  Associated  Representations  (PW.)  Ltd.,  Sydney:  Australia;  C.  K.  Beckett, 
Auckland:  New  Zealand;  G.  Enriquez  Simoni,  Perea  y  Cia,  Mexico  City:  Mexico. 
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YOU’VE  DONE  IT  NOW,  Jim  Ellis  of  the  loplin  (Mo.)  Globe, 
with  your  Copy  Readers  .4re  People  business!  “I  suggest,”  howls 
Jay  Russell,  former  Fourth  Estater  turned  flaek,  "that  he  seek 
out  another  name.  His  has  a  doubtful  connotation.  Shorten  the 
name  with  its  initials  and  what  do  you  get?  Baloney!”  Russell, 
an  account  exec  with  Sobers  &  Sahinson,  lets  us  in  on  a  super- 
duper  company  top  secret.  “We  are,”  he  whispers,  “submitting 
a  plan  whereby  a  Ph.H  (?)  will  be  added  to  the  Spurrlows,  a 
vocal  and  instrumental  group  that  puts  on  a  safety  revue  as  part 
of  Chrysler’s  Driver  Education  program.  That’s  a  Philosopher  of 
the  Highways,  and  he  sports  the  obvious  monicker,  Carfucius. 
Herewith,  some  of  his  utterances:  "Carfucius  say:  End  your 
speeding  or  it  will  speed  your  ending,’  and,  ‘Whale  of  time  behind 
wheel  brings  wail  of  siren  at  heel.’  ”  (]an’t  wait  for  their  dulcet 
tones.  In  the  meantime  we  have  to  ask  ourselves:  “Are  PR  men 
people?”  “Of  course,”  declares  Connecticut  PR  consultant  l.ou 
Edman — and  he  sends  along  a  plastic  pocket  secretary  with  a 
fitting  inscription  as  proof.  The  gilt  inscription:  “PR  MEN  ARE 
PEOPLE.”  One  college,  we  understand,  is  offering  a  PR  course 
called  “The  Flacks  of  Life.” 
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THE  If  ALL  STREET  JOURNAL  reports  that  the  editors  of  the 
Labor  Department’s  new  manpower  magazine  last  September  as¬ 
signed  their  lead  article  for  the  first  edition  to  none  other  than 
Ceorge  Shultz,  Nixon’s  Secretary  of  Labor.  How's  that  for  a  larky 
coincidence?  .  .  .  “THE  NEEDLE"  columnist,  Harold  Coffin,  com¬ 
menting  on  the  Equal  Employment  Opportunity  bureaucrats  who 
want  to  eliminate  “.Male”  and  “Female”  headings  in  Help  Wanted 
ads:  “Looks  like  we’ve  finally  succeeded  in  making  work  so 
easy  that  women  will  have  to  do  it  all  ...  A  lonely  heart  ad 
will  have  to  be  edited  to  read:  ‘Rich  bachelor  wants  to  meet 
attractive  woman  OR  man.  Object:  Matrimony  or  a  punch  in 
the  nose.’  ” 


LIGHT  LUNCH 

Food  for  thought,  1  profess 
Is  the  fare  in  the  daily  press. 

But  if  your  thoughts  demand  cuisine.  .  . 

You’ll  find  that  in  a  magazine. 

—Frank  Tyger,  Trenton  (N.J.)  Times 
*  *  * 

THE  CHICAGO  DAILY  NEWS  reports  its  “Beeline”  (“fastest 
line  in  town”)  (^&A  column  has  received  more  than  175,000  phone 
calls  and  letters  in  just  one  year.  “With  honeyed  words  or 
stinging  wit,”  says  a  Daily  News  promotion  ad,  “our  busy  bees 
have  helped  thousands  of  readers  .  .  .  and  has  provided  hours 
of  fascinating  reading.”  Sounds  like  something  to  buzz  about. 


HEADY  HE.\D  DEPT:  Presses  at  the  Jacksonville  (Fla.)  Times- 
Union  became  inoperative  recently  and  moved  a  sharp  rim  man 
to  write  this  head:  “Our  Pressmen/ Have  Tough/ Hoe  to  Roll”  .  .  . 
Bannered  the  Salt  Lake  Tribune  over  an  AP  story  out  of  Louis¬ 
ville,  Ky.,  concerning  a  medicare  patient  who’s  listed  as  dead— 
but  is  very  much  alive  and  protesting:  “Look  Alive  ’Cause  She's 
Dead  Right!”  ...  Two  from  the  Blytheville  (Ark.)  Courier  News: 
“Baby  Jesus  Is  Missing  From  Capitol”  (a  statue,  you  dope!)  and 
“TV  Moguls  Seek  ‘Heldi-ng’  Place”  (over  the  story  of  the  Oakland- 
Jets  preempting)  .  .  .  The  Schenectady  (N.Y.)  Gazette  somehow 
wrote:  “Fish  Heads  for  Congress  After  Naming  2  to  Staff”  over 
the  story  of  Congressman-elect  Hamilton  Fish  Jr’s,  trip  to  Viash- 
iiigton  ...  A  compositor  at  the  Atlanta  (Ga.)  Constitution  must 
have  become  tongue-tied  on  the  27th  of  last  month— the  day  the 
astronauts  returned  from  the  moon.  Somehow  the  you-know-what- 
head  came  out:  “Orbituaries”  .  .  .  And  two  from  the  W'ashington 
(D.C.)  Daily  News:  “My  .Mammary  Done  Told  Me”  (about  cows 
Si  cold  electric  milking  machines)  and  “Expectant  Mother  Unex¬ 
pecting”  (over  the  story  of  the  unexpectant  New  York  mother)  . .  ■ 


An  all-advertising  feature  for: 

EDITORS  AND  NEWSMEN 
PUBLIC  RELATIONS  EXECUTIVES 


Minimum-size  six-line  listings,  set  in  easy-to-read 
eight-point  Vogue,  in  three  column  format,  may  be 
cantracted  on  a  13-time  consecutive  insertion  basis. 

See  this  new  feature  on  page  33. 

Write  E&P,  850  Third  Are.,  New  York,  N.Y.  for  free  kifl 

RATES:  Base  rate,  $3.00  per  line,  based  on  six-line  minimum.  $2.90 
per  line  for  individual  listing  in  excess  of  minimum,  or  multiple 
listings  up  to  five  inches  in  a  single  issue.  Minimum  contract  (6 
lines  for  13  consecutive  weeks),  $234.  Frequency  discounts  available. 


NBC  wordsmith  Edwin  Newman  introduced  NBC’s  Nixon- 
watcher  Herbert  Kaplow  at  a  Foreign  Policy  Association  assem¬ 
blage  by  reading  a  sentence  from  a  biog  prepared  by  NBC’s 
publicity  shop.  “Kaplow,”  it  read,  “was  with  Nixon  when  he  was 
stoned  .  .  .”  (after  long  pause)  “.  .  .  by  a  mob  in  Caracas.” 
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.we  often  wonder  what  the  other  two  are 


(that's  t> 
readership!) 


The  active  I 
read  The  News. 
After  alLThe  News 
is  Bufyo. 
(that’s  leadership!) 

Buffalo 

Evening 

News 


Represented  nationally  by  Story  &  Kelly-Smith. 


Editor  61. 


Robert  U.  Brown 
Publi*hor  and  Editor 


Publisher 

•  THE  FOURTH  ESTATE 

James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Measber,  Audit 
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Guild  Strike 

After  a  week-long  strike  against  the  Associated  Press,  the  American 
Newspaper  Guild’s  Wire  Sers'ice  Guild  agreed  to  submit  AP  con¬ 
tract  pro|X)sals  to  its  membership.  The  offer  of  wage  increases  is 
essentially  the  same  as  the  AP  had  offered  before  the  strike  was  called. 
Guild  officers  recommended  that  their  members  reject  the  contract 
proposals. 

But,  why  couldn’t  this  proposition  have  been  voted  upon  by  Wire 
Service  Guild  members  before  they  walked  out  on  strike?  Why  did 
they  have  to  go  through  the  motions  of  a  disruptive  strike,  which 
failed  to  accomplish  anything  except  force  AP  executives  and  super¬ 
visory  help  to  work  harder  to  keep  the  wires  operating,  before  Guild 
members  had  a  chance  to  say  “yes”  or  “no”  on  the  AP’s  offer? 

The  answer  to  that  is  probably  “bad  judgment.”  The  Guild  counted 
on  sup|>ort  from  the  Telegraphers’  Union  and  Guild  officers  also 
probably  had  exjiected  Guild  members  on  newspapers  to  refuse  to 
handle  .\P  copy.  Some  of  them  did  momentarily.  But  it  is  to  their 
credit  that  they  all  soon  realized  the  secondary  lioycott  aspects  of 
their  actions  and  continued  to  perform  their  normal  duties  on  AP 
copy  as  w'ell  as  other  copy. 

It  may  not  be  known  until  after  E8cP  is  off  the  press  whether  mem¬ 
bers  of  the  WSG  voted  to  continue  or  to  end  the  strike  on  the  basis 
of  the  wage  offer.  At  least  they  had  a  chance  to  vote  on  the  issues 
which  they  should  have  had  before  the  picket  lines  were  established. 


Lesson  of  Satevepost 

Some  people  have  interpreted  the  demise  of  the  Saturday  Evening 
Post  as  an  indication  that  the  magazine  business  has  come  uptpn  hard 
times  and  that  competition  from  television  has  siphoned  too  many 
advertising  dollars  from  that  medium. 

The  same  logic  was  applied  to  the  newspaper  business  a  few  years 
ago  when  the  newspapers  of  New  York  City  suffered  a  drastic  reduc¬ 
tion  through  consolidations,  mergers  and  suspensions. 

The  gossips  have  been  wrong  in  both  cases.  The  troubles  of  news¬ 
papers  in  New  York  had  absolutely  no  relation  to  the  healthy  state  of 
newspaper  publishing  elsewhere  in  the  country.  Similarly,  the  death 
of  Satevepost  does  not  in  any  way  indicate  the  entire  magazine  busi¬ 
ness  is  sick. 

The  nation’s  newspapers  in  particular  should  not  be  mislead  into 
believing  that  one  of  its  competitors,  magazines,  has  had  it  and  is  on 
its  way  out.  On  the  contrary,  many  of  them  are  thriving  and  becom¬ 
ing  more  and  more  competitive  with  newspapers  because  of  their  re¬ 
gional  editions.  Two  years  ago  about  20%  of  Time  magazine  domestic 
revenues  came  from  regional  advertisers.  In  1968  it  amounted  to  23%. 
Don’t  w'rite  off  national  magazines  just  because  the  Post  folded,  any 
more  than  people  should  write  off  the  newspaper  business  because  a 
couple  disappeared  in  New  York  City. 
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STUDENT  HELP 

Newspaper  executives  and  production 
people  are  apparently  much  more  aware 
of  good  public  relations  than  newspaper 
promotion  managers. 

Kent  De  Felice,  a  graduate  student  un¬ 
der  my  guidance,  is  doing  a  survey  on  the 
impact  of  process  color  on  newspaper 
advertising.  He  sent  questionnaires  to  102 
newspapers,  picked  at  random  with  two 
respondents  from  each  state  and  Puerto 
Rico.  There  have  been  an  incredible  86 
responses.  These  were  not  perfunctory 
ones,  either;  they  were  highly  compre¬ 
hensive  and  useful.  Many  people  sent 
additional,  unsolicited  materials,  some 
with  mailing  charges  as  high  as  $4.  The 
results,  which  will  be  made  available  to 
the  industry,  should  be  valuable  to  all 
newspapers  offering  color. 

On  the  other  hand,  14  students  in  an¬ 
other  class  each  wrote  to  one  promotion 
manager.  They  kept  their  questions  to  the 
point;  a  reply  would  have  taken  only  a 
few  minutes.  Only  three  men  bothered  to 
answer.  It  may  not  be  coincidence  that  not 
a  single  one  of  those  students  is  now  in  a 
newspaper  career  although  all  set  out  in 
that  direction. 

If  we  want  good  young  people  to  enter 
—and  stay  in — newspapering,  we  must 
make  sure  that  they  are  extended  at  least 
rudimentary  courtesy  in  their  early  con¬ 
tacts  with  the  industry.  The  respondents 
to  Mr.  De  Felice  did  far  more  than  that. 

Edmund  C.  Arnold 
Chairman,  Graphic  Arts  Dept., 

School  of  Journalism,  Syracuse  University 
Syracuse,  N.Y. 
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Warren,  Cincinnati  Enquirer 

•CONGRATULATIONS,  FRANK!  WHAT'S  HE  GOING  TO  BE  WHEN  HE  GROWS  UP?' 


WOMAN’S  PAPER 

I  was  most  interested  in  reading  of  the 
new  papers  in  New  York  City,  the  Column  I  read 

and  the  Carousel,  particularly  of  the  Car-  on  “sm 

ousel  and  its  being  “something  new  under  sents  a 

the  sun,  after  all.”  munica 

Especially  interesting  was  the  “fact”  It  is 

carefully  documented  by  the  New  York  with  go 

Times  and  the  American  Newspaper  Pub-  Obvi( 

lishers  Association  that  the  Carousel  is  “rules” 
“the  very  first  women’s  newspaper.”  ards  dc 

I  would  call  their  attention  (and  that  we 

yours)  to  the  newspaper  established  in  pear  tc 
the  fall  of  1834  titled  Woman,  under  the  necessa 
editorship  of  someone  who  adopted  the  publish 

name  of  “Ann  Oddbody.”  ment.” 

“There  is  a  paper  Man  published,”  At  a 

wote  the  editor  in  the  first  issue;  “why  betweei 

shall  not  a  paper  Woman  be  also  seen  from  tl 

daily  in  the  city  of  Gotham?”  the  “ne 

While  this  paper  seems  to  have  been  good  ti 

short  lived,  on  April  23,  1836,  William  strict  a 

Newell  established  another  penny  news-  in  1968 

paper  as  a  New  York  City  daily,  the  News 

“Ladies’  Morning  Star.”  of  a  m 

We’re  still  waiting  to  see  that  “some-  particu 

thing  new  under  the  sun.”  are  pro 

Larry  C.  Jackson  commu 

Editor,  ing  thi 

Citizen  Newspapers,  all  met 

Austin,  Texas  they  a 

editor  sc  publisher  for  January  18,  1969 


GOOD  TASTE 

I  read  your  interesting  report  (Dec.  21) 
on  “smut.”  I  agree  with  you — this  pre¬ 
sents  a  real  problem  for  anybody  in  com¬ 
munications  these  days. 

It  is  difficult  to  “tell  it  like  it  is”  and 
with  good  taste  and  good  manners. 

Obviously,  there  are  no  hard  and  fast 
“rules”  that  can  or  should  apply.  Stand¬ 
ards  do  change  and,  in  changing,  things 
that  were  unacceptable  years  ago  now  ap¬ 
pear  to  be  “more”  acceptable — but  not 
necessarily  to  everyone,  so,  if  you  are 
publishing  for  “everyone,”  it  is  “a  puzzle¬ 
ment.” 

At  age  68V2>  I  And  myself  struggling 
between  a  sense  of  good  taste — a  heritage 
from  the  era  in  which  I  grew  up — and 
the  “new”  era.  Personally,  I  still  opt  for 
good  taste  without,  I  hope,  placing  too 
strict  a  constriction  on  what  is  good  taste 
in  1968-69. 

Newspapers  and  magazines  as  a  part 
of  a  newspaper  (like  Parade),  are  in  a 
particularly  difficult  position  because  they 
are  probably  the  most  basic  and  universal 
communications  media  in  existence.  Hav¬ 
ing  this  sort  of  access  to  all  homes  and 
all  members  of  the  family  who  can  read, 
they  are,  of  necessity,  more  restricted 


than  special  interest  publications  such  as 
Playboy,  etc.  That’s  why  I  believe  that 
newspapei;B  which  have  not  gone  all  the 
way  in  spelling  out  fully  the  “obsceni¬ 
ties,”  are  doing  the  “right”  thing. 

Arthur  H.  Motley 

President, 

Parade, 

New  York 

Short  Takes 

The  first  C-141  Starlifter  jet  bringing 
15,500  American  servicemen  to  Germany 
for  maneuvers  landed  here  today. — 
Seattle  Times. 

Clergymen  View  Sex  in  Classes. — 
Idaho  Sunday  Statesman. 

• 

(They)  disqualified  Ruth  because  he 
was  a  glutton  wto  drank  whisky  and 
ssed  naughty  wores. — Shreveport  Times. 

• 

Jack  Dempsey  vaulted  to  ring  im¬ 
morality  by  taking  the  crow’n  from 
Willard. — Salt  Lake  Tribune. 

• 

Standing  said  the  curse  will  be  oper¬ 
ated  by  the  City  Recreation  Department. 
— Norfolk  Ledger-Star. 
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Among  other  things, 
The  New^brkTimes  in  1968 
won  its  35th  Pulitzer  award 


'to  J.  Anthony  Lukas  for  “distin-' 
guished  local  reporting”  of  murder 
,  in  a  hippie  community 


...published  a  record 
86,400)000  lines  of  advertising 

^  up  3,300,000  over  last  year  ^ 

saw  the  Sunday  Times  Magazine 
lead  all  U.S.  magazines  in 
total  advertising  linage 
for  the  11th  straight  year 


with  the  most  linage  it’s  ever  run 


...and  sponsored  the  most 
thorough  study  of  its  readers 
ever  done  for  a  single  newspaper 


‘Tomorrow's  Markets  Today:  A' 
Study  of  The  New  York  Times 
,  Reader.” 


A  powerful  story  of  editorial 
achievements,  advertising  records, 
and  revealing  new  audience  study. 
Sales-minded  advertiserswill  profit 
oy  talking  to  their  New  York  Times 
advertising  representative  about  it. 
Then  to  the  better-income,  better¬ 
buying  New  York  Times  audience. 

®l)c  ^'cU^  ijork 

"All  the  News  That's  Fit  to  Print" 


j  Monopoly  or  ‘Two  Voices^ 

i  Tucson  ‘agency’  agreement 
reviewed  in  Supreme  Court 


I*  Hy  laither  A.  HuhIoii 

n  Washington 

I  Tho  Supreme  Court,  after 
(hearing  an  hour  of  arguments 
on  Wednesday  (January  15), 
took  under  advisement  the 
J  Tucson  Case  involving  the  issue 
of  whether  joint  operating 
agreements  between  two  news- 
1  papers  violate  per  se  the  anti- 
I  trust  laws. 

The  case  came  to  the  highest 
court  on  appeal  from  the  judg¬ 
ment  of  a  federal  district  court 
in  Arizona  that  an  agreement 
between  the  Tucson  Daily  Citi¬ 
zen  and  the  Arizona  Daily  Star 
was  in  effect  a  conspiracy  to 
suppress  competition  and  there¬ 
fore  violated  the  Sherman  Act, 
I  the  basic  antitrust  statute. 

I  The  Tucson  agreement  ha.s 
been  in  effect  since  1940  but  it 
I  was  not  until  January  4,  1965 

(that  the  Department  of  Justice’s 
.\ntitrust  Division  challenged  it. 

Covemnicnt's  assertion 

!  The  basic  contention  of  Daniel 
I  M.  Friedman,  an  attorney  in  the 
office  of  the  Solicitor  General 
1  who  argued  for  the  Government, 
I  was  that  the  purpose  of  the 
Tucson  agreement  was  to  “de¬ 
stroy  every  vestige  of  competi¬ 
tion”  in  the  area  served  by  the 
two  newspapers.  He  scoffed  at 
the  claim  of  the  newspapers  that 
the  purpose  was  to  pre.serve 
competition  in  news  and  edito¬ 
rial  departments  by  means  of 
joint  commercial  operations  that 
would  save  the  Citizen  from  en¬ 
forced  suspension  of  publication 
because  of  financial  distress. 

The  thrust  of  arguments  pre¬ 
sented  by  Richard  J.  MacLaury, 
representing  Tucson  News¬ 
papers,  was  that  the  joint  agree¬ 
ment  was  not  anticompetitive 
within  the  compass  of  the  anti¬ 
trust  laws  and  that  the  Arizona 
judge  had  erred  in  holding  that 
it  was.  He  insisted  that  the 
agreement  was  entered  into 
Mlely  to  prevent  a  newspaper 
in  financial  difficulty  from  going 
out  of  business  and  in  so  doing 
preserve  two  editorial  voices  in 
the  Tucson  community. 

Although  he  made  no  mention 
of  similar  agreements  in  other 


cities,  of  which  there  are  22  in¬ 
volving  44  newspapers,  or  the 
threat  of  the  Justice  Depart¬ 
ment  to  proceed  against  some  of 
them  if  it  wins  the  Tucson  Case, 
.MacLaury  told  the  court  that 
the  situation  in  Tucson  was  not 
peculiar  to  that  city  and  that 
the  economics  of  the  newspaper 
industry  had  made  similar  ar¬ 
rangements  necessary  elsewhere. 

MacLaury  urged  the  court  to 
apply  the  “rule  of  reason”  to  the 
case  and  decide  that  an  agree¬ 
ment  entered  into  to  prevent  a 
failing  newspaper  from  going 
out  of  business  and  keep  alive 
competition  in  news  and  edito¬ 
rials  was  not  a  conspiracy  to 
stifle  competition  within  the 
meaning  of  the  Sherman  Act. 

MacLaury  told  in  some  detail 
what  the  financial  and  competi¬ 
tive  situation  in  Tucson  was  at 
the  timfe  the  agreement  was 
made  and  what  it  is  now’.  In 
response  to  a  question  from  Jus¬ 
tice  John  M.  Harlan,  he  said 
that  the  Star’s  circulation  in 
1940  was  2,000  greater  than  the 
Citizen’s  and  that  the  Star  con¬ 
trolled  50  percent  more  adver¬ 
tising  than  its  competitor.  The 
Star  made  an  annual  profit  of 
about  $25,825  while  the  Citizen’s 
annual  losses  averaged  approxi¬ 
mately  $23,5.50,  he  said. 

Despite  the  losses  the  paper 
had  sustained,  William  A.  Small, 
majority  owner  of  the  Citizen, 
was  prepared  to  continue  opera¬ 
tion  of  the  paper  but  did  not  feel 
that  he  could  carry  the  losses 
any  longer  without  outside 
financing.  This  was  not  available 
and  Small  was  faced  with  the 
alternatives  of  quitting  or 
merging  the  Citizen  with  the 
Star  under  conditions  that  would 
have  made  Tucson  a  monopoly 
newspaper  town.  Instead,  the 
court  was  told,  he  entered  into 
the  joint  pact  with  the  Star  and 
kept  two  papers  going  as  sepa¬ 
rate  news  and  editorial  entities. 

Extended  to  1990 

When  Harlan  asked  how  the 
agreement  could  be  dissolved, 
.MacLaury  replied  it  could  be 
done  only  by  consent  of  both 


parties.  Originally  a  25-year 
term  agreement,  it  has  been  ex¬ 
tended  to  1990,  unless  ended  by 
court  decree. 

The  judgment  of  the  district 
court,  however,  does  not  abro¬ 
gate  the  entire  agreement.  It 
requires  revision  of  the  pact  to 
eliminate  the  joint  operation  of 
circulation  and  advertising  de¬ 
partments  which  the  Justice 
Department  contends  constitute 
price-fixing  and  profit-pooling 
forbidden  by  the  antitrust  laws. 
Continuation  of  joint  produc¬ 
tion  and  distribution  arrange¬ 
ments,  not  considered  violative 
of  antitrust  laws,  is  permitted 
as,  of  course,  are  the  separate 
editorial  and  news  operations. 

Friedman  argued  that  the 
“failing  newspaper”  defense  does 
not  justify  the  price-fixing, 
profit-pooling  and  market  divi¬ 
sion  lestraints  in  the  Tucson 
agreement.  He  said  that  the 
essential  elements  of  the  failing 
company  defense  had  not  been 
established  in  the  Arizona  pro¬ 
ceedings. 

For  one  thing,  Friedman 
argued,  the  Citizen  was  not  a 
failing  newspaper  as  long  as 
Small  was  capable  of  financing 
it.  Justice  Potter  Stew’art  asked 
whether  a  newspaper  could  not 
l)e  considered  to  be  failing  “if  a 
multimillionaire  ow’ned  all  the 
stock  and  was  willing  to  pay  the 
losses.”  Friedman  answered  that 
since,  in  1940,  Small  was  still 
footing  the  losses  and  did  not 
close  down  the  paper  it  was  not 
a  failing  newspaper  at  that 
time.  In  fact,  he  said,  circulation 
and  advertising  were  going  up 
and  the  outlook  for  the  paper 
was  less  bleak  than  it  had  been 
previously. 

MacLaury  disputed  Fried¬ 
man’s  contention,  asserting  that 
Small’s  income  in  1940  was  not 
enough  to  keep  the  paper  alive 
and  that  the  agreement  with 
the  Star,  instead  of  having 
elimination  of  competition  as  its 
purpose,  was  necessary  to  pre¬ 
serve  independent  editorial 
voices. 

Justice  Byron  White  asked 
Friedman  whether  there  was 
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not,  in  effect,  a  merger  of  the 
papers  in  1940,  and  the  merger 
was  not  challengetl  by  the  Jus¬ 
tice  Department  under  Section 
7  of  the  Claj’ton  Act.  Friedman 
acknowledged  that  there  had 
l)een  no  challenge  at  that  time 
but  asserted  that  there  was  a 
technical  difference  between  an 
operating  agreement  and  an 
actual  merger.  Because  “the 
nature  and  probable  effect  of 
appellants’  joint  operating 
agreement  differ  significantly 
from  a  merger,  the  failing  com- 
I)any  defen.se  available  in  merg¬ 
er  ca.ses  should  not  be  extended 
to  protect  appellants’  arrange¬ 
ment,”  Friedman  asserted. 

Answering  a  question  by  Jus¬ 
tice  Harlan,  Friedman  declared 
that  normal  antitrust  principles 
were  violated  by  the  price-fix¬ 
ing,  profit-pooling  and  similar 
j)rovisions  of  the  Tucson  pact 
and  that  the  judgment  of  Judge 
Walsh  in  the  Arizona  court 
should  be  affirmed. 

MacLaury’s  answer  was  that 
the  Tucson  pact  was  not  a  con¬ 
spiracy  to  stifle  competition 
but  an  agreement  to  save  a 
financially  embarrassed  news¬ 
paper  from  extinction.  The  Su¬ 
preme  Court,  he  argued,  should 
apply  the  rule  of  reason  and 
hold  that  the  Tucson  arrange¬ 
ment  came  within  the  failing- 
company  doctrine  upheld  by  the 
Court  in  earlier  cases. 

MacLaury  said  the  ruling  of 
the  Arizona  judge  did  not  in¬ 
fringe  upon  First  Amendment 
guarantees  of  freedom  of  the 
press.  Both  attorneys  agreed 
that  the  issue  for  the  Supreme 
Court  to  decide  was  whether 
tlie  Tucson  agreement  was,  as 
Judge  Walsh  niled,  a  per  ae 
violation  of  the  trust  laws  to 
the  extent  that  it  involved  the 
commercial  operations  of  the 
two  newspapers. 

• 

Wood  IiiduHtrie^  buys 
.\shtoii  press  company 

Wood  Industries  Inc.  of  Plain- 
field,  New  Jersey,  announced 
that  it  has  acquired  the  Ashton 
Press  manufacturing  division 
from  Bristol  Aerospace  (1968) 
Limited,  a  member  of  the  Rolls- 
Royce  group  of  companies.  The 
new  company  is  named  Ashton 
Press  Mfg.  Co.  (1968)  Ltd.  and 
is  functioning  as  a  wholly- 
owned  Canadian  subsidiary  of 
Wood  Industries. 

Ashton  designs  and  manufac¬ 
tures  busine.ss  forms,  printing 
presses,  collators,  and  associ¬ 
ated  equipment. 


9 


AP  guildsmen  vote 
to  accept  contract 


Settlement  of  the  Wire  Service 
Guild  strike  against  the  Asso¬ 
ciated  Press  was  effected  by  a 
membership  referendum. 

A  proposed  contract  worked 
out  in  mediation  sessions  in 
Washington  was  submitted  to 
the  AP  Guildsmen  across  the 
country  with  a  recommendation 
by  the  negotiating  committee  to 
reject  it.  They  voted  2  to  1  to 
accept  it. 

The  committee  explained  its 
attitude  in  this  statement:  “This 
proposal  doesn’t  achieve  all  of 
the  significant  goals  for  which 
our  members  voted  to  strike,  but 
it  does  represent  the  greatest 
gain  which  could  be  made  at  the 
bargaining  table  at  this  time.” 

The  proposal  included  the 
basic  wage  offer  made  by  AP 
management  before  the  strike — 
a  $250  top  minimum  in  1971 — 
rather  than  the  Guild’s  demand 
for  $264,  and  made  no  mention 
of  the  Guild  Shop  (8  out  of  10 
employes)  which  the  union 
sought. 

The  points  in  the  proposal 
were: 

A  three-year  agreement  with 
$250  minimum  for  newsmen  ef¬ 
fective  January  1,  1971.  Accord¬ 
ing  to  AP’s  figures  this  will 
provide  a  boost  of  $2,236  a  year 
for  Class  I  city  news  people 
and  $2,496  for  Class  II  news 
people.  The  scale  in  the  previous 
contract  ranged  from  $118..50  to 
$207  a  week. 

An  automatic  .scale  increase 
on  January  1,  1971,  provided 
the  cost  of  living  index  rises  by 
4.7  percent  or  more  during  1970. 

Three  weeks  of  paid  vacation 
after  four  years,  instead  of  five ; 
and  four  weeks  of  paid  vacation 
after  nine  years,  instead  of  10. 

Each  employe’s  birthday  is  a 
paid  holiday. 

AP  to  contribute  $2  a  month 
more  to  hospital  and  medical 
insurance. 

A  7%  hour  day  and  37 hour 
we>ek  for  night,  overnight  and 
Sunday  workers. 

The  Guild’s  strike  began  Jan¬ 
uary  9. 

The  United  Telegraphers’ 
Union  ended  its  sympathy  strike 
at  the  A  P  as  of  8  a.m.  Thurs¬ 
day.  It  stated  that  its  members 
had  made  their  contribution  to 
collective  bargaining. 

Publication  of  the  Honolulu 
Star-Bulletin  and  the  Honolulu 
Advertiser  was  interrupted  on 
two  days  because  union  mem¬ 
bers  refused  to  pass  a  guild 
picket  at  the  door  to  the  plant 
where  joint  operations  are  con¬ 
ducted.  An  agreement  was 


reached  to  allow  resumption  of 
work. 

For  several  days  New  York 
City’s  three  major  dailies  pub¬ 
lished  without  any  AP  copy. 
The  guild  and  the  New  York 
News  submitted  the  dispute  to 
arbitration  and  Arbitrator  Mon¬ 
roe  Berkowitz  ruled  there  was 
nothing  in  the  contract  that  per¬ 
mitted  guild  members  to  refuse 
to  handle  AP  copy. 

The  Post  and  the  Times  with¬ 
drew  their  charges  of  unfair 
practices  against  the  guild  and 
officers  of  the  union  directed 
the  membership  to  comply  with 
the  arbitration  decision. 

In  a  statement  on  the  contract 
negotiations,  AP  management 
said  its  offer  for  settlement 
would  cost  it  $5.7  million  over 
three  years,  not  counting  in¬ 
creased  cost  of  overtime,  gi  oup 
insurance,  etc.  The  total  net 
cost  to  AP — ju.st  under  24%  for 
three  years — was  equal  to  the 
percentage  in  the  Wnshingtov 
Star  contract  with  the  guild,  AP 
claimed. 

Paul  Miller,  AP  president, 
said  the  board  of  directors  had 
received  a  full  report  on  the 
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Pickets  outside  Associated  Press  Building. 


Blue  in  the  morning, 
red  in  the  evening 


Paterson,  N.J 
Readers  who  want  the  mom-| 
ing  edition  of  the  Patt'rsorv 
News  can  distinguish  it  by  the 
blue  line  down  page  one.  If  it’s 
the  evening  paper  they  want 
it  has  a  red  line. 

The  only  all-day  newspaper 
in  New  Jersey,  the  name  is 
being  changed  to  the  Morning 
News  and  the  Evening  Newt. 
It  has  been  the  Paterson  Eve¬ 
ning  New's  since  it  was  founded 
in  1890,  an<l  the  Morning  News 
since  it  was  established  in 
1964. 


They  walk  while  negotiators  talk. 


strike  from  General  Manager 
Wes  Gallagher  and  had  received 
scores  of  messages  from  news¬ 
papers  complimenting  the  man¬ 
agement  on  the  quality  service 
being  maintained. 

Miller  said  it  was  a  regular 
monthly  meeting  of  the  board 
and  not  one — as  indicated  by 
some  reports — called  liecause  of 
the  guild  walkout. 

AP  stated  in  a  message  to 
members  that  it  had  determined 
months  ago,  in  the  event  of  a 


strike,  to  continue  its  worldwide 
operations,  “even  if  this  had  to 
l)e  on  a  skeleton  basis.”  “The 
dedication  of  many  AP  em¬ 
ployees,”  it  continued,  “has 
enabled  us  to  expand  our  orig¬ 
inal  plan  of  operations.” 

More  than  one-third  of  the 
1,374  employees  in  the  guild 
jurisdiction  reported  for  work 
and  they  joined  with  executives 
and  other  e^cempt  from  the  union 
in  reporting,  writing  and  edit¬ 
ing  and  servicing  pictures. 


Oil  Coiipress  staff 

Cary  R.  Brick,  formerly  s 
reporter  for  the  Rochester 
(N.Y.)  Democrat  and  Chroni¬ 
cle  and  Watertown  (N.Y.)  Daily 
Times,  has  been  appointed  staff 
assistant  to  Rep.  Robert  C.  Mo 
Ewen,  R-N.Y. 
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Equipment  change 

The  weekly  Tribune  at  South 
Plainfield,  N.  J.  no  longer  has 
a  Fairchild  PhotoTextSetter  | 
2000  in  its  production  plant 
E&P  has  been  advised.  (E&Pi 
January  11,  page  52). 
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;War  reporter  and  columnist 
I  receive  Ernie  Pyle  awards 


I  Don  C.  Tate,  correspondent 
I  I  for  the  Scripps-Howard  News- 
I  I  paper  Alliance,  Washington,  and 
I  I  Jerr>'  C.  Bledsoe,  columnist  for 
I  the  Greensboro  (N.  C.)  Daily 
h  Sews,  have  been  named  co-win¬ 

ners  of  the  1968  Ernie  Pyle 
Memorial  Award. 

The  announcement  made  by 
^the  Scripps-Howard  Foundation 
I  said  Tate,  37,  was  honored  for 
on-the-spot  coverage  of  the  war 
in  Viet  Nam  and  Bledsoe,  27, 
was  saluted  for  thrice-weekly 
columns  in  his  newspaper.  Each 
receives  $1,000  and  an  engraved 
plaque. 

Open  to  any  new'spaperman 
I  in  the  United  States,  the  Pyle 
I  Award  is  presented  annually  by 
the  Scripps-Howard  Foundation 
for  writing  and  reporting  “most 
nearly  exemplifying  the  style 
I  and  craftsmanship”  of  the  fa¬ 
mous  World  War  II  reporter 
and  columnist. 

(Judges  for  the  1968  award 
were  Robert  W.  Lee,  editor  of 
the  El  Paso  Herald-Post;  Vance 
H.  Trimble,  editor  of  the  Ken¬ 
tucky  Post  and  Times-Stnr;  and 
Ralph  L.  Millett  Jr.,  editor  of 


the  Knoxville  News-Sentinel. 

Of  Bledsoe,  they  said: 

“His  columns  are  reminiscent 
of  Ernie’s  ‘Home  Country’ 
stories  written  prior  to  World 
War  II.  They  are  moving  little 
glimpses  into  the  lives  of  the 
people  about  whom  he  writes, 
often  touched  with  humor  and 
sentiment.  He  is  capable  of 
painting  a  word  portrait  of  an 
individual  in  very  little  space, 
yet  he  can  also  create  and  sus¬ 
tain  a  mood  over  the  course  of 
a  lengthy  feature  article.  He  is 
one  of  the  freshest  young  writers 
we  hr've  encountered  in  years.” 

Of  Tate,  they  commented: 

“His  Viet  Nam  coverage  was 
very  much  in  the  Pyle  tradition. 
Not  only  were  his  pieces  ex¬ 
amples  of  excellent  reporting, 
but  he  successfully  caught  the 
mood  of  men  fighting  small  dirty 
battles  in  a  distant  land.  He  has 
Ernie’s  knack  of  getting  down 
to  seemingly  insignificant  details 
and  making  them  significant  in 
terms  of  understanding  the 
human  element  in  warfare.” 

A  native  of  Memphis,  Tate 
was  graduated  from  Memphis 


State  University  in  1955.  He 
spent  two  years  in  the  Army 
and  was  a  field  director  with  the 
American  Red  Cross,  1957-60, 
including  a  year’s  tour  overseas. 

He  spent  seven  years  as  a 
reporter  for  the  Memphis  Press- 
Scimitar  before  his  selection  by 
the  Scripps-Howard  Newspaper 
Alliance  for  assignment  to  Viet 
Nam  where  he  has  served  more 
than  a  year.  He  is  married. 

Bledsoe  is  a  native  of  Thomas- 
ville,  N.  C.  He  attended  High 
Point  College  and  served  three 
years  in  the  Army.  Before  join¬ 
ing  the  Greensboro  Daily  News 
in  1966  he  was  a  staff  writer 
for  the  Kannapolis  (N.  C.)  In¬ 
dependent.  At  the  Daily  News 
he  served  as  chief  of  the  news¬ 
paper’s  High  Point  Bureau,  later 
joining  the  staff  in  Greensboro 
as  a  general  assignment  re¬ 
porter.  He  was  next  assigned  to 
cover  municipal  government,  at 
the  same  time  writing  a  once-a- 
week  column.  A  year  ago  he  was 
placed  on  a  full-time  column 
assigrnment. 

He  is  married  and  has  a  son, 
Erik,  3. 


N.J. 


ersoni 
y  the 
f  it's 
want 


paper 
le  is 
ming 
^ewB. 

Eve- 
mded 
News 
il  in 


•ly  s 
tester 
ironi- 
Daily 
staff 
.  Me- 


South 
r  has 
letter 


Personal  attack  rule 


nom- 


before  Supreme  Court 


Washington 
The  Supreme  Court,  in  an  or¬ 
der  handed  down  this  week, 
agreerl  to  hear  the  appeal  of  the 
Federal  Communications  Com¬ 
mission  from  the  ruling  of  a  cir¬ 
cuit  court  of  appeals  that  its 
“personal  attack  rule”  unrea¬ 
sonably  restricts  freedom  of 
speech. 

Although  the  case  involves 
the  broadcasting  media,  it  car¬ 
ries  implications  of  importance 
to  the  press  generally. 

The  case  is  entitled  The 
United  States  of  America  and 
the  Federal  Communications 
Commi.ssion  v.  the  Radio  Tele¬ 
vision  News  Directors  Associa¬ 
tion,  et  al.  The  “et  al”  are  the 
Columbia  Broadcasting  System 
and  the  National  Broadcasting 
Company.  The  appeal  is  from  a 
niling  of  the  Seventh  Circuit 
Court  of  Appeals  which  held 
that  the  FCC’s  "personal  attack 
nile”  restricts  free  speech  and 
ftat  compliance  with  the  rule 
imposed  excessive  economic  and 
practical  burdens  on  the  broad- 
ilant  <  casting  of  views  of  political  can- 
E4P,i;  didates  and  controversial  public 
issues. 
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The  rele  provides  that  when 
the  “honesty,  character,  integ¬ 
rity  or  like  personal  qualities” 
of  a  person  or  group  are  as¬ 
sailed  in  connection  with  the 
discussion  of  a  controversial  is¬ 
sue  of  public  importance,  the  li¬ 
censee  of  the  broadcasting  sta¬ 
tion  is  required  to  notify  the 
person  or  group  attacked,  trans¬ 
mit  a  script  or  tape  of  the  at¬ 
tack,  and  afford  “a  reasonable 
opportunity  to  respond  over  li¬ 
censee’s  facilities.” 


Newscasts  exempt 


Attacks  made  in  newscasts, 
news  interviews  and  on-the-spot 
coverage  of  news  events  are  ex¬ 
empt  and  notice  and  opportunity 
to  reply  need  not  be  given  if  the 
licensee  presents  the  contrasting 
viewpoint  on  the  issues  involved. 
Where  a  “political  editorial”  is 
involved  a  licensee  is  required  to 
provide  time  for  a  reply  by  the 
candidate  attacked  or  a  spokes¬ 
man  for  him. 

In  its  petition,  the  FCC  main¬ 
tained  that  it  drafted  the  rule  in 
the  belief  that  codification  of  the 
principles  involved  was  desir¬ 
able  in  order  to  emphasize  and 
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define  the  responsibilities  of  the 
broadcast  media  and  make  them 
aware  of  penalties  that  might  be 
imposed  under  the  Communica¬ 
tions  Act  for  willful  or  repeated 
noncompliance. 

Questions  for  the  court 

The  broadcasting  companies 
and  the  News  Directors  Associ¬ 
ation  asked  the  Supreme  Court 
to  hear  the  case  and  determine 
the.se  issues: 

Whether  the  rules  abridge 
freedom  of  the  press  and  speech 
guaranteed  by  the  First  Amend¬ 
ment, 

Whether  the  rules  are  .sup- 
liorted  by  investigation  and  find¬ 
ings  that  a  fair  diversity  of 
opinion  would  not  reach  the 
public  in  the  absence  of  such 
rules,  and. 

Whether  the  rules  are  author¬ 
ized  by  the  Communications  Act 
of  1934. 

Since  the  Supreme  Court  al¬ 
ready  had  agreed  to  hear  an  ap¬ 
peal  in  the  case  of  Red  Lion 
Broadcasting  Co.  in  which  the 
District  of. Columbia  Court  of 
Appeals  had  held  that  the  com¬ 
pany  had  failed  to  comply  with 
the  rule  and  inform  the  person 
attacked  and  afford  him  to  re- 
.spond,  the  Court  assigned  the 
FCC’s  appeal  in  the  Television 
News  Directors  Association  case 
for  argument  following  the  Red 
Lion  case.  Arguments  will  be 
heard  later  in  the  current  term. 


Jsrry  C.  Bledso* 


Paiiax  buys  printing 
tnaehinery  company 

E.  Lansing,  Mich. 

The  acquisition  of  Kalamazoo 
Printing  Machinery  Company 
by  Panax  Corporation  has  been 
announced  By  the  management 
of  the  two  firms.  KPM  sella 
printing  machinery  and  supplies 
in  Michigan,  northwestern  Ohio 
and  northern  Indiana. 

Panax  owns  six  daily  news¬ 
papers  and  eight  weekly  news¬ 
papers  and  one  radio  station  in 
Michigan. 

• 

On  education  board 

Harrisburg,  Pa. 

William  K.  Ulerich,  president 
and  publisher  of  the  Clearfield 
Progress  and  active  in  the  opera¬ 
tion  of  other  Pennsylvania  news¬ 
papers,  has  been  named  a  mem¬ 
ber  of  the  Pennsylvania  State 
Board  of  Education  to  succeed 
Frank  N.  Hawkins,  editor  of  the 
Pittsburgh  Post-Gazette,  who 
resigned. 
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FCC  studies  argument 
on  station  ownership 


“heavily  overshadowed  by  Den-  Frontier’s  control  by  the! 


Washington 

As  Attorney  General  Ramsey 
Clark  wound  up  his  government 
affairs  this  week,  he  noted  in  the 
Department  of  Justice  report 
how  successful  his  staff  had 
been  in  attacking  crossover 
ownership  of  broadcast  and 
newspaper  properties. 

References  were  made  to  the 
Beaumont  case  in  which  the 
Department  of  Ju.stice  had 
argu<*d  Ix'fore  the  Federal  Com¬ 
munications  Commission  that 
acquisition  of  KFDM-tv  by  the 
publisher  of  the  nriiioyiovt  En¬ 
terprise  and  Journal  would  raise 
antitrust  (luestions.  The  sale 
agreement  was  cancelled. 

The  Justice  Department  also 
obtained  a  consent  judgment 
with  the  Gannett  Company  to 
sell  WREX-tv  at  Rockford,  Ill. 
which  it  had  acquired  five  years 
before  purchasing  the  Rockford 
newspapers.  Gannett  made  a 
profit  of  about  $3  million  on  the 
re-.sale  of  the  station. 


The  Qieyenne  raw  in  files 


leftover  case  in  the  FCC 
files  is  that  involving  ownership 
of  broadcast  facilities  by  the 
publisher  of  the  Cheyenne 
(Wyo. )  newspapers.  (E&P, 
January  11). 

The  Department  of  Justice  has 
trained  its  guns  on  the  com¬ 
munications  system  in  Cheyenne 
in  a  proceeding  that  may  for- 
bode  trouble  for  other  communi¬ 
ties  where  radio  and  television 
stations  and  newspapers  are 
under  common  control. 

The  action  in  the  Cheyenne 
ca.se  is  in  the  form  of  a  petition 
to  the  FCC  for  a  hearing  on 
whether  the  renewal  of  the 
licen.se  of  KFBO-tv  in  Cheyenne 
is  “consistent  with  public  inter¬ 
est,  convenience  and  necessity.” 
The  FCC  has  not  as  yet  decided 
whether  to  grant  or  refuse  the 
petition. 

KFBO-tv  is  owned  by  Frontier 
Broadcasting  Company,  a  sub¬ 
sidiary  of  Cheyenne  Newspapers 
Inc.  It  is  the  only  tv  station  in 
Cheyenne.  According  to  the  Jus¬ 
tice  Department’s  petition, 
Frontier,  either  directly  or 
through  its  principals,  also  con¬ 
trols  the  only  full-time  Cheyenne 
AM  radio  station,  the  only  local 
daily  and  Sunday  newspapers, 
has  a  franchise  to  operate  the 
only  C.ATV  system,  and  holds  a 
construction  permit  for  the  city’s 
second  F.M  station. 


“The  interest  of  the  Depart¬ 
ment  of  Justice  in  these  renewal 


Question  uboiil  market 


ver”  and  that  to  a  substantial  owners  of  the  only  local  and 
extent  the  “Cheyenne  area  is  in-  daily  Sunday  newspapers  in 


eluded  within  the  Denver  mar-  Cheyenne,  “represents  an  excep- 
ket  insofar  as  competition  be-  tional  dominance  of  media  of 


tween  the  media  of  mass  com-  mass  communications,”  the  De 


munications  is  concerned.” 


partment  alleges,  and  “perpetua 


applications  derives  from  its  ob¬ 
ligation  generally  to  protect  the 
public  interest  in  a  competitive 
economy,”  the  petition  states. 
“Moreover,  competitive  con¬ 
siderations  are  generally  rele¬ 
vant  to  Commission  determina¬ 
tion  of  public  interest  ((uestions 
in  the  broadcasting  field.” 

The  Ju.stice  Department  em¬ 
phasized  that  it  “is  not  here 
arguing  that  Frontier  holds  its 
monopoly  power  in  violation  of 
the  antitrust  laws.” 

“We  lielieve  that  Frontier’s 
possession  of  an  exceptional 
monopoly  power  here  over  local 
mass  media  of  communications, 
particularly  with  respect  to 
news  and  advertising,  resulting 
directly  from  its  ownership  of 
th»>  only  local  newspapers  and 
only  local  tv  station,  and  but- 
tre.s.sed  bv  ownership  of  an  .■XM 
.station,  a  prospective  FM  sta¬ 
tion,  and  the  CATV  franchise, 
provides  sufficient  ground  for 
que.stioning  the  renewal  of  the 
broadcasting  license  whether  or 
not  the  applicant  has  been  guilty 
of  a  violation  of  Section  2  of  the 
.Sherman  Act,”  the  Department 
declared. 


The  Justice  Department,  how-  tion  of  this  dominance  througl 
ever,  disagrees,  saying:  “There  renewal  of  Frontier’s  license 


has  l)een  no  showing  that  the  raises  serious  questions  under ^ 
Denver  papers  or  tv  stations  the  public  interest  standard  tha:l 


offer  a  meaningful  alternative  governs  the  Commission’s  actiorj 
for  local  Cheyenne  advertisers  in  granting  and  reviewintij 


or  for  those  desiring  loc-al  news,  broadcast  licenses.” 


The  advertising  rates  of  the  The  Justice  Department  sug  fjoth  f 
Denver  media,  as  calculated  for  gests  that  it  might  lie  appropri-  and  tl 
the  Denver  area,  are  most  cer-  ate  for  the  FCC  to  order  Fron-  change 
tainly  noncompetitive  for  the  tier  to  divest  itself  of  KFBO-tv  com 
Iwal  Cheyenne  adverti.ser.”  The  Justice  Department  em-  lishing 

The  Department  cited  the  phasizes  that  a  broadcast  li-  on  the 
Lorain  Journal  case,  decided  in  cense,  granted  for  a  period  of  tige  an 
19.11,  in  which  the  Supreme  three  years,  does  not  confer  a  lie  res| 
Court  treated  “mass  dissemina-  vested  right  and  is  renewabk  paper 
tion  of  news  and  advertising”  by  only  on  a  finding  by  the  FCC  which 
a  local  media  as  a  relevant  mar-  that  renewal  serves  public  inter  New  1 
ket  product  and  the  city  of  est,  convenience  and  necessity,  jvolume 
Lorain  as  the  relevant  geo-  The  FCC  reacted  to  the  ju.=;-|  It  w: 
graphic  market.  Justice  Depart-  tice  Department’s  attitude  onlby  the 
ment  lawyers  would  apply  that  crossover  ownerships  this  weekjand  cal 
doctrine  to  Cheyenne  and  have  by  calling  for  a  hearing  on  the  on  the 
the  FCC  rule  that  “mass  com-  acquisition  by  the  Chicago  Trib-  The 
munications  media  originating  une  subsidiary,  WGN  Continen-  Times 
in  Cheyenne  are  an  economically  tal  FM  Co.,  of  FM  station  come  p 
realistic  product  market  and  the  WP'MT  in  Chicago.  WGN  Con-  little  f 
Cheyenne  area  is  a  relevant  geo-  tinental  has  lieen  operating  thp  (Arthu 


graphic  market.” 


station  since  April. 


Capen  mentioned  for  Defense  post 


Chevenne  is  .slightly  more  than 
100  miles  from  Denver,  the  near¬ 
est  mai'or  urban  area,  and,  ac¬ 
cording  to  the  Justice  Depart¬ 
ment.  the  Denver  Earley  Moun¬ 
tain  Sews  sells  2,291  copies  in 
Laramie  Countv  and  the  Den¬ 
ver  Post  circulates  1.900  copies 
there.  Six  other  daily  ne^vs- 
papers  that  circulate  in  Laramie 
County,  of  which  Cheyenne  is 
the  center,  have  a  reported  cir¬ 
culation  of  244.  On  the  basis  of 
tho.se  figures,  the  Justice  De¬ 
partment  concludes  that  “the 
circulation  of  out-of-town  daily 
newspapers  in  the  Cheyenne 
area  is  relatively  insubstantial.” 

A  que.stion  the  FCC  is  asked 
by  the  Justice  Department  to 
re.solve  is  whether  Cheyenn" 
mu.st  l»e  considered  as  a  part  of 
the  Denver  mass  media  market. 
The  onlv  other  sources  of  over- 
the-air  television  are  th“  three 
Denv'er  VHF  stations.  Tn  de¬ 
ciding  to  establi.sh  a  C.ATV  svs- 
tem.  Frontier  maintained  that 
Denver  signals,  while  usable  and 
regularly  viewed,  were  not  noise- 
free  in  Cheyenne,  a  factor  of 
considerable  importance  in  color 
sets,  which  are  more  sensitive  to 
noise  and  other  forms  of 
degradations. 

Frontier  contends  that  it  is 


Informed  sources  at  President-  Dea/er  reporter,  relinquished  the  ^ 
elect  Nixon’s  offices  in  New  other  day.  .  .  ' 

York  this  week  .said  Richard  G,  Goulding,  who  succeeded  ® 
Capen  Jr.  of  the  Copley  new.s-  .Arthur  J.  Sylvester,  of  the  p  „  i* 
papers  may  lie  tapped  for  ap-  \rwark  (N.  J.)  .Wie.s,  went  out 
pointment  to  the  post  of  Assist-  of  office  with  the  Department  of 
ant  Secretary  of  Defense  for  Defense  Medal  for  Distinguished 
Public  Affairs.  Public  Service.  It  was  conferred  .  , 

Capen,  who  is  34,  has  the  job  on  him  by  Secretary  Clark  Clif-  ' 
of  public  relations  director  for  ford,  who  said  in  the  citation:  . 


the  Copley  newspapers  in  Cali-  “His  judgment  and  profession- L 
fornia.  He  has  lieen  closely  as-  alism  in  expediting  the  flow  of) _ _ 


sociated  with  Nixon’s  director  news  are  valued  by  our  friends 
of  communications,  Herliert  G.  and  allies  abroad.” 


Klein,  who  was  editor  of  the  San  The  citation  also  credited 


Dieqot  Union.  The  pair  worked  Goulding  with  helping  to 


together  on  Nixon  campaigns. 
Meanwhile,  Defense  Secre 


tary-designate  Melvin  Laird  in  history. 


the  Vietnam  conflict  the  most 
promptly  and  fully  reported  war 


named  Daniel  Z.  Henkin  as  act¬ 


ing  assistant  secretary  for  pub-  criticized  by  a  federal  govem- 
lic  affairs  and  said  he  was  one  ment  employes’  union  of  staffing 


Earlier,  Goulding  had  lieen 
iticized  by  a  federal  govern- 


of  the  candidates  for  the  $28,-  his  office  with  too  many  infor- 
7.^0-a-year  post  that  Phil  Gould-  mation  officers  trained  in  the 


ing,  a  former  Cleveland  Plain  military. 


million  price  for  Racine  stock 


Washington 
Lee  Enterprises  of  Davenport, 
Iowa,  is  paying  $4,020,000  to  J. 
Donald  and  Carol  Starbuck  Mc- 
Murray  for  their  controlling  in¬ 
terest  in  the  Journal  Times  Co. 
of  Racine,  Wis.,  according  to 
papers  filed  with  the  F'ederal 
Communications  Commission. 
(E&P,  December  21,  1908). 

The  Journal  Times  Co.  owns 
the  40,000-circulation  seven-day 
Racine  Journal  Times  and 


WRJN  radio  stations.  The  Mf- 
Murrays  agreed  to  sell  .'>36 
shares  (about  to  Lee  for 

$7,.")00  per  share.  Lee  advised  the 
FCC  it  would  dispose  of  one  or 
lioth  of  the  stations — one  is  .AM. 
the  other  FM — within  a  year 
from  the  date  of  approval  of  the 
transaction. 

The  Journal  Times  also  holds 
a  half-interest  in  a  company 
applying  for  a  UHF  televi.sior 
license  at  Racine. 
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Shares  traded  on  AMEX 
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The  moment  was  auspicious, 
lioth  for  the  Kew  York  Times 
and  the  American  Stock  Ex- 
chanRe.  For  the  first  time  Class 
A  common  shares  of  the  pub- 
lishinR  company  were  to  be  listed 
d  li-'ion  the  ticker  tape.  It  boded  pres- 
k1  ofltige  and  a  degree  of  added  pub- 
fer  afilic  responsibility  for  the  news- 
•' al  l'll  paper  and  the  stock  exchange 
FCCi  which  is  rated  No.  2  behind  the 
inter|New  York  Stock  Exchange  in 
ity.  I  volume  trading. 

Ju5-(  It  was  11:01  a.m.,  January  14, 
e  onlby  the  clock  on  the  wall,  high 
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and  calm  above  a  typical  bedlam 
on  the  AMEX  floor. 

The  first  ticker  tape  sale  of 
Times  stock  was  supposed  to 
come  precisely  at  11  a.m.,  and  a 
little  gioup  of  Times  officials 
(Arthur  Ochs  Sulzberger,  presi¬ 
dent  and  publisher;  Turner  Cat- 
ledge,  executive  editor,  and 
others)  had  gathered  on  the 
trading  floor,  near  Post  No.  1. 
Faces  were  lifted  and  eyes 
focus<'d  on  the  band  of  illumin¬ 
ated,  moving  tape. 

“It’s  a  busy  day,”  murmured 
Freak  C.  Graham  Jr.,  vicechair¬ 
man  of  the  board  of  the  stock 
exchange,  to  explain  the  delay. 

Then  the  symbol  NYK  A  came 
on  at  11:02 — New  York  Times, 
Class  A  Common — the  symbol 
that  would  identify  the  Times 
Company  .stock  on  all  ticker  tapes 
across  the  country.  The  price 
was  47 ’4,  up  from  the  4614  bid 
i|Uoted  the  previous  day  in  the 
•Vational  Over-the-Counter  Quo¬ 
tations,  where  Times  stock  had 
!>een  traded  in  quotations  pub¬ 
lished  since  August  8,  1967. 

“How  did  you  know  it  would 
»'  47  and  a  quarter?”  asked 
■'Sulzberger,  his  eyes  still  on  the 
and  of  figures  after  the  Times 
symbol  had  raced  off  the  left 
dge  of  the  viewing  screen  and 
[vanished. 

“You  have  to  start  at  some- 
!hing,”  said  Graham,  and  he 
augh.'d. 

Seriously,  he  explained  how 
market  quotations  are  opened: 
y  reference  to  yesterday’s 
losing;  by  reference  also  to  the 
Jnuml)er  of  new  orders  on  the 
i'ooks,  and  by  the  responsibility 
F  stock  exchange  has  to  conduct 
fn  orderly,  realistic  market, 
^ince  Times  stock  had  l)een  bid 
ft  4614  in  OTC  trading,  it 
feemed  logical  to  suppose  that 
he  listing  with  the  American 
ftock  Exchange  would  bring  a 


slight  increase  in  price. 

John  J.  Sheehan,  vicepresi¬ 
dent  in  charge  of  press  relations 
for  the  exchange,  said  to  re- 
poi  ters  that  prestige  in  carrying 
the  New  York  Times  stock 
works  both  ways,  demanding 
more  responsibility  from  both 
us  and  the  Times. 

“The  New  York  Times,  as  a 
prestigious  institution,  helps  us,” 
he  said,  “and  we  help  them  by 
carrying  their  stock  on  our 
I'ound-the-world  system  of  com¬ 
munications.” 

At  the  same  time,  he  said,  the 
listing  would  “impose  new  obli¬ 
gations  on  both  us  and  the  news¬ 
paper.  The  Times  must  comply 
with  Securities  and  Exchange 
Commission  rules  and  reg^ula- 
tions.  They  must  more  than  ever 
make  public  all  their  business 
operations  and  future  plans. 
We,  on  the  other  hand,  finding 
ourselves  entrusted  with  such  a 
prestigious  account,  must  try 
harder  than  ever  to  conduct  an 
efficient,  res5ponsible  and  honest 
market.  The  man  who  buys 
Times  stock — or  the  stock  of 
any  other  company — has  a  right 
to  feel  that  everything  is  above 
board.  On  the  line.  That’s  our 
responsibility,  not  to  let  him 
down.” 

The  Times  officials,  after  the 
tape  had  flashed  the  sale  of  700 
shares,  went  to  the  eighth  floor 
of  the  stock  exchange  building — 
just  back  of  historic  Trinity 
Church  which  looks  down  Wall 
Street — to  view  security  opera¬ 
tions. 

They  were  shown  how  a  staff 
of  experts  examines  .minutely 
day  by  day  the  operations  of 
stock  brokers  and  companies 
doing  business  through  the  ex¬ 
change.  The  AMEX  lists  1,270 
issues  of  1,045  companies.  Work 
sheets  were  brought  out.  These 
exhibited  a  profile  of  recent 
trading.  It  would  make  sense  to 
a  market  analyst  or  an  auditor 
but  didn’t  offer  much  in  the  way 
of  picture  possibilities  to  photog¬ 
raphers. 

Of  more  interest  was  the  com¬ 
munications  system,  where  by 
telephone  one  could  get  an  in- 
.stant  briefing  on  the  latest  mar¬ 
ket  modulations.  Sheehan  ex¬ 
plained  it  to  the  Times  officials. 

“Every  60  minutes  we  give  a 
complete  market  digest,”  he  said. 
This  information  was  obtained 
by  feeding  quotations  into  com¬ 
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puters.  On  their  own,  the  com¬ 
puters  selected  the  35  most  active 
stocks,  and  told  what  was 
happening. 

In  a  glass€‘d-in  booth  a  girl 
sat  at  a  microphone.  She  was 
giving  a  market  report,  Sheehan 
said,  to  the  ABC  radio  network. 
Her  voice  would  come  out  of 
radio  sets  across  the  nation. 

“This  is  part  of  our  service,” 
Sheehan  said,  “to  give  instant 
reports  to  the  major  networks 
and  also  to  financial  editors  who 
telephone  and  ask  for  it.  We  give 
it  to  them  quick.” 

On  the  whole.  Times  officials 
seemed  pleased  with  what  they 
saw. 

“Very  exciting,”  said  Sulz¬ 
berger.  “Confusion  that  begins 
to  make  sense  when  you  under¬ 
stand  it.” 

It  was  interesting  to  learn 
how  the  stock  exchange  came  to 
use  NYK.A  as  a  symlx)l. 

“It’s  an  art  that  requires 
plenty  of  research,”  Sheehan 
said.  “First,  you  decide  on  a 
syml)ol  and  then  research  to  see 
whether  or  not  somebody  is 
already  using  it.  That  happened 
with  NYT,  the  logical  symbol 
for  the  Times — it  was  already  in 
use.  So  we  came  up  with 
NYK.A,  which  will  be  the  ticker 
tape  symlwl.  But  on  financial 
pages  Times  stock  will  be  listed 
NY  Times.  They  can  use  more 
letters  than  we  can  on  ticket 
tape.” 

The  Times  stock  closed  that 
day  at  47*4.  In  Decemlier  the 
OTC  bid  for  Times  stock  rose 
to  57. 

The  Times  management,  last 
Octol)er,  looking  to  the  listing 
with  the  American  Stock  Ex¬ 
change,  split  the  stock  four  to 
one,  and  increased  its  dividend 
for  the  third  period  from  40 
cents  to  50  cents  on  “A”  shares. 
Voting  rights  rest  in  class  B 
shares,  most  of  which  are  held 
by  the  Sulzberger  and  Ochs 
heirs  as  tru.stees. 

Early  in  December,  a  block  of 
640,000  shares  of  Class  A  stock 
was  sold  at  $53  a  share  by  an 
underwriting  group. 

On  August  29,  1967,  the 

Times  “went  public”  when  a 
block  of  45,000  Class  A  shares 
was  put  on  the  market  by  Paul 
Van  Anda,  a  lawyer  whose 
father,  Carr  Van  Anda,  was 
managing  editor  of  the  Times 
from  1904  until  1932. 

In  addition  to  publishing  the 
morning-Sunday  newspaper,  the 
New  York  Times  Company  owns 
the  New  York  Times  News  Serv¬ 
ice,  radio  station  WQXR  and  a 
.substantial  interest  in  two 
Canadian  newsprint  mills. 

For  the  nine  months  ending 
September  30,  1968,  the  com¬ 
pany  reported  a  net  income  of 
$9,366,500,  compared  with  $7,- 
085,376  for  the  same  period  in 
1967. 


FCC  grants  Lee’s 
translator  permit 

Washington 

Over  the  protest  of  Cowles 
Communications  Inc.,  the  Fed¬ 
eral  Communications  Commis¬ 
sion  has  granted  the  applica¬ 
tion  of  Lee  Enterprises  Inc., 
for  a  new  100-watt  UHF  tv 
translator  station  at  Ottumwa, 
Iowa. 

The  Cowles  interests  publish 
the  Des  Moines  Register  and 
Trihiitic  and  the  Lee  Enter¬ 
prises  publish  the  Ottumwa 
Courier.  Both  companies  oper¬ 
ate  broadcasting  stations  in  the 
area.  Cowles  is  the  licensee  of 
KRNT-TV  in  Des  Moines  and 
the  Lee  interests  operate 
KHQA-Tv  at  Hannibal,  Mo. 
whose  signals  the  new  station 
would  rebroadcast  in  Ottumwa. 

A  point  at  issue  was  whether 
KHQA-TV  carried  more  CBS 
programming  than  KRNT-TV, 
whose  signals  are  rebroadcast 
in  Ottumwa  by  K74CO,  licensed 
to  the  Ottumwa  Area  Trans¬ 
lator  System.  The  FCC  found 
that  KHQA  carried  CBS  pro¬ 
grams  that  KRNT  did  not  and 
also  originated  programming 
that  otherwise  would  not  be 
available  in  Ottumwa. 

Cowles  reciuestetl  that  the  ap¬ 
plication  be  granted  subject  to 
a  non-duplication  condition  to 
protect  KRNT-tv  but  the  FCC 
held  that  such  a  condition 
would  be  “inappropriate  in  this 
case.” 


Past  week's  range  of 


stock  prices 

(New  York  Stock 

Exchange) 

Jan.  8  Jan.  IS 

Berkey  Photo  . 

40 

40% 

Boise  Cascade  . 

4714 

4514 

Capital  Citias  Bdotq 

77 

74% 

Cowles  Communs 

15% 

15% 

Crowell  Collier 

34% 

35% 

Cfown  Ztllarbach 

5414 

54H 

Cutlar  Hammer  . 

40% 

40*4 

Dayco  Corp . 

44% 

44« 

Eastman  Kodak  . 

74 

74 

Eltra  Corp . 

42% 

42% 

Fairchild  Camera 

80'/j 

78% 

Foota,  Cone,  Bald'nq 

IS 

15 

Georgia  Pacific  . . 

8»% 

87% 

Great  Northern  P^per 

M 

43% 

Harris  Intertype  . . 
Interchemical  . 

47% 

48% 

.  1^ 

52 

International  Paper 

35% 

35 

Kimberly  Clark  . . 
Miehle-GosS‘Dexter 

73 

72 

27% 

28 

Moora  McCormack  _ 

.  2S% 

23% 

Timas  Mirror  . 

. 

43% 

(American  Stock 

Exchange) 

Digital  Equipment  . 

I5»% 

158 

Domtar  . 

.  13% 

13% 

35'', 

Ehrenraich  Photo  . .  . . 

.  34'4 

R.  Hoe  »  Co . 

.  53% 

51% 

Milgo  Electronics  .. 

28% 

27% 

N.  Y.  Timas . 

47 

47% 

Wood  Industries  . 

.  23 

23% 

(Over  the  Counter) 

Boston  Herald-Traveler  . 

.  48 

Cincinnati  Enquirer  . . . . 

.  .  .40 

Dow  Jones  . 

.  121 

III 

Doyle,  Dana,  Bernbach 

.  13% 

29*4 

Gannett  Co . 

37% 

34% 

Grey  Advtg  . 

18% 

15 

Hurlefron  .  .  10 


Ogiivy,  Mather  . . 

24% 

21% 

Photon  .  . 

24'/, 

27 

Richmond  Newspapers  . 

29'/, 

28 

(Canadian  Exchanges) 

Abitibi  . 

9% 

9% 

8.  C.  Forest  . 

30'4 

30'/, 

Great  Lakes  Paper  . 

24 

24% 

MacMillan,  Bloedat  . 

2914 

30 

Price  Bros  . . 

14 

M% 

1969 


13 


USIA  chief  from  CBS 

Shakespeare  is  all 
for  telling  the  truth 


Donald  Graham  becomes  a 


Washington  good  way  to  leam  about  Wash- 
Donald  E.  Graham,  son  of  ington  and  to  do  something 
Mrs.  Katherine  Graham,  presi-  constructive.” 
dent  of  the  Washington  Post  Co.  a  former  editor  of  the  //or- 
and  the  late  Philip  L.  Graham,  yard  Crimson,  Graham  said,  “I 
joined  the  Metropolitan  Police  don’t  eocpect  that  I  am  going  to 
Department.  jje  a  career  policeman.  I  do  ex- 

The  23-year-old  Harvard  grad-  pect  eventually  to  be  on  the 
uate,  was  discharged  after  two  newspaper.” 
years  of  duty  in  the  Army,  with  Graham  lives  in  the  Capitol 
service  in  Vietnam.  Hill  area  with  his  wife,  the  for- 

Graham  said  he  decided  to  be-  mer  Mary  Linda  Wissler  of  Chi- 
come  a  police  recruit  rather  than  cago.  He  is  the  grandson  of  Mrs. 
joining  the  family  newspaper  Eugene  Meyer  of  Mt.  Kisco, 
because  “it  struck  me  that  join-  N.  Y.,  and  Washington,  and  the 
ing  the  department  was  one  very  late  Eugene  Meyer. 


378  ads  (302,580  lines)  salute 
San  Diego’s  200th  anniversary 


Richard  W.  Tullar,  advertising  director;  Bertram  G.  Burke,  produc¬ 
tion  and  distribution  director;  and  David  E,  Weitzel,  manager  of 
advertising  sales  promotion,  proudly  show  the  colorful  eight  special 
sections  that  were  published  as  part  of  the  San  Diego  Union  and 
Tribune  on  January  I. 
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TOPS  IN  SALES— These  nine  members  of  fhe  Chicago 
Tribune  adverfising  deparfment  received  Chesser 
Campbell  awards  (engraved  clocks)  for  salesmanship: 
Front — James  Hughes,  Lino  Canalia,  Mrs.  Bonnie  Jean 


Chapman,  Philip  Kircher;  rear — David  Benoy,  Calvin 
Titus,  Thomas  Rath,  David  Reidy  and  Robert  Burow. 
The  Tribune  printed  74.6  million  lines  of  advertising 
In  1968,  a  gain  of  6.6ye  from  1967. 


Networks  of  non-metro  dailies 
aim  of  merged  ‘rep’  eompanies 


To  exploit  a  concept  of  net¬ 
works  of  non-metropolitan  news¬ 
papers  in  the  top  50  markets, 
two  representative  firms  are 
joining  forces  on  February  1. 

The  latest  consolidation  in  this 
field  will  result  in  formation  of 
Mathews,  Shannon  &  Cullen  Inc. 
Involved  in  the  merger  are  the 
Julius  Mathews  Special  Agency 
Inc.  and  Shannon  &  Cullen  Inc., 
which  has  been  a  division  of 
Story  &  Kelly-Smith  Inc.  since 
1965. 

Owen  E.  Landon  Jr.,  presi¬ 
dent  of  Mathews,  will  be  presi¬ 
dent  and  treasurer  of  MS&C. 
There  will  be  a  five-man  execu¬ 
tive  committee,  of  which  John 
W.  Cullen  Jr.,  former  president 
of  Shannon  &  Cullen,  will  be 
chairman.  Other  members  are: 
Landon,  Arthur  D.  Wright  Jr., 
William  V.  Shannon,  and  C. 
George  Shannon.  The  last  three 
named  will  function  in  regions 
(New  England,  Middle  Atlantic, 
and  Canadian,  and  East  Central, 
respectively)  with  the  titles  of 
senior  vicepresidents. 

Vicepresidents  also  include 
Glen  W.  Russell,  Midwest 
region,  and  Melvin  B.  Freeman, 
Southeast. 


The  new  company  will  have 
offices  in  New  York,  Boston, 
Philadelphia,  Chicago,  Atlanta, 
Cleveland,  Detroit,  Pittsburgh, 
Syracuse,  Cincinnati  and  Char¬ 
lotte. 

The  sales  offices,  Landon  said, 
will  continue  the  “fieldwork  con¬ 
cept”  and  their  research  and 
promotional  facilities  will  be 
handled  through  regional  adver¬ 
tising  agencies. 

Explaining  the  withdrawal  of 
Shannon  &  Cullen  from  his  firm, 
Howard  C.  Story  Jr.,  chairman 
of  Story  &  Kelly-Smith,  said  the 
day  of  the  newspaper  represent¬ 
ative  conglomerate  is  over.  The 
concentration  of  management,  he 
declared,  is  more  effective  when 
involved  in  the  specialized  sell¬ 
ing  of  the  metros  or  non-metros. 

Landon  identified  his  company 
as  specialists  in  selling  adver¬ 
tising  for  non-metropolitan 
newspapers.  He  said  he  had 
bought  all  of  the  stock  of  Shan¬ 
non  &  Cullen  from  S  &  K  S. 

“We  feel,”  Landon  said,  “there 
is  an  increasing  disposition  to 
favor  newspapers  conceptually 
and  careful  examination  of  those 
dailies  out  of  the  top  50  mar¬ 
kets  is  our  goal.  To  accomplish 


this,  w'e  will  go  to  Nielsen 
regions  in  reorganization  of  our 
sales  staff  and  client  responsibil¬ 
ities,  an^'  Ithin  Nielsen  regions 
to  the  n-.ierican  Research  Bu¬ 
reau’s  geogrp’  hie  market  design 
based  on  m  asurable  viewing 
patterns.” 

The  consolidation,  he  added, 
allows  concentration  of  non¬ 
metro  circulation  in  geographic 
units  accepted  as  the  inter-media 
common  denominator  by  the 
marketer  and  agency. 

“Accordingly,”  Landon  said, 
“we  will  not  be  shackled  by  tra¬ 
ditional  newspaper  market  defi¬ 
nitions  and  approaches.  We  will 
form  flexible  newspaper  net¬ 
works,  networks  within  net¬ 
works,  crossing  county,  state  and 
even  regional  lines. 

“We  believe  we  are  limited 
only  by  our  own  vision  of  the 
national  advertising  opportuni¬ 
ties.  It  is  time  to  innovate,  pro¬ 
mote,  and  aggressively  sell  our 
medium  as  the  marketer  wants 
to  buy  it.” 

The  listings  in  the  Editor  & 
Publisher  International  Year 
Book  for  1968  show  Mathews  to 
have  120  papers  and  Shannon  & 
Cullen  with  112. 


newspaper  ad 
sales  at  Katz 

Ted  Rathbone  has  been  elected 
a  vicepresident  of  the  Kata 
Agency  Inc.  and  chief  executive 
of  Katz  Newspaper  Sales,  it  was 
announced  by  Eugene  Katz, 
president. 

Rathbone  succeeds  Fiske  Loch- 
ridge  who  will  retire  at  the  end 
of  this  year. 

Katz  stated  that  “Ted  Rath¬ 
bone  has  been  a  close  collabora¬ 
tor  with  Fiske  in  every  on-going 
program  of  Katz  Newspaper 
Sales.  Along  with  Vem  Hawley 
and  Jack  Rhode,  Ted  has 
sparked  much  of  the  Division’s 
activity  during  1968.”  (Hawley 
manages  Katz  Newspaper  Sales 
on  the  West  Coast;  Rhode  heads 
the  Chicago  office.) 

Rathbone,  who  is  a  director  of 
the  parent  firm,  joined  Katz 
Newspaper  Sales  in  1950.  He 
was  a  salesman  for  eight  years, 
then  organized  the  division’s 
sales  development  unit  in  1959 
and  directed  it  until  he  became 
sales  manager  in  1962. 

Lochridge  will  remain  an  offi¬ 
cer  of  the  company  until  the  end 
of  the  year  at  which  time  he  will 
have  been  associated  with  the 
company  for  25  years.  During 
the  last  eight  years  the  news¬ 
paper  division  has  increased  its 
number  of  represented  news¬ 
papers  by  60%. 

“This  growth,”  Katz  said,  “has 
taken  place  in  a  period  when 
serveral  newspaper  representa¬ 
tive  firms  were  being  dissolved 
or  merged.” 

Katz  also  announced  that  Rod 
Keeney  will  succeed  Rathbone 
as  national  sales  manager.  Bill 
Reese  has  been  appointed  New 
York  sales  manager. 

Keeney  was  with  Reynolds- 
Fitzgerald  when  that  organiza¬ 
tion  was  merged  with  Katz  in 
1958.  Reese  joined  Katz  in  At¬ 
lanta  in  195^. 


Ted  Rathbone 
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Rathbone  heads 


Ayer  uses  computer 
as  salesman's  ally 

By  Jerry  Walker  Jr. 


I  Philadelphia 

Newspaper  advertising  sales¬ 
men  should  welcome  the  com¬ 
puter,  says  Les  Famath. 

Unfortunately,  some  regard 
the  computer  as  a  competitor  or 
even  an  enemy,  when  it  is  a 
worthwhile  ally,  he  said. 

F'arnath,  vicepresident  and  co¬ 
ordinator  of  Media  Computer 
Sei-vices  for  N.  W.  Ayer  &  Son, 
who  was  asked  by  the  Philadel¬ 
phia  newspaper  representatives 
!  if  they  were  obsolete  in  the  Com¬ 
puter  Age,  said  it  would  be  a 
“misconception  to  consider 
'  .4yer’s  computer  as  some  kind  of 
monster  designed  to  replace  rep¬ 
resentative  salesmen  or  for  that 
matter,  buyers  as  well.” 

“Our  whole  philosophy  at 
.Ayer”,  the  47-year  veteran  of 
the  agency  explained,  “is  to  use 
the  computer  to  provide  buyers 
with  organized  data  upon  which 
they  can  spend  more  time  exer- 
I  cising  judgment — to  provide 
J  them  with  working  tools  for 
i  analysis  and  comparative  stud¬ 
ies — not  to  provide  them  with 
finished  plans  of  strategy  and 
finalize<l  media  programs.” 

Better  research  needed 

In  this  light,  he  said  the  com¬ 
puter  should  be  welcomed  by  the 
“creative,  imaginative  salesman, 
who  prefers  to  be  free  of  cold 
statistics,  and  who  much  prefers 
to  discuss  ideas  and  the  intan- 
j  gribles  too  difficult  or  in  some 
cases,  impossible  to  measure.” 

Currently,  he  said  the  com¬ 
puter  is  being  used  by  Ayer  for 
planning  and  determining  strat¬ 
egy  of  marketing  and  media  and 
in  the  preparation  of  schedules, 
estimates,  orders  and  other 
bookkeeping  paperwork. 

Eventually,  he  said,  the  com¬ 
puter  will  be  used  in  the  actual 
selection  of  media,  but  only 
when  “we  have  complete  as¬ 
surance  that  proper  weights 
(developed  from  adequate  re- 
.search)  are  being  applied  to 
each  of  the  many  factors  in  a 
mo<lel  will  they  be  acceptable.” 

“We  definitely  need  more  and 
better  research  that  w’ill  deal 
with  the  intangibles  of  today — 
particularly  if  w^e  are  to  fully 
document  the  many  weight  fac¬ 
tors  that  must  be  employed  in 
the  use  of  selection  models,”  he 
said. 

Publishers,  he  said,  should  be 
making  every  effort  to  identify 
their  various  specific  consumer 
markets  within  their  total  mar¬ 


ket  area  and  identify  them  in 
much  more  meaningful  ways. 

In  the  meantime,  Farnath  said 
the  computer  is  being  used  by 
Ayer  much  the  same  way  add¬ 
ing  machines  and  then  calcu¬ 
lators  were  used  years  ago.  “It 
is  without  a  doubt  the  answer 
to  the  time-consuming  paper¬ 
work  we  encounter  in  the  an¬ 
alysis,  selection  and  purchase 
of  media,”  he  said. 

“The  computer  leaves  all 
judgment  in  the  hands  of  the 
media  planners  and  buyers,”  he 
assured  the  reps.  “What  it  does 
do  is  show  him  the  consequences 
of  his  judgment  (principally  in 
statistical  terms — and  permits 
time  to  consider  everything  out 
and  beyond  the  numbers — in 
short  to  reconsider.” 

Farnath  said  he  believes  com¬ 
puter  usage  will  spread  to  the 
smaller  agencies  before  too  long 
as  they  will  be  in  a  position  to 
afford  sophisticated  computer 
programming  on  a  time-sharing 
basis.  He  said  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  is  conducting  a  study  on 
ways  in  which  agencies  can 
share  costs  of  a  central  service 
bureau. 

“So  start  now  thinking  about 
how  to  sell  in  the  future,  con¬ 


centrating  your  efforts  on  judg¬ 
ment  factors,  impact  values — all 
of  the  qualitative  considerations 
that  are  difficult  to  measure,”  he 
advised  the  group.  “Perhaps  you 
should  devote  more  time  to  sell¬ 
ing  newspapers  as  a  medium  and 
calling  on  more  creative  people 
as  well  as  buyers.” 

.Ayer  maintains  a  storage  bank 
on  newspaper  data  in  its  com¬ 
puter.  The  basic  printout  gives 
information  on  newspapers  in 
the  top  metro  areas  ranked  by 


St.  Louis 

“Personal  Involvement  of  ad¬ 
vertising  men  in  business  self- 
regula  on,”  is  the  only  effctive 
alternative  to  government  inter¬ 
vention,  Alan  T.  Wolcott,  presi¬ 
dent  and  managing  director  of 
the  Audit  Bureau  of  Circula¬ 
tions,  told  members  of  the  St. 
Louis  Advertising  Club  and  the 
St.  Louis  Club  of  the  Printing 
House  Craftsmen  here  January 
15. 

Citing  the  Association  of  Na¬ 
tional  Advertisers,  the  American 
Association  of  Advertising 
Agencies,  the  Canadian  Adver¬ 
tising  Advisory  Board,  and  the 
Better  Business  Bureaus,  as  well 
as  the  ABC,  as  prime  examples 
of  effective  self-regulation.  Wol¬ 
cott  maintained  that  “concerned, 
conscientious  businessmen,  work¬ 
ing  together  to  solve  common 


households.  On  the  printout  is 
listed  the  name  of  the  news¬ 
paper,  size,  representative,  food 
day,  line  rate,  milline  rate,  total 
circulation,  metro  circulation, 
metro  coverage,  metro  popula¬ 
tion,  number  of  households,  re¬ 
tail  sales. 

Other  information  available 
from  other  printouts  includes 
mechanical  data,  minimum  re¬ 
quirements,  for  color,  what 
newspapers  do  not  accept  to¬ 
bacco,  liquor  ads,  etc. 


problems”  were  the  key  to  “in¬ 
dustry-created  order  through 
self-imposed  laws  and  accept¬ 
ance.” 

The  .ABC  president  warned 
that  advertising  and  publishing 
are  potential  targets  for  further 
government  regulation  and 
urged  the  involvement  of  the 
individual  in  .self-regulating 
organizations  such  as  the  .Audit 
Bureau  of  Circulations. 

Discussing  the  growth  and 
success  of  the  ABC,  Wolcott 
pointed  out  that  the  government 
recognized  the  effect  of  such 
organizations.  He  recalled  that 
a  former  Federal  Trade  Com¬ 
mission  chairman  called  the 
ABC  “the  outstanding  example 
of  self-regulation  in  business 
today,  an  outstanding  adventure 
in  business  integrity.” 


Adman  predicts  pay-tv 
link  with  newspapers . 


Detroit 

Pay  Television  will  be  success¬ 
ful  when  it  is  combined  with 
other  media  to  form  a  complete 
“home  communications  center,” 
an  advertising  agency  president 
told  an  audience  at  the  29th 
Newspaper  Workshop  of  the 
Wayne  State  University  Press 
Club  here  January  10. 

Sheldon  Moyer,  president  of 
D.  P.  Brother  &  Company,  said 
newspapers  will  be  the  first  mass 
medium  to  be  combined  by  the 
new  communications  technology 
and  will  be  printed  in  the  home 
by  1979. 

Moyer,  30  years  in  the  com¬ 
munications  field,  said  the  ele¬ 
ments  already  exist  that  will 
evolve  into  a  “telenewspaper” 
transmitted  into  the  homes  of 
subscribers.  They  include  fascim- 
ile  reproduction,  the  concept  of 
Pay-TV  and  cable  television  sys¬ 
tems  (CATV).  Moyer  said  he 


believes  that  eventually  the  un¬ 
used  CATV  channels  will  be 
leased  in  common-carrier  fash¬ 
ion  to  transmit  the  “telenews¬ 
paper”  and  other  data  to  sub¬ 
scribers. 

With  the  exception  of  sports 
events,  Moyer  said,  all  efforts  to 
launch  100  percent  Pay-TV  have 
been  unsuccessful.  Moyer  said 
the  “Pay-TV-Home  Communica¬ 
tions  Centers”  he  envisions  must 
be  supported  by  advertising  in 
order  to  be  economically  feasible. 

Moyer  told  the  newspaper  ex¬ 
ecutives  that  a  continuing  inter¬ 
est  in  news,  information,  enter¬ 
tainment  and  advertising  are 
assured. 

“Factors  which  will  change,” 
he  said,  “are  the  methods  of 
gathering  news,  its  packaging, 
its  method  of  circulation,  the 
collection  of  funds  for  these 
services,  and  the  degree  of  gov¬ 
ernment  regrulation.” 


Ad  rejections 

“Different  standards  of  indi¬ 
vidual  self-discipline  have  caused 
your  own  St.  Louis  newspapers 
to  refuse  many  advertisements 
found  objectionable,”  Wolcott 
said.  “Ben  Magdovitz  of  the 
Globe-Democrat  showed  me 
several  examples  that  that  paper 
has  refused  to  run — ads  for  cer¬ 
tain  books  and  movies ;  ads  with 
racial  copy  that  might  incite  vio¬ 
lence;  ads  for  personal  products 
of  questionable  taste. 

“At  the  Post-Dispatch,  E.  D. 
Howerton  takes  pride  in  their 
company’s  screening  of  adver¬ 
tising  copy  in  the  interest  of 
public  health  and  to  avoid  un¬ 
pleasant,  offensive  and  objection¬ 
able  messages. 

“Both  tell  me,  however,  that 
individual  self-discipline  works 
to  a  point;  that  most  copy  sub¬ 
mitted  meets  their  high  stand¬ 
ards  of  acceptability.  But  on  the 
broad  scale,  the  advertising  busi¬ 
ness  must  turn  elsewhere  to  sup¬ 
plement  its  individual  standards. 

“Where  do  we,  as  individuals, 
turn?  Either  to  government 
discipline  or  to  business  self¬ 
regulation.” 
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More  self -regulation 
urged  in  advertising 


EDITOR  &  PUBLISHER  for  January  18,  1969 


On  the  market  this  year 

Microwave  dry  system 
improves  ROP  color 


B.  Offen  &  Company,  Chicago, 
Raytheon  Company,  Lexington, 
Mass.,  and  the  American  News¬ 
paper  Publishers  Association 
Research  Institute  have  an¬ 
nounced  the  signing  of  an  agree¬ 
ment  concerning  the  manufac¬ 
ture  and  merchandising  of 
microwave  equipment  for  use  in 
the  graphic  arts  industry. 

Raytheon  will  provide  the 
microw’ave  generating,  control¬ 
ling  and  application  equipment 
for  incorporation  within  com¬ 
plete  Offen  drying  systems.  To 
be  identified  as  Offen/ Raytheon 
Drying  Systems,  this  equipment 
will  be  sold  and  serviced  through 
the  Offen  Company,  supplier  to 
the  graphic  arts  industry  of 
drying  equipment  for  web-fed 
presses. 

The  ANPA/RI  Research  Cen¬ 
ter  at  Easton,  Pa.,  initiated  the 
development  activity  over  two 
years  ago  with  the  Raytheon 
and  Offen  companies  to  find  the 
means  to  improve  materially  the 
quality  of  newspaper  ROP  color. 
Work  has  been  underway  by  all 
three  parties  to  adapt  microwave 
technology  for  this  application. 
Project  results  to  date  indicate 
that  the  application  is  sound  and 
that  the  systems  should  become 
commercially  available  this  year, 
according  to  the  ANPA/RI  an¬ 
nouncement. 

Erwin  Jaffe,  director  of  the 
ANPA/RI  Research  Center, 
stated  that  the  microwave  proj¬ 
ect  has  showm  possibilities  of 


MICHAEL  J.  JACKSON  has  been 
appointed  vicepresident  advertis¬ 
ing  sales  director  of  Thi%  W^ak 
magaxine.  Since  1967  he  had  been 
vicepresident,  newspaper  rela¬ 
tions.  Prior  to  this  he  was  with 
Curtis  Publishing  Company  in  a 
sales  capacity.  Jackson  graduated 
from  Pace  College  and  is  a 
colonel  in  the  U.S.  Air  Force  Re. 
serve. 


drastically  improving  ROP  let¬ 
terpress  color  by  reducing  set¬ 
off  and  strike-through.  By  per¬ 
mitting  the  dried  color  pigments 
to  stay  on  the  surface  of  the 
paper,  it  improves  the  general 
appearance  of  ROP  color  to  the 
reader’s  eye. 

The  Offen  and  Raytheon  com¬ 
panies  are  installing  a  micro- 
wave  system  at  the  Center  in 
Easton.  Jaffe  said  he  plans  ex¬ 
tensive  production  runs  on  the 
equipment. 

o 

Admen  from  New  York 
tour  San  Diego  area 

San  Diexjo 

Nine  advertising  executives 
from  New  York  recently  made  a 
three  day  swing  through  the  San 
Diego  area,  exploring  the  econ¬ 
omy. 

Richard  W.  Tullar,  adver¬ 
tising  director,  and  Bert  Win- 
row,  manager,  general  adver¬ 
tising,  of  the  Non  Diego  Union 
and  Evening  Tribune,  arranged 
the  tour.  “Happy  Days,”  the 
Copley  four-engine  jet-liner,  car¬ 
ried  the  group  to  and  from  New 
York.  They  also  visited  Tijuana, 
Mexico. 

The  group  included: 

William  Hinman,  vicepresl- 
dent  and  associate  media  dir€«- 
tor,  J.  Walter  Thompson  Co.; 

John  J.  Meskil,  vicepresident 
and  media  director,  Warwick  & 
Legler; 

Roger  Clapp,  vice-president 
and  media  director,  Rumrill- 
Hoyt; 

Frank  J.  Gromer  Jr.,  vice- 
president  and  marketing  service 
director,  Foote,  Cone  &  Belding; 

Kenneth  H.  Stelnhardt,  group 
product  manager.  Standard 
Brands; 

Donald  F.  Barnes,  vicepresi¬ 
dent  for  advertising  and  promo¬ 
tion,  Institute  of  Life  Insurance ; 

Charles  Miller,  associate 
media  manager,  Colgate  Palm¬ 
olive  Co.; 

Raymond  B.  Healy,  media 
manager,  Liggett  &  Myers 
Tobacco  Co. 

• 

Olympics  aid  cited 

Los  Angeles 

Los  Angeles  Times  columnist 
Bill  Henry  received  a  citation 
from  the  board  of  directors  of 
Western  Air  Lines  for  his  ex¬ 
ceptional  promotion  in  his  col¬ 
umn  of  the  1968  Olympic  Games 
in  Mexico. 


Three  ads. . .  no  charge 


Maybe  the  rule  should  be:  If  the  advertiser  can’t  afford 
to  BUY  the  full  page,  you  give  him  one  FREE. 

Well  hardly.  But  that’s  essentially  what  happened 
recently  to  an  Army  captain,  a  faithful  reader  of  the 
Toledo  Blade  who  is  serving  in  Vietnam. 

The  captain,  Ronald  Allan,  wrote  in  November  to  Paul 
W.  Tovey,  Blade  advertising  director,  and  inquired  about 
the  cost  of  a  full  page  ad  in  which  he  would  wish  his 
wife,  Carol,  a  Merry  Christmas. 

Although  it  was  apparent  that  the  cost  of  the  page 
wasn’t  feasible,  it  occurred  to  Tovey  that  Captain  Allan’s 
inquiry  could  be  the  basis  for  a  page  ad  in  which  all  service 
men  would  receive  season’s  greetings  from  the  Blade. 

Thus,  Tovey  responded  to  Captain  Allan,  suggesting 
such  an  ad  and  offering  to  reproduce  the  soldier’s  original 
letter.  The  Blade’s  promotion  and  public  service  depart¬ 
ment  produced  the  ad,  and  it  ran  on  December  24. 

Mrs.  Allan,  the  captain’s  wife,  was  not  aware  of  the 
plans,  and  she  was  greatly  surprised  to  see  herself  as 
the  subject  of  the  ad.  As  a  souvenir  of  the  occasion,  the 
Blade  had  the  page  made  gilted,  matted  and  framed, 
and  it  now’  hangs  in  the  Allan  home,  waiting  the  return 
of  the  captain. 

*  *  * 

Bob  Brown,  Augusta  (Ga.)  Chronicle  managing  editor, 
received  a  letter  from  SFC  David  Ayers,  a  GI  in  Vietnam. 

“I  w’ould  be  greatly  appreciative  if  you  would  place  this 
article  in  the  morning  edition  of  the  Chronicle  on  the 
19th  of  December.  I  w’ill  gladly  pay  the  price  if  you  will 
forward  the  bill  here  at  this  address.” 

The  message  read:  “Happy  9th  Wedding  Anniversary, 
Evelyn.  I  love  you.  David.” 

After  huddling  with  general  manager  Bev  Carter  and 
promotion  manager  A1  L’Hefureux,  Brown  decided  to  go 
ahead  and  publish  the  serviceman’s  anniversary  greeting 
at  no  charge. 

A  three-column  by  nine-inch  ad  was  produced  by  the 
promotion  department  that  simply  stated:  “To  Mrs. 
Evelyn  Ayers:  Happy  9th  Wedding  Anniversary,  Evelyn. 
I  Love  You.  David.” 

A  line  at  the  bottom  of  the  ad  read:  “It’s  the  least  we 
could  do  .  .  .  the  Augusta  Chronicle.” 

Mrs.  Ayers  came  to  the  newspaper  office  to  express  her 
thanks.  The  Chronicle  had  an  interview  story  and  five- 
column  picture  on  the  follow’ing  day. 

Copies  of  the  ad  and  news  stories  were  forwarded  to 
Sgt.  Ayers  in  Vietnam. 

•  *  * 

A  letter  to  Santa  Claus  from  a  Marine  stationed  in  Viet¬ 
nam  snowballed  into  a  Page  1  story  and  a  7-column  ad  in 
the  Portstnouth  (Ohio)  Times,  and  a  bevy  of  boxes  for  the 
Marine. 

The  Portsmouth  serviceman,  serving  with  the  First 
Marine  Division,  wrote  his  Santa  letter  in  fun,  and  mailed 
it  to  his  parents’  address.  The  father  had  the  letter  with 
him  when  he  brought  the  announcement  of  the  son’s  promo¬ 
tion  to  the  Times’  news  editor,  Everette  E.  Parker. 

Rather  than  use  the  routine  “Serviceman  Promoted” 
item,  Parker  decided  to  make  a  feature  of  the  two,  empha¬ 
sizing  the  letter  from  the  Marine  to  Santa. 

In  identifying  the  Marine,  it  was  noted  that  he  had  been 
employed  as  a  department  head  in  Clark’s  Discount  Store. 

J.  Kenneth  Staats,  Times  display  advertising  manager, 
clipped  the  Page  1  stor>’  and  worked  it  into  an  advertise¬ 
ment  which  he  presented  to  the  local  manager  of  Clark’s. 

The  ad  was  approved  by  Clark’s  home  office  and  former 
fellow-employes  started  a  gift  collection  for  the  Marine. 

After  the  ad  appeared  in  the  Times,  readers  got  in  on 
the  deal.  There  were  gifts  to  spare,  and  extras  were 
designated  for  friends  of  the  local  man. 
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Take  a  closer  look  at  this  dual 
magazine  blending  the  national 
editorial  content  of  THIS  WEEK 
with  locally  edited  features  of 
interest  in  Birmingham  and  in 
Alabama.  A  unique  Sunday  news¬ 
paper  magazine  now  represented 
nationally  by  THIS  WEEK. 

Take  a  closer  look  at  the  kind  of 


coverage  provided  in  this  great, 
growing  market  .  .  .  45th  in  the 
nation.  IN  DIXIELAND/THIS 
WEEK,  The  Birmingham  News 
Magazine,  reaches  more  than 
230,000  families  every  Sunday 
. . .  highest  magazine  coverage  in 
Alabama. 

Take  a  closer  look  at  IN  DIXIE¬ 


LAND/THIS  WEEK  when  you're 
planning  a  marketing  test  or  in¬ 
troducing  a  new  product.  It  works 
faster  than  any  other  national 
magazine.  Faster  than  Life. 
Faster  than  Look.  It  delivers  re¬ 
sults  in  one  week  or  less 


Something  unique  that  works  this  week! 

IN  DiXI ELAND/THIS  WEEK,  (Hir  fiirmingiiani  ^agaiiiir 


All  ad  setting 
put  on  film  in 
3 -month  period 

Santa  Rosa,  Calif. 

The  Press  Democrat  here  has 
installed  a  Mergenthaler  Lino- 
film  System  for  advertising  com¬ 
position.  According  to  Dan 
Bowerman,  the  paper’s  general 
manager,  the  high  speed  photo¬ 
composition  system,  complete 
with  automatic  Photo  Unit  and 
two  Keyboards,  Linomix,  a  Com¬ 
poser  and  related  equipment  has 
replaced  the  newspaper’s  hot 
metal  composing  equipment  for 
advertising  production. 

The  transition,  Bowerman 
.said,  took  only  three  months,  in 
spite  of  the  fact  that  none  of  the 
newspaper’s  personnel  had  pre¬ 
vious  experience  in  photocom¬ 
position.  The  Press  Democrat 
averaged  92,000  lines  per  month 
during  the  summer  period,  an 
average  increase  of  over  12,000 
lines  per  month. 

Bowerman  said,  “We  antici¬ 
pated  heavy  startup  expenses, 
but  there  were  none.  We  hope  to 
place  60  to  80  percent  of  our 
advertising  on  the  Linofilm  sys¬ 
tem  after  six  months.  We  took 
all  of  our  advertising  off  hot 
metal  after  the  first  three 
months.” 


I  To  Get  Your  Share  Of 
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MORTENSEN 


CHAMBERLAIN 


EXECUTIVE  VICEPRESIDENTS  of  Young  &  Rubicam  Inc.  are:  from  left  —  James  E.  Mortensen, 
client  account  relations;  Walter  C.  Chamberlain,  chairman  of  strategy  board;  Warren  A.  Bahr, 
director  of  media  department  and  chairman  of  creative  review  board;  and  Wilson  H.  Kierstead  Jr., 
senior  management  representative  on  the  steering  committee. 


‘Reps’  mass 
divisions  on 
single  floor 

San  Francisco 

As  a  result  of  pre-Christmas 
moves,  Santa  had  to  visit  only  a 
floor  of  a  downtown  office  build¬ 
ing  here  to  encompass  the  staffs 
of  four  advertising  representa¬ 
tive  firms. 

The  converged  staffs  now  with 
separate  but  adjacent  offices  at 
625  Market  Street  represent  the 
four  divisions  of  what  Irecomes 
Branham-Moloney.  The  same 
floor  also  houses  the  special  office 
of  the  Sacramento  (Calif.) 
Union. 

Ingraham  Read,  senior  vice- 
president  in  charge  of  operations 
and  Pacific  Coast  manager  of 
the  B-M  organization,  is  the  only 
exception  in  the  massed  assem¬ 
blage.  It  is  only  an  elevator  ride, 
however,  to  his  oflices  on  the  11th 
floor. 

Little  Change 

Supervisors,  staffers  and  even 
phone  numbers  remain  un¬ 
changed,  except  for  two  retire¬ 
ments.  The  chiefs  of  the  M-R 
divisions  are  Walter  S.  North, 
from  Moloney,  Regan  &  Schmitt; 
Walter  Patzloff,  from  the  Bran¬ 
ham  Company;  Rolnn-t  Slate, 
from  Jann  &  Kelley,  and  Jack 
Fitting,  from  Nelson  Rol)erts  & 
Associates.  Rol)ert  Selby  and 
Charles  Gordon  represent  the 
Union. 

The  roundup  here  on  the  floor 
long  occupied  by  Nelson  Rolierts 
&  Associates  was  accomplisht'd 
with  only  one  structural  change. 
That  was  the  partition  of  the 
national  headquarters  office  of 
Nelson  Roberts,  NR&A  chief 


who  has  retired,  into  two  offices. 

NR&.4  is  the  only  newly- 
formed  B-M  division  which  had 
national  headquarters  here.  Be¬ 
gun  in  1911  by  Fred  Kimball,  it 
became  Kimball-Mogensen  in 
1911  and  then  the  M.  C.  Mogen- 
sen  Co.  The  NR&A  predecessor 
company  became  West-Holliday 
in  1936  when  Paul  A.  West  and 
Colonel  Robert  P.  Holliday  pur¬ 
chased  the  organization.  West 
retired  in  1959  and  sold  his  hold¬ 
ings  to  Rol)erts,  who  had  bought 
the  Holliday  estate’s  shares.  The 
company  did  not  take  on  the 
name  of  its  new  owner  until 
1961. 

Holliday  entered  the  represent¬ 
atives’  field  from  publishership 
of  the  old  San  Francisco  Call. 
Read,  noAv  Coast  chief  of  the 
B-M  operation,  returned  to  news¬ 
paper  representation  after  a 
span  with  the  Oakland  (Calif.) 
Post-Enquirer. 

Executives  remaining  with  the 


NR&A  division  include  the  son.s 
of  two  former  owners.  'They  are 
Nelson  E.  Roberts,  Los  Angeles, 
and  Paul  A.  West  Jr.,  here. 

A  retiring  representatives’ 
chief  honored  a  retiring  employe 
when  Mrs.  Lily  Moyle  concludMl 
newspaper  service  liegun  in  19.31 
which  spanned  the  succe.ssiv« 
firms  of  M.  C.  Mogensen,  West- 
Holliday  and  Nelson  Rolwris  & 
.Associates,  now  become  a  divi¬ 
sion  of  Branham-Moloney.  Nel¬ 
son  Roberts,  the  host,  is  retiring 
to  his  ranch  near  Hollister, 
Calif. 

• 

In  anti*orime  effort 

James  E.  Fain,  editor  of  the 
Dayton  (Ohio)  Daily  News,  has 
been  named  chairman  of  the  ex¬ 
ecutive  committee  of  the  Na¬ 
tional  Council  on  Crime  and  De¬ 
linquency,  a  non-governmental, 
non-profit  agency  working  in  20 
states. 


MERGER — Korthe  Enginesring  Corp.  in  Schiller  Park,  III.,  designers 
and  manufacturers  of  electrical  control  equipment  and  the  Cooksey 
Web-Break  System,  has  become  a  wholly-owned  subsidiary  of 
Baldwin-Gegenheimer  Corp.,  Stamford,  Conn.  Edwin/Koriath  be¬ 
comes  president  and  Henry  Thiele  executive  vicepresident  of  the 
Balwin  Gegenheimer  subsidiary.  At  the  signing  were:  Left  to  right, 
seated — Henry  F.  Thiele,  Edwin  G.  Koriath  and  Harold  W,  Gegen- 
heimar;  standing — Wendell  M.  Smith. 
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American  and  world  history  lives  as  it 
really  was  in  the  pages  of  thousands  of 
daily  newspapers  preserved  in  Bell  & 
Howell's  archival  microfilm  vaults  .  .  . 
all  of  them  listed  in  this  enlarged 
catalog. 

The  eleventh  edition  of  NEWS¬ 
PAPERS  ON  MICROFILM  is  specially 
prepared  to  assist  educators,  librar¬ 
ians,  historians,  researchers,  and 
scholars  m  locating  first-hand  ac¬ 
counts  of  history. 


Send  For  Your  Free  Copy  Today  .  .  . 
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Public  relations 
appointments 
and  accounts 

Donald  M.  McLean  has  been 
named  manager  of  public  re¬ 
lations  for  Sperry  Gyroscope 
Division  of  Sperry  Rand  Corp. 
Herb  Doherty  resigned. 

*  *  * 

Mrs.  Karin  Baird  has  been  ap¬ 
pointed  news  specialist  in  the 
office  of  public  relations  of  the 
American  Red  Cross.  She  served 
for  20  months  as  director  of 
public  information  of  the  Red 
Cross  Chapter  at  Madison,  Wise, 
before  moving  to  Washington 
with  her  husband,  James  Baird, 
an  attorney  with  the  National 
Labor  Relations  Board, 

*  *  * 

J.  A.  Norman  has  been  ap¬ 
pointed  public  relations  officer 
of  Sun  Life  Assurance  Company 
of  Canada  and  Pierre  Boileau, 
assistant  public  relations  officer. 
Norman  joined  Sun  Life  12 
years  ago  after  several  years 
as  a  reporter  with  the  Montreal 
Gazette. 

♦  *  ♦ 

James  C.  Hughe.s  former 
head  of  the  public  relations  de¬ 
partment  for  Rotary  Interna¬ 
tional,  has  been  named  director 
of  public  relations  and  advertis¬ 
ing  for  the  American  National 
Bank  and  Trust  Company,  Chi¬ 
cago.  Hughes  has  been  a  sports 
writer  for  the  Denver  Post  and 
associate  editor  of  Lemer  News¬ 
papers. 

*  «  * 

John  F.  Kane,  former  Ampex 
Corporation  product  news  man¬ 
ager,  is  now  western  area  public 
relations  manager  at  Redwood 
City,  California,  headquarters. 
Prior  to  joining  Ampex  in  1965, 
Kane  was  a  reporter  for  the 
the  Palo  Alto  Times. 

*  «  « 

T.  C.  Thomsen  &  Associates 
have  announced  a  realignment 

AUSTRALIA'S 
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Investigate  the  developments 
that  are  taking  place  —  in¬ 
creased  population,  industrial 
development,  high  standard 
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sdvortitini,  publiihlng  and  sraphio 
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of  executive  personnel.  Kenneth 
Koyen  joins  the  firm  as  senior 
vicepresident  for  accoimt  man¬ 
agement.  He  was  vicepresident 
of  Infoplan,  of  the  Interpublic 
Group.  John  W.  Gerber  was 
named  senior  vicepresident  for 
editorial  and  publicity  services. 
Arthur  Zelvin,  president  of 
Shareholder  Reports,  a  subsid¬ 
iary,  has  also  been  named  senior 
vicepresident  for  production  of 
the  parent  firm.  Theodore  H. 
Ball  becomes  vicepresident, 
from  manager  of  financial  com¬ 
munity  relations.  Fred  S.  Kallin, 
vicepresident  of  the  corporation 
for  graphic  services,  becomes 
presiilent  of  Design  Laborato¬ 
ries,  a  division. 

*  «  * 

George  Lord  has  resigned  as 
WCAV-radio  news  editor.  He 
has  joined  Adelphia  Associates, 
Philadelphia  public  relations 
agency,  as  an  account  execu¬ 
tive. 

*  «  * 

.Alfred  L.  Perkins,  Chicago 
bureau  chief  of  Fairchild  Pub¬ 
lications,  will  join  Harshe-Rot- 
man  &  Druck,  as  an  account 
supervisor,  in  the  company’s 
Chicago  office. 

«  *  # 

The  National  Bowling  Council 
has  appointed  Harshe-Rotman 
&  Druck  for  a  nationwide  bowl¬ 
ing  industry  public  relations- 
jiromotion  program.  Organiza¬ 
tions  represented  in  the  Coun¬ 
cil’s  program  are  the  Bowling 

Proprietors’  Association  of 

America,  American  Bowling 
Congress,  Woman’s  Interna¬ 
tional  Bowling  Congress,  Amer¬ 
ican  Machine  and  Foundry 
Corj).  and  Brunswick  Corp. 

*  *  * 

James  C.  Donahue  III  and 
Leonard  G.  Carmine  have  joined 
Wilson,  Haight  &  Welch/Pub¬ 
lic  Relations  as  account  execu¬ 
tives.  Donahue  has  served  as 
public  relations  account  execu¬ 
tive  for  Ellis  Associates  in  New 
York  City,  and  previously  was 
a  reporter  on  the  Hartford 
(Conn.)  Tunes  and  Newport 
(R.I.)  Daily  Neivs.  Carmine 
was  formerly  public  relations 


of 

JACK  O’DWYER’S 
NEWSLETTER 


Expert  weekly  coverage  of 
PR  news,  PR  job  market, 
trends,  gossip,  etc.  Write; 
Jack  O’Dviiyer,  271  Madi¬ 
son  Ave.,  New  York,  N.  Y. 
10016. 


director  of  Sanders  and  Thomas 
Inc.,  consulting  engineers  in 
Boyertown,  Pa. 

*  «  « 

Freeman  Fulbright,  executive 
vicepresident  of  Selvage  and  Lee 
Inc.,  since  1962,  is  now  at  Hill 
and  Knowlton  Inc.  as  a  senior 
vicepresident.  He  was  executive 
editor  (national  affairs)  of  the 
New  York  Herald  Tribune. 

*  «  * 

John  D.  Paulus,  who  has  been 
director  of  public  relations  at 
Allegheny  Ludlum  Steel  Corpo¬ 
ration  since  1958,  has  been 
elected  a  vicepresident  of  the 
Corporation.  Prior  to  entering 
public  relations  and  advertising 
work,  Paulus  had  been  an  edito¬ 
rial  and  promotion  executive  for 
the  Pittsburgh  Press,  the  TFas/i- 
ington  Post,  and  the  Brooklyn 
Eagle. 

*  *  * 

Josh  Kane  has  been  named  as¬ 
sistant  trade  news  editor.  Press 
and  Publicity,  National  Broad¬ 
casting  Company.  He  has  been 
a  staff  writer  with  the  NBC 
Press  Department  since  May, 
1966.  He  joined  NBC  as  a  page. 
*  *  * 

Robert  B.  Morrisey  has  been 
appointed  manager,  public  rela¬ 
tions  and  manager,  marketing 
support,  for  the  Ryan  Aeronau¬ 
tical  Company,  succeeding 
George  J.  Becker  Jr.,  who  has 
taken  an  executive  position  with 
a  San  Diego  advertising  firm. 

«  * 

William  Griffith  has  been  ap- 
jiointed  director  of  public  rela¬ 
tions  of  the  Metropolitan  New 
York  Chapter,  American  Medi¬ 
cal  Writers  Association. 


3  join  PR  office 
of  United  Funds 

United  Community  Funds  and 
Councils  of  America  has  added 
three  slJaff  members  to  its  public 
relations  department.  They  are: 

Harry  G.  Brohen,  associate 
director  of  the  advertising  and 
public  relations  division  of  the 
United  Appeal  of  Cincinnati.  He 
has  also  been  a  reporter  for  the 
Morristown  (N.  J.)  Daily 

Record  and  Newark  (N.  J.) 
Evening  News. 

Alwjm  Knight,  public  relations 
director  of  the  Lackawanna 
United  Fund,  Scranton,  Pa.  He 
has  been  an  associate  editor  of 
Tmte  magazine,  and  a  columnist 
for  the  Washington  (D.  C.) 
Post. 

Laura  Preston,  former  editor 
of  the  Clinton  (Conn.)  Recorder. 
*  *  * 

Ray  j.  Hamilton,  a  former 
state  editor  of  the  Homell 
(N.  Y.)  Tribune — now  an  ac¬ 
count  executive  at  Ren  Inc.,  In¬ 
dianapolis  public  relations  house. 


Blair  to  create  I 
forest  industry  i 
news  bureaus 

Washington 

John  G.  Blair,  Cleveland 
newspaperman,  has  joined 
American  Forest  Institute  as 
editor-in-chief.  His  assignment 
is  to  establish  news  bureaus  in 
the  Washington  headquarters  i 
and  in  key  cities  where  the  ; 
forest  industry  operations  make 
news.  j 

After  establishing  a  news  bu¬ 
reau  here,  Blair  will  set  up  bu-  ' 
reaus  in  Atlanta,  Chicago,  and 
San  Francisco. 

American  Forest  Institute  is 
the  wood-using  industry’s  pub¬ 
lic  information  and  public  edu¬ 
cation  arm.  It  sponsors  the 
American  Tree  Farm  System  * 
of  growing  trees  for  repeated  I 
harvest  and  the  Keep  America  | 
Green  forest  fire  prevention  , 
program. 

Blair  joined  the  Cleveland  \ 
Plain  Dealer  in  1949.  He  was  a  I 
reporter,  feature  writer,  and 
columnist;  assistant  city  editor, 
metropolitan  state  editor,  and 
associate  editor.  From  1966 
until  he  joined  AFI,  Blair  was 
director  of  publications  and 
public  relations  for  the  Amer¬ 
ican  Federation  of  State,  Coun¬ 
ty,  and  Municipal  Employees, 
AFL-CIO,  in  Washington,  D.C. 

• 

Weintraub  will  tlirecl 
PR  for  research  group 

The  Citizens  Budget  Com¬ 
mission  (New  York)  has  ap¬ 
pointed  Louis  Weintraub,  presi-  j 
dent  of  Weintraub  &  Fitz- 
Simons  Inc.,  public  relations 
consultants,  as  its  public  rela-  ) 
tions  counsel.  He  also  has  been  ' 
elected  a  vicepresident  of  CBC. 

Born  in  Montreal,  46  years 
ago,  Weintraub  entered  the 
communications  field  as  a  staff 
member  of  the  Washington  Post 
and  now  serves  as  a  public  af¬ 
fairs  consultant  to  industry,  ! 
government  agencies  and  trade 
groups. 

The  Citizens  Budget  Com¬ 
mission,  made  up  of  leaders  of 
the  business  and  financial  com¬ 
munity,  concerns  itself  with  the 
fiscal  and  social  problems  of 
New  York  City,  analyzes  bud¬ 
get  matters,  and  issues  depth 
studies  to  stimulate  public  in¬ 
terest  and  understanding. 

•  j 

Stocking  is  filled 

Beaumont,  Tex. 

The  Beaumont  Journal’s 
Empty  Stocking  Fund,  in  its 
48th  year,  brought  in  $12,580, 
the  largest  amount  ever  realized, 
to  purchase  food  certificates  for 
needy  families. 
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Our  19  different 
businesses 
now  have  a  new 
corporate  symbol. 


With  over  100  different  product 
lines,  we  play  a  major  role  in  19 
different  industries.  And  19  more 
diverse  industries  would  be  hard  to 
imagine:  Apollo  spacecraft,  rocket 
engines,  microelectronics,  textile 
machinery,  nuclear  reactors, 
Hatteras  fiberglass  yachts, 
Rockwell-Standard  heavy-duty 
truck  components,  construction 
equipment  and  agricultural  machin¬ 
ery  components  and  automotive 
parts,  industrial  filters,  military 
aircraft.  Aero  Commander®  aircraft 


North  American  Rockwell 


and  Sabreliner  business  jets, 
guided  missiles,  ground  support 
equipment,  oceanography,  research 
and  development,  aircraft  sales 
and  service,  power  transmission 
equipment. 

Few  companies  possess  the 
technological  and  scientific  know¬ 
how  of  North  American  Rockwell. 
And  by  drawing  on  this  vast 
technological  reserve  and  applying 
it  to  our  more  than  1 00  product 
lines,  as  well  as  to  the  development 
of  new  products,  we’ll  continue 


to  manage  change.  Instead  of 
just  letting  it  happen. 

You’ll  be  seeing  a  lot  more  of 
our  new  symbol  in  the  future. 

Watch  for  it. 

It’ll  grow  on  you. 

North  American  Rockwell 
Corporation,  Corporate  Public  Rela 
tions.  General  Offices,  2300  East 
Imperial  Highway,  El  Segundo, 
California  90245. 


Krock  talks  about 
presidents’  peeves 


CBS  News  correspondent  Eric 
Sevareid  interviewed  Arthur 
Krock  (Sunday,  January  12)  on 
Presidents  he  has  known.  During 
the  half-hour  broadcast  the 
veteran  Sew  York  Times  re¬ 
porter  gave  a  few  examples  of 
his  personal  relationships  with 
men  in  the  White  House.  Fol¬ 
lowing  are  some  excerpts  from 
the  Sevareid-Krock  dialogue  : 

*  *  * 

SEVAREID: — Mr.  Krock,  I 
think  several  years  ago  you 
wrote  somewhere,  that  Richard 
Nixon  is  one  of  those  men  fated 
never  to  make  it? 

KROCK:  That’s  what  I 

thought.  I  told  him  once.  I  said, 
“I  think  maybe  you  are  one  of 
the  men  in  history  like  Clay  and 
Webster  and  Steven.son,  who  was 
born  at  the  wrong  time.  In  the 
sens(?  that  you  encountered  the 
one  man  that  could  deprive  you 
of  the  Presidency.  And  he  said, 
“That  may  l)e  so.” 

SEVAREID:  Did  you  get 
along  personally  with  Franklin 
Roosevelt?  I  think  he  wrote  once, 
that  everything  you  wrote  alxmt 
— or  he  said  to  somelxMly,  that 
everything  you  wrote  aljout  him. 
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always  had  a  hook  in  it  some¬ 
where,  a  barb? 

KROCK:  I  did  get  along  with 
him  off-and-on.  On  the  Times, 
when  he  was  running  for  the 
nomination  in  1932,  I  perhaps 
was  the  really  only  sympathetic 
person  at  that  level  on  the  paper. 
So  he  appreciated  that,  and  we 
were  friendly.  He  was  very  con¬ 
fidential  with  me.  But  when  he 
l)ecame  President,  we  had  in- 
and-out  relationship.  He  was 
very  disapproving  of  me  as  a 
correspondent  of  the  paper  he’d 
l)een  brought  up  to  read. 

SEVAREID:  This  whole  re¬ 
lationship  of  a  journalist  with 
a  President  is  a  very  ticklish 
thing,  isn’t  it?  You  really  can’t 
get  too  close  to  such  a  man,  can 
you,  without  damaging  your  own 
work? 

KROCK:  It’s  happened  to  me. 
I  was  never  able  to  keep  on  per- 
.sonally  friendly  terms  with  a 
President  for  long.  Unless  he 
didn’t  care  much  what  was  writ¬ 
ten  about  him.  And  that  in¬ 
cludes  Eisenhower,  who  had  a 
tolerant  view  toward  it,  which 
Truman  had.  Of  all  the  Presi¬ 
dents,  Truman  was  the  most 
tolerant  about  criticism. 

SEVAREID:  He  blasted  the 
Press  once-in-awhile. 

KROCK: Yes,  he  blasted  the 
Pre'^s,  and  once  in  awhile  he  said 
something  about  me,  but  he  was 
the  one  President  who  was  out¬ 
standing  in  realizing  that  he  had 
a  job  to  do  which  was  in  con¬ 
flict  with  the  one  you  had  to  do, 
and  a  natural  enmity,  you  might 
say.  And  rode  it  very  smoothly, 
and  well. 

SEVAREID:  What  about  Cal 
Coolidge?  The  popular  picture — 
I  think  still  is — of  him,  as  a 
silent,  thoughtful  man,  and  later 
‘the  man  without  a  brain  in  his 
head’  ...  by  some  accounts. 
What  was  your  estimate  of  him? 

KROCK:  The  curious  side  of 
him  was  that  he  was  a  very 
great  ‘tease.’  One  day  I  was  in 
talking  to  him,  and  he  pulled  out 
a  box  of  very  fine  Havana 
cigars,  and  I  said,  those  are  ex¬ 
cellent  Mr.  President,  those  are 
fine  cigars,  aren’t  they?”  He 
said,  “Yes,  they  are.”  And  then 
he  lit  it  up  and  put  the  box  back 
in  his  desk.  He  never  offered  me 
one,  but  as  he  was  puffing,  he 
said,  “You  smoke,  too,  don’t 
you?”  And  I  said.  Yes,  I  do.  And 
that  was  the  end  of  that. 

SEVAREID: — as  silent  a  man 
as  people  thought? 

KROCK:  He  was  one  of  the 
most  loquacious  men  I’ve  ever 
known.  If  you  sat  privately  w’ith 
him,  he  had  to  call  it  off — the 


conversation — I  mean.  It  was  not 
the  visitor.  Johnson’s  a  great 
deal  the  same  thing. 

SEVAREID:  What  were  the 
differences,  really,  in  the  nature 
of  John  Kennedy  and  Robert 
Kennedy? 

KROCK:  Well,  Bobby  was 
consumed  by  an  inner  fire  that 
John  Kennedy  was  not.  I  must 
be  careful  in  referring  to  these 
men,  because  I  knew  them  all 
as  children.  I’m  inclined  to  use 
their  first  names.  I  never  did, 
of  course,  after  he  became  Presi¬ 
dent.  I  called  him,  “Mr.  Presi¬ 
dent.”  Bobby  was — a  crusader — 
a  real  one.  Jack  was  not.  Bobby 
was  vindictive.  Jack  got  angry 
at  people  and  said  terrible  things 
alx>ut  them,  but  he  mostly  for¬ 
gave.  Also,  he  could  accept  ex¬ 
pediency  rather  better  than  his 
brother,  in  associating  with 
someone  that  he  had  disapproved 
of.  I  think  I  was  one  of  the  few 
that  he — maybe  if  he’d  lived 
longer,  he  might  have  forgiven 
me.  But  he  hadn’t  at  the  time 
of  his  death. 

SEVAREID:  What  was  he 
angry  with  you  about? 

KROCK:  I  was  supposed  to 
think  that  everything  that  the 
Kennedy’s  did  was  great.  And  I 
didn’t.  In  many  respects.  The 
final  thing  was,  I  wrote  an 
article  for  Fortune  about  news 
management  in  Washington. 
And  said  that  while  it  always 
had  existed,  because  every  Presi¬ 
dent  wants  to  look  good  to  the 
people,  that  Kennedy  was  more 
assiduous  in  doing  it.  More 
subtle,  and  more  graceful,  and 
more  effective  than  any  in  sway¬ 
ing  the  news  to  his  purposes. 
And  this  stung  him,  and  he 
called  me  a  very  bad  name — but 
funny  as  I  think  about  it,  some¬ 
thing  Pierre  Salinger  has  felt 
unable  to  repeat.  But  it  was  very 
much  like  an  American  school 
boy,  would  say,  a  boy  who’d  been 
to  Choate  and  Harvard.  The 
play  on  my  name  was  very  easy, 
so  that’s  the  way  it  ended. 


John  Sleiiibeok’s  love 
poems  in  newspaper 

Dayton,  Ohio 

The  Dayton  Daily  News  this 
week  published  six  love  poems 
of  the  late  John  Steinbeck.  Pre¬ 
viously  unpublished,  they  were 
part  of  a  collection  of  24  he  had 
written  in  the  1930’s  to  singer 
Gwyn  Conger,  with  whom  he  had 
fallen  in  love.  He  was  married 
at  the  time  to  Carol  Henning. 
Miss  Conger  later  became  the 
second  Mrs.  Steinbeck  and  was 
the  mother  of  his  children,  Thom 
and  John. 

The  poems  were  given  by 
Gwyn  Conger  Steinbeck  to 
Jayne  Ellison,  Daily  New’s  staff 
wTiter.  They  had  become  friends 
in  1944  while  living  in  Mexico. 


JOSEPH  J.  O'CONOR  has 
moved  up  to  managing  editor  of 
the  Toledo  Blade,  succeeding  Ed¬ 
ward  P.  Fallon  who  retired. 
O'Conor  worked  in  New  York  and 
Cleveland  before  joining  the 
Blade  in,  1949  as  a  sports  writer. 
He  has  been  editor  of  Sunday 
sections  and  director  of  ZIP  Line. 
Fallon  started  as  a  club  reporter 
on  the  Elizabeth  (N.J.)  Journal 
in  1918. 


St.  Louis  PD  makes 
first  offset  runs 

St.  Louis  ' 

The  first  newspaper  sections 
printed  on  the  St.  Louis  Post- 
Dispatch’s  new  offset  presses 
were  received  by  100,000  sub¬ 
scribers  on  December  29. 

About  100,000  copies  of  the. 
Sunday  women’s  section  of  6  , 
pages  and  the  Everyday  Maga¬ 
zine  section  of  14  pages  were 
printed  on  the  (loss  offset 
presses  on  Saturday.  The  total  i 
press  run  was  more  than  600,-1 
000. 

Plans  are  for  the  paper  to 
close  its  Sunday  feature  inter- 
mediate  sections  early  and  print 
them  on  offset  in  a  one-year . 
trial.  I 

On  Tuesday,  December  31,  a  | 
20,000  collect  run  of  page  one : 
and  an  Everyday  Magazine  pic-f 
ture  page,  both  in  color,  was  on 
offset.  Page  One  carried  three  S 
color  photos  of  the  Apollo  astro- 1 
nauts  and  the  Magazine  pagie  f 
ran  one  color  photo  of  the  moon- 
shot  heroes. 

Next  runs  on  offset  will  be 
late  in  January. 

• 

New  letter  record 

Manchester,  N.  H. 

Again  for  1968,  William  ■ 
Loeb’s  Manchester  Uniot 
Leader  claims  the  national  rec¬ 
ord  for  number  of  Letters  to  the 
Editor  printed,  and  the  amount 
of  space  devoted  to  them.  For 
last  year,  5,884  letters  from 
readers  were  printed,  requiring 
the  equivalent  of  308  full  pages.  | 
Total  letters  published  in  1961 
was  4,4.34  and  in  1966,  4,141. 
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THE  KODAK  EKTAMATIC 
Processor,  Model  214,  turns  out  a 
dependable  stabilized  print  in  just 
15  seconds.  Compare  that  with  the  half 
hour  needed  for  the  old  dip-and-dunk  method 
and  you  can  see  the  production  benefits  it  gains 
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PROMOTION 

Blizzard  is  a  boon 
to  Caribbean  holiday 

By  George  Wilt 


NATIONAL  RECOGNITION  for  ih  New»p«perboy  Day  promotion 
wai  accorded  the  Gadtden  (Ala.)  Times  in  the  presentation  of  a 
plaque  by  George  Churchill  (left)  of  Hickey-Mitchell  Co.  to  Timet 
circulation  manager  Joe  L.  Williams.  At  right  it  Mrs.  Linda  Mince, 
circulation  department  secretary.  The  plaque  contained  a  salute  to 
John  Stram,  one  of  the  Times'  102  junior  carriers,  whose  annual 
earnings  total  more  than  $104,000. 


Nearly  2,000  residents  of 
Montreal  took  their  minds  off 
the  rij?ors  of  winter  to  attend 
a  Caribbean  Nite  sponsored  by 
the  Montreal  Gazette.  They 
braved  the  .season’s  first  howling 
blizzard  to  make  the  scene  in 
Hotel  Bonaventure. 

Gazette  travel  editor  G.  J. 
FitzGerald,  as  master  of  cere¬ 
monies,  introduced  90  minutes 
of  fast-paced  film  and  live 
entertainment  that  featured  a 
25-minute  DuPont  Fashion  Hap¬ 
pening,  wdth  10  live,  lovely 
models  singing  and  dancing 
their  way  through  six  lively 
routines  featuring  holiday  fash¬ 
ions,  while  the  screen  vividly 
portrayed  exciting  Island  back- 
gpx)unds.  Wini  Rider,  Gazette 
women’s  fashion  editor  went 
South  for  the  photographic 
background  material,  and  per¬ 
sonally  selected  all  of  the  ac¬ 
cessories  worn  hy  the  models.  17 
manufacturers’  lines  of  fashions 
and  swimwear  were  featured  in 
the  show. 

Entertainment  was  head¬ 
lined  by  King  Ricardo,  who  per¬ 
formed  a  dazzling  botly-buming 
act  and  limlw  dances,  w’hile 
music  was  jjrovided  by  the  Coral 
Islanders. 

A  20-minute  island-hopping 
tour  concluded  the  activities, 
following  which  Island  Boards 
representatives  answered  ques¬ 
tions  from  their  s|)ecially  de- 
sigfned  hutches. 

A  highlight  feature  of  the 
event  was  the  drawing  of  prizes, 
with  two  couples  actually  escap¬ 
ing  Montreal’s  icy  blasts,  win¬ 
ning  two-week  island  hopping 
Caribbean  vacations. 

Other  prizes  included  DuPont 


Orion  travel  wardrobes,  and  air¬ 
line  flight  bags. 

Promotion  manager  Art 
Chesmer  produced  an  attractive 
blue  and  lavender  program  for 
the  “Caribbean  Nite”  affair,  and 
the  Gazette  devoted  a  picture 
page  to  the  event  the  following 
day. 

There’s  a  secret  to  running 
a  promotion  like  this,  of  course. 
If  you  want  to  attract  travel 
and  resort  and  fashion  advertis¬ 
ing  for  your  newspaper,  ar¬ 
range  a  “Caribbean  Holiday.” 

And  while  you’re  at  it,  ar¬ 
range  a  blizzard  on  show  night. 
*  •  * 

SKI  MEET— More  than  200 
entries  are  expected  in  the  Mich¬ 
igan  Open  Ski  Meet  held  at  Mt. 
Holly,  and  sponsored  by  the 
Detroit  Sews.  A  junior  division 
is  broken  down  into  four  age 
groups,  ranging  up  to  14  years, 
and  the  senior  division  is  divided 
into  two  groups,  seniors  and 
veterans. 

*  *  * 

SKI  ADS— The  Xew  York 
Sewn  is  distributing  a  testi¬ 
monial  to  its  success  as  an  ad¬ 
vertising  medium  for  skiing  ads 
with  a  folder  featuring  the 
front  page  of  the  Au  Sable 
Forks  (N.  Y.)  Rccord-Eliza- 
bethtov'n  Post.  A  front  page 
stor>’  of  the  front  page  repro¬ 
duction  tells  the  success  of  ski 
resort  advertising  for  the  cham¬ 
ber  of  commerce  of  Wilmington, 
N.  Y.  and  its  Whiteface  Moun¬ 
tain  ski  area. 

*  *  * 

PEOPLE  IN  THE  NEWS— 
The  ir«rce.sfer  (Mass.)  Tele¬ 
gram  and  Gazette  published  a 
full-page  promotion  ad  reprint¬ 


ing  a  dozen  news  stories  about 
Telegram  -  Gazette  employees 
and  their  accomplishments  dur¬ 
ing  the  past  year.  Stories  in¬ 
cluded  awards,  election  to  office 
and  other  honors  for  photo¬ 
graphers,  reporters,  truck  driv¬ 
ers,  admen  and  other  T-G  em- 
l)loyees  and  executives.  The  ad 
appeared  in  the  same  edition 
as  the  paper’s  annual  Business 
Review  and  Forecast.  Headline 
read:  “For  T&G  People,  ’68  was 
(luite  a  year.” 

*  *  • 

RETAIL  TAB— The  Wash¬ 
ington  (I).  C.)  Daily  News  pro¬ 
duced  a  12-page  tabloid  on  its 
own  presses  aimed  at  retail  de¬ 
partment  store  executives  and 
buyers.  The  tab  used  the  vernac¬ 
ular  of  the  retail  trade  in  the 
copy  aimed  at  building  linage 
in  the  retail  classification.  Write 
to  Marlin  B.  Frost,  promotion 
manager  for  a  copy. 

* 

MORE  CARS — A  Rockford 
(Ill.)  Register-Republic  and 
Morni^ng  Star  mailing  piece  tells 
that  car  registrations  in  Winne¬ 
bago  County  are  up  172.6% 
since  1947  .  .  .  resulting  in 
69,285  more  automobiles  in  the 
county.  Art  motif  is  reproduc¬ 
tions  of  highway  signs. 

*  *  * 

PLANBOOK — A  Washington 
(D.  C.)  Post  brochure  offers  ad¬ 
vertisers  a  colorful,  spiral- 
bound  Planbook  for  1969  with 
1 55  pages  of  information  and 
I  workspace  to  make  it  easy  for 
I  a<lvertisers  to  find,  work  out, 
land  implement  an  effective  ad¬ 
vertising  and  sales  program  for 
I  the  coming  year.  A  postage-paid 
!  order  card  was  enclosed. 

4>  *  * 

STOCK  TABLES— A  four- 
page  newspaper  format  circular 
I  printed  in  red  and  black  on 
newsprint  was  produced  and 
distributed  by  the  Westport 
(Conn.)  Daily  Town  Crier  to 
announce  the  addition  of  daily 


publication  of  closing  stock  mar-/ 
ket  prices.  Copies  are  available] 
from  Stan  Bestys,  Shannon  & 
Cullen,  Inc.,  757  Third  Ave., 
New  York,  N.  Y.,  represent¬ 
atives  for  the  Daily  Town  Crier. 

»  *  ♦ 

LAW  AND  MORALITY  -  , 
The  Fort  Worth  (Tex.)  Star- 
Telegram  kicked  off  its  196!' 
public  service  program  with  a 
free  public  symposium  on  “Law 
and  Morality”  or  “Can  Civil 
Disot)edience  Be  Justified?”  at  | 
Texas  Christian  University.  I 

A  standing-room  only  audi-  ! 
ence  filled  the  1,250  seat  TCU 
auditorium,  according  to  promo-  i 
tion  manager  Bill  Fairley. 

«c  *  * 

ACTION  LINE— The  Detroit  t 
Free  Press  is  distributing  paper 
place  mats  to  Detroit  area 

restaurants  reprinting  Action  [ 
Line  columns.  Copy  points  out  1 
that  the  selections  are  “Some  ' 
of  the  l)est  of  Action  Line,  for  . 
your  enjoyment.”  | 

•  \ 

lOO-y ear-old  paper  | 
cites  achievements  i 

InDIANAPOUS  I 

The  Indianapolis  News,  start-  j 
ing  its  100th  year  of  publish-  ' 
ing  in  Decem^r,  listed  these 
accomplishments  in  its  99- 
year  history: 

In  1900  it  organized  the  first 
news  boys’  band,  under  J.  B. 
Vandaworker,  who  directed  it 
for  more  than  50  years. 

In  1901,  it  established  a  bu¬ 
reau  in  Washington,  D.C. 

In  1907,  the  News  pioneered 
a  home  delivery  system,  calling 
it  the  “Little  Merchant”  plan. 
(It  also  established  the  first 
motor  delivery  system,  in  1920.) 

In  1932,  the  News  was 
awarded  a  Pulitzer  Prize  for 
its  18-month  campaign  in  1930- 
31  against  waste  in  govern-  i 
ment  spending  and  high  tax-  i 
ation.  ! 


FONCflONAL 

. .  .  because  our  newspaper  clients  are  relieved 
of  administrative  detail 
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Chris  and  Ann  never  heard  of 
us,  but  we’re  building  our  ^ture 
for  youngsters  like  them. 


The  girls  have  just  come  home  from  shop¬ 
ping  with  their  mother  at  the  local  supermarket. 
She  let  them  pick  their  favorites  from  the  well- 
stocked  shelves. 

They  picked  up  Wonder  Bread  because  it 
tastes  good.  Their  mother  knows  Wonder  Bread 
helps  build  strong  bodies,  as  well. 

Now  Continental  Baking  Company,  the 
maker  of  Wonder  Bread  and  related  products,  is 
moving  into  a  new  period  of  growth  by  joining  ITT. 

A  natural  development 

Getting  into  the  food  business  was  a  nat¬ 
ural  development  for  us.  Originally,  we  operated 
telephone  systems  and  manufactured  telecom¬ 
munications  equipment  almost  exclusively  in 
Latin  America  and  Europe. 

Someyears  ago,  anticipating  future  demands 
of  the  world  economy,  we  decided  to  diversify 
into  new  areas  of  activity,  particularly  into  the 
relatively  stable,  non-cyclical  seryice  industries. 

Typical  of  these  new  areas  is  the  food  busi¬ 
ness.  Continental  Baking  makes  Hostess  Cakes, 
Morton  Frozen  Foods  and  Wonder  snack  items. 


as  well  as  Wonder  Bread.  Other  Continental  Bak¬ 
ing  brand  names  include  Profile,  Daffodil  Farm, 
Cabot's,  Braun's,  DiCarlo,  County  Fair  and  Love's. 

In  this  already  flourishingoperation,  our  tech¬ 
nical  ability  could  be  applied  to  everything  from 
computer-based  market  distribution  techniques 
to  the  development  of  new  high-speed  manufac¬ 
turing  techniques  to  effect  cost  efficiencies. 

Judging  our  contributions 

There  are  other  ways  of  judging  our  con¬ 
tributions  to  the  business  economy.  One  of  them 
is  growth.  We  have  achieved  for  38  consecutive 
quarters  a  compounded  growth  in  earnings  per 
share  of  at  least  11%  annually.  In  numbers  of  peo¬ 
ple,  we  have  grown  from  1 32,000  in  1960  to  almost 
290,000  today.  Our  sales  then  were  approxi¬ 
mately  $6,200  per  employee.  Today  our  sales  per 
employee  are  more  than  double  that  figure 

And  we  have  been  a  leader  in  developing 
new  products  and  services  because  we  can 
afford  the  cycles  of  investment  and  research. 

Finally,  we've  devised  new  kinds  of  man¬ 
agement  training  programs,  to  develop  a  new 
breed  of  executive,  equipped  to  deal  with  a  wide 
variety  of  opportunities  and  problems,  and  who 
isat  home  in  manycountriesand  many  businesses. 

ITT  and  you 

In  the  final  analysis  it  is  the  profitable  busi¬ 
nesses  like  ours  that  are  the  soupce  of  all  funds— 
through  taxes,  employment  and  investment— for 
the  activities  which  generate  change  for  the  better. 
Changes  like  low-cost  housing,  satellite  communi¬ 
cation,  super-highways,  the  wars  on  poverty*  and 
crime,  a  strong  national  defense  program,  vet¬ 
erans'  educational  programs,  medicare. 

Businesses  like  ours  must  keep  growing  and 
diversifying  to  help  make  it  possible  for  you— and 
people  all  over  the  world,  no  matter  what  their 
social  or  economic  level— to  enjoy  a  better  life. 

International  Telephone  and  Telegraph 
Corporation,  320  Park  Ave.,New  York,N.Y.  10022. 


ITT 

SERVING  PEOPLE  AND  NATIONS  EVERYWHERE 


82  students  chosen 
in  reporter  program 


Princeton,  X.  J. 

Eighty-two  journalism  stu¬ 
dents  have  l)een  selected  by  the 
Newspaper  Fund  to  receive  $500 
scholarships  after  a  summer  of 
work  as  newspaper  reporters. 

The  scholarship  winners,  most 
of  whom  are  juniors  in  college, 
have  expressed  an  interest  in 
newspaper  work  as  a  career  and 
have  demonstrated  this  interest 
hy  working  for  their  college 
newspapers. 

More  than  300  journalism  and 
liberal  arts  students  applied  for 
the  Reporting  Intern  Scholar¬ 
ship  Program  of  the  Fund.  The 
interns  will  secure  their  own 
jobs  from  a  list  of  cooperating 
newspapers  provided  by  the 
Fund.  They  will  lie  paid  regu¬ 
lar  newspaper  wages  for  sum¬ 
mer  reporters.  The  average 
weekly  salary  for  48  interns  par¬ 
ticipating  in  the  1968  program 
was  $101.15. 

Since  1960  the  Newspaper 
Fund,  supported  by  Dow  Jones 
&  Co.,  has  given  $421,000  in 
scholarships  to  895  young  men 
and  women. 


The  r.t69  Reiiorting  Interns  are: 


Lynn  C.  Ad.-.ms,  Billinas.  Mont., 
Grinnell. 

William  P.  Alford,  Newton  Centre, 
Mass.,  Amherst. 

CraiK  L.  Ammerman,  Richmond.  Ky., 
Eristern  Kentucky  U. 

Les  W.  Anderson,  Valley  Center, 
Kan.,  Fort  Hays  Kansas  State  U. 

Kurt  I>.  Baer,  Troy,  Michigan,  Law¬ 
rence. 

Marilynn  E.  Bailey,  Kan.sas  City, 
Mo..  Kansas  State. 

Carol  Ann  Bakinowski,  Harwinton. 
Conn.,  U.  of  Connecticut. 

Thomas  M.  Beaumont,  Maple  Heights, 
Ohio.  Catholic  U.  of  America. 

Alexander  J.  Belida,  Jr..  North 
Tewkshury.  Mass.,  Trinity. 

Philip  Benedict.  Washington.  D.C., 
Cornell. 

John  Michael  Bronson,  McKees 
Rocks.  Pa..  Penn  State. 

Larry  Chazen,  Van  Nu.vs,  Calif., 
Pomona. 

Vicki  E.  Clark.  Palos  Verdes  Penin¬ 
sula,  Calif.,  Indiana. 

Bernard  Colen  (Billi.  Washington, 
!1.C.,  George  Washington. 

Marsha  DeGenaro,  Clearwater,  Fla., 
Stei>hens. 

Frank  P.  Del  Olmo,  Pacoima,  Calif., 
San  F’ernamlo  Valley  State. 

Bruce  Drake.  East  Rockaway,  N.Y., 
Johns  Hopkins. 

Arlene  Gail  Dubin,  Jamaica  Estates, 
N.Y..  Cornell. 

David  A.  Duty,  W'ashington,  D.C., 
.\merican. 

Karen  Jo  Elliott,  Matador,  Texas, 
Texas. 

David  M.  Eisner.  Cleveland,  Oberlin 

Howard  D.  Fineman,  Pittsburgh, 
Colgate. 


*a  tortoise  shell 
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in  testudo’  the  t  is  small,  but . . . 

in  Teletype 

it’s  always  a  cap . . . 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in:  "Send  it  on  the  Teletype  machine."  It  is 
never  used  as  a  noun  or  verb,  as  in:  "Send  it 
on  the  Teletype,"  or  "Teletype  it." 


Ernestine  Forrest.  Los  Angeles,  U. 
of  California. 

Sus.m  Fraker,  New  Martinsville, 
W.  Va.,  Carleton. 

Alan  S.  Geismer,  Jr.,  Shaker  Heights, 
Ohio,  Haivnrd. 

Cheryl  M.  Gelb.  Poughkeepsie,  N.Y., 
Ithaca. 

Pamela  Gentry.  Simi,  Calif.,  U.  of 
California. 

Christine  H.  George,  Plainfield.  N.I  , 
Missouri. 

Abe  Goteiner,  New  York,  N.Y., 
Doane. 

Sam  A.  Gr.inner,  Bergenficld,  N.J., 
City  College  of  New  York. 

Frederick  Hastings.  El  Paso.  Texas 
U.  of  Texas. 

Linda  Kay  Hender.son,  Bloomington, 

111..  Illinois  Wesleyan. 

Charles  A.  Hite,  III,  Richmond.  Va.. 
Virginia. 

Beverly  J.  Hodgson.  Bristol.  R.I.. 
Pembroke. 

George  Reed  Hohmann,  Fairmont, 
W.  Va..  West  Virginia  U. 

Pamela  G.  Hollie.  Topeka,  Kansa.s, 
Washburn. 

David  J.  Hvistendahl,  Ames.  Iowa. 
,St.  Olaf. 

Susan  Kay  Jenkins.  Lincoln,  Nebr., 
Nebraska. 

George  V.  Kannar,  Jr.,  Dearborn. 
Mich.,  Yale. 

William  G.  Keller,  San  M.ateo.  Calif.. 
Pomona. 

Sophie  A.  Krasik,  Pittsburgh.  Rad- 
cliffe. 

William  G.  Kroger,  Reno.  Nevada, 
Nevada. 

Vincent  D.  Kohler.  Sacramento. 
Calif.,  Sacramento  State. 

Charlotte  Ann  Kuzmich,  Waterbury, 
Conn.,  St.  Bonaventure. 

Margaret  K.  Larey.  Bloomington, 

111.,  Illinois  Wesleyan. 

James  B.  Lawrence,  Washington, 
D.  C.,  American. 

Jonathan  Lear,  West  H.artford, 
Conn.,  Yale. 

Judith  M.  Lowitz.  Whitestone.  N.  Y., 
Brandeis. 

Linda  R.  Loyd,  Lawrence.  Kansas, 
Kansas. 

Joann  S.  Lublin,  Silver  Spring,  Md  , 
Northwestern. 

Roderick  O.  MacDonald.  Plantsville, 
Conn..  Virginia. 

David  Dyar  Massev,  Atlanta,  Emory. 
Melissa  Mathews.  Sylvania,  O.,  Al¬ 
bion. 

Michael  J.  Monroe.  Rutherford,  N.  J. 
Rutgers. 

Bruce  Giles  Marquart,  Bridgeport, 
N.  Y.,  Wisconsin. 

Joseph  B.  Nichols.  Jr.,  Kansas  City, 
Mo.,  Hamilton. 

Dan  C.  Nowlin,  Whittier,  Calif.,  Red¬ 
lands. 

Charles  E.  Pipolo,  Smithtown,  N.  Y., 
Norwich. 

Philip  Primack,  Haverhill.  Mass., 
Tufts. 

Kenneth  W.  Rains,  Bloomington. 
Ind.,  Indiana. 

Raul  Ramirez,  We.st  Palm  Beach, 
Fla.,  Florida. 

James  P.  RePass,  Stratford,  Conn., 
Wesle.van. 

John  Rethorst.  Pasadena,  Calif.,  U. 
of  Calif<irnia. 

Wandalyn  Rice.  Monmouth,  Oregon. 
Oregon. 

John  Belas  Romeiser,  Memphis. 
Tenn.,  Colgate. 

Donna  Rosene,  Northfiekl,  III.,  North¬ 
western. 

Nancy  Kay  Scheetz.  Topeka.  Kansas, 
Kansas  State. 

Mike  Shearer,  Topeka.  Kansas,  Kan¬ 
sas. 

Amelia  Kay  Sherman,  Birmingham, 
Alabama,  Alabama. 

Mary  Bob  Smith,  Carmel.  Ind.,  De- 
Pauw. 

Hugh  Davidson  Spitzer,  Berkeley, 
Calif.,  Yale. 

Michael  Stern,  Columbus,  Ohio. 
Columbia. 

Yvonne  Thayer,  Edina,  Minn.,  Min¬ 
nesota. 

Charles  G.  Thegze,  Jr.,  Chicago, 
Dartmouth. 

Marilyn  V.  Throneliery,  Fresno, 
Calif.,  Fresno  State. 

Richanl  Tushingham,  Princeton, 
N.  J.,  Hamilton. 

Janet  R.  Voickhausen,  Hampton, 
Va..  Earlham. 

Neil  Jeffery  Wilkof,  Phoenix,  Ariz., 
Yale. 

Suzanne  Wood.  Clifton  Forge.  Va., 
Marshall. 

Mary  Beth  Yekenevicz,  Sheboygan, 
Wise.,  Marquette. 

Alan  Ziegler,  Lynbrook,  N.  Y., 
Union. 

Edward  B.  Zuckerman,  Farmington, 
Mich.,  Cornell. 


Guild  shop  plan  I 
is  broadened  in 
New  Jersey  pact 

Elizabeth,  N.  J.  i 

Increases  of  $25  over  two 
years  in  key  top  minimums  and 
an  improv^  Guild  shop  were 
negotiated  by  the  North  Jersey 
Newspaper  Guild  at  the  Daily 
Journal.  \ 

The  minimum  for  reporters  I 
and  display  salesmen  is  in¬ 
creased  to  $184.50  in  the  second 
year,  with  $15  now,  $7.50  next 
July  1  and  the  final  $2.50  next 
January  1. 

Similar  increases  will  go  to  all  j 
employes  earning  $140  and  over, 
raising  the  top  for  classified 
salesmen  to  $169,  for  circula¬ 
tion  roadmen  to  $171.50,  for  > 
mailers  and  drivers  to  $165,  for  j 
copy  readers  to  $195,  for  tele¬ 
graph,  sports  and  night  editors  > 
to  $212  and  for  society  and 
women’s  editors  to  $194. 

Lower-salaried  employes  will 
receive  pro-rata  increases,  plus 
an  extra  $1  to  $3  to  upgrade 
salaries. 

All  new  employes  will  be  re¬ 
quired  to  join  the  Guild  under  a 
union-security  clause  that  re-  , 
places  an  8-out-of-lO  Guild  shop. 

The  fringe  improvements  in¬ 
clude  eight  weeks’  maternity 
leave  and  increased  medical  and 
hospitalization  benefits.  Daily  ^ 
hospital-room  rate  goes  from  $27 
to  $32. 

The  requirement  for  a  fourth 
week’s  vacation  is  low’ered  from 
20  years  to  18  in  the  second  year 
of  the  contract  and  to  15  after  t 
that.  The  severance-pay  ceiling 
is  increased  from  52  \veeks  to  60. 

The  car-use  rate  is  increased 
to  12  cents  a  mile;  it  was  for¬ 
merly  10  cents  for  the  first  100 
miles  per  week  and  8  cents 
thereafter. 

The  company  abandoned  plans 
to  farm  out  all  newsstand  and 
dealer  deliveries  to  an  independ¬ 
ent  contractor. 

• 

Cottrell  names  Asten 
general  sales  manager 

Westerly,  R.  I. 

Herbert  A.  Asten,  with  25 
years  of  experience  in  the  print¬ 
ing  press  industry  at  the  age 
of  46,  has  been  promoted  to  the 
new  post  of  general  sales  man¬ 
ager  for  the  Cottrell  division 
of  Harris-Intertype  Corpora¬ 
tion. 

The  appointment  was  an¬ 
nounced  by  Charles  M.  Baker, 
vicepresident  and  general  man¬ 
ager  of  Cottrell,  Cottrell  oper¬ 
ates  plants  in  Westerly,  Rhode 
Island,  and  Forth  Worth,  Texas. 
Among  its  products  are  web 
offset  presses  for  newspapers. 


EDITOR  8c  PUBLISHER  for  January  18,  1969 


28 


BIG  COVERAGE  ’ 
IN  REMARKABLE  * 

ROCKFORD  i 


«  Rockford,  Illinois 
Members  of  the  Gannett  Group 


James  R.  Ingram,  news  editor,  \\^j^  Washburn  buvs 

r®"'™'  ®f  «®P«  Star 

Robert  H.  Johnson  Jr.,  chief  Hope,  Ark. 

of  bureau,  Associated  Press,  The  50-50  ownership  of  the 
Dallas.  Hope  Star  by  the  C.  E.  Palmer 

Pierre  Lafrance,  managing  family  and  Alex  H.  Washburn 
editor.  La  Presse,  Montreal.  ended  recently  with  the  latter’s 
Paul  R.  LaRocque,  state  edi-  purchase  of  26  shares  of  Star 
tor,  Milwaukee  Journal.  Publishing  Co.  from  Mrs.  C.  E. 

David  Lipman,  news  editor.  Palmer  of  Texarkana. 

St.  Louis  Post-Dispatch.  Washburn  said  he  owns  76 

Scott  T.  Marshall,  managing  shares  and  Texarkana  News- 
editor,  Fort  Lauderdale  News,  papers  Inc.  owns  24. 

Joseph  T.  Reichwein,  news  The  late  Clyde  E.  Palmer  and 
editor,  Philadelphia  Bulletin.  Washburn  bought  the  Star  of 
Carroll  F.  Robbins,  managing  Hope  from  the  late  Ed  McCorkle 
editor,  Springfield  (Mass.)  Daily  and  the  Daily  Press  from  D.  A. 
News.  Gean  and  consolidated  them  as 

Darwin  Sator,  copy  editor,  the  Hope  Star  in  1929. 

Dayton  (Ohio)  Daily  News.  Washburn,  a  native  of  Toron- 

James  K.  Sunshine,  associate  to,  becomes  president  of  Star 
managing  editor,  Proi'idence  Publishing  Co.  and  he  has  ap- 
(R.  I.)  Journal  and  Bulletin.  pointed  Paul  H.  Jones,  man- 
Richard  H.  Tarpley,  man-  aging  editor,  as  general  man¬ 
aging  editor,  Abilene  (Tex.)  ager.  Jones  i)egan  working  for 
Reporter-News.  the  Star  as  a  carrier  boy  40 

William  O.  Taylor,  business  years  ago. 
manager,  BosUm  Globe. 

Peter  S.  Tomlin,  copy  desk 
chief,  London  (Ont.)  Free  Press. 

Charles  L.  Towne,  assistant 
managing  editor,  Hartford  Cour- 
ant. 

John  L.  Wagoner,  makeup  edi¬ 
tor,  Chicago  Tribune. 

Daniel  J.  W’allace,  managing 
editor.  New  Haven  (Conn.) 

Journal-Courier. 

Daniel  J.  Warner,  city  editor, 

Akron  (Ohio)  Beacon  Journal. 

Gerald  L.  Warren,  assistant 
managing  editor,  San  Diego 
U  nion.' 

Jay  M.  Wauchope,  assistant 
news  editor,  Portland  Oregonian. 


Seminar  on  News 
editing  at  API 

Thirty-one  editors  and  admin¬ 
istrators  from  newspapers  will 
attend  a  two-week  seminar  for 
Managing  Editors  and  News 
Editors  at  the  American  Press 
Institute  at  Columbia  Univer¬ 
sity  beginning  Sunday  (Janu¬ 
ary  19). 

Seminar  members  are: 

Ben  A.  Borowsky,  managing 
editor,  Bucks  County  Courier 
Times,  Levittown,  Pa. 

Ralph  C  Brem,  managing  edi¬ 
tor,  Pittsburgh  Press. 

William  Du  Bois  Jr.,  man¬ 
aging  editor,  Muncie  (Ind.) 
Star. 

Donald  S.  Easter,  Sunday 
news  editor,  Detroit  News. 

Martin  W.  Goodman,  man¬ 
aging  editor,  Toronto  Star. 

Garland  H.  Griffin,  managing 
editor.  Riverside  (Calif.)  Daily 
Enterprise. 

Laurence  S.  Hale,  assistant 
managing  editor,  Binghamton 
(N.  Y.)  Press. 

David  Hartley,  news  editor, 
Yonkers  (N.  Y.)  Herald  States- 
man. 

Wayne  C.  Hassell,  news  editor, 
St,  Paul  Pioneer  Press. 

Robert  E.  Hollingsworth,  man¬ 
aging  editor,  Dallas  Times  Her- 


never 

underestimate 
tlie‘‘buying  power” 
of  a  R^kford  woman 


Carriers  jiel  more 

Schenectady,  N.  Y. 

The  first  increase  in  the  price 
of  the  Schenectady  Gazette  since 
1960  f)ecame  effective  January 
13.  Home  delivery  went  up  from 
42  cents  to  60  cents  a  week  and 
the  newsstand  price  from  7  cents 
to  10  cents. 

The  Gazette’s  announcement 
said  carrier  Iwys  will  receive  3 
cents  a  copy  instead  of  one  and 
one-eighth  cents.  The  Gazette  is 
a  morning  paper  with  a  circula¬ 
tion  of  55,934. 


. . .  or  the  advertising 
power  of  the 
Rockford  newspapers 
to  reach  her! 


Robert  B.  Hurt,  assistant  ex¬ 
ecutive  editor,  Topeka  (Kans.) 
C  a  pital- Journal. 

Rol)ert  1).  Ingle,  news  editor, 
Miami  Herald. 


Remarkable  Rockford  is  a  metro- 
market  on  the  move  —  5th  in  the  nation 
m  per  household  retail  sales! 

Use  Rockford's  own  newspapers 
to  effectively  influence  the 
buying  power  of  our  discriminating 
women.  SINGLE  RATE  for 
national  and  local  advertisers. 


4.9/0  NEWSPAPER 
SATURATION  IS: 
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ROCKFORD 
MORNING  STAR 

Kegtsfer^Hepublir 


BOSTON  SUNDAY  GLOBE  has  initiated  a  format  change  that  results  in  giving  three  "front  pages" 
in  the  main  section  to  give  proper  display  to  significant  news  in  an  edition  that  has  reached  massive 
proportions.  Stories  starting  on  the  front  page  jump  to  the  section  appropriate  to  the  subject. 
Editors  now  have  room  for  larger  illustrations. 
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Hartmann  with  Ford 

Washington 
Robert  T.  Hartmann  has  been 
appointed  legislative  assistant  to 
Rep.  Gerald  R.  Ford,  the  minor¬ 
ity  leader  of  the  House  of  Rep¬ 
resentatives.  Hartmann  was 
Washington  Bureau  chief  for  the 
Loa  Angeles  Times  from  1954  to 
1963  and  in  1964  and  1965  was 
North  American  Regional  Ad¬ 
viser  for  the  Food  and  Agricul¬ 
ture  Organization. 
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Ncms  triumvirate  Miss 

Miami  took  a  3 
The  position  of  editor  on  the  to  bwom 
Miami  Sews  will  not  be  filled,  ^ 

publisher  James  M.  Cox  Jr.  an-  Sauna  1 
nounced  this  week  after  the  reporter, 
death  of  William  C.  Baggs.  Cox 
said  the  News  will  be  operated 
by  a  triumvirate  consisting  of 
Howard  Kleinberg,  managing 
editor;  Clarke  Ash,  associate 
editor,  and  Jack  Kassewitz,  chief 
editorial  writer. 


Copley  promotes 
3  at  Daily  Breeze 


BARRY  ANACONA,  20-year.old 
New  Yorker,  graduate  of  Grinnell 
College,  hat  been  named  editor 
of  the  Cedar  Valley  Daily  Times 
at  Vinton,  Iowa.  He  has  been  do¬ 
ing  graduate  work  at  Syracuse 
University  journalism  school  for 
several  months. 


Miss  Si’e  Berry,  a  journal¬ 
ism  student  at  Kansas  State 
University — named  editor  of  the 
Ogden  (Kans.)  Sun. 

*  *  *  Norm  Newcomer — from  the 

Thomas  E.  Brandon,  art  di-  Carlsbad  (N.  M.)  Current- 

rector — appointed  as  promotion  Argus  staff  to  assistant  editor  in 
manager  of  the  Boise  Idaho  the  Department  of  Agricultural 
Daily  Statesman.  Robert  B.  Information  at  New  Mexico 
Miller  Jr.  remains  as  assistant  State  University, 
to  the  publisher.  *  *  * 

*  *  *  Fritz  C.  Dalrymple,  an  ad- 

Henry  Cogswell  .succeeded  vertising  sales  representative  for 

Jewell  W.  Mann  as  office  man-  Fort  Wayne  (Ind.)  Newspapers 
ager  and  assistant  secretary-  for  18  years,  has  joined  the 
treasurer  of  the  Lcxinpfon  (Ky.)  Kendallville  (Ind.)  News-Sun  zs 
Herald-Leader.  Mann  retired  business  manager, 
after  49  years  with  the  news-  ♦  ♦  • 

papers.  JOHN  DiCKMAN,  a  member  of 

*  *  *  the  Chicago  Tribune's  adver- 

JosEPH  F.  Collins,  managing  tising  department  since  1959, 

editor  of  the  Guelph  (Ont.)  has  been  appointed  administra- 
Mercury  since  1953 — retired  at  tive  assistant  to  the  advertising 
71.  He  had  worked  for  the  Mer-  director,  Edward  D.  Corboy. 
cury  for  48  years.  He  is  sue-  *  *  ♦ 

ceeded  by  Lloyd  Bibby,  chief  edi-  Stuart  List,  retiring  pub- 
torial  writer  since  1966.  lisher  of  Chicago's  American, 

*  ♦  ♦  has  been  elected  a  director  of 

Joseph  V.  Ganley,  day  editor  Fidelity  Life  Association  in  the 

—assigned  to  the  Washington  Kemper  Insurance  Group. 
Center— named  bureau  of  the  Syracuse  (N.  Y.)  „  ,  *  ! 

ising  manager  Herald  Journal.  Edward  B.  James  P.  Ince,  former  direc- 

(Kans.)  Sun,  Sabine— now  day  editor.  Al-  tor  of  promotion  for  the  Omaha 
Brennecke.  bany  G.  Fenner  and  Samuel  (Neb.)  World-Herald  and  man- 
I  J.  Vaccaro — assistant  day  edi-  of  retail  advertising  pro- 

jors.  motion  at  the  Des  Moines  (la.) 
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Walter  Bilitz,  former  busi¬ 
ness  news  reporter  for  the  Chi¬ 
cago  Tribune — to  Harshe-Rot- 
man  &  Druck  as  a  financial  PR 
account  executive. 


Rick  Talley — from  sports 
editor,  Rockford  (Ill.)  Register- 
Republic  &  Star,  to  sports  writer 
and  columnist,  Chicago's  Amer¬ 
ican,  Gene  Cryer  succeeded  him 
as  sports  editor  and  Joe  N. 
Lamb  moved  up  to  assistant  city 
editor. 
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Andy  Adams,  a  former  adver¬ 
tising  salesman  for  Hearst 
Newspapers  and  Woman's  Day 
magazine — to  Army  Times  Pub¬ 
lishing  Co.,  New  York  office. 


Alan  C.  McIntosh,  former  George  W.  Collins,  editor  of 
owner  of  the  Luveme  (Minn.)  the  Baltimore  Afro-American, 
Star-Herald — now  a  vicepresi-  has  joined  the  news  staff  of 
dent  of  Momingside  College  at  WMAR-tv,  Sunpapers  Tele- 
Sioux  City,  Iowa.  vision,  in  Baltimore. 
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Bruce  Temple  takes 

Bloomington, 

Bruce  B.  Temple,  editor  of  the  ^  V 

Bloomington  Courier-Tribune,  I 

has  been  named  to  succeed  the  * 

late  John  F.  Schrodt  Jr.  as  direc- 

tor  alumni  publications  and  edi-  ^ 

tor  of  the  Indiana  University 
Alumni  Magazine. 

A  1936  graduate  of  Indiana,  J 

majoring  in  journalism  and  gov- 
ernment.  Temple’s  editorial  ca- 
reer  has  from  being 

editor-in-chief  the  Indiana 
Daily  Student,  to  editor  and  gen-  ^ 

manager  two  Blooming- 
ton  newspapers.  For  17  years 

he  was  editor  and  general  man-  William  F.  Childress 

ager  of  the  Bloomington  Daily 

Herald-Telephone,  and  for  the  William  F.  Childress,  31,  is 
past  two  and  one-half  years  he  the  new  editor  of  the  Knoxville 
has  held  the  same  job  with  the  (Tenn.)  Journal,  succeeding 
Bloomington  Courier-Tribune.  Quy  L.  Smith  who  died  recently. 

Childress  was  a  copy  editor  on 
the  Journal  before  joining  the 
public  relations  staff  of  Tennes¬ 
see  Eastman  Co.  Previously,  he 
was  associate  editor  of  the  Beck- 
ley  (W.  Va.)  Post-Herald  and 
Sunday  editor  of  the  Kingsport 
Times-Kews. 


Ginsberg  partner 

Herman  S.  Brandes,  a  building 
engineer,  has  been  admitted  as 
a  partner  in  the  firm  of  William 
Ginsberg  Associates,  consulting 
engineers  to  the  newspaper  in¬ 
dustry.  A  graduate  of  the  New 
York  University  College  of  En¬ 
gineering,  Brandes  has  worked 
with  Ginsberg  Associates  since 
1953. 


Delta 

has 

over 

1200 

counter-PR 

agents 


2  editors  at  Ad  Age 

Chicago 

James  V.  O’Gara,  executive 
editor  of  Advertising  Age,  and 
Jarlath  J.  Graham,  managing 
editor,  have  been  appointed  edi¬ 
tors.  O’Gara  will  remain  in  New 
York,  Graham  in  Chicago.  Fred 
Danzig,  senior  editor,  succeeds 
O’Gara  as  executive  editor  and 
Don  Morris  moves  up  to  man¬ 
aging  editor. 


Three  new  staffers 

San  Pedro,  Calif. 

Bob  Beck,  managing  editor  of 
the  San  Pedro  News-Pilot,  has 
announced  three  appointments  to 
his  editorial  staff.  Robert  O. 
Douglas,  who  came  from  the 
Copley  Editorial  Careers  Pro¬ 
gram  in  Los  Angeles,  has  as¬ 
sumed  the  duties  of  maritime 
writer.  Another  Copley  gradu¬ 
ate,  Earl  I).  Scanlan  Jr.,  has 
been  named  police  and  court  re¬ 
porter,  replacing  Mike  Blaylock. 
Xavier  Hermosillo,  18,  has  been 
appointed  sports  editor,  succeed¬ 
ing  Bob  MacLaughlin. 
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(Passenger  Relations 
makes  the 
difference  on  Delta) 
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Gene  Ormsby  has  joined  the 
AP  in  New  Orleans  from  the 
Pallas  Morning  News.  He  re¬ 
places  John  Lang  who  was  as¬ 
signed  to  the  AP  bureau  in 
Washington. 


Of  our  16,000  employees, 
more  than  1200  serve  as  ticket 
agents.  And  you’ll  notice  the 
difference  they  make  the  mo¬ 
ment  you  step  up  to  any  Delta 
counter.  There’s  a  smile  wait¬ 
ing  for  you.  A  sincere  interest 
in  your  needs.  Matter  of  fact, 
you’ll  find  that  same  difference 
on  Delta  all  the  way  from  ticket 
counter  to  baggage  counter. 
Going  our  way  soon?  Join  us! 


AMO  COMPANY 


David  H.  Barker — promoted 
to  circulation  manager  of  the 
Amsterdam  (N.  Y.)  Evening 
Recorder  to  succeed  Jame.s  A. 
Blanciifield,  who  retired  after 
a  41-year  career. 


NEWSPAPER 

SALES 

PURCHASES 


TimpI*  3  3018 
PALEIGH.  N.  C. 

1807  McDonald  lane 
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Best  thing  that  ever  happened  to  air  travel 


ROBERT  G.  FORDYCE.  general 
manager  the  past  three  years,  has 
been  promoted  to  publisher  of 
the  Canton  (O.)  Daily  Ledger 
and  president  of  the  publishing 
company. 


Camilla  Hair,  a  former 
VISTA  teacher  on  an  Arizona 
Indian  reservation,  has  joined 
the  Rock  Hill  (S.  C.)  Evening 
Herald  as  a  reporter. 


Gene  Raffensberger,  senior 
reporter — to  city  editor  of  the 
Des  Moines  (la.)  Register  to 
succeed  John  Zfg,  now  assigned 
as  a  senior  reporter  on  the  busi¬ 
ness  news  beat. 


*  *  *  Bob  Allison  heads 

Editorial  page  chief  insurance  company 

Richmond,  Va.  Chicago 

Overton  Jones  has  been  picked  Jim  G.  Ferguson,  who  for 
as  chief  editorial  writer  for  the  almost  50  years  has  worked  with 
Richmond  Times-Dispatch  by  newspaper  circulation  execu- 
D.  Tennant  Bryan,  chairman  of  tives,  has  retired  as  manager 
Richmond  Newspapers  Inc.  and  of  the  newspaper  department  of 
publisher  of  the  paper.  Jones,  Washington  National  Insurance 
associate  editor  of  the  paper.  Company. 

has  assumed  administration  of  Bob  Allison  has  been  named 
the  paper’s  editorial  office.  Vir-  manager  of  the  department.  He 
ginius  Dabney  retired  as  editor  has  been  associated  with  Fergu- 
recently.  Jones  joined  the  Times-  son  for  28  years. 

Dispatch  staff  as  a  reporter. 

«  *  * 

Robert  Douglas  has  left 
Church^Richards  Inc.  as  a  sales 
representative  and  joined  m 

Reader’s  Digest  in  New  York  in  M 

the  Quality  School  Plan  divi- 
sion. 


TRAVIS  WALSH,  editorial  writer 
and  former  state  capitol  reporter, 
has  been  named  managing  editor 
of  the  Tulsa  (Okla.)  Daily  World. 
He  has  worked  for  the  Marietta 
(O.)  Times,  Galveston  (Tex.) 
News  and  Tribune,  Corpus  Christi 
Caller-Times  and  the  AP. 


2  publishers  named 

Campbell  Hall,  N.  Y. 

Two  general  managers  of  the 
Ottaway  Newspapers-Radio  Inc. 
group  have  been  named  pub¬ 
lishers  of  their  respective  pub¬ 
lications,  it  was  announced  by 
Lyndon  R.  Boyd,  president  of 
the  eight-newspaper  organiza¬ 
tion.  The  new  publishers  are  F. 
Philip  Blake  of  the  Pocono 
Record,  Stroudsburg,  Pa.,  and 
Albert  DeLuca  of  the  Platts¬ 
burgh  (N.  Y.)  Press-Republi¬ 
can. 


Lewls  Murray  —  promoted 
from  reporter  and  bureau  corre¬ 
spondent  to  sports  editor  of  the 
Rock  Hill  (S.  C.)  Evening  Her¬ 
ald  .  .  .  C.  Robert  ^i^LLER, 
sports  editor  since  November, 

1967,  has  been  named  to  head 
the  police  and  courts  coverage. 
Miller  was  a  government  inves- 
named  as  managing  editor  of  tigator  liefore  joining  the  Her- 
the  Cleveland  Press  to  succeed  ^Id. 

Harding  Christ,  who  retired  ♦  ♦  ♦ 

after  20  years  in  the  post.  Herb  Mrs.  Nancy  Wilstach,  for- 
Kamm,  who  has  been  on  special  merly  a.ssistant  state  editor  of 
assignment  with  Scripps-How-  the  Lafayette  (Ind.)  Joumal- 
ard  New.spapers  since  the  closing  Courier,  has  joined  the  Rock 

of  the  New  York  H’orld  Journal  Hill  (S.  C.)  Herald  as  a  re- 

Tribune,  will  be  associate  editor  porter.  She  previously  worked 
of  the  Press  for  editorial  plan-  on  the  Charleston  (S.  C.)  Eve¬ 
ning.  ning  Post. 


JACK  W.  CAMPBELL,  business 
manager  of  the  Fort  Worth  Star- 
Telegram,  was  elected  vicepresl- 
dent  and  a  member  of  the  board 
of  Carter  Publications  Inc.  Camp¬ 
bell  was  named  business  manager 
last  June.  He  was  formerly  ad¬ 
vertising  director.  He  began  his 
career  with  the  Star-Telegram  in 
1933  as  a  proof  boy. 
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GENE  FIELDS,  advertising  direc¬ 
tor  of  the  El  Dorado  (Tex.)  Daily 
News  and  Timet,  has  bejn  named 
to  the  new  position  of  business 
marsager  of  the  Texarkana  Gazette 
and  Daily  News.  Before  joining 
Palmer  Newspapers  in  1966,  Fields 
was  with  the  Donrey  Media 
Group  in  Fort  Smith,  Ark. 
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ipr/index  DIRECTORY  of  PRESS  CONTACTS 


AVIATION 

aircraft  owners  and  pilots 

ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150,000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800, 
Washington,  D.C.  Telephone  (301)  654-0500. 

CONSUMER 

CONSUMERS  UNION — A  non-profit,  non¬ 
commercial  organization.  Authoritative  back¬ 
ground  information,  news  and  features  on  con¬ 
sumer  issues  as  prepared  by  the  staff  of  Con¬ 
sumer  Reports,  the  consumer  magazine.  Contact 
Frank  Pollock,  director  of  communications,  256 
Washington  St.,  Mt.  Vernon,  N.Y.  10550.  Phone 
(914)  664-6400. 


INSURANCE 

ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phono  (312)  291-5086. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
homo  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  Now  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


INSURANCE 

NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies). 
Principal  source  of  information  on  all  facets  of 
business.  NAM  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR; 
30  W.  Monroe  St.,  Chicago,  III.  60603.  Tel. 
(312)  263-6038. 

LABOR-MANAGEMENT 

Why  all  these  strikes?  Some  causes  of  break¬ 
down  in  collective  bargaining  cited  in  text  of 
recent  speech  by  C.W.A.  president,  Joseph  H. 
Beirne,  available  from  Lee  White,  P.R.  Dir., 
Communications  Workers  of  America,  1925 
K  St.,  N.W.,  Washington,  D.  C.  20006.  Phone 
(202)  337-7718. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue, 

for . (Minimum  13  consecutive)  weekly 

issues,  in  PR/INDEX,  and  invoice  at  the  lowest  appropriate  rate 
Under  category  heading:  . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS  . 

RATES:  Six-line  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  additional  lines  above  minimum 
up  to  five  inches.  $2.80  per  line,  per  insertion  for  additional  lines  above  five 
inches.  26-time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6-lines,  26- 
times,  $444.60;  6-lines,  52-times,  $^2.40.) 


RAILROADS 

UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E,  C.  Schafer,  1416  Dodge  St., 
Omaha.  Neb.  68102.  Phone  (402)  271-3258. 


An  Anouncement 
to  Editors  and  Newsmen 
from  Editor  &  Publisher 

“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news- 
roopis  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
and  industry’  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
w’ill  replace  the  hodge-po<ige  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 
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The  Beacon  Herald 


LAYOUT  AND  DESIGN 


Design  for  prize -winning 
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Itv  Howard  It.  Taylor 


room.  Frequently,  for  makeup  purposes,  compositors 
shuffle  them  around.  We  have  lots  of  vestigial 
remains  in  this  business. 

The  Beacon  Herald  editorial  page  also  was 
streamlined,  in  a  six-column  format.  Perhaps  the 
heads  on  the  editorials  are  small. 

But  look  at  that  piece  of  art!  Five  columns  wide, 
seven  inches  deep.  Some  editors  would  insist  the 
editorifd  page  is  no  place  for  this  picture  of  “My 
most  favourite  tree  for  climbing.”  But  why  not? 
Mayl)e  many  in  Toronto  have  indeed  gone  to  High 
l)ark  and  climbed  that  very  tree. 

Mr.  VV'^eichel  sent  along  some  explanation  of  the 
revision; 

“All  news  and  editorial  heads  must  be  Bodoni. 
Notice  how  handsome  the  Bodoni  is  when  contrasted 
with  the  Page  1-name-plate.  (Granted!) 

“All  heads  must  be  flush  left,  to  line  up  with  the 
left  side  of  the  story.  The  exception  is  stories  in 
boxes,  where  heads  can  be  centered. 

“Heads  do  not  need  to  fill  out  the  complete  line 
but  must  reach  into  the  last  column  of  the  story. 
This  provides  for  extra  white  space  on  the  page. 

“Any  device  or  ornament  that  spoils  the  contrast 
between  the  black  head  and  the  gray  body  of  the 
story  must  l)e  eliminated.  Fancy  rules  and  subheads 
are  banned. 

“We  still  have  a  number  of  changes  to  make — 
wider  alleys  between  stories  and  elimination  of  all 
boldface  from  body  type.” 

I.ieslie  Smart,  a  Canadian  graphic  arts  designer, 
had  a  hand  in  the  makeover.  The  Beacon  Herald 
wins  awards  for  format  desigpi. 

Small  wonder! 


The  Stratford  (Ont.)  Deacon  Herald  redesigned 
its  format  from  stem  to  stern.  The  result  is  a  vast 
improvement  in  eye-appeal  and  readability. 

Stratford  is  a  city  of  24,000  known  for  its  Shake.s- 
pearean  Festival  from  June  to  October  each  year. 
The  Beacon  Herald  has  10,000  circulation  and  is 
published  twice  a  day. 

The  tearsheets  come  from  John  B.  Weichel, 
managing  editor. 

Everything  was  re-done — nameplate,  standing 
heads.  In  the  page  1  here  the  nameplate  and  the 
“today”  lozenge  are  color  spots,  orange.  Color,  of 
course,  varies. 

Bo<ly  type  all  was  indented,  column  rules  were 
sunk,  cutoffs  (all  of  them)  vanished.  With  one 
exception  here,  every  element  forms  an  attractive 
rectangle.  Art  is  where  it  should  be — tucked  away 
in  the  corners.  Heads  were  all  down. 

Notice  no  subheads.  Are  subheads  nece.ssary?  A 
good  case  can  be  built  for  voting  no,  especially 
when  type  masses  are  in  horizontal  rectangles  instead 
of  vertical  strings.  Type-breakers  really  aren’t  needed 
then.  Thus  many  newspapers  are  omitting  them. 

It  can’t  be  denied  that  some  subheads  offend  the 
ear  and  the  eye.  In  some  jurisdictions  practice  is 
to  set  them  caps,  flush  left.  In  caps  the  copy  editor 
can’t  say  anything. 

So,  you  get  such  absurdities  as  “Success  Record,” 
“Large  Convoys”  and  “Fighting  Position,”  to  cite  a 
few  noticed  recently.  The  trouble  with  labels  such 
as  this  is  that  they  do  not  advance  the  story  or 
express  meaningful  ideas.  They  do,  however,  require 
additional  time  on  the  desk  and  in  the  composing 
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Simple  Facts  Can  Be 
Startling  News  .  .  . 


If  You  Want  To  Cover  Pontiac-Oakland  County,  Michigan 
USE  THE  PONTIAC  PRESS 


Thit  it  a  map  of  Melro-Detroit,  3 
Countiei . . .  If  'ayne,  Oakland,  Macomb. 


it  The  only  daily  newspaper  in  the  Northern 
4/5ths  of  Oakland  County,  Michigan  that 
covers  7-out-of  every  1  0  homes. 

★  The  home  of  The  "Wide  Track"  Pontiac  Motor 
Division;  General  Motors  Truck  and  Coach 
Division,  and  a  Huge  Fisher  Body  Plant. 
These  account  for  Giant-size  Industrial 
Payrolls! 

it  Pontiac  Press  readers  are  JIGGER  buyers  of 
all  goods  and  services  per  capita  and  per 
household  in  this  juicy  330  Million  dollar 
Pontiac,  Michigan  market.  Larger  than  most 
other  Michigan  markets. 


HOUSEHOLDS  -  Abovs  1 4  Mil*  Rood _ 111  ,830 

Below  14  Milo  Rood _ 117,170 

Ettimotad  by  Th«  Datroit  Ragicnol  Planning  Committion 
on  July  1 ,  1 964 


THE  PONTIAC  PRESS 

Pontiac,  Michigan  —  Circulation  82,399 
(ABC  Statement,  September  30,  1  968) 

Sowyar-Farguton-Walkar  Co. 

Detroit,  New  York,  Chicago,  Philadelphia, 

Minneapolis,  Atlanta,  Los  Angeles,  San  Francisco,  Dallas 


Jaycees  salute  Hoge 
on  1968  honors  list 


A  newspaperman  made  the  the  city’s  second  largest  news- 
list  of  America’s  10  Outstanding  paper,  Hoge  has  the  responsibil- 
Young  Men  of  1968.  ity  for  an  editorial  department 

James  F.  Hoge  Jr.,  33,  editor  of  more  than  200  people.  In  this 
of  the  Chicago  Sun-Times,  will  role,  he  occupies  a  key  position 
receive  the  accolade  from  the  in  determining  major  press 
United  States  Jaycees  at  the  policies  in  relationship  to  vari- 
A wards  Congress  here  January  ous  city  developments. 

17-18.  Among  those  on  the  plat-  “In  addition  to  his  newspaper 
form  with  him  will  be  three  work,  Hoge  devotes  much  of  his 
athletes:  Lt.  Arthur  R.  Ashe  time  to  civic  activities  on  a 
Jr.,  tennis;  Bart  Starr,  football;  voluntary  basis.  In  this  capacity, 
and  Jim  Ryun,  track.  community  leaders  and  business 

The  Jaycees’  salute  to  Hoge  associates  hold  a  very  high 
went  like  this:  esteem  for  him.  During  recent 

“Injecting  youthful  vitality  years,  he  has  been  most  instru- 
into  the  newspaper  field,  James  mental  in  bringing  public  atten- 
F.  Hoge  Jr.,  33,  has  distin-  tion  to  the  many  problems,  as 
guished  himself  as  an  outstand-  well  as  achievements,  of  the  new 
ing  journalist  by  becoming  one  Circuit  Court  of  Cook  County, 
of  the  nation’s  leading  news-  “Presently,  he  serv’es  as  direc- 
paper  editors.  tor  of  the  Adlai  Stevenson  Insti- 

“In  so  doing,  he  has  estab-  tute  and  the  Contemporary  Art 
lished  a  brilliant  reputation  as  Museum.  He  is  also  a  member 
the  editor  of  the  Chicago  Sun  of  the  Chicago  Metropolitan 
Times,  substituting  determina-  Seminar  and  the  Joint  Human 
tion  and  a  keen  perception  for  Relations  Men’s  Group, 
his  youth.  Within  10  years  after  “Formerly  of  New  York,  Hoge 
he  joined  the  newspaper,  Hoge  received  his  undergraduate  de¬ 
rose  from  the  position  of  a  finan-  gree  in  political  science  from 
cial  writer  to  the  editorship.  Yale  University.  In  1961,  he 
“As  editor  of  the  Sun  Times,  received  a  master’s  degree  in 


James  F.  Hoge  Jr.  Waines,  marketing  manager, 

modern  history  from  the  Univer-  RCA  Graphic  Systems, 
sity  of  Chicago.  A  year  later,  “The  time  required  to  go  from 
he  was  awarded  an  American  color  photo  to  printed  page  can 
Political  Science  Association  be  shortened  still  further  if  the 
fellowship  and  spent  ten  months  'loit  is  used  to  scan  carnera- 
studying  gov^ernment  operations  developed  prints,  thus  eliminat- 
in  the  nation’s  Capital.  At  the  ing  the  time  consumed  in  orig- 
conclusion  of  the  fellowship,  he  inal  film  processing,’’  he  said, 
was  assigned  for  a  brief  period  The  new  unit — designated  the 
to  the  Sun  Times  Washington  BCA  8810  Enlarging  Color 
Bureau.  Scanner  —  can  produce  four 

“Since  returning  to  Chicago,  color-con-ected,  continuous-tone 
the  newspaper  has  placed  a  great  separations  enlarged  up  to  10 
demand  on  its  editor.  However,  times  in  less  than  an  hour. 
Hoge  manages  to  spend  a  con-  The  Scanner  uses  a  beam  of 
siderable  amount  of  time  with  li^ht  to  scan  the  photo  trans- 
his  wife,  Alice,  and  their  chil-  parency  at  up  to  10,000  lines 
dren,  Alicia,  Patrick,  and  Rob-  Pcr  inch,  depending  on  the  en- 

largement  ratio.  The  light  beam 
•  is  converted  into  electronic  sig- 

i¥.  1  _ 1 _  nals  w'hich  are  automatically 

Higher  speed  seen  analysed,  color  corrected,  and 

ill  newsprint  mill  recorded  on  film.  The  film  is 

Baie  Comeau,  Que.  then  developed  to  make  four 
Quebec  North  Shore  Paper  continuous-tone  positive  or  nega- 
Company  has  entered  into  a  $1.5  tive  color  separations,  from 
million  cooperative  with  Beloit  which  printing  plates  are  made. 
Corporation  and  Beliot-Walms- 
ley  Canada  to 

generation  of  twin-wire  forming 

devices  designed  to  ' 

productivity  and  improve  new's- 


YOU  USED  TO 
ROB  THE  MAIL  EVERY 
WEEK.  HOW  COME  NOW 
YOU  ROB  BANKS? 


YOUR  E&P 
SUBSCRIPTION 
RAN  OUT. 


■  IJ  I  print  quality. 

If  I  ■  J  Robert  M.  Schmon,  president 

V  I  \  of  Quebec  North  Shore  Paper, 

L  ■  A  said  the  equipment  will  be  in- 

stalled  by  mid-1969  on  No.  3 
^  ^  yl  'vT  j  /  ■  1  newsprint  machine  at  the  Baie 

J  I  11  //  V.  V  Comeau  mill.  Speeds  in  excess 

^  ^  11  U  \  of  3,000  feet  per  minute  are  an- 

-gAJLy  Quebec  North  Shore  Paper  is 

a  subsidiary  of  Ontario  Paper 

ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON.  Company  Limited  in  the  Chicago 


Tribune  Produc- 

the  two 

tons  newsprint  annually. 

At  present  speeds  of  2500  feet  ^ 

per  minute,  the  mill  has  a  pro-  RICHARD  DUDMAN  becomes 
duction  capacity  of  400  tons  chief  of  the  Washington  bureau  of 
daily.  The  twin-wire  system,  St.  Louis  Post-Dispatch  as 

which  provides  the  same  quality  Marquis  W.  Childs,  67,  a  P-D 

on  both  sides  of  the  sheet,  will  1926  becomes  con- 

add  4o  tons  to  the  daily  outpu^t,  Centerville.  Iowa,  and  a  gradu- 
nearly  all  of  which  goes  to  the  Stanford  University,  began 

Tribune  papers  in  Chicago  and  his  career  on  the  Denver  Post  and 
the  New  York  New’S.  joined  the  P-D  in  1949. 
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BUT  ONLY  ONE  OF  231  SUCCESSFUL  WOOD/SCOTT  INSTALLATIONS 


When  the  Asbury  Park  Press  needed  new  equipment  for  .their  60,000 
circulation  daily  and  Sunday  newspaper  plant,  all  factors  of  cost,  effi¬ 
ciency  and  longevity  were  considered  and  compared  with  the  qualifica¬ 
tions  of  various  manufacturers.  They  then  bought  six  Scott  Super  70 
units  with  double  balloon  formers  and  two  folders. 


To  Quote  Mr.  Jules  L.  Plangere,  Jr.,  Production  Manager  and  Richard  B. 
Brown,  Mechanical  Superintendent,  “We  are  well  pleased  with  Wood/ 
Scott  equipment ...  in  fact  our  order  has  just  been  placed  with  Wood 
Industries  for  fully  automatic  pasters  to  be  installed  on  our  presses.” 


)eara 


DESIGNERS  AND  MANUFACTURERS  of  newspaper  and 
commercial  printing  presses,  web  fed,  offset  and  letter- 
press  —  plate  making  systems  and  equipment  —  special 
products  and  related  graphics  equipment  —  web  control 
and  converting  machinery  thru  our  Stanford  Engineering 
Division. 


WOOD 

INDUSTRIES,  INC 
PLAINFIELD,  NEW  JERSEY 


The  right  fashion  for  that  certain  assignment  f 


By  Rirk  Friedman 

Last  week  a  photographer 
named  Birdie  from  the  Ubly 
(Mich.)  Daily  and  Sunday  Eve¬ 
ning  Eccentric  and  Telephone 
dropped  in  here.  From  past  ex¬ 
perience  we’ve  learned  a  photog¬ 
rapher  with  only  one  name  has 
to  lie  important.  Birdie  was. 

“At  Ubly,”  he  explained,  “we 
figure  that  magazine  guys  are 
really  the  best  so  we  pattern  our 
whole  operation  after  them  guys. 
We  figure  that  they  get  so  many 
good  pictures  because  they  use 
so  many  cameras  and  they  dress 
right.” 

Birdie  poked  Don  Maley,  one 
of  our  associate  editors,  in  the 
ribs.  “Bet  you  never  saw  a  real 
honest-to-goodness  magazine 
photographer  w’ith  only  one  4x5 
Minolta?  No,  they  always  have 
from  6  to  16  cameras  around 
their  necks,  booby — I  like  to  call 
everybody  booby,  booby.  That’s 
why  they  take  such  good  pic¬ 
tures.  Nobody  can  take  good  pic¬ 
tures  with  less  than  six  cameras 
around  his  neck,  booby. 

“And  he  has  to  wear  the  right 
clothes.  He  can’t  cover  exciting 
news  events  unless  he  dresses 
right  for  them.  It’s  as  simple  as 
that,  booby.” 

Birdie  poked  Maley  in  the 
ribs  again.  “Hove  many  times 
you  ever  see  a  really  good  maga¬ 
zine  photographer  wearing  a 
suit  and  tie,  booby?  No  siree. 
They  wear  tennis  shoes  and  a 
baseball  cap!” 

Maley  was  impressed.  “You 
mean  if  I  dress  right  for  each 
assignment  I  can  become  a  big- 
time  magazine  photographer?” 

“Right,  booby.”  Birdie  opened 
his  attache  case  and  pulled  out 
some  pictures.  They  w’ere  taken 
by  him  of  himself. 

“This  is  how  we  dress  for 
each  assignment  in  Ubly,  Mich.,” 
he  explained,  “so  we  can  get 
more  exciting  news  assignments. 
All  of  the  outfits  have  been 
carefully  thought  out  before¬ 
hand.  All  of  us  want  to  be  like 
a  magazine  photographer,  right, 
booby?  Those  guys  really  tell  it 
like  it  really  is. 

“As  we  say  around  the  dark¬ 
room  of  the  Ubly  Daily  and 
Sunday  Evening  Eccentric  and 
Telephone,  If  you  can’t  join  ’em, 
dress  like  ’em!” 

So  for  the  benefit  of  all  news 
photographers  everywhere  who 
want  to  dress  right  for  every 
news  occasion,  we  present  on 
these  pages  Birdie’s  news 
fashions,  using  his  own  exotic 
person  as  a  model,  taken  by 
him  and  with  his  own  appropri¬ 
ate  fashion  tips  as  captions. 
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GOLF — Wa  eovar  lots  of  golf  In  Ubly.  Wi 
wear  a  rad  golf  cap  to  kaap  tha  sun  off 
our  hoods  and  so  golfors  will  know  we  art 
really  one  of  them.  We  take  an  umbrella  it 
ease  of  rain.  The  umbrella  also  gets  us 
through  crowds.  A  long  lens  is  a  must. 
Most  golfers  don't  have  the  energy  to  chose 
you  when  you  stay  away  from  them,  al¬ 
though  some  would  like  to.  It  gets  hot  and 
dry  out  there  on  those  golf  courses  so  we 
take  our  own  survival  kit  with  us.  You  con 
never  be  too  careful  where  your  health  is 
concerned. 


FIRES — Boy,  are  fires  rough  to  cover/  You  never  know  how  many 
cameras  you  might  need — so  bring  along  enough.  It's  wise  to 
wear  firemen's  clothes.  That  way  you  don't  have  any  trouble 
with  police  lines.  They  think  you  are  a  fireman  with  a  hobby. 
Another  must— obtain  a  fire  chief's  white  helmet.  Nobody  messes 
with  the  chief. 


ACCIDENTS — When  we  go  to  cover  accidents 
they  usually  happen  about  3:30  a.m.  So  we 
have  to  dress  warmly.  Also,  we  wear  our  hard 
hat  because  people  drop  things  from  higk 
places.  Our  press  card  is  worn  in  a  prominent 
ploce.  We  don't  want  the  police  to  think  we 
are  some  amateur  who  wandered  along.  We  also 
wear  big  yellow  rubber  bools — they  keep  out 
feet  dry  and  warm.  A  photographer  with  a  cold 
or  Ru  isn't  any  good  to  anyone.  We  also  wear 
a  stripe  of  reflective  yellow  tape  down  our 
back  so  we  don't  get  hit  by  any  cars  (cut 
opposite  page).  We  get  a  let  of  remarks  about 
the  yellow  stripe  but  as  the  saying  goes  in 
Ubly,  "Better  chicken  than  out  of  film."  Which 
reminds  me— fake  a  let  of  cameras  along  even 
if  you  don't  have  enough  film  to  load  them  all. 
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SOCIETY — get  lots  of  women's  page  assignments  in  Ubly  and  this 
means — whoopie! — partiesl  I  don't  care  what  the  other  guy  says — parties 
are  fun,  especially  if  you  dress  right  for  them.  You  can't  go  looking  like 
a  bum!  At  such  parties  you  must  wear  your  camera  discretely  (above  left) 
because  lots  of  people  will  ask  you  to  sit  at  their  table  and  help  them 
party.  In  case  they  don't — and  there  are  some  grouches  like  this — take  your 
trustworthy  survival  kit  along  (above  right).  It  may  save  the  evening  for 
you. 


dents 


FLOODS — We're  big  on  floods  in 
Ubly.  Flood  pictures  always  have 
a  plus  factor,  especially  when  you 
are  properly  dressed  for  them. 
Once  again,  now — lots  of  cameras, 
a  press  card,  an  umbrella — it 
rains  sometimes  at  Hoods.  And 
wear  high  waders  for  when  you 
fall  into  the  Hood. 


SKI  COYERAGE — Ski  coverage  in  Ubly  is  another  can  of  worms.  But 
everything  will  work  out  well  if  you  dress  for  it — skis  and  all.  No 
pictures  in  the  lodge  and  around  the  ski  rack  for  us.  We  go  out 
where  the  action  is.  It  doesn't  matter  that  we  can't  ski  becous* 
we  are  sincere.  A  fast  trip  down  the  ice-covered  mountain  doesn't 
faze  us  a  bit.  We  just  hook  on  our  skis  and  fall,  making  dozens  of 
snaps  on  our  way  to  our  heart's  content. 


1969 


FASHIONS — Everybody  likes  to  take 
fashion  pictures  just  like  they  do  at 
Harper's  Bazaar,  Vogue  and  Playboy. 
So  in  Ubly  we  do  it  like  the  big 
boys,  booby.  We  dress  the  part  and 
use  a  view  camera.  We  also  go  all 
the  way  and  act  like  fashion  photog- 
raphers.  No  model  it  going  to  have 
rapport  with  you  if  you  look  like 
m  truck  driver.  You  have  to  observe 
and  take  the  very  best  from  male 
models,  fashion  designers  and  hair 
stylists,  booby. 
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Survey  shows  news  media 
working  on  racial  tension 

Bv  Wootlv  Klein 


In  the  wake  of  criticism  from 
the  National  Advisory  Commis¬ 
sion  on  Civil  Disorders,  the  new’S 
media  have  already  pledgred  to 
help  alleviate  racial  tensions  in 
America  in  19G9. 

A  sur\'ey  of  889  newspapers, 
magazines,  radio  and  tv  outlets 
revealed  that  most  news  execu¬ 
tives  want  to  cover  the  race 
relations  story  in  greater  depth 
and  they  are  anxious  to  train 
and  hire  more  Negroes. 

The  Report  of  the  National 
Advisory  Commission  on  Civil 
Disorders,  issued  in  March, 
charged  that  “the  journalism 
profession  has  been  shockingly 
l)ackward  in  seeking  out,  hiring, 
training,  and  promoting 
Negroes.’’  The  report  also  as- 
•serted : 

“The  communications  indus¬ 
try,  ironically,  have  not  com¬ 
municated  to  the  majority  of 
their  audience — which  is  white 
— a  sen.se  of  degradation,  misery, 
hopelessness  of  living  in  the 
ghetto.  They  have  not  communi¬ 
cated  to  whites  a  feeling  for  the 
difficulties  and  frustrations  of 
being  a  Negro  in  the  United 
States.” 

Seeking  blacks  for  jobs 

The  news  media  survey, 
jointly  sponsored  by  the  Colum¬ 
bia  Joumalvtm  Review  and  the 
Anti-Defamation  League  of 
B’nai  B’rith,  was  conducted  be¬ 
tween  March  and  August,  19fi8. 
Replies  were  received  from  388 
news  outlets,  or  43.G  percent  of 
those  polled. 

Although  the  poll  found  that 
blacks  constitute  only  4.2  per¬ 
cent  of  emplov’es  in  the  mass 
media,  a  majority  of  editors 
replying  said  they  were  actively 
seeking  more  minority  group 
personnel. 

The  survey  also  disclosed  that: 

•  Most  editors  believe  the 
mass  media’s  role  should  be  to 
provide  better  communications 
l)etween  blacks  and  whites. 

•  AlK)Ut  10  percent  of  the 
respondents  said  they  would  be 
willing  to  launch  a  training  pro¬ 
gram  for  black  high  school  or 
college  graduates. 

•  The  questionnaires  showed 

(Mr.  Klein  is  a  former  New 
York  City  newspaperman  who 
covered  civil  rights.  He  also 
served  as  .Mayor  John  V.  Lind¬ 
say’s  first  press  secretary  at 
City  Hall.  Now  he  is  assistant 
managing  editor  of  the  IBM 
Newsmagazine.) 


that  93  percent  of  the  magazines 
replying  had  at  least  one  Negro 
employee,  75  percent  of  the 
newspapers  and  61  percent  of 
the  radio  and  tv  stations. 

Correcting  false  image 

As  we  enter  1969,  civil  rights 
— the  confrontation  between 
blacks  and  whites  in  America — 
is  still  one  of  the  top  running 
news  stories.  The  big  questions 
in  most  of  the  minds  of  news 
executives,  according  to  the  sur¬ 
vey,  were  these:  How'  can  the 
mass  media  hire  more  Negroes 
and  how'  can  coverage  of  the 
race  relations  story  be  im¬ 
proved? 

A  majority  of  respondents  in 
the  survey  said  they  wanted  to 
do  something  to  correct  the  false 
image  of  the  Negro  in  America. 

For  example,  there  should  be 
greater  contact  with  the  black 
community,  not  only  during  riots 
and  outbreaks,  but  on  a  day-to- 
day  routine ; 

newsmen  should  seek  out  aver¬ 
age  black  people  to  quote,  not 
just  the  well-known  militant 
spokesmen ; 

the  media  should  try  to  ex¬ 
plain  the  underlying  causes  of 
poverty  and  discrimination; 

white  reporters  should  be  en¬ 
couraged  to  learn  Negro  his¬ 
tory;  “positive”  stories  about 
Negro  accomplishments  and  im¬ 
proved  race  relations  should  be 
emphasized  more; 

and  newspapers  should  offer 
editorial  solutions  to  some  of  the 
long-standing  problems. 

Recruiting  programs 

By  far  the  most  pressing  prob¬ 
lem  raised  by  most  news  execu¬ 
tives  w'as  the  difficulty  of  locat¬ 
ing  Negro  journalists.  Respond¬ 
ing  to  this  challenge,  many  ex¬ 
ecutives  said  they  were  taking 
new  steps.  Here  are  some  of 
their  comments: 

Neweday  (Long  Island) — “We 
are  talking  to  Negro  groups.  We 
ask  our  Negro  employees  to 
recommend  friends.  We  are  set¬ 
ting  up  recruitment  procedures 
in  Negro  colleges  and  we  plan  to 
go  into  poverty  areas  to  recruit 
people.  (Newsday  reported  it 
had  61  Negroes  among  its  1,456 
employees.) 

New  York  Times — “We  are 
adding  Negroes  to  our  staff  as 
rapidly  as  we  can  find  qualified 
ones.”  (18  Negroes  on  the  edi¬ 
torial  staff) 

Charleston  (W.  Va.)  Gazette 


(1  of  :i.50)— “The  Gazette 
actively  seeks  Negroes,  recog¬ 
nizing  a  duty  to  do  so.” 

Wall  Street  Journal  (No 
figures  available) — “The  News¬ 
paper  Fund,  financed  by  this 
newspaper,  tried  to  encourage 
interest  in  journalism  careers. 
Many  Negro  high  school  teachers 
have  participated  in  the  Fund’s 
seminars.  Negro  college  students 
participate  in  the  program  under 
which  scholarships  are  given  to 
students  placed  as  summer  in¬ 
terns  on  newspapers.” 

Journalism  course  open 

Washington  Post  (388  of 
1850) — “We  canvass  Negro  col¬ 
leges  throughout  the  country,  in 
conjunction  with  our  intern  pro¬ 
gram.  We  give  a  journalism 
course,  as  well  as  a  summer’s 
employment,  to  budding  young 
journalists.” 

Los  Angeles  Times  (6  in  non¬ 
mechanical  departments) — “We 
have  gone  to  the  high  schools 
seeking  top  (Negro)  candidates 
for  training.” 

Omaha  World-Herald  (30  of 
839) — “Actively  recruited  for 
minorities.  Lowered  qualifica¬ 
tions  in  some  cases.” 

Minneapolis  Star-  ami  Tribune 
(44  of  2200) — “Increased  re¬ 
cruiting,  ads  in  Negro  weeklies 
— hold  sensitivity  seminars  (for 
125  supervisors)  featuring 
local  Negroes  as  speakers.” 

Duluth  Herald  &  News  Trib¬ 
une  (1  of  317) — “We  have  per- 
.sonally  contacted  Negro  leaders 
in  the  community  to  make  them 
awarf  that  we  are  sincere  in  our 
efforts." 

United  Press  International 
(15  of  1700) — “Where  new 
Negro  employees  have  had  soft 
spots  in  their  experience,  we 
have,  within  possible  limits,  been 
glad  to  extend  probationary 
periods.” 

Standards  lowered 

Akron  Beacon  Journal  (8  of 
665) — “We  have  virtually  elim¬ 
inated  normal  standards  for  the 
hard  core  group  we  are  exam¬ 
ining.” 

Philadelphia  Bulletin  (259  of 
2200) — “We  have  looked  for 
Negroes  on  smaller  papers  and 
encouraged  them  to  apply  here.” 

Other  newspaper  executives 
said  they  were  committed  to  co¬ 
operate  with  groups  such  as  the 
National  Alliance  of  Business¬ 
men  (NAB),  the  Urban  League, 
the  NAACP,  and  other  business. 


civic  or  civil  rights  groups. 

Magazine  news  executives  re¬ 
sponded  similarly.  Said  Redhook 
editor  Sy  Chassler:  “We  have 
maintained  a  consistent  cam¬ 
paign  and  search  with  agencies 
and  schools.”  (Redbook  ha.s  10 
of  103.) 
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Cowles  Communications  (18 
of  352),  publishers  of  Look,  said 
a  Negro  executive  had  been  hired 
in  the  personnel  department; 
Saturday  Review  (8  of  115) 
said  it  was  attempting  to  train 
Negroes  for  positions  in  adver¬ 
tising  and  editorial;  Newsweek 
(no  figures  available)  said  it 
was  “aggressively”  seeking  Ne¬ 
groes  and  practiced  “compensa¬ 
tory  living,”  including  hiring 
seven  Negroes  out  of  nine  sum¬ 
mer  trainees;  Robert  Stein  of  the 
McCall  Corporation  (8  of  61)  | 
said  the  company  had  hired  six 
graduates  of  Negro  colleges  as  ' 
junior  editors  in  a  new  training  ' 
program. 

The  radio  and  tv  executives  i 
also  offered  some  hope.  WCYB- ' 
TV  (Bristol,  Va.)  said  it  had : 
instituted  a  semi-monthly  con¬ 
ference  with  Negro  leaders  to 
discuss  job  openings  and  qualifi¬ 
cations;  KOLN-TV,  (Lincoln, 
Neb.)  said  it  had  established  a 
scholarship  program  to  provide 
training  for  minority  (Negroes 
and  Indians)  high  school  gradu¬ 
ates  at  University  of  Nebras¬ 
ka’s  journalism  school;  National 
Educational  Television  set  up  a 
unit  to  prod  its  “Black  Journal" 
series  and  to  serve  as  a  work¬ 
shop  for  Negro  apprentices; 
CBS,  NBC,  ABC  and  Westing- 
house  Broadcasting  Company 
sponsor,  in  cooperation  with  the 
National  Urban  League,  a 
Broadcast  Skills  Bank;  and 
many  other  stations  have  started 
programs  to  hire  and  train  both 
technical  and  on-air  specialisb 
from  among  Negro  applicants. 
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Specialized  courses 

In  addition,  several  journal¬ 
ism  schools  are  offering  special¬ 
ized  courses  in  race  relations 
reporting;  the  Urban  Coalition 
has  launched  a  journalism  job- 
placement  service  for  minority 
group  members;  one  publisher 
has  started  a  weekly  to  train 
black  newsmen  in  New  York: 
several  Governors  have  formed 
committees  to  encourage  em¬ 
ployment  of  black  reporters  in 
the  media;  and  the  press  itself 
has  launched  a  blunt  self-ap¬ 
praised  through  periodic  puWk 
national  meetings  which  am 
regularly  reported  in  the  media 

All  in  all,  there  are  definite 
signs  at  the  outset  of  1969  that 
the  news  media  are  beginning  to 
respond  to  the  major  plea  from 
the  President’s  Riot  Commis¬ 
sion  report:  Help  to  unite  ar 
America  badly  divided  ovf 
racial  conflict. 
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By  Don  Maley 

The  appearance  of  “T.R.B.,” 
a  weekly  column  for  newspapers 
written  by  Richard  Lee  Strout, 
70,  marks  the  first  venture  in 
syndication  for  the  New  Repub¬ 
lic,  r)4-year-old  liberal  journal 
of  oi)inion  published  in  Wash¬ 
ington. 

As  such,  the  magazine  is  lead¬ 
ing  with  its  “ace,”  the  columnist 
who,  for  25  years,  has  been 
avidly  read  by  Washington  “in¬ 
siders.” 

“When  I  took  this  job,”  Strout 
recalls,  “I  was  advised  that  the 
column  was  easy  to  write.  Just 
get  mad  at  someone  once  a  week 
and  spit  in  his  eye.”  However, 
Strout's  passion  is  improved  by 
clarity. 

The  column  was  dubbed 
“T.R.R.”  in  the  era  when  the 
New  Republic  was  published  in 
Manhattan.  .An  editor,  on  his 
way  back  to  Manhattan  from 
the  Brooklyn  printing  plant, 


Wooii  covers  Europe 
for  Reno  syndicate 

Federated  Features  Inc.,  with 
offices  in  Reno,  Navada,  has  ap¬ 
pointed  Basil  Woon  its  chief 
foreign  correspondent.  He  will 
be  ba.sed  in  Paris. 

Woon,  author  of  19  books, 
was  correspondent  between  the 
wars  for  Universal  Service. 

Woon  will  write  a  weekly 
column  for  Federated  Features 
beginning  in  April. 

• 

Ira  Emerich  retires 

Ira  Emerich,  74-year-old 
newspaper  relations  director  of 
the  Publishers-Hall  Syndicate, 
has  retired,  it  was  announced 
this  week  by  Robert  M.  Hall, 
president.  Emerich  was  syndi¬ 
cate  sales  manager  for  many 
years,  first  for  Esquire  Features, 
then  for  the  Chicago  Sun  Syn¬ 
dicate,  and  sales  director  and 
executive  vicepresident  for  the 
former  Hall  Syndicate. 

• 

Weng  edits  puzzles 

Will  Weng,  who  has  been 
reading  copy  at  the  New  York 
Timefi  for  38  years,  is  now 
crossword  puzzle  editor.  He  suc¬ 
ceeded  to  the  job  when  Margaret 
Farrar,  puzzle  editor  and  cre¬ 
ator  for  27  years,  retired.  She 
will  continue  working  on  puzzle 
books — her  97th  book  of  orig¬ 
inals  is  being  prepared  for  Simon 
ft  Schuster. 


needed  a  title  for  the  column 
and  simply  reversed  the  initials 
of  the  Brooklyn  Rapid  Transit 
(subway  system)  and  tagged 
the  column  with  it. 

“The  requests  from  editors  to 
run  T.R.B.  columns  in  the  daily 
press  led  to  this  syndication 
program,”  says  publisher  Robert 
J.  Myers,  who  will  direct  the  new 
venture.  “Our  goal  is  not  so 
much  to  make  money  as  to  make 
T.R.B.’s  insights,  wit,  and 
skilled  commentary  reach  a 
broader  audience.  T.R.B.  is  a 
man  for  all  seasons,  perhaps  a 
national  institution.” 

A  longtime  Washington  corre¬ 
spondent,  Strout  earned  a 
master’s  degree  in  Economics  at 
Harvard  and  joined  the  staff  of  a 
newspaper.  Of  his  work,  James 
Reston  of  the  New  York  Times 
remarked:  “Dick  has  his  own 
profound  wisdom,  energy  and 
passion.” 

Weekly  devoted 
to  all  pro  sports 

Radnor,  Pa. 

Triangle  Circulation  Co.  has 
been  appointed  to  distribute  Pro 
Football  Weekly  and  the 
planned  Pro  Sports  Weekly. 

Distribution  of  the  football 
publication  began  with  the  Jan¬ 
uary  9th  issue.  Pro  Sports 
Weekly  will  start  publication 
with  the  February  4  issue  and 
will  be  devoted  to  professional 
basketball,  golf,  hockey,  tennis 
and  other  sports.  It  will  be  pub¬ 
lished  weekly  throughout  the 
year  and  will  feature  the  con¬ 
tributions  of  sports  writers 
throughout  the  United  States 
and  Canada. 

Pro  Football  Weekly,  which 
began  publication  less  than  two 
years  ago,  is  published  monthly 
during  the  off-season. 

Both  publications  are  owned 
by  Pro  Football  Weekly,  Chi¬ 
cago.  Arthur  S.  Arkush  is  pub¬ 
lisher. 


Humor  series 

“The  Great  Comedians  Talk 
Al>out  Comedy,”  by  Larry  Wilde, 
is  the  current  book  serialization 
being  offered  by  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate.  The  new  anatomy  of 
humor,  prepared  for  newspaner 
use  in  12-parts,  is  a  collection 
of  interviews  with  comedian.s. 
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Rivixsidk  Calif. 

Charles  Denis  Hamilton,  edi¬ 
tor  of  the  Times  of  London, 
will  deliver  the  fourth  annual 
Press-Enterprise  Lecture,  at 
the  University  of  California, 
here,  February  3. 

Hamilton  also  is  editor-in- 
chief  and  chief  executive  of 
Times  Newspapers  Limited,  the 
Lord  Thomson  group  of  news¬ 
papers  which  includes  the  Sun¬ 
day  Times. 

Appointment  of  the  1969 
lecturer  was  announced  by  UCR 
Chancellor  Ivan  H inderaker  and 
Howard  H.  Hays  Jr.,  editor 
and  co-publisher  of  the  Press- 
Enterprise. 

The  lecture  series,  begun  by 
the  university  and  the  news¬ 
paper  in  1966,  brings  to  the 
UCR  campus  each  year  some¬ 
one  of  achievement  and  pi’omi- 
nence  in  journalism. 

• 

Dorothy  Dawe  awards 
to  editors,  reporters 

CmrAGo 

Editors  and  reporters  from 
publications  across  the  country 
received  Dorothy  Dawe  awards 
for  outstanding  sei-vlce  to  the 
home  furnishings  industry 
during  the  annual  Furniture 
Mart. 

Winners  were  Betty  Danfield, 
women’s  editor,  The  Paper,  Osh¬ 
kosh,  Wis. ;  Clara  Hieronymus, 
home  furnishings  editor,  Nash¬ 
ville  Tennessean;  Rita  Reif, 
New  York  Times;  Lu  Albrecht, 
General  Features  Syndicate ; 
Peg  Rumely,  Better  Homes  anil 
(iardens;  Marilyn  Hoffman, 
Christian  Science  Monitor;  Jo- 
Ann  Francis,  Budyet  Deco¬ 
rating,  and  William  E.  Hague, 
Decorating  Guides. 

• 

Life  wins  libel  suit; 
no  malice  is  shown 

Nkw  Orleans 

The  5th  U.  S.  Circuit  Court 
of  Appeals  has  reversed  a 
lower  court  ruling  and  ordered 
a  decision  in  favor  of  Life 
magazine  in  a  .$6  million  libel 
suit.  Michael  J.  McLaney  filed 
the  suit  after  an  article  in  Life 
on  February  3,  1967,  concern¬ 
ing  gambling  in  the  Bahamas. 

The  court  said  it  concluded 
that  Life  “was  entitled  to  a 
summary  judgment  because,  the 
record  is  silent  as  to  any  facts 
which  would  permit  a  fact  finder 
to  conclude  that  the  Standard 
of  malice  laid  down  by  the  Su¬ 
preme  Court  had  been  met  by 
the  plaintiff. 
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BOOKS  IN  REVIEW 


Jim  Murray  sets  pace 
in  the  sports  arena 


By  Bill  W'ard 

The  Sporting  World  of  Jim 
Murray.  Doubleday  and  Co. 
1968.  236  pages,  $4.95. 

*  «  « 

When  Jim  Murray  and  50,000 
fans  look  at  a  ball  game,  he 
sees  one  game,  all  the  others 
see  a  different  version.  That  is 
why  they  read  his  column  the 
next  day,  in  several  newspapers 
syndicated  across  the  country 
from  the  Los  Angeles  Times. 

Jim  Murray  has  an  eye  for 
irony,  and  with  it  an  occasional 
sense  of  outrage.  He  is  not  the 
usual  brand  of  fan-sportsw’riter 
who  considers  himself  lucky  to 
combine  avocation  with  voca¬ 
tion.  He  applies  to  sports  the 
hard  satire  of  Jonathan  Swift, 
the  hyperbole  of  Mark  Twain, 
and  the  descriptive  power  of 
Richard  Harding  Davis.  In  writ^ 
ing  style  he  is  at  times  Damon 
Runyon,  Ring  Lardner,  Russell 
Baker,  and  Jimmy  Breslin. 

But  it  all  comes  out  Jim  Mur¬ 
ray. 

Runyon  used  to  say  that  the 
story  was  in  the  loser’s  comer. 
Murray,  too,  sees  in  sports  the 
you’re-out  w'ag  of  the  umpire, 
and  the  once-hero  now  unwept, 
dishonored,  even  ill-sung.  He 
sees  clearly  the  third  strike,  the 
net  serve,  the  dropped  baton, 
and  the  missed  stroke. 

Paul  Gallico  once  said  about 
sports:  “One  just  tried  to  tell 
one’s  readers  in  the  most  dra¬ 
matic  way  one  could,  marshal¬ 
ling  the  sentences,  what  had 
happened  in  the  field.”  Murray 
is  more  to  the  point:  “You  gotta 
tell  the  story  without  putting 
the  customer  to  sleep. 

And  Ring  Lardner  wrote: 
“Where  do  they  get  that  stuff 
about  me  being  a  satirist?  I 
ain’t  no  satirist.  I  just  listen.” 
Murray  is  a  listener  too,  and  as 
a  commentator  he  definitely 
hears  a  different  drummer,  just 
as  he  sees  a  different  drama. 

A  collection  of  columns 

Well,  Murray  is  out  with  his 
second  collection  of  pieces  about 
sports.  Most  are  reprints  from 
his  columns.  This  one’s  not  as 
bright  as  his  collection  of  three 
years  ago  (“The  Best  of  Jim 
Murray”).  In  a  few  places,  he 
puts  the  reader  into  a  kind  of 
nod — like  during  the  5th  and 
6th  innings  of  televised  base¬ 
ball.  But  the  collection  helps 
support  Murray  as  the  most 
consistently  provocative  sports- 


writer  in  the  nation.  He’s  what 
Twain  would  have  been  if  he 
had  devoted  his  life  to  the 
arenas. 

Alternately,  Murray  will  en¬ 
rage  readers: 

“Well  (Sob!)  it  looks  as  if  I 
won’t  be  going  back  to  the  In¬ 
dianapolis  500  this  year,  after 
all.  Too  bad.  I’ll  miss  those  33 
kooks  in  the  flame-proof  suits 
climbing  into  those  coffin¬ 
shaped,  4-wheeled  banshees  for 
America’s  only  sanctioned  33- 
man  suicide  pact.” 

Then,  he  will  coax  the  read¬ 
ers  back  with  his  keen  sense  of 
ambiguity : 

“Fortunately,  just  as  not 
every  student  can  be  a  football 
player,  not  every  football  play¬ 
er  can  be  a  student.  If  a  team 
wants  a  good  football  team, 
they  should  not  hang  the  foot¬ 
ball  coach  in  effigy,  they  should 
hang  the  dean  of  admissions 
in  person.” 

He  glories  in  exaggeration 
for  effect,  as  in  his  description 
of  baseball’s  Frank  Howard: 

“He  had  just  jogged  several 
laps  in  the  outfield,  causing  tidal 
waves  as  far  away  as  the  Red 
Sea.  Seismologists  in  the  Chil¬ 
ean  Andes  began  to  systemati¬ 
cally  check  cities  and  off-shore 
islands  to  see  if  one  of  them 
had  disappeared.” 

He  can  skewer  sports  figures 
to  their  own  personalities — the 
iceidic  Paul  Brown,  the  inde¬ 
structible  Lou  Groza,  the  dedi¬ 
cated  small-college  coach  Dan 
Jessee,  the  ink-munitioned  A.  J. 
Liebling. 

Writing  has  changed 

Sportswriting  has  changed 
considerably  in  recent  years.  Or 
perhaps  returned  to  the  golden 
age  of  Heywood  Broun,  Bob 
Considine,  Lardner,  and  Run¬ 
yon.  Certainly,  it  faces  new 
challenges,  what  with  television 
using  up  sports  like  an  asth¬ 
matic  goes  through  Kleenexes. 

(Murray:  “Videocracy  is  a 
despot  we  all  have  to  put  up 
with.”) 

Play-by-play  has  been  sup¬ 
planted  by  feature  angles.  Depth 
.stories  and  analyses  have  dis¬ 
placed  those  bowling  line-scores 
which  sports  editors  so  desper¬ 
ately  dreamed  of  pieing  on  gray 
Mondays.  Recreation,  secondary 
sports  (Murray:  “.  .  .  any  sport 
in  w’hich  pure  muscle  or  pure 
brain  is  decisive.”),  and  little 


leagrues  have  claimed  their  fair 
share  of  space. 

Decent  prose  has  replaced  the 
swivel-hipped,  circuit-clouting, 
puckster-prone,  ekedout-ridden 
cant  of  bad  times.  Sportswriters 
are  looking  at  the  arenas  with 
the  same  candor  that  political 
reporters  use  to  scan  the  as¬ 
semblies. 

Murray  is  the  pacesetter,  the 
guy  who  jumps  center. 

Equally,  he  assesses  blessed¬ 
ness  and  blame.  He  sees,  too,  in 
sports  the  bobbles,  bungles,  and 
bleeds.  Murray,  himself,  writes: 
“Our  triumphs  are  small,  our 
canvas  limited.”  That’s  true  of 
all  those  who  get  out.  It’s  not 
true  of  those  who  find  in  games¬ 
manship,  man. 

*  *  * 

‘Airport  Beat’ 

In  “Airport  Beat”,  just  re¬ 
leased,  Tom  Del  Vecchio  has 
compiled  58  vignettes  from  his 
29  years  of  coverage  of  La 
Guardia  and  Kennedy  Airports. 

The  pieces  include  the  light¬ 
hearted  “Noel  Coward  Owes  Me 
50f”  and  “Are  You  Preg^nt, 
Miss  Bergman?”,  the  chilling 
“The  Man  in  the  Chair”  and  “A 
Crash — And  ‘Blackie’  ”,  as  well 
as  the  poig^iant  “Dream  Baby.” 

“Airport  Beat”  is  available 
at  airport  bookstores  and  by 
mail  at  $3,  postpaid,  from  the 
Cedarhurst  Press,  232  Fair 
Oaks  Place,  Cedarhurst,  N.Y., 
11516. 

«  «  tt 

Texas  of  the  past 

Dallas  News  sports  and  poli¬ 
tical  cartoonist  Bill  McClana- 
han  has  a  new  book  available 
in  two  editions. 

“Texas  the  Way  It  Used  to 
Be,”  is  a  new  volume  that 
gathers  70  of  McClanahan’s 
much  admired  works  in  nostal¬ 
gia.  It  is  the  first  venture  of  a 
new  Dallas-based  publisher,  the 
Argus  Academic  Press. 

'The  clothbound  edition  sells 
for  $3.95,  while  the  paperback 
costs  $1.95. 

“Most  of  the  cartoons  are  the 
‘remember*  type  ones  reprinted 
from  the  editorial  and  sports 
pages,”  McClanahan  explained. 

Bill  certainly  hopes  this  book 
is  as  successful  as  his  first,  com¬ 
pleted  in  1959.  “Scenery  From 
Model  Railroads”  is  in  its  sev¬ 
enth  printing. 

• 

More  in  Albany  ^ild 

Glens  Falls,  N.  Y. 

Employes  of  the  Glens  Falls 
Post-Star  and  Times  voted  41  to 
39  for  the  Albany  Newspaper 
Guild  in  a  representation  elec¬ 
tion.  The  Glens  Falls  unit  will 
add  87  employes  to  the  Albany 
Guild.  It  includes  employes  in 
the  editorial,  advertising,  busi¬ 
ness,  circulation  and  mainte¬ 
nance  departments. 


ASNE  retains 
new  attorney 

Richard  M.  Schmidt  Jr.,  newly 
appointed  legal  counsel  to  the 
American  Society  of  News¬ 
paper  Editors,  has  had  personal 
experience  on  the  news  front  as 
a  radio  station  sports  announcer 
and  news  editor.  He  has  been 
active  in  the  Denver  Press  Club 
and  in  the  National  Press  Club. 

As  the  editors’  attorney, 
Schmidt  replaces  William  P. 
Rogers,  who  will  be  Secretary  of 
State  in  the  Nixon  Administra¬ 
tion.  Schmidt,  a  partner  in  a 
Washington  law  firm,  served  in 
1965-68  as  general  counsel  and 
congressional  liaison  officer  for 
the  United  States  Information 
Agency. 

ASNE  President  Vincent  S. 
Jones  of  the  Gannett  News¬ 
papers  also  announced  that 
Howard  C.  Cleavinger,  man¬ 
aging  editor  of  the  Spokane 
(Wash.)  Daily  Chronicle,  has 
accepted  appointment  as  chair¬ 
man  of  the  Society’s  Freedom 
of  Information  and  Bar-Press 
Committee  to  succeed  Sam 
Ragan,  who  has  left  the  Raleigh 
(N.  C.)  News  &  Observer  to 
run  a  weekly  newspaper  in 
North  Carolina. 


^  ^  ^  2  join  N.H.  weekly 

of  the  past  Manchester,  N.H. 

Barbara  T.  Gunn,  former 
vs  sports  and  poll-  social  editor,  columnist  and  fea- 
list  Bill  McClana-  ture  writer  for  the  Manchester 
lew  book  available  (N.  H.)  Union  Leader  and  New 
)ns.  Hampshire  Sunday  News,  has 

e  Way  It  Used  to  been  appointed  woman’s  editor 
new  volume  that  for  Big  Town  News  in  Man- 

of  McClanahan’s  Chester  and  Bailey  Publications 
id  works  in  nostal-  of  New  Hampshire,  a  grroup  of 
I  first  venture  of  a  weekly  newspapers.  Leo  E. 
lased  publisher,  the  Cloutier,  former  sports  editor 
imic  Press.  of  the  New  Hampshire  Sunday 

lound  edition  sells  News,  has  joined  Big  Town 
hile  the  paperback  News  as  a  columnist. 

he  cartoons  are  the  * 

ype  ones  reprinted  Berry  sells  paper 
litorial  and  sporto 

lanahan  explained.  ,  „  uv  u  r  tv- 

ilv  hones  this  book  Pu'^lisher  of  the 

s  34-year-old  Mount  Adams  Sun, 

ul  as  his  first,  com-  i  j 

59.  “Scenery  From  «rculation  and 

.ads”  is  in  its  sev-  advertising  accounte  of  his 
weekly  paper  to  the  White 
^  Salmon  Enterprise,  which  is 

,,  ,  published  by  Bob  Meresse. 

Ibany  ^ild  *  *  * 

LENS  Falls,  N.  Y.  Sale  of  the  Emmetsburg 
of  the  Glens  Fails  (Iowa)  Democrat  and  Emmets- 
1  Times  voted  41  to  burg  Reporter,  weeklies,  has 
Albany  Newspaper  been  announced  by  co-publishers 
representation  elec-  Gilbert  Knudson  and  Thomas 
ens  Falls  unit  will  M.  Kelly.  The  new  owner  is  a 
jyes  to  the  Albany  corporation  headed  by  Jerry 
iludes  employes  in  Hofstad,  publisher  of  the  Re- 
,  advertising,  busi-  minder,  a  shoppers’  gfuide,  and 
ition  and  mainte-  S.  J.  Brownlee,  farm  manager 
ments.  and  bank  director. 
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f^W  ■  y  t  * M.  wood.  “That  was  the  closest  I  thing  in  the  world  but  there  was 

/  ^  gw  ever  came  to  starving.”  really  nothing  there.”  Nothing 

M.  m  m/\^  wW  %^\^wwW/W  M-J%m^wW\^w  Meador  worked  as  a  soda  jerk,  but  a  chance  to  begin  with  a 

an  electrician  for  Fox  Studio,  warped  paper  cutter,  a  few 

DOWN  A  DUSTY  TRAIL  and  a  real  estate  salesman.  Then  drawers  of  type  to  set  by  hand, 

came  the  big  day  when  he  sold  an  old  press  and  $1.67  in  his 

Rw  Karon  In  Fllinit  three  plays.  “They  paid  me  $50  pocket.  For  a  determined 

y  each.  I  never  expected  to  see  dreamer  like  Meador  that  was 

The  good  times  promised  by  the  newspaper  business  makes  another  poor  day  in  my  life.”  enough. 

FDR  were  slow  in  coming,  espe-  Meador  a  favorite  at  press  con-  But  there  were  other  poor  He  hired  a  printer,  Bascomb 
cially  for  a  struggling  news-  ventions.  Like  most  editors,  days.  Days  when  he  had  no  work  Nelson,  at  top  wages,  $2  a  day 
paper  editor  in  the  dust  bowl  of  Doug,  as  his  colleagues  call  him,  and  went  hungry.  After  six  and  moved  him,  his  wife,  baby, 
the  Texas  panhandle.  Six  years  constantly  carries  a  cigarette  years  in  Hollywood,  Meador  re-  household  goods,  a  milk  cow  and 
deep  in  the  Great  Depression  between  the  fingers  of  his  right  turned  to  Texas.  He  landed  a  a  press  to  Roaring  Springs  in  a 
and  $7,000  in  debt,  Douglas  hand,  crusty-white  from  years  job  in  the  ad  department  of  the  borrowed  truck. 

Meador  found  little  for  which  to  of  washing  type.  He  is  a  genial  Childress  (Texas)  Index  for  $25  Because  his  advertising  vol- 
be  thankful  on  a  cold  Thanks-  conversationalist.  Gesticulating  a  week  but  promptly  quit  it  for  ume  at  20  cents  a  column  inch 

giving  day.  like  an  Italian  housewife,  a  job  on  the  Motley  County  was  so  low,  the  confident  new 

Sitting  alone  at  dusk  in  the  Meador  stops  halfway  through  News  in  Matador  at  $15  a  week,  editor  decided  to  compensate 

office  of  his  newly  established  a  story  to  comb  through  his  “That’s  when  Lila  (his  wife  of  with  a  large  list  of  subscribers. 

Matndor  Tribune,  Meador  stared  straight  gray  hair  with  his  less  than  a  year)  discovered  He  ran  an  ad  offering  one  year’s 

out  the  window  as  another  layer  fingers.  The  cheeks  of  his  frown-  there  was  insanity  in  the  family,  subscription  for  only  25  cents, 
of  his  beloved  plains  country  less  face  become  etched  with  two  I  was  porter  and  reporter,  “I  expected  people  to  flood 
blew  past.  Beneath  him  was  a  deep  lines  descending  toward  the  writing  all  the  copy  for  the  through  the  doors,”  Meador  re¬ 
dirt  floor.  Around  him  were  a  comers  of  his  mouth,  which  four-page  paper.  At  last  I  was  calls, 
warped  paper  cutter,  a  tabloid  bursts  into  a  smile.  Meador  is  doing  what  I  wanted  to  do.” 

press,  and  a  few  drawers  of  always  ready  to  lean  across  the  Meador’s  Iwss  pointed  the  Hard  siatifitirs 

type.  counter  of  his  office,  smoke  and  eager  21-year-old  to  the  Lino-  Only  one  came. 

“This  is  all  I  ever  wanted  and  talk  to  anyone  who  enters.  type  and  said,  “Set  that  copy.”  «i  entire  year’s  book- 

I’m  going  to  lose  it,”  Meador  His  native  Matador  loves  him.  Meador  automatically  placed  his  keeping  on  the  door  of  the 

fretted.  As  mayor  of  the  town  for  six  hand  on  the  lever  to  his  right.  - 

But  he  was  as  tenacious  as  years,  he  refused  his  $50  Slowly  he  returned  his  hand  to 
the  farmers  who  stuck  out  the  monthly  salary.  In  most  respects  the  keys,  pecked  out  each  letter 
almost  catastrophic  results  of  he  is  just  any  other  citizen — he  of  the  first  line  of  copy.  The 

the  dust  bowl  to  their  land,  jokes,  he  laughs  and  most  of  all  machine  coughed  and  regurgi- 

With  a  branding  iron  of  words,  he  loves  Matador.  Yet  he  has  a  tated  a  hot  slug.  It  had  worked. 

Meador  preserved  the  legends,  “way  with  w’ords”  and  for  this  He  pitched  into  the  task  wdth 
the  hardships,  and  the  peaceful  they  give  him  special  praise.  confidence.  “When  I  showed  a 
calm  of  this  West  Texas  coun-  Meador’s  newspaper  career  proof  to  the  editor,  he  yelled  at 

try  in  his  weekly  newspaper  has  not  been  one  long  colorful  me  for  an  hour.  I  hadn’t  justi- 

column,  “Trail  Dust.”  Author,  rainbow  of  golden  trail  dust.  He  fied  the  lines  and  they  were 

editor,  columnist,  and  phil-  lost  his  first  job,  failed  at  his  jagged  like  poetry,”  Meador  re- 

osopher,  Meador  achieved  his  second,  and  went  deep  into  debt  calls. 

life’s  ambition:  a  newspaper —  on  his  third.  He  never  feared  The  Depression  cost  him  his 
the  Matador  Tribune — in  which  criticism,  ridicule,  or  work.  job  after  three  months, 
to  write.  His  writing  career  began  with 

Meador  is  an  editor  who  never  a  correspondence  course.  When 
completed  high  school  yet  taught  he  completed  it,  he  left  for  Cali- 

himself  everything  about  oper-  fornia  in  1922  to  become  a  Meador  pumping  gas  and  offered 
ating  a  newspaper.  writer.  With  $3  in  his  pocket,  him  editorship  of  the  News  in  a 

His  column  received  a  first  Meador  stepped  off  the  train  in  community  of  300  near  Matador, 
place  plaque  at  the  West  Texas  Los  Angeles  and  went  to  Holly-  “I  wanted  it  more  than  any- 
Press  Association  awards  break¬ 
fast.  A  second  edition  of  his 

book.  Trail  Dust,  was  published  f 

last  December.  The  popular  ^  ^ _ i 

volume  of  miniature  essays  and  j 

epigrams  prompted  congratula- 
tory  letters  from  Texans  all  over 
the  state  and  from  one  in  the 

White  House.  ^  ^ 

The  short  epigrams  in  his  col-  ‘  i  -  -• 

umn  reveal  his  ability  to  absorb  . . 

the  feeling  of  West  Texas  and  j 

paint  for  his  readers  poetic  pic-  A 

tures  such  as:  “Nature’s  own  ^ 

tranquilizer  is  a  mockingbird  ^ 

singing  in  a  dew-drenched  dawn,  M 

with  a  sliver  of  gold  and  purple  . 

cloud  drifting  in  a  crimson 

quoted  in 

Readers’  Digest  to  Time  maga- 
the  Congressional 

“Trail  Dust”  a 

67-year-old  Meador.  If  DOUGLAS  MEADOR  pauses  at  his  desk  fo  admire  a  copy  of  his 
t  had  my  life  to  live  over,  I  d  book,  Trail  Dust.  He  has  been  editor  publisher  and  printer 

be  a  country  editor.”  of  his  weekly  newspaper,  the  Matador  (Tex.)  Tribune,  since  he 

This  complete  dedication  to  broke  into  the  business  in  1932  with  a  capital  of  $1.67. 
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Meador  and  determination  vvas  named  best  column  in  the 
werG  synonymouSe  The  owner  of  QtAfp  Hv  f’Vip  T'p’yaq  A<5Qf>- 

the  Roaring  Springs  News  found  ciation.  Since  that  time,  Meador 

has  won  17  plaques,  trophies  and 
trays  for  general  excellence,  best 
column  and  photography. 

He  was  chosen  “Outstanding 
Newspaper  Man  in  Texas”  by 
the  Dallas  professional  chapter 
of  Sigma  Delta  Chi  in  1953.  He 
was  twice  president  of  the  Pan¬ 
handle  Press  Association  and 
past  president  of  the  West  Texas 
Press  Association. 

Meador  says  a  country  weekly 
is  “as  different  from  a  daily  as 
a  Sears,  Roebuck  catalog  from 
Esquire."  “You  get  so  involved 
in  a  country  paper,”  he  says.  “If 
you  could  have  all  the  help  you 
needed,  a  country  paper  would 
lie  the  most  rewarding  business 
in  the  world — I  don’t  mean  fi¬ 
nancially.” 

Meador  writes,  “The  man  who 
cuts  a  place  for  his  feet  on  the 
hard,  high  face  of  adversity  and 
sees  the  step  crumble  so  near 
security  bracing  himself  for  the 
sharp-edged  rocks  below,  is 
stunned ;  and  suffering,  he 
fumbles  for  another  chisel  and 
hammer  and  looks  up  defiantly 
at  the  precipice.  The  only  failure 
he  knows  is  that  of  not  t-ying 
again.” 


Fol  law  gets  test 
in  suit  by  magazine 


in  New  York.  copying  chais^es  as  established 

Involved  are  efforts  initiated  ...  by  the  VA,  but  that  neither 
over  a  year  apo  by  the  Con-  Mr.  Karpatkin  nor  any  other 
suniers  Union,  publishers  of  person  actinp  for  or  on  behalf 
Consumer  Reports,  to  have  the  of  (Consumer  Union)  has  at 
U.S.  Veterans  Administration  any  time  offered  to  pay  the 
turn  over  to  it  the  information  copyinp  charges  and  thereby  to 
on  which  the  VA  acted  in  1968  obtain  the  test  results.” 
to  purcha.se  hearing  aids  for  The  controversy  began  with  a 
veterans  who  re<iuired  them.  letter  on  September  21,  1967, 

The  magazine,  with  a  circula-  from  Consumer  Union  to 
tion  of  1  .S.SO,!)!)!),  sijecializes  in  Francis  E.  Blalock,  chief  of  the 
testing  and  rating  American  V.4’s  Paperwork  Management 
products  on  the  basis  of  per-  Division,  asking  for  the  tests 
formance.  In  their  suit,  filed  and  the  data  on  which  results 
last  .luly  19  after  almost  a  year  were  l)a.sed  for  the  previous  two 
of  letter-writing  and  conferring  years.  Later,  at  a  conference  in 
with  VA  officials.  Consumers  Washington  with  W.  J.  Driver, 

Union  lawyers  .stated  that  the  V'A  administrator  and  others, 
results  of  the  VA  tests  on  hear-  the  demands  were  modified  to  in- 
ing  aids  was  wanted  for  an  elude  only  1968. 
article  the  editors  were  plan-  The  Consumer  Union  cited 
ning  to  run  in  the  magazine.  this  from  the  Administrative 

The  complaints  S|)ecified  that  Procedure  Act,  5  USC,  552,  Waslnnc/fon  Evening  Star’s 
the  information  pertained  to  jiopularly  known  as  the  freedom  society  page  on  New  Year’s  Day. 
‘‘the  quality  index  .scores,  scor-  of  information  act,  in  support  Before  you  learn  the  answer 
ing  schemes  and  test  results”  of  its  contention :  here,  let  us  tell  you  that  the  Star 

made  prior  to  the  purcha.se  of  .  .  Each  agency,  on  request  titillated  its  own  readers  with 


George  K.  Graeber  and  Betty  Beale 

Wow,  life  is  beautiful 


Betty  Beale  to  wed; 
all  Washington  agog 


hearing  aids  by  the  V.\. 

In  an  answering  affidavit 
filed  by  U.S.  Attorney  Rol)ert 
M.  Morgenthau,  the  V.4  was 
sustained  in  its  refusal  to  com- 
plv  fully  with  the  Consumer 
Union  request,  on  the  ground 
that  the  secrets  involved  in  the 
bearing  aids  were  the  properties 
of  the  manufactuiers.  The  VA 
had  taken  the  position  that  it 
could  not  disclose  the  results  of 
its  tests  without  written  con¬ 
sent  from  the  manufacturers. 

Morgenthau  stated  that  some 
manufacturers  had  given  con¬ 
sent  to  having  the  re.sults  of 
tests  relea.sed  but  that  the  Con¬ 
sumers  Union  had  not  tried  to 
obtain  these  results. 

Material  olTeri'il 

The  VA  also  took  the  position 
that  it  was  excused  under  the 
law  from  disclosing  the  quality 
index  scores  and  the  scoring 
schemes  it  had  used,  and  was 
sustained  by  Morgenthau,  w'ho 
further  stated: 

‘‘The  court  lacks  juri.sdiction 
to  the  extent  that  as  to  certain 
te.st  data  plaintiff  has  failed  to 
exhaust  its  administrative  rem¬ 
edy — to  wit,  that  on  July  24, 
1968,  defendant  Engle  (Dr.  H. 
M.,  chief  medical  division,  VA 
Department  of  Medicine  and 
Surgery)  .  .  .  wrote  to  Mr.  Mar- 
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for  identifiable  records  made  in 
accordance  with  published  rules, 
stating  the  time,  place,  fees  to 
the  extent  authorized  by  statute 
and  procedure  to  be  followed, 
shall  make  the  records  promptly 
available  to  any  person.” 

Also  cited  was  a  June,  1967, 
memoran<lum  from  the  U.S.  At¬ 
torney  General  to  the  heads  of 
government  agencies:  “.  .  .  that 
disclosure  be  the  general  rule, 
not  the  exception  .  .  .  [and]  that 
there  be  a  change  in  government 
policy  and  attitude.”  That  “the 
burden  is  on  the  agency  to  sus¬ 
tain  its  action  in  refusing  dis¬ 
closure.”  The  Attorney  Gen¬ 
eral’s  note  was  further  quoted 
as  saying  that  the  Freedom  of 
Information  Act,  “with  certain 
exceptions”  would  “take  prece¬ 
dence  on  the  docket  over  all 
other  causes  and  shall  be  as¬ 
signed  for  hearing  and  trial  at 
the  earliest  practicable  date 
and  expedited  in  every  way.” 

• 

Beys  buy  3  papers 

Quincy,  Calif. 

Mr.  and  Mrs.  Everett  Bey 
have  purchased  Feather  Pub¬ 
lishing  Co.,  publi.shing  the 
Feather  River  Bulletin,  the 
Creenville  Indian  Valley  Rec¬ 
ord  and  the  Chester  Progres¬ 
sive. 


the  headline:  Guess  Who’s 
Going  to  Be  Married! 

None  other  than  Betty  Beale 
herself,  who  gave  all  of  the  in¬ 
teresting  details  in  a  byline  re¬ 
port  of  a  l)etrothal  bash  her 
sister  arranged  for  the  occasion. 

Betty  told  it  like  it  was: 

“Washington’s  biggest  party 
trotter  has  a  prediction  for  1969 
that  may  bowl  her  friends  over. 

“.4  Ipngrtime  spinster  who 
knows  tne  gay  life  well,  a  free 
spirit  who  has  flitted  around  the 
town  and  around  the  globe — she 
has  frequently  expounded  on  the 
joys  of  the  bachelor  w’oman — 

“Then  six  weeks  ago  she  met  a 
new  man  in  town. 

“He  was  tall,  handsome,  at¬ 
tractive  and  sjnnpatico  and  sud¬ 
denly  she  l)egan  to  think  the 
single  state  was  not  all  that 
blessed.  In  fact,  he  was  so 
wonderful  that  she  knew  in  three 
weeks’  time  that  he  was  THE 
man. 

“A  widower  for  one  and  a  half 
years,  he  is  the  father  of  a  young 
married  daughter  and  a  son,  17, 
who  is  at  New  York  Military 
.4cademy.  He  came  here  last 
summer  as  the  Washington  rep¬ 
resentative  for  Union  Carbide. 

“His  name  is  George  Kenneth 
Graelier  and  he  is  going  to 
marry  Betty  Beale. 

“Wow!  Life  is  beautiful!  .4nd 


the  one  at  the  Nicolas  Arroyos. 

“Lyn  Arroyo,  last  pre-Castro 
Cuba  ambassador,  and  his  wife 
Gabriela,  teamed  up  with 
Charles  and  Elizabeth  Willis  to 
produce  a  knockout  to-do  that 
lasted  until  the  small  hours.” 

• 

Finance  committee 
may  bar  reporter 

Concord,  N.H. 

Overturning  an  injunction 
granted  in  Superior  Court,  the 
New  Hampshire  Supreme  Court 
ruled  that  Peter  Selkowe,  a 
Keene  Sentinel  reporter  was 
not  wrongfully  barred  from  a 
closed  meeting  held  by  the  City 
Council’s  finance  committee  last 
January. 

In  the  county  tribunal,  Justice 
Martin  O.  McLaughlin  had  is¬ 
sued  the  order  requiring  the 
council  to  permit  newsmen  to 
attend  all  its  sessions  under  the 
“right  to  know”  law. 

The  Supreme  court  held  in  a 
unanimous  decision  that  the  fi¬ 
nance  committee  “could  properly 
meet  in  executive  session  for  the 
purpose  of  reviewing  the  budget 
and  receiving  information  re¬ 
lating  to  it,  so  long  as  no  final 
action  w'as  taken  by  the  commit¬ 
tee  and  no  recommendation  to 
the  City  Council  was  agreed 
upon.” 
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Paul  nudges  ink  makers  on  quality 


Toronto 

After  three  years  of  running 
exi)erience  with  AdPro  inks,  the 
n<'\vsi)aper  business  is  still 
plagued  with  the  same  prob¬ 
lems  that  were  encountered  at 
the  lieginning,  in  the  opinion 
of  Fred  Paul,  assistant  produc¬ 
tion  manager  of  the  Chicago 
Trihune. 

Paul  told  the  Great  Lakes 
Newspaper  Mechanical  Confer¬ 
ence  here  this  week  that  the 
Tribune  management  is  insist¬ 
ing  that  something  l»e  done  now 
to  eliminate  the  problems  or 
minimize  them,  “to  the  point 
where  print  quality  will  be  ac¬ 
ceptable.” 

Paul  said  he  believes  the 
strict  standards  of  ink  strength 
which  the  ANPA  Research  In¬ 
stitute  has  set  up  as  a  criterion 
for  the  use  of  the  name  AdPro 
“has  in  effect  hurt  us  as  print¬ 
ers  and  retarded  the  ink  manu¬ 
facturers’  solutions  to  these 
printing  problems.” 

.New  inks,  new  pigments  or 
other  radical  changes  are  still 
something  in  the  future,  Paul 
said,  “and  will  not  obtain  for 
us  the  solutions  we  require 


right  now.” 

Paul  speculated  that  produc¬ 
tion  managers  and  superintend¬ 
ents  can  help  speed  progress  on 
ultimate  solutions  by  discussing 
the  situation  with  ink  manu¬ 
facturers. 

“In  all  probability,”  Paul 
continued,  “their  first  line  of 
defense  will  be  to  tell  you  they 
cannot  solve  their  problems  if 
they  have  to  maintain  the  ANP.\ 
standards. 

“The  Tribune  is  going  to 
start  a  new  testing  program 
using  a  balanced  set  of  inks 
which  are  designed  for  a  blue, 
red,  yellow  sequence  and  has 
agreed  to  abandon  the  strength 
requirement.” 

Paul  said  he  believes  this  will 
get  a  good  black  in  three-color 
printing. 

Another  series  of  tests  will  be 
started  by  the  Tribune,  with 
.\dPro  hues  balanced  in  such  a 
manner  that  the  old  yellow,  red, 
blue  down  sequence  will  be  re¬ 
verted  to.  If  the  inks  are  prop¬ 
erly  balanced  it  is  hoped  a  sat¬ 
isfactory  black  will  result. 

“Without  a  doubt,”  Paul  said, 
“the  AdPro  inks  have  brought 


us  a  long  way  toward  our  goal 
of  good  color  ROP  printing. 
By  standardizing  this  set  of 
colors  we  in  the  industry  can 
do  a  better  job  of  producing 
good  color  for  our  customers. 

“Unfortunately,  I  believe 
that  the  ink  manufacturers 
have  not  paid  enough  attention 
to  our  problems  and  unless  we 
as  a  group  do  something  to  em¬ 
phasize  the  seriousness  of  these 
problems,  ultimate  solutions 
will  be  delayed  even  longer.” 

Paul  said  he  had  learned 
from  ANPA  research  people 
that  very  few  of  the  ink  com- 
|)anies  meet  the  strict  .AdPro 
specifications  for  all  ANP.A 
colors. 

Ink  makers  must  be  required 
to  come  up  with  some  solution 
to  “dirty  printing,”  Paul  said, 
and  a  new  type  of  ink  may  be 
the  answer. 

Paul  described  dirty  printing 
as  something  that  develops  as 
the  color  run  progresses.  The 
subject  matter  loses  its  sharp¬ 
ness  and  there  is  gradual  dis¬ 
coloration  of  the  white  space 
around  the  ad  by  the  offset 
from  the  press  components. 


Herald  Trib  alumni  start  Last  Satevepost 
Little  Newspaper - adless  February  8 


The  Little  Xewspaper,  an  “in¬ 
dependent  .American  fort¬ 
nightly,”  is  promised  by  a  pub¬ 
lishing  group  that  includes  Sey¬ 
mour  Freiden,  Otis  L.  Guernsey 
Jr.  and  Stephen  W.  Winship,  all 
former  reporters  and  editors 
with  the  late  Xew  York  Herald 
Tribune. 

January  20,  Inaugural  Day, 
is  the  promised  publication  date, 
according  to  a  flier  circulated 
among  prospective  readers  from 
offices  at  54  West  40th  Street  in 
New  York.  The  publishers  label 
their  paper  “new,  independent 
and  irreverent.  ...  It  is  a  time 
not  for  piety  but  for  vinegar.” 

.A  dummy  first  issue  proclaims 
that  “Independence  is  alive  and 
well.”  It  promises  that  “Each 
issue  will  contain  reading  matter 
only — articles,  opinion  and  illus¬ 
trations.  Each  issue’s  content 
will  at  least  match  the  news  con¬ 
tent  of  a  major  daily  paper.  The 
reader  will  not  Ik*  forced  to 
wander  through  thickets  of  ad¬ 
vertising.  We  won’t  carrj^  any.” 

“The  subscription  price,”  says 
the  flier,  “is  $55  for  26  issues. 
It  is  available  by  mail  only.” 
The  initial  price  will  be  $26  for 
14  is.sues. 

Featuies  promised  in  early 
issues  include  a  report  “On  Our 
South,”  by  Kingsley  .Amis,  a 


report  on  “Mr.  Nixon’s  Inaugu¬ 
ral  as  a  Happening,”  by  Rol)ert 
J.  Donovan,  and  a  report  on 
s))orts  and  professionalism  by 
Red  Smith.  Other  writers  in¬ 
clude  Tom  Joyce,  Joseph  Slevin, 
Robert  Conquest,  Don  Raney, 
Brian  O’Dohei-ty,  and  Charles 
Port  is. 

Freiden  was  executive  editor 
for  foreign  news  for  the  Herald 
Tribune.  He  covered  local  news 
and  was  a  World  War  II  re¬ 
porter.  His  four  books  include 
“The  Foigotten  People”  and 
“The  Experts.” 

Guernsey  was  movie  critic  and 
drama  editor  of  the  Herald 
Tribune.  Later,  he  served  as 
senior  editor  of  Show  magazine 
and  as  editor  of  the  Dramatist 
Guild  Quarterly. 

Winship,  a  former  European 
correspondent,  is  founder  and 
editor  of  The  New  England 
Guide  Magazine,  and  author  of 
two  lM)oks,  “.At  the  Bend  in  the 
River”  and  “The  New  England 
Sampler.” 

Heatls  Capitol  corps 

Members  of  the  Legislative 
Correspondents  Association 
have  elected  Robert  B.  Balme, 
Iluffalo  Evening  News,  as  their 
president. 


.At  first  it  had  too  much  cir¬ 
culation — more  than  7  million. 
Then  it  suffered  from  too  little 
advertising. 

Now  the  last  issue  of  the 
Saturday  Evening  Post,  in  its 
148th  year,  will  Ik*  dated  Febru¬ 
ary  8. 

The  staff  prepared  to  put  it  to 
press  this  week  after  Martin  S.i 
.Ackerman,  president,  announced 
that  the  directors  of  Curtis  Pub¬ 
lishing  Co.  had  decided  to  quit 
subsidizing  the  magazine’s  losses 
— as  much  as  $10  million  in  a 
year. 

The  3  million  subscribers — all 
that  remained  after  Ackerman 
had  weeded  out  the  low  income 
readers — may  have  a  choice  of 
other  magazines  for  fulfillment 
of  unexpired  terms.  Some  of 
SEP’s  285  employes  will  l)e  ab- 
sorlK*d  by  Holiday  and  Status 
which  Curtis  continues  to  pub¬ 
lish. 

Simultaneously  with  giving 
SEP’s  death  notice,  .Ackerman 
(of  Perfect  Film  &  Chemical 
Corp.)  disclosed  that  the  Satur¬ 
day  Evening  Post  Co.  would  pay 
about  $3.5  million  for  a  4% 
stock  interest  in  LIN  Broad¬ 
casting  Co.  of  Nashville,  Tenn. 
.\ckerman  will  l)e  president  of 
that  company,  which  has  broad¬ 
cast  interests  and  mail  order 
businesses. 


Gallagher  says 
bad  news  brings 
press  criticism 

TresuN,  .Ariz. 

“Every  emotional  news  era  in 
our  history  has  brought  out  crit¬ 
icism  of  the  press,”  Wes  Galla¬ 
gher,  general  manager  of  the 
.Associated  Press,  said  here 
Januaiy  11. 

On  accepting  the  University 
of  Arizona’s  John  Peter  Zenger 
Freedom  of  the  Press  Award, 
Gallagher  declared: 

“The  task  of  the  joumalist  is 
to  hold  a  magnifying  mirror  be¬ 
fore  our  society  to  show  warts 
and  all.  The  world  today  is 
mostly  warts:  Vietnam,  racial 
rioting,  student  demonstrations, 
dwaying  cities,  urban  crisis  .  .  . 
the  list  is  endless. 

“.As  the  problems  have  multi¬ 
plied  so  have  the  means  of  com¬ 
municating  news.  Newspapers, 
tt*levision,  radio  and  magazines 
jam  these  problems  into  an  al¬ 
ready  irritated  public  conscience 
and  the  bearer  of  uncomfortable 
news  is  never  loved. 

“The  more  emotional  the  time, 
the  greater  the  ri.se  in  the  at¬ 
tacks  upon  the  press,  or  the 
news  media  in  general.  Another 
maxim  governing  public  reac¬ 
tion  is  that  attacks  upon  the 
news  media  will  rise  in  direct 
proportion  to  the  intensity  of 
public  fru.stration  in  meeting 
the  problems  of  the  day.” 

Gallagher’s  speech  was  <le- 
livered  by  telephone  from  New 
York  to  the  Zenger  .Award 
luncheon  here.  He  was  detained 
by  duties  at  .AP  headquarters 
becau.se  of  the  strike  of  Wire 
Service  Guild  members. 

Gallagher  said  the  good  news¬ 
man  cannot  be  conceimed  with 
his  image  or  popularity.  “Let  us 
leave  the  judgment  of  how  we 
performed  to  hi.story  and  his¬ 
torians.  li^t  us  be  guidetl  by  our 
owm  sen.se  of  duty  and  con¬ 
science,”  he  said. 

.Ackerman  gained  control  of 
Curtis  last  .April.  With  SEP  out 
of  the  picture,  he  said  Curtis 
will  come  close  to  the  break-even 
point  and  will  have  $12  million 
on  hand  for  acquisition  of 
“worthwhile  enterprises”  in  the 
communications  field. 

• 

On  senator's  stuiT 

Washington 

Senator  George  Murphy,  (R- 
Calif.)  has  appointed  Charles  C. 
Keely  Jr.  to  his  staff  as  Press 
Secretary  and  foreign  policy  ad¬ 
visor.  Keely,  34,  is  a  veteran  of 
16  years  with  the  Copley  News¬ 
papers  and  Copley  News  Ser¬ 
vice. 
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Campus  mix  spawns 
satellite  newspapers 


By  Martha  Curran 

AMHEStST,  Mass. 

A  newspaper  monopoly  of  100 
years’  standing  has  been  broken 
at  the  University  of  Massachu¬ 
setts  with  the  establishment  of 
newsletters  in  the  residential 
complexes. 

Established  on  the  edges  of 
the  campus  in  a  situation  anal¬ 
ogous  to  Suburbia-Megalopolis, 
the  “satellite”  press  is  increasing 
its  orbit  at  the  Western  Massa¬ 
chusetts  1,100-acre  campus. 

The  satellite  newspaper,  like 
its  parent  country  weekly,  pub¬ 
lishes  with  intent  to  inform  the 
public  of  local  events,  promote 
community  activities,  give  an 
historic  account  of  the  commu¬ 
nity,  and  entertain. 

Like  father,  like  son:  the 
satellite  newspaper  on  the  cam¬ 
pus  of  the  University  of  Massa- 
ciiusetts  and  the  country  weekly 
snare  the  same  problems.  Local 
events  can  only  be  stretched  so 
far.  Area  newspapers  may  be 
hard  put  to  act  as  more  than 
just  a  community  bulletin  l)oard. 

Satellite  newspapers  on  the 
campus  of  the  University  of 
Massachusetts  are  important 
sources  of  local  information.  In 
this  capacity,  the  satellite  news¬ 
papers  challenge  the  monopoly 
of  the  Daily  Collegian,  printing 
news  of  specialized  interests,  re¬ 
stricting  coverage  of  news  to 
local  events.  Although  they  often 
lack  timeliness  as  well  as  prom¬ 
inence  of  both  event  and  eventor, 
satellite  newspapers  serve  their 
purpose. 

Helps  to  unify  area 

The  Northeast  area  of  the 
campus,  in  a  dramatic  attempt 
to  revitalize  its  image,  has  estab¬ 
lished  itself  primarily  through 
its  new  satellite  newspaper.  In 
this  instance,  the  Xortheast  Pas¬ 
sage  served  to  unify  the  resi¬ 
dents  of  the  area  when  unifica¬ 
tion  was  the  most  important  key 
to  a  successful  rebirth. 

Viola  Osgood,  editor  of  the 
Northeast  Passage,  has  a  larger 
staff  than  any  other  satellite 
papers,  perhaps  due  to  the  more 
professional  format  and  printing 
process  of  her  newspaper. 

Miss  Osgood  was  the  first 
satellite  press  editor  to  solicit 
funds  from  the  Student  Senate 
to  function  as  a  Recognized  Stu¬ 
dent  Organization  and  to  oper¬ 
ate  under  Student  Activities 
funds.  By  an  Executive  Order 
issued  by  the  Student  Senate 
President,  she  was  granted  that 
right. 


The  Central  Area  Voice,  also 
under  Executive  Order  of  the 
Student  Senate  to  function  as  a 
Recognized  Student  Organiza¬ 
tion,  serves  2500  area  residents 
in  spite  of  lack  of  interested 
personnel  and  in  defiance  of  an 
unreliable  mimeograph  machine. 

Their  news  pattern 

An  almost  universal  pattern 
exists  in  the  area  newspapers 
at  the  University  in  the  prece¬ 
dence  of  news: 

1)  Civic  or  political  events 
which  directly  affect  the  area: 
an  editorial  in  the  Voice  calling 
for  more  strict  enforcement  of 
security  responsibilities  on  the 
part  of  night  receptionists  on 
duty  in  the  dorms. 

2)  Economic  events  affecting 
the  area  residents:  the  hue  and 
cry  set  up  by  Central  area  resi¬ 
dents  when  Trustees  of  the  Uni¬ 
versity  announced  plans  to  raise 
room  rents. 

3)  Cultural  events  of  area  in¬ 
terest:  announcement  of  dorm 
dinners,  the  arrival  of  guest  lec¬ 
turers,  “Coffee  and  Conversa¬ 
tion”  with  Faculty  members, 
jazz  and  movie  programs. 

4)  Sports:  spontaneous  snow¬ 
ball  fights  and  football  games 
results,  intramural  athletics,  and 
the  cut-throat  rivalry  between 
neighboring  dorms. 

5)  Personal  News:  who  was 
nominated  Winter  Carnival 
Queen  from  area  dorms,  who  is 
organizing  sleigh  rides. 

6)  Opinion:  expressed  in  the 
Central  Area  Voice  as  cartoons 
or  editorials  or  a  tongue-in- 
cheek  urging  to  “Join  the  Voice 
— Be  a  voice.” 

7)  Human  interest:  announce¬ 
ment  in  the  Decemlier  13,  1968 
issue  of  the  Central  Area  Voice 
of  a  Christmas  party  for  the  old 
folks  at  a  nearby  state  hospital 
with  a  request  for  volunteer 
hosts  and  hostesses. 

8)  Miscellaneous:  Drawings, 
original  poetry. 

Supported  by  Senate 

Although  money  plays  an  im¬ 
portant  role  in  the  survival  of 
the  satellite  press,  funds  are 
forthcoming.  'The  Student  Sen¬ 
ate  at  the  University  has  ap¬ 
proved  recommendations  of  its 
finance  committee  to  make  spe¬ 
cial  appropriations  for  area 
newspapers  until  such  time  as 
the  newspapers  become  incor¬ 
porated  into  financial  expendi¬ 
tures  constitutionally  approved 
by  individual  residential  areas 
for  members  of  the  area. 


Lack  of  interested  personnel 
on  the  satellite  newspaper  staffs 
may  be  the  ultimate  death  of 
this  innovative  attempt  to  in¬ 
crease  campus  awareness.  In 
order  that  the  rise  of  the  satel¬ 
lite  press  on  the  University  of 
Massachusetts  campus  parallel 
the  rapid  growth  of  the  Institu¬ 
tion  itself,  more  students  will 
have  to  recognize  not  only  the 
phenomenon  itself,  but  its  sig- 


Oakland,  Calif. 

Lloyd  Boles,  an  Oakland  Trib¬ 
une  reporter  for  17  years,  is 
1968  winner  of  the  Joseph  R. 
Knowland  Award,  it  was  an¬ 
nounced  by  the  Tribune’s  pub¬ 
lisher  and  editor,  William  F. 
Knowland.  The  award  is  given 
for  outstanding  work  by  staff 
meml)ers. 

The  .second-place  award  went 
to  Will  Jones  and  tying  for  third 
were  'Andy  Morgensen  and 
Harre  Demoro. 

A  newspaperman  for  19  years. 
Boles  was  singled  out  for  his 
coverage  of  the  Braun-Maine 
murder  trial  in  San  Jose.  He 
spent  three  months  covering  the 
trial  in  which  two  Washington 
youths  were  convicted  of  the 
slaying  of  a  Ukiah,  California 
youth  and  the  kidnap-rape  of  his 
girl  friend.  The  award  noted  in 
particular  Boles’  compassionate 
handling  of  the  girl’s  appearance 
before  the  jury, 

Jones,  27,  was  cited  for  “effec¬ 
tive  spot  reporting  under  some¬ 
times  difficult  conditions.”  Jones 
was  on  the  scene  at  a  University 
of  California  sit-in  and  at  San 
Francisco  State  College  dis¬ 
turbances.  He  has  been  a  Trib¬ 
une  reporter  for  2*^  years. 

Morgensen  has  been  author  of 
the  Tribune’s  hunting  and  fish¬ 
ing  column  for  eight  years;  he 


nificance  as  well. 

Satellite  newspapers,  which  ’ 
serve  specialized  and  specified  , 
needs  at  the  University,  have  yet 
to  seriously  threaten  the  Daily 
Collegian  which  has  been  pub¬ 
lishing  campus,  national  and 
international  news  since  the  col¬ 
lege  was  founded  in  1863,  These 
newspapers  are,  however,  earn¬ 
ing  monetary  as  well  as  jour¬ 
nalistic  recognition. 


is  a  38-year  veteran  on  the 
paper.  His  award  noted  that 
even  non-hunters  and  fishermen 
enjoy  the  refreshing  outdoor  at¬ 
mosphere  in  his  writing. 

Demoro,  29,  covers  the  de¬ 
velopment  of  Bay  Area  Rapid 
Transit  and,  as  his  award  points 
out.  Tribune  readers  have  been 
the  best  informed  in  the  Bay 
Area  on  the  subject  because  of 
his  consistent,  knowledgeable, 
accurate  and  often  exclusive  re¬ 
porting. 

With  his  award.  Boles  received 
a  $100  check,  while  Jones  was 
given  $.')0  and  Morgensen  and 
Demoro  each  received  $25. 

• 

Drops  national  rep 

Fairfield,  Conn. 

The  Connecticut  Sunday 
Herald  will  handle  its  national 
advertising  sales  through  its 
national  advertising  manager, 
Robert  H.  MCKennee,  discontin¬ 
uing  the  services  of  newspaper 
representatives. 

• 

Syndicate  editor 

Chicago 

Arcadia  Feature  Syndicate  of 
Chicago  has  a  new  managing 
editor.  Mrs.  Clarice  Anders  has 
taken  over  management  of  all  of 
Arcadia’s  features. 


Boles 


Jones  Morgensen 


Demoro 


Reporter  wins  prize 
for  coverage  of  trial 
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British  team  covers 
our  election  in  book 

The  week  of  President  Nixon’s  inauguration  sees  a  unique 
journalistic  publishing  event.  It  is  a  book  giving  a  full  account  of 
the  1968  election  campaign  written  by  a  team  of  British  journal¬ 
ists  from  the  London  Daily  Express,  The  team’s  leader,  David 
English,  tells  how  the  project  was  organized  and  executed. 

*  *  « 

By  David  English 

Aiwociate  Editor,  London  Daily  Express 


When  it  comes  to  news  space, 
America  comes  second  only  to 
domestic  affairs  in  the  British 
Press.  The  Daily  Express  main¬ 
tains  three  new’s  bureaus  in  the 
United  States  —  New  York, 
Washinjrton  and  Los  Angeles  — 
staffed  by  seven  British  corre¬ 
spondents  and  supplemented  by 
local  staff. 

Even  so,  when  I  flew  to  New 
York  at  the  beginning  of  1968 
for  a  conference  on  our  election 
coverage  it  was  clear  that  we 
would  have  to  increase  the  staff 
to  cover  the  Presidential  cam¬ 
paign. 

Derek  Marks,  the  editor  of  the 
Daily  Express,  had  decided  that 
the  campaign  was  of  vital  in¬ 
terest  to  British  readers  and 
should  be  covered  in  depth.  I 
met  with  Henry  Lowrie,  our 
New  York  bureau  chief,  Ross 
Mark,  the  Washingfton  corre¬ 
spondent,  and  Ivor  Davis,  the 
West  Coast  reporter,  to  make 
our  plans. 

Helped  by  wire  service  in  U.S. 

If  we  were  to  cover  the  cam¬ 
paign,  we  should  have  to  put 
our  men  into  the  field  for  long 
periods.  Then  too  we  had  to  ex¬ 
plain  the  complications  and  the 
intricacies  of  an  American 
campaign  early  in  the  year  so 
that  our  readers  would  see  the 
full  significance  of  events  as 
they  occurred. 

It  meant  a  big  deployment  of 
manpower  and  immense  costs. 
But  we  were  determined  to  cover 
the  campaign  in  a  way  never 
seen  before  in  a  British  news¬ 
paper.  There  was  another  good 
reason  for  doing  this.  The  Daily 
Express  had  started  a  wire 
service  through  United  Fea¬ 
tures  Syndicate  to  American 
subscribers.  I  felt  that  we  could 
(tain  considerable  prestige  if  we 
could  demonstrate  to  these  cus¬ 
tomers  that  our  international 
coverage  was  as  good  inside  the 
United  States  as  it  was  else¬ 
where. 

The  decision  was  taken.  Every 
candidate  through  the  primary 
campaigns  would  have  an  Ex¬ 
press  correspondent  assigned  to 
lum.  I  requested  that  we  be 


given  exclusive  interviews  with 
all  the  major  contenders  and 
these  were  granted. 

Foreign  newspapers  suffer  a 
handicap  in  covering  U.  S.  elec¬ 
tion  campaigns.  However  flat¬ 
tering  it  may  be  to  the  candi¬ 
dates  to  find  themselves  being 
interviewed  by  the  Express  the 
London  Times  or  Le  Monde  or 
BBC  television  the  campaign 
managers  are  tough  enough  to 
know  that  these  newspapers 
cannot  deliver  the  votes.  So  as 
the  pressure  builds  up  and  poll¬ 
ing  day  comes  closer,  the  for¬ 
eign  correspondents  find  it  more 
and  more  difficult  to  get  to  the 
candidate  who,  understandably, 
finds  himself  obliged  to  spend 
his  time  with  the  more  valuable 
domestic  press. 

The  only  way  of  overcoming 
this  was  to  establish  our  pres¬ 
ence  in  a  permanent  way  right 
from  the  beginning  of  the  year. 
Our  advantage  was  our  wire 
service  because  Express  re¬ 
porters  would  be  writing  for 
American  papers  as  well. 

With  this  background  we  set 
out  for  New  Hampshire  to  cover 
the  Primary  Campaign  there. 

And  from  that  came  the  idea 
for  a  book.  In  the  early  days  the 
candidates  and  their  staffs  were 
intrigued  by  the  amount  of  in¬ 
terest  they  were  creating  in  the 
foreign  press. 

Senator  Eugene  McCarthy 
talking  to  us  in  New  Hampshire 
compared  the  British  and 
American  electoral  systems  and 
said,  “You  will  be  looking  at  this 
marathon  from  a  different  view¬ 
point.  You  must  see  clearly  the 
things  we  perhaps  avoid  look¬ 
ing  at.” 

A  little  later,  talking  to  Gene 
Rachlis  of  Prentice-Hall,  I  sug¬ 
gested  that  although  there 
would  be  a  rash  of  books  about 
the  campai(rn  it  might  be  an 
interesting  literary  project  to 
produce  an  account  of  it  as  seen 
from  a  British  perspective.  He 
agreed  saying,  in  effect,  the 
same  things  as  McCarthy  said. 
“You’ll  see  the  same  picture  as 
us  but  the  toning  and  the  shad¬ 
ing  will  be  completely  different. 
I  think  it  could  be  fascinating.” 


So  as  we  reported  for  the 
Express  we  worked  hard  to  ex¬ 
tend  our  coverage  to  book 
length. 

Exclusive  interviews 

The  fact  that  we  were  writ¬ 
ing  a  book  registered  with  the 
candidates.  We  achieved  some 
exclusives.  John  Ellison  had  the 
first  lengthy  interview  with 
Gov.  Nelson  Rockefeller  after 
Gov.  George  Romney  pulled  out 
of  New  Hampshire,  in  which 
Rocky  revealed  his  personal  ap¬ 
prehensions  about  entering  the 
campaign. 

Jeremy  Hornsby  was  told  by 
McCarthy  a  week  before  Chi¬ 
cago  that  there  was  no  hope  for 
the  “Children’s  Crusade”  in  that 
city  and  that  the  nomination 
would  go  to  Humphrey  on  the 
first  ballot. 

McCarthy  told  us  later  that 
he  had  a  secret  meeting  with 
Senator  Robert  Kennedy  before 
the  New  Hampshire  primary  in 
which  Kennedy  assured  him  he 
would  not  run.  His  subsequent 
change  of  mind  explained  a 
great  deal  of  the  bitterness 
which  the  McCarthy  people  ex¬ 
pressed  toward  the  Kennedy 
campai(fn. 

Harry  Benson,  our  staff  pho¬ 
tographer  in  America,  with  Ivor 
Davis,  was  with  Robert  Kennedy 
the  night  he  was  shot  down  and 
Benson’s  dramatic  pictures  of 
that  tragedy  went  ’round  the 
world. 

The  Express  set  up  bureaus 
at  both  conventions  and  filed 
directly  to  London.  At  Chicago 
we  were  updating  our  front  page 
leads  six  or  seven  times  through¬ 
out  the  night  and  staying  open 
in  London  until  6  a.  m.  to  get 
the  latest  news  printed. 

It  was  an  overwhelming  and 
exhausting  year. 

Richard  Kilian,  the  only 
British  correspondent  to  spend 
so  many  months  with  Richard 
Nixon,  filed  some  superb  stories. 
His  brilliant  account  of  how  the 
Nixon  family  spent  election 
night  and  received  the  news  of 
victory  w'as  obtained  because  of 
those  months  of  faithful  report¬ 
ing.  To  be  in  at  the  end  you  must 
be  in  at  the  beginning. 

As  a  break  from  the  cam¬ 
paign  itself  we  reported  at 
length  on  some  of  the  major 
problems  in  America  and  the 
effect  on  the  election.  To  do  this 
we  sent  over  specialists  from 
Britain  and  some  young  report¬ 
ers  who  had  never  visited  the 
United  States.  Their  fresh  look 
combined  with  that  of  people 
like  myself  who  have  lived  in 
America  and  reported  the  U.  S. 
scene  for  years,  made  a  forceful 
combination. 

When  the  election  was  over  I 
had  12  packed  notebooks  of  my 
own  plus  a  half-million  word  file 


from  the  team.  The  object  was 
to  take  a  few  weeks  off  for  rest 
and  recuperation  and  then  settle 
down  to  writing  the  book.  It  did 
not  work  like  that. 

Prentice-Hall,  in  the  shape 
of  their  editor,  Alfred  Cain, 
knew  exactly  how  to  deal  with 
newspapermen.  “We’ve  decided 
to  give  you  a  deadline,”  A1  said. 
“December  1.  For  publication  on 
Inauguration  Day.”  It  meant 
working  non-stop,  even  through 
Christmas  on  proofs. 

But  we  came  in  on  time  and 
our  book,  “Divided  They  Stand,” 
$6.95  is  out.  The  first  reaction 
from  our  American  colleagues  is 
ver>’  generous.  Perhaps  they 
may  like  to  try  the  same  thing 
on  our  side  of  the  Atlantic  .  .  . 
we’ll  be  having  our  election  in 
1970  and  they  will  be  very  wel¬ 
come  to  come  over. 

• 

Weekly  newspaper  sales 
in  North  Dakota 

Donald  C.  Gackle,  publisher  of 
the  McLean  County  Independ¬ 
ent,  at  Garrison,  N.  D.,  has 
purchased  the  Hazen  (N.  D.) 
Star.  The  seller  was  A.  M. 
Bailey,  associated  with  the  pub¬ 
lication  for  28  years. 

*  *  * 

Truman  Wold  of  Fargo,  who 
publishes  the  Northtvood  (N.D.) 
Gleaner,  has  purchased  the 
Laritnore  (N.  D.)  Pioneer  from 
Mr.  and  Mrs.  Bob  Lind.  Lind 
will  join  the  staff  of  the  Fargo 
Forum. 

Wold  has  also  purchased  the 

McVille  (N.  D.)  Journal  from 

O.  U.  Tyler,  publisher  of  the 
Northwood  (N.D.)  Gleaner  and 
also  recently  acquired  the  Lari- 
more  (N.  D.)  Pioneer. 

Id  *  * 

Le.slie  Strand  is  the  new 
owner  of  the  Standard  Publish¬ 
ing  Co.,  Maddock,  N.  D,  Seller 
was  Stanley  O.  Stiles.  Strand 
also  publishes  the  Benson  Coun¬ 
ty  Farmers  Press  at  Minnewau- 
kan,  which  he  will  continue. 

• 

AP,  Washington  Star 
named  in  libel  suit 

The  A.ssociated  Press  and  the 
Washington  (1).  C.)  Star  are 
being  sue<l  for  $1  million  each 
by  Arthur  I.  Waskow  of  Wash¬ 
ington,  who  claims  he  was 
libeled. 

The  suit,  filed  in  U.  S.  District 
Court,  contends  that  the  AP  re¬ 
ported  erroneously.  Sept.  13, 
that  Waskow  had  been  con¬ 
victed  of  counseling  draft  vio¬ 
lators  and  had  been  sentenced  to 
two  years  in  prison  and  fined 
$5,000. 

He  is  asking  $.500,000  in  com¬ 
pensatory  and  $500,000  in  puni¬ 
tive  <lamages  from  each  of  the 
defendants. 
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Deaths 

Alfrkd  James  West,  82,  a 
former  executive  editor  of  the  I 
Montreal  Star  and  a  director  of 
the  Canadian  Press;  Jan.  13. 

*  »  ♦ 

Ray  T.  Rocene,  74,  retired 
(11>60)  sports  editor  of  the 
Muixouin  (Mont.)  Daily  Miasoti- 
lian;  Dec.  30. 

*  *  * 

Gilbert  G.  Twiss,  61,  copy 
editor  of  the  wire  de.«k  of  the 
('liicayo  Tribune;  recently.  He 
had  l»een  with  the  Tribune  36 
years. 

*  *  * 

LaVerne  R.  E.vstrom,  59, 
circulation  manager  of  the  Ko- 
l:i»no  (Ind.)  Tribune;  Jan.  6. 

f:  #  itc 

'I'noMAS  N.  Prime,  62,  dis¬ 
play  advertisinj'  sales  manager 
of  the  Paterson  (\.J.)  Mom- 
iny  ('"all;  Jan.  4. 

♦  *  • 

William  E.  Whoolev,  64,  di¬ 
rector  of  advertising  promo¬ 
tions  for  the  Escondulo  (Calif.) 
Times-Advocate ;  Jan.  3. 

*  *  * 

James  N.  Crandall,  61,  long¬ 
time  Montreal  Star  staff  writer; 

Jan.  7. 

*  ♦ 

Harold  Hendixson,  64,  copy 
editor  for  the  Wichita  (Kans.) 
Beacon;  .Jan.  4. 

*  •  • 

A.  Keitii  Glasier,  55,  state 
editor  for  the  Guy  Gannett 
Newspapers  of  Maine;  Jan.  8. 

*  *  e 

Erich  Madsack,  79,  founder- 
))ul)lisher  of  AUqemeine  Zeitung 
at  Hanover,  Germany;  Jan.  8. 

*  * 

Robitito  J.  Noble,  64,  founder 
in  1945  and  director  of  Clarin, 
Buenos  Aires  «laily;  Jan.  12. 

*  ♦  4t 

Robert  A.  Dillon,  61,  public  i 
information  officer  at  the  Treas-  | 
urj'  Department  for  25  years; 
Jan.  12. 

e  *  * 

Clifford  J.  Ni’iin,  65,  re¬ 
tired  piesident-publisher  of  the 
Poughkeepsie  (N.Y.)  Journal; 

*  *  e 

Andrew  C(m»k,  26,  a  former 
city  editor  of  the  Pottstoivn 
(Pa.)  Mercury  and  more  re¬ 
cently  on  the  .staff  of  the  Tren-  \ 
ton  (N.J.)  Trentonian;  Jan.  9.' 

*  *  *  I 

William  M.  Andikson,  68, 1 
retired  (1968)  circulation  man-, 
ager  of  the  Manchester  (Conn.)  [ 
Evening  Hermld;  Jan.  9. 

«  4t  « 

Alexand™  G.  Clair,  59, 
graphic  arts  consultant  with 
Eastman  Kodak  Co.;  Jan.  5. 

*  *  * 

Herbert  W.  Barker,  64,  gen-  i 
eral  night  news  .supervisor  at  | 
the  AP  for  26  years;  Jan.  14.  \ 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


.4NN’Ou>(;ement.s 

Appraisers-Consultants 

APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur* 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


buy— SELI^  APPRAISK 
Publishers  Service,  Jefferson  BMpr., 
(■reenslKtro,  N.C. — 27401.  ph  :  274-3670 


Business  Opportunities 

START  OFFSET  NEWSPAPER  or 
shopiter  with  our  eciuipment  on  rent- 
lease  basis  if  you  have  know-how  and 
nuMle'it  capital.  NAPSCO,  Berlin,  Wise. 
•*■*4923.  and  2.»  \V'.  45  St.,  New  York. 
N.  Y.  10036. 

INVESTOR-GENERAL  MANAGER  of 
five  local  weeklies  in  K^r»win^r  area, 
srrossinjr  $260,000.  Zone  2.  Mtwlest  cash 
investment  necessary  for  this  opportun¬ 
ity.  Please  reply  to  Box  103,  E<litor 
&  Publisher. 

WEB  OFFSET  MANAGER 
l^'nusual  opportunity  for  a  capable, 
take-charjre  man  in  new  web  offset 
newspaiter  shop  with  more  than  ade¬ 
quate  lonfT-term  business  already  under 
contract.  ITnlimited  r^itortunity  for  ex¬ 
pansion  in  flourishinjr  community  of 
217.000  to  suj»r>ort  a  central  shop.  The 
rijrht  man  can  invest  as  little  or  as 
much  as  he  wishes.  Confidential.  P.O. 
Box  7.304,  Metairie.  La.  70002. 


LARGE  PUBLISHING  FIRM  for  sale, 
with  or  without  new.  mcMlernly-equip- 
t>e<l  printinpr  plant.  W'ell  over  million 
ma(?azines.  specialized,  consumer,  hob¬ 
by  publications.  Present  Kr<>ss.  over  2 
million  dollars.  Excellent  growth  p(v 
tential.  Principals  only.  Box  106,  E«li* 
tor  &  Publisher. 


ISeti'spaper  Brokers 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers** 
New8pai>er  Sales.  Manatrement, 
Ajipraisnls,  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(20.5)  262-1761 

VERNON  V.  PAINE 
D.'iily  patters — Nation-wide  serN’ice 
.30.7  Taylor.  Claremont.  Calif.,  91712 

irs  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellintr. 

LEN  FEIGHNER  AGENCY 
Box  H9,  Mount  Pleasant.  Mich.  48858 


Mel  Hodell.  Dir.,  Newspaper  Div., 
Hazen  Co.,  191  N.  Euclid  Ave.,  Upland, 
Calif.  91786.  (AC  714)  982-1595. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  high¬ 
est  quality  daily  and  weekly  newspapers 
in  the  county.  Before  you  consider  sale 
or  purchase  of  a  property,  you  should 
call  (AC  813)  446-0871  daytime,  (AC 
81,3)  73.3-1100  nights,  or  write  Box  3364. 
Clearwater  Beach,  Florida  33.515.  No 
obligation,  of  course. 

NEGOTIATORS  for  transfer  of  news- 
pn|>er  proiierties  —  sale  or  purchase. 
T>ixie  Newspaf»ers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  3.5902.  Ph:  (AC  205)  546-3357. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

The  DIAL  Agency,  1.503  Nazareth,  Kal¬ 
amazoo.  Mich.  49001.  Ph:  349-7422. 
“America's  No.  1  Newspaper  Broker.** 

IK  YOt*  WANT  A  NEWSPAPER  in 
the  South  or  Southeast,  write:  Newv 
pH|»er  Sen'ice  Co..  Inc.,  2L5  Curtis  St.. 
Jennings.  LA.  70546.  Ph:  1-318-824- 
D1T5. 


ANNOUNGEMKNTS 

Newspaper  Brokers 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  rikI  sale  of 
Daily  NEWSPAPERS  Weekly 

in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Ruildinir 
Washinirton..  D.C.  20004 
(AC  202)  NAtional  8-1133 


Newspapers  For  Sale 

PACIFIC  COAST  WEEKLY,  exclusive 
in  perfect  locale.  For  the  man  vho 
will  liuy  a  Fleetwood  BrouKham  le- 
cause  he  thinks  he  deserves  it  and  can 
alford  it.  Price<l  12  times  earninKs. 
Joseph  A.  Snyder,  Newspatier  Bkr.. 
2234  E.  Komneya  Dr.,  Anaheim,  Calif. 
—02806. 


COUNTY-SEAT  EXCLUSIVE  WKLY 
in  isolate<l  western  city.  $17,000  down. 
Profitable:  no  competition  within  70 
miles;  sound.  J.  A.  Snyder.  News¬ 
paper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. — 92806. 


SUBURB  OPPORTUNITY 
Large  semi-w’eekly  in  major  midwest 
market.  Growth  situation.  Excellent 
earnings.  $2.C-milIion  cash.  State  fi¬ 
nancial  references. 

J.  N.  WELI^  &  COMPANY 
(Weekly  Ne^vst<aper  Division) 

543  W.  Roosevelt  Rd..  Wheaton.  III. 

EXCLUSIVE  WEEKLY  in  Chart  Area 
9.  Excellent  equipment.  $40-$45M  rash 
flow  before  publisher’s  salary.  $80,000 
handles  including  building  with  rentals. 
Box  7.  Editor  &  Publisher. 

CALIFORNIA  WEEKLY  CHAIN,  4 
offset  papers,  central  plant  w/32-page 
press,  IBM  Selectonies.  etc.  Fast- 
growing,  attractive  area.  Gross  $850M 
about  half  newspaper  income  and 
half  publication  printing.  Price  $900M 
—  29q^  down,  or  will  consider  selling 
minor  or  controlling  interest.  DEAN 
SELLERS.  Newspat>er  Bkr.,  1415  E. 
University  Dr..  Mesa.  Ari*. — 85201, 
Phones  (6021  964-1093.  964-2952. 

PACKAGE  OF  TWO  exclusive  weeklier 
2.5-miles  apart.  One  plant.  Fine  building 
included  in  $.50,000  price.  Combine*! 
gross  alHMit  $.50,000.  Harris  Ellsworth. 
Bkr..  Box  .509.  Roseburg.  Oreg. — 97470. 


CALIFORNIA  WEEKLY  grossing 
$42,000;  will  sell  for  gross;  $12M 
down.  John  Hogue,  Broker,  1115  E. 
Universily  Dr.,  Mesa,  Arizona  85201. 

LARGE  WEEKLY.  AREA  5.  grossing 
$200,000  in  rapidly-growing  industrial 
city  and  thriving  rural  area.  Offset. 
Printing  farmed  out.  Crying  for  bi¬ 
weekly  niieration.  Rare  opportunity  for 
young.  aggressive  newspaperman. 
Terms.  Box  51.  Editor  &  Publisher. 


RARE  OPPORTUNITY!  Exclusive  In¬ 
diana  county-seat  weekly.  Seldom  on 
o|>en  market.  Shares  fully  in  county 
legals.  Price  $90,000  with  $28,000 
down.  Please  give  publishing  experi¬ 
ence.  Larry  Towe  Agency.  472  Fletcher 
PI..  Winter  Park,  Fla. — 32789. 


ONE  OK  GEflRGIA’S  OLDE.ST  week¬ 
lies  grossing  $48,000.  Terms.  Pleasant, 
lirogressive  community.  Illness  of 
owner  requires  sale.  Ph;  W.  H.  Pierce 
(AC  91 2 >  62.5-7544.  or  write  The  News 
&  Farmer.  Isniisville,  Ga. — 30434. 


THREE  well-located  county-seat  week¬ 
lies  in  paekage.  Total  gross  $.300,000. 
Completely  offset  e*iuipi>ed.  Requires 
$90,(100  to  handle.  Harris  Ellsworth, 
Bkr..  Box  .509.  Rosehurg,  Oreg. 


NEWSPAPER.  PERIODICAL  .SEARCH 
Service.  If  you  are  a  qualified  buyer 
for  investment  or  operation  in  a  daily 
or  weekly,  write  for  details.  All 
volume  ranges.  Krehhiel-Bolitho  News¬ 
paper  .Ser.,  Box  133,  Emi>oria,  Kans. — 

66X01. 


ANNOUNCEMENTS 

Newspapers  For  Sale 


UNUSUALLY  GOOD  WEEKLY 
grosses  $65,00(1.  nets  over  $15,000. 
Long  established.  Fine  paid  circulation. 
Good  letterpress  equiiiment.  Harris 
Ellsworth.  Bkr.,  Box  609,  Roseburg, 
1  Oreg. — 97470. 


!  ILLNESS  FORCES  SALE  old  estab- 
I  lished  weekly  group.  Zone  2.  Volume 
over  $3.50M ;  gross  $60M  liuit  year. 
Principals  only.  Box  36,  Editor  & 
Publisher. 


Newspapers  ff'anled 


EXPERIENCED  PUBLISHER  desires 
weekly  or  small  daily  in  Area  8  or  9. 
Box  29.  Blitor  &  Publisher. 


Publications  For  Sale 


NEWSPAPER  .SERVICES 


Composition  Counsellors 


CLASSIFIED 

Advertiging  Rates 

"SITUATIONS  WANTED" 
(Payable  wiffe  order  I 

4-whIis  .  Sl.OO  p«r  lint,  per  Bsue 

3-wetks .  $1.10  per  line,  per  issue 

2-weeks  $1.20  per  line,  per  Issue 

1-week  $1.30  per  lint. 

Count  five  average  wards  per  lint 
3  lints  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  Implactable  clippings 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  Is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
4-wteks  $1.50  per  line,  per  issue 

3-weeks  $1.60  per  line,  per  issue 

2-wteks  $1.70  per  line,  per  issue 

1-wttk  $1.80  per  line. 


DISPLAT - CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  lint— $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuosday,  4:30  PM 

Box  numbers,  which  arc  mailed  uch  day 
as  they  ara  received,  art  valid  for  1-year. 


Editor  &  Publisher 
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•SO  Third  Ava.,  N.  Y„  N.  Y. 
(AC  212)  Plata  2-70S0 


FLORIDA  WEEKLY,  by  Northern 
publisher.  Give  sufficient  details  to 
warrant  inspeetion  in  February.  Box 
46,  Editor  &  Publisher. 


TRADE  JOURNALS 
We  have  several  profitable  business 
i  magazine  properties  available.  State  ex- 
e.xi>erience  and  finances. 

J.  N.  WELLS  &  COMPANY 
54$  W.  Roosevelt  Rd.,  Wheaton,  III. 


GOING  TO  PHOTO-TYPE? 

Let  us  solve  your  engraving,  labor  and 
cost  prohlem.  Onerating  Photo-Engrav¬ 
ing  Plant,  staffed  with  highly  skilled 
crew,  fully  equipped,  finest  references, 
desires  to  relocate,  in  association  with 
growing  newspaper.  Will  contract  en¬ 
gravings  on  large  volume  for  $.059  per 
square  inch.  Box  2124,  Eklitor  &  Pub¬ 
lisher, 
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NEWSPAPER  SERVICES 

Composition  Counsellors 

SEEKING  COMPOSITION 
METHODS  COUNSEL? 

Our  piHCtical  exiierience  and  wide  e.\- 
liosure  to  typesetting;  techniques  in- 
cluilinit  systems  and  applications  of 
phototyi>esettini;,  is  available  to  man- 
ni;enient.  A  dispassionate  view  and 
honest  appraisal  of  present  facilities 
and  future  objectives,  includes  recom¬ 
mendations  and  on-site  implementa¬ 
tion  of  methods  and  equipment  for 
those  seekinif  to  update  their  type- 
settintf  technology.  Quido  E.  Herman 
&  Associates.  Il.'i,')  East  Del  Mar  Blvd.. 
I’asjidcna.  Calif.  91106  (213)  795-6174. 


Features  Available 

BEST  EDITORIAL  SYNDICATED 
"packaKe"  in  America!  Readable,  pro¬ 
vocative  weekly  columns  by  Tom  An¬ 
derson,  Dr.  Bob  Jones  (religion).  Bill 
Kennetly,  Marilyn  Manion,  D.  R. 
Segal  and  Carolyn  Anderson  (recipes): 
dress  patterns;  and  cartoons.  In  ad¬ 
dition,  ‘Best  of  the  Week"  editorials 
selected  from  over  250  publications 
weekly.  Offset  and  letterpress.  Rates 
based  on  circulation:  Under  2.500 — 
12.00  per  week;  2.600-10.000 — $3.00  per 
week:  over  10,000 — $6.00  per  week. 
Kour-week  free  trial.  Write: 

AMERICAN  WAY  FEATURES 
P.  O.  Box  6429 
Nashville.  Tennessee  37212 


F.DITORS  OF  OFFSET  WEEKLIES, 
put  ‘‘ELI’’ — only  cartoon  panel  of  it’s 
kind  on  your  ^itorial  page:  6-weeks 
free.  Write:  Sharpe  Cartoon  Syndicate. 
2313  E.  7th  St.,  Anderson.  Ind. — 
46012. 


"TREND  OF  MINND"— Weekly  col¬ 
umn.  $2.  Samples  on  retpiest.  H.  B. 
''leffes,  718  Irving  Park.  Chicago. 
Illituds--  60613. 


Newspaper— Magazine  Reps. 

WELL-ESTABLISHED  representative 
for  N.Y.C.  area  is  equi|iped  to  give 
>7  livitlual  attention  to  Publisher.  Ex¬ 
cellent  references.  Mr.  R.  F.  Corfield, 
310  Madison  Ave..  New  York.  N.  Y. — 
10017  (212)  TN  7-:i!t70 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


MAr.IIINERY  &  .SI  PPIJE.S  j 

(Composing  Room 
model  R  linotype.  SJI241565.  4 

molds.  3  mags,  blower,  gas  pot,  AC.  ’ 
Excellent  condition.  See  running  on 
job  work.  Interstate  Ptg.  Corp.,  i 
Plainfield,  N.  J.— 07060.  (201)  766- 

toflfl 


1968  PHOTON  713-10  and  two  Friden 
ICC  Tape  Units  for  sale  or  for  lease. 
Actual  operating  time  less  than  200 
hours.  Save  many  thousands.  Sets  from 
opt.  through  36-pt.  Extra  film  maga- 
tmes  and  other  plusses.  Equipment  lo- 
fstH  at  East  Lansing,  Mich.,  and 
"vailable  immediately.  Contact  John 
Stafford.  Daily  News,  Greenville,  Mich. 
-48S38.  Ph:  (616)  754-5641. 

display  machine  FOR  SALE 
Due  to  conversion  to  CWset 
C-4-4  Intertype  No.  23721  with  quadder 
»nd  saw,  electric  pot,  six  mold  disk  and 
“olds,  equipped  with  Spartan  head- 
«ter  type  faces.  14-pt,  18-pt.  24-pt, 
JO-pt  and  36-pt  all  2-letter  mats  except, 
•O-pt  and  36-pt  Italic  included  in  80-pt 
•M  36-pt  type  face  and  sizes  sent  on 
JOQuest.  Price  $9,000  F.O.B.  Elyria. 
Ohio.  Call  or  write  Leo  J.  Carle.  fTiron- 
icle-Telegram,  Elyria,  Ohio  44035, 


scliinery  &  Supplies 


BUY  OR  SEU  EQUIPMENT  THROUGH  EAR'S  REGULAR  WEEKLY  LISTINGS 


Composing  Ritom 

LINOTYPE,  model  8,  S#5178r$.  with 
gas-heated  melting  furnace  with  agi¬ 
tator,  water-coole<l,  1-ton;  $576.  John 
Sillmon.  THE  DAILY  INDEPEND¬ 
ENT.  Kannapolis,  N.C.  28081.  Ph: 
(7041  93:1-2181. 

ALL  MODERN 

Li  notypes — I  ntertypes — Ludlows 
PRINTCRAFT  REPRESENTA'nVES 
136  Church  Street,  N.Y..  N.Y.  10007 

JUSTO  WRITERS— Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  on  easy  terms.  NAPSCO, 
Berlin.  Wise.  54923.  and  25  W.  45  St., 
New  York,  N.Y.  10036. 

FRIDEN  EQUIPMENT— Justowriter 
Recorder  and  Reproducer,  with  Motor¬ 
ized  Tape  Punch  (will  get  justified  8  I 
or  12-pt.  type) :  "rypro  headliner,  16  | 
Bodoni  bold  fonts;  and  accessories. 
All  three  years  old— in  perfect  condi¬ 
tion.  The  Southern  Courier.  1012 
Frank  Leu  Bldg.,  Montgomery,  Ala¬ 
bama — 36104;  or  call  (205)  262-5491. 

TWO  LINOTYPE  MACHINES,  morlel 
.7,  with  gas  pot,  one  magazine,  Margach 
fee<Ier :  model  14  with  gas  pot,  4  molds, 

3  main  and  1  auxiliary  magazine,  i 
Margach  feerler,  Mohr  measure  control.  I 
swinging  keyboard.  Both  good  condi-  | 
tion.  machinist  maintainetl.  Contact  Gil  i 
Bailey.  Production  Mgr.,  Daily  Star- 
Herald.  Scottsbliiff.  Nebr.  —  69361. 
Phone  collect  (AC  308)  632-6116. 

FOREMOST  NEWSPAPE'RS  mat  8.5- 
100  line  zincs  with  jm.  Duralumin 
Base.  Jack  Moore.  R'l.  Medina.  Ohio. 

JUSTOWRITER  REPRODITCER.  Press-  | 
wire,  8-pt,  Newstext  SN  62.578.  recon-  ' 
ditioned,  1967.  Under  Friden  mainten-  i 
ance.  On  standby  basis  since  converting 
our  comp  system  Feb..  1968.  Price  ! 
*500.  W.  P.  Hastings.  THE  MILTON 
STANDARD.  Milton.  Pa.-  17847. 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper 
and  litho  films.  Order  from  National 
Publishers’  Supply  Corp.,  (NAPSCO). 
Berlin.  Wise.  54923.  and  25  W.  45  St., 
New  York,  N.Y.  10036. 


Miscellaneous  Machinery 

BURROUGHS  accounting  machine  set 
up  for  newspaper  bookkeeping.  Will 
handle  payroll,  display  advertising 
sales  and  classified  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
sales  by  salesman  and  sales  by  news¬ 
paper  for  a  combination  sell  within  a 
group  of  newspapers.  Machine  can  also 
be  modifietl  to  handle  accounts  pay¬ 
able.  Sample  of  all  forms  available. 
Burroughs  E2100  accounting  machine 
with  100  totalizers.  Available  now. 
Economist  Newspapers.  5959  S.  Har¬ 
lem.  Chicago,  Ill.  60638.  (A<j  312) 
586-8800. 

FAfrrORY  RECONDITIONED  Ad- 
dressograph  1955  complete  unit — cabi¬ 
net  and  accessories  with  5.000  plates — 
$1,200.  Box  1766.  Editor  &  Publisher. 

NEAR  COMPLETE  DAILY  newspaper 
letter-press  equipment  including  20- 
page  tubular  press  with  all  stereotype. 
5  linotypes  (5.  14  and  Comet),  full 
linge  shaver,  near  new  8-rolumn  Ham¬ 
mond  E-Z  caster,  Richards  router, 
glider  and  Ben  Franklin  saws,  2  Mor¬ 
rison  slug  strippers,  cabinets,  galleys, 
Elro<I,  25  turtles,  page  chassis,  some 
aluminum,  quantity  of  linn  metal,  etc. 
Priced  for  quick  sale— going  offset  in 
February.  Cadillac  (Mich.)  Evening 
News. 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors 
Top  Quality. 

Call  or  ifritc: 

PORTAGE  (216)  PO  2-3556 
25  E.  Exchange  St..  Akron,  Ohio  44308 


Presses  &  Machinery 

FOR  SALE:  Very  attractively  priced! 
Scott  Press  eight  16-page  units— extra 
high-speed  antifriction  multi  unit:  one 
color  hump;  folders:  reels:  drives: 
motors.  Immediately  available.  Con¬ 
tact:  Charles  C.  Sibre,  fJowles  Com¬ 
munications.  Inc.,  488  Madison  Ave.. 
New  York,  N.  Y.  10022  (AC  212)  MU 
8-0.300. 


GOSS  HEADLINER 

Manufactured  19.55 
6-Unit  96  Page  Press 
23A"  Cutoff — 90°  Stagger 
Ratecl  at  52.500  iph 
3  Color  Half  Decks 
Double  Folders 
Double  Upper  Formers 
Many  Reverses 
Reels,  Tensions  &  Pasters 
AC  Unit  Type  Drive 
Tension  Plate  Lockup 
Excellent  Condition 
Available  First  Half  1969 

For  Solo  F.rclu^ivrlv : 

INLAND  NEWSPAPER  MACH.  CORP 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 

HOE  COLORMATIC  (1968) 

Four  units — one  color  cyl — tensionplate 
lockup — heavy  duty  3/2  folder — AC  unit 
typo  drive — reels  and  fully  automatic 
pasters— ratetl  70.000  hour.  Available 
in  one  year  at  considerable  savings. 
Stereo  to  mach. 

BEN  SHULMAN  AS.SOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


FROM  MILWAUKEE  JOURNAL 
COLOR  FLEXIBLE  HOE 
SUPERPRODUenON  PRESSES 

6-Unit,  four-color  couples 
Superimposed  angle  bars — Turning  Ba> 
RTP — Geared  for  52,500  per  hour 
Dual  ink  rails  and  reverses 
Hoe  ink  pump  system 

Available— Approximately  12  Months 
May  be  inspected  on  eclition 

For  Sole  Erclusivoly . 

INLAND  NEWSPAPER  MACH.  CORP 
1720  Cherry  St.  Kansas  Citv.  Mo.  64108 
(AC  816)  221-9060 


FOR  SALE:  GOSS  High  Speed.  Heavy 
Duty  Newspaper  Press.  5  units.  1 
color  cylinder.  Double  former,  double 
folder.  Cut-off:  22%*.  Sulwstructure 
height;  ll'-O*.  Cline  reels  and  auto¬ 
matic  tensions.  Two  IfiO  HP  Cline- 
Westinghouse  motor  drives  and  con¬ 
trollers.  208-volt,  3-phase.  60-cycle. 
Press  offered  complete  w/Ciiller-Ham- 
mer  Conveyor,  dual  ink  pumps,  and 
ink  tank.  Offered  "as  is.  where  is" 
in  Riverside.  Calif.,  where  it  may  Iw 
seen  In  operation.  Available  in  late 
.Spring.  ’69.  Address  inquiries  to 
Richard  McConnell.  Gen.  Srvs.  Mgr.. 
Dow  Jones  *  Co.,  Inc.,  P.O.  Box  300. 
Princeton.  N.  J. — 08540. 


FOR  SALE— 10-U.  SCOTT  PRESS 
Manufactured  1948 
22  %"  cutoff — 90°  stagger 
5  color  humps 
2  separate  folders 
(each  with  double  formers 
and  double  upper  formers) 

Many  Reverses 
Reels.  Tensions  A  Pasters 
AO  Unit  Drive 

Little  Used — Excellent  Maintenance 

For  Sole  Exclusively : 

INLAND  NEWSPAPEIR  MACH.  CORP. 
1720  (Therry,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 


Presses  &  Machinery 

16-PAGB  GOSS  UNI'TUBE  #741  and 
stereo  equipment.  Good  care — minimum 
use  running  8,000  daily.  Plain  Dealer, 
Wabash,  Ind.  46992. 

SCOTT  PRESSES  (1948) 

6  or  7  units:  21 H  inches;  Color  Cylin¬ 
ders  :  Heavy  Duty  3/2  Folders:  C-H 
Conveyors;  Reels  A  Pasters ;  Trackage 
&  Turntables. 

Located:  N.Y.  Post 
Available  ■  Mid  1969 

Priced:  Most  attractively 
BEN  SHULMAN  ASSOaATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


Stereotype  Equipment 

WOOD  DUAL  PLATE  ROUTTIR 
23-9/16* — Dual  Spindles— AC  Motors 
Self-containe<l  Air  Supply 
REN  SHULMAN  ASSOaATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

Tubular  Stereotype  Equipment 
INVENTORY  CLEARANCE 
Vacuum  Back  Casting  Boxes 
Plate  Finishing  Machines 
Chipping  Blocks 
Overstocked— Bargain  Prices 
Offered  Reconditione<l  and  Guarnntee<l 
Call.  Write  or  Wire 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 

STA-HI  MASTER  FORMERS 
New  Style— 

TEFLON  SCREENS— 22%-— AC 
BEN  SHULMAN  AS.SOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4.590 


Wanted  To  Buy 

U.SED  PHOTON  513,  forward  reaiiing. 
Will  pay  considerably  less  for  backward 
reading.  Southtown  Economist.  .59.59  S. 
Harlem  Ave..  Chicago.  III. — 60638. 

(AC  312)  586-8800.  ext.  2. 

WANTED  IMMEDIATELY 
VIRKOTYPE  OR  EMBOSSOGRAPIl 
Ralph  Louden 
Columbus  Stationery  Co. 

3107  W.  Broad  Street 
Columbus.  Ohio — 43204 
Phones:  276-1750:  279-0615 

WANTED;  MODEL  8  LINOTYPE.  3 

magazines.  electric  isit.  Claremont 
Press.  31.5  San  Lenn«lrn  Way.  San 
Francisco,  Calif.  91127. 


HEM*  WANTED 


ACCREDITED  School  of  Journalium  in 
miflwest  ha*  two  faculty  opening*  in 
S€pleml)er  19f)0;  instructor  for  ni»ove. 
30>40  years  of  atre.  M.A.  minimum  plus 
5  years*  experience:  Renernli*t  to  teach 
news  writinjf.  reportinir.  editing.  Write 
Box  2130  Editor  A  Publisher. 

PART-TIME  FELLOWSHIPS  with  op¬ 
portunity  for  full  time  jrrndunte  *tudy 
in  accredite<l  department  of  Journnll*m 
offered  to  ex|«rience<l  new9pa|)er  men 
an<l  women  qualified  to  assist  in  daily 
newspaper  laboratory.  Program  in¬ 
cludes  M.A.  and  Ph.  D.  GockI  un<ler- 
srraduate  reconl  re<iuire<l.  Send  tran¬ 
script  and  resume  to  Howanl  R.  Ixmsr. 
Chairman,  Department  of  Journalism. 
Southern  Illinois  University.  Carbon- 
dale.  Illinois  62901. 

ASSISTANT  PROKE.S.SOK 
Expnndintr  IJI*eral  Arts  Department 
wants  qualified  Journalism  teacher  with 
exi>erience  in  Raflio-Televisi<m.  Apply: 
(Tiairman.  Department  of  Jinirnalism. 
101  I^rd  Hall.  University  of  Maine. 
Omno.  Maine  04473. 


Administrative 

GENERAL  .MANAGER  for  Illinois 
weekly  new»pn|>er  -5, #00  C4>mmunity, 
offset.  Send  complete  resume.  Box  94. 
Editor  &  Publisher. 
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Career  Opportunities 

THE  iEST  JOI  OPENINGS  IN  THE  NEWSPAPEM  AND  RELATED  FIELD) 


Administrative 

BUSINESS  MANAGER 
Modern,  growing  evening  daily — 31,000 
circulation — seeks  ex|>erienced  Business 
Manaj^er-Accountant.  Must  understand 
accounting;  principles  and  procedures, 
be  able  to  prepare  financial  and  an* 
al3^ical  statements  and  direct  business 
office  activity.  Initiative  as  well  as  tech* 
nical  competence  desirable.  Excellent 
starting:  salary,  merit  increases.  g:en* 
erous  Itenefits.  Give  full  details  of  ex¬ 
perience,  education  and  references  in 
first  letter  to:  Kankakee  Daily  Journal. 
180  S.  Bearborn  Ave.,  Kankakee.  Illin* 

ois — 60901. _ 

IN  THIS  COUNTRY,  there  must  be  a 
top-flii;ht,  hiRh  quality  advertising:  di¬ 
rector-ad  mini  strator . 

One  that  has  no  personal  problems, 
and  would  be  able  to  devote  his  full 
time  and  energ:y  to  buildim;  the  full 
potential  of  a  fast-crowing:  6-day  daily 
newspaper  in  Zone  5.  Excellent  salary 
plus  quarterly  bonus  on  performance. 
He  must  know  department  store  selling 
as  well  as  small  accounts:  he  should 
be  willing:  to  co  out  into  the  field  and 
help  our  salesmen;  he  must  be  able 
to  plan  executive  sales  meetincs:  he 
must  instill  confidence  in  his  staff ; 
he  will  be  expected  to  participate  in 
community  affairs:  he  must  l>e  a  leader. 
We  would  expect  this  man  to  have  a 
minimum  of  10  years’  experience.  Ac® 
is  no  barrier.  He  must  have  clear-cut 
references.  We  do  not  want  a  job- 
hopper  or  a  i)erson  just  seekinc  a  job. 
He  must  l»e  career-minde<l  and  willinc 
to  grrow  with  our  newspaper.  Please 
send  cMnplete  resume — not  mimeo- 
craphed — alone  with  any  other  pertin¬ 
ent  information  that  will  help  con¬ 
vince  us  that  you  are  the  man.  An¬ 
swer  your  future  cniline  today!  Box  78, 
E^l'tor  A  Publisher. 

HERE’S  A  CHALLENGE  for  an  all- 
around  man.  Area  5  publisher  needs 
circulation-advei*tisingr-e<litor  to  take 
over  weekly  in  one  of  the  fastest- 
crowinc  areas  in  the  country.  C/omposi- 
tlon  and  printingr  done  in  outside  plant. 
You  will  l»e  in  rotnplete  charge  of  huild- 
ing  this  weekly  at  a  goo*]  salary  +  a 
share  of  the  profits.  Write  fully  to 
Box  130,  Rlitor  &  Publisher. _ 

OENra.VL  MANAGER 
Man  for  outstanding  opportunity  in 
management  of  middlewestern  daily 
new.i>a|>er.  14.000-1(1,000  circulation, 
want^  immeiliately.  Applicant  should 
have  general  newspaiier  background, 
including  administrative  and  super¬ 
visory  experience,  and  should  he  pre- 
parol  to  take  over  complete  "on-the- 
scene”  responsibility.  Write  Box  13.1, 
Editor  &  Publisher,  with  details  of  e<l- 
ucation,  experience,  references,  etc. 


Afialytig-Research 

ASSISTANT  TO: 

AD/PROMOTION  DIRECTOR 
Research  analyst.  Must  possess  interest 
and  ability  to  gather  and  interpret 
facts  creatively  about  newspaper  ad¬ 
vertising  and  circulation.  College  de¬ 
gree  required.  Marketing  background 
preferred.  Northern  California's  largest 
suburban  daily  newspaper  l(x:ated  20- 
miles  from  San  Francisco.  Rapidly- 
growing  with  good  advancement  poten¬ 
tial  Submit  resume  with  salary  re¬ 
quirement  in  confidence  to:  G.  C. 
Cranor,  San  Mateo  Times,  lORO  S.  Bay- 
shore  Blvd.,  San  Mateo,  California 
94402. 


Circulation 


WANT  YOUR  OWN 
CIRCULA-nON  BUSINESS? 
Outstanding,  progressive  morning  and 
Sunday  daily  is  losing  Dealer  by  with¬ 
drawal  to  devote  more  time  to  other 
interest.  Chart  Area  3.  This  move  has 
create*!  an  excellent  business  opportu¬ 
nity  for  an  experience*!  circulator  who 
is  promotion-minde*!  and  capable  of 
further  developing  established  volume 
and  good  gross  income  in  territory 
40-miles  from  city  of  publication.  Does 
rapidly  growing  area,  self-employment 
advantages,  and  a  top-notch  newspaper 
product  to  sell  sound  interesting  to 
you?  Then  write  Box  66,  Editor  &  Pub¬ 
lisher. 
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Circulation 

NEW  ENGLAND  DAILY— 16,000  cir¬ 
culation.  We  are  looking  for  a  young 
aggressive  circulator  (or  No.  2  man) 
who  wants  a  future  rather  than  a  job. 
We  don’t  expect  to  keep  him  here  as 
our  group  of  newspapers  demands  ad¬ 
vancement  Must  be  sales-minded  and 
have  a  good  background  in  Little  Mer¬ 
chant,  motor  route,  mail  and  ABC 
activities.  Complete  resumi  and  refer¬ 
ences  confidential.  Reply  to  Box  8,  Edi¬ 
tor  &  Publisher. 


ASSISTANT  TO  CM— Start  $8,000  per 
year  plus  bonuses.  Free  life  insurance ; 
company-paid  retirement:  other  bene¬ 
fits.  Car  furnished  for  business  and 
I)ersonal.  Position  requires  experienced 
man  who  can  assume  heavy  responsibil¬ 
ities  in  leading,  training  and  supervis¬ 
ing  large  adult  motor  route  home  de¬ 
livery  operation.  We  are  an  A.M.  daily 
and  Sund.oy  with  new  plant  scheduled 
for  '69.  Write,  furnishing  complete 
details  personal  and  experience.  East 
Coast,  Mid-Atlantic.  Box  65,  Editor  & 
Publisher. 


CREW  MANAGER 

Man  who  can  supervise  boy  soliciting 
crews. 

Right  man  could  earn  $15,000  to  $22,- 
000  per  year. 

Large  progressive  metropolitan  daily 
and  .Sunday  newspaper  with  wide  cir¬ 
culation  area. 

Will  consider  private  organization  that 
specializes  in  the  business  of  circula¬ 
tion  piomotion. 

BOX  77,  EDITOR  &  PUBLISHER 


CIRCULATION  MANAGER  with  pro¬ 
motional  ideas  for  60  to  75,000  p.m. 
daily;  “take-charge"  energetic  indi¬ 
vidual  with  experience  and  ambition. 
Good  salary  plus  litieral  bonus.  Full  de¬ 
tails.  Box  45,  Eklitor  &  Publisher. 


EXPERIENCED  CIRCULATOR  who 
desires  self-employment.  Withdrawal  of 
dealer  of  twenty  years  service  to  devote 
more  t'me  to  other  interest  has  created 
an  opportunity  for  an  aggressive  pro¬ 
motion-minded  man  who  is  self  mo¬ 
tivated.  with  desire  for  business  of  his 
own.  Nice  volume,  good  gross  income, 
compart  area,  healthy  climate,  beauti¬ 
ful  country,  40-miles  from  city  of  pub¬ 
lication.  Greensboro  Daily  News, 
Greensboro.  North  Carolina  27402. 


HOME  DELIVERY  .SUPERVISOR 
6-day  morning.  Chart  Area  2,  needs  a 
"take-charge”  man  who  can  work  with 
branch  managers  and  carrier  crews. 
This  can  l>e  a  rapid  stepping-stone  up¬ 
wards  for  the  right  i>erson.  Send  com¬ 
plete  resume  and  salary  requirements 
to  Box  128,  Editor  &  Publisher. 


STRONG.  HIGHLY-RESPECTED  paid 
weekly  (Chart  Area  8)  in  fabulous. 
b(K>ming  market  needs  3  District  Ad¬ 
visors.  Starting  salary  $125.00  weekly 
plus  excellent  car  allowance  and  bonus 
plan  (X)upled  with  other  fringe  bene¬ 
fits.  These  are  career  opportunities  and 
offer  an  unlimited  future  in  return  for 
a  job  well  done.  In  strict  confidence, 
tell  us  about  yourself.  Experience,  age, 
marital  status,  etc.  Box  109,  Editor  & 
Publisher. 


DISTRKTT  MANAGER 
Rapidly-expanding  weekly  newspaper 
chain  in  Oregon.  Opportunity  to  ad¬ 
vance  in  management.  Salary  auto 
expense.  Please  send  comprehensive 
resume  to: 

CLARK  PUBLLSHING  CO.,  INC. 

13.35  N.  W.  2nth 
Portland,  Oregon — 97209 


AN  EXCELLENT  Newspaper  Circula¬ 
tion  F'ranchise  in  growing  college  com¬ 
munity— -Punliie  University,  Lafayette, 
Ind. — available  for  purchase  by  aggres¬ 
sive  individual.  Agency  presently 
grosses  in  excess  of  $25,000  per  year. 
'The  right  party  should  increase  gross 
20%  in  two  years.  Newspaper  circula¬ 
tion  or  related  Imckground  required. 
Ontact :  R.  G.  Holman,  The  Indian¬ 
apolis  Star  and  News.  307  N.  Penn¬ 
sylvania  St..  Indianapolis.  Ind. — 46206  ; 
or  phone  (317)  633-9154. 


Circulation 


WANTED :  One  bright,  young  "mind" 
to  work  just  a  "heartbeat”  from  the 
circulation  managership  of  an  out¬ 
standing  Eastern  daily  and  Sunday 
newspa|>er.  Send  resume  to  Box  92, 
Bklitor  &  Publisher. 


CITY  CTRCULATION  MANAGER 
Take  complete  charge  morning  delivery 
in  East.  Opportunity  and  excellent  ad¬ 
vancement.  Full  details  including  salary 
requirements  first  letter,  please.  Box 
118,  Edi*or  &  Publisher. 


Clag$ified  Advertising 

CLASSIFIBD  AD  MANAGER,  me¬ 
dium-sized  metropolitan  daily.  Highly 
competitive  area.  You  must  be  aggree- 
sive,  persevering,  and  bring  with  you 
fresh,  new  ideas  and  excellent  man¬ 
agerial  background.  Send  resume  to 
Business  Manager,  The  Herald-News, 
988  Main  Ave.,  Passaic,  N.  J. — 07055. 


SALESMAN— CLASSIFIED 
The  Modesto  Bee  has  immediate  open¬ 
ing  for  experienced  classified  advertis¬ 
ing  salesman.  Permanent,  full-time  po¬ 
sition  offers  good  salary,  excellent  op¬ 
portunity  and  employe  benefits.  Ap¬ 
ply  in  person  or  send  resume  to:  Mc- 
Clatchy  Newspapers,  Personnel  Dept., 
21st  &  "Q"  Sts.,  Sacramento,  Calif. — 
95816. 


DIR.  CLASSIFIED  ADVERTISING 
We  are  seeking  an  energetic,  dynamic, 
personable  and  capable  executive  to 
head  well-staffed  classified  department 
currently  billing  over  3-million  lines, 
with  potential  unlimited. 

This  is  an  excellent  opportunity  for 
one  qualified  to  undertake  a  responsible 
and  top  management  position  with  a 
progressive  quality  newspaper  chain 
located  25-miles  Northwest  of  Chicago 
in  one  of  the  fastest-growing  suburban 
areas  in  the  country. 

Presently  publishing  tri-weekly  (Mon. 
Wed.  &  FVl.)  plus  Sunday  Shopper, 
about  to  go  daily  (Mon.  through  Fri.) 
The  man  who  performs  in  this  posi¬ 
tion  can  achieve  high  income  and  broad 
management  responsibility. 

Excellent  fringe  benefits  including 
profit-sharing. 

Please  submit  details  of  experience,  ac¬ 
complishments  and  compensation  his¬ 
tory,  which  will  be  held  in  strict  con¬ 
fidence,  to  Stuart  Paddock,  Paddock 
Publications,  Inc.,  P.O.  Box  277,  Ar¬ 
lington  Heights,  III. — 60006. 


Display  Advertising 

DISPLAY  AND  NATIONAL 
MEN  WANTED 

Due  to  a  staff  exiuinsion.  The  Sacra¬ 
mento  Union,  a  Copley  Newspaper,  has 
immediate  openings  for  experienced 
salesmen.  Excellent  opportunity  to  join 
the  staff  of  a  newspaper  that  is  g(>(ng 
places.  We  need  fast-moving  people  who 
can  move  with  us  in  this,  the  nation’s 
most  modern  daily  offset  newspaper 
plant  In  California’s  eapitol  city.  Ex¬ 
cellent  salary  and  company  benefits. 
Mountains  and  seashore  recreational 
facilities  close  by.  Send  resume  to  Clif¬ 
ford  Barnhart,  Advertising  Director. 
THE  SACRAMENTO  UNION.  SO 
Capitol  Mall,  Sacramento,  California 
96812. 


ADVEnrnSING  manager— Are  you 
the  No.  2  or  3  person  in  a  weekly  or 
small  daily  advertising  department  that 
is  ready  for  more  responsibility  and 
money?  We  seek  this  person  to  super¬ 
vise  our  classified  and  display  depart¬ 
ments  at  a  gofxl  basic  salary  with  a 
high  honns  and  commission.  Profit- 
sharing,  Blue  Cross  and  many  other 
benefits.  If  you  fit  this  p-cture,  write  in 
confidence  to  Frederick  E.  Hennick, 
Naugatuck  Daily  News,  Naugatuck, 
(k)nn.— 06770. 


ATTRACrriVE  SALARY,  bonus, 
fringes,  plus  strong  opportunity  for 
advancement  for  proven  display  man. 
Layout  ability  important.  Middle  size 
morning  and  evening  daily.  Write  Box 
40.  Editor  &  Publisher. 

EDITOR  &  PU 


Display  Advertising 

Retirement  Creates  Opening  For 
B3CPERIENCED 
DISPLAY  AD 
SALESMAN 

Progressive  7-day  daily  has  attractive 
offer  for  experienced  person.  Wonder¬ 
ful  area  for  family  man  to  join  a  grow¬ 
ing  newspaper.  Good  salary,  incentive. 
Fringe  benefits.  Send  complete  resumd 
to: 

Personnel  Manager 

ALEXANDRIA  DAILY  TOWN  TALK 
P.O.  Box  151,  Alexandria,  La.  71301 


DISPLAY  ADVERTISING  opportunities 
with  an  excellent  offset  daily  newspaper 
in  Centre  and  Blair  counties  (Pa.)  for 
men  with  experience.  Salary  com¬ 
mensurate  with  qualifications ;  top 
fringe  benefits.  Excellent  schools  and 
university.  Replies  confidential.  Also 
circulation  and  editorial  positions  open. 
Write  fully  to:  Clarence  E.  Hess,  Ad¬ 
vertising  Mgr.,  Pennsylvania  Mirror. 
Box  P-10,  State  College,  Pa. — 16801. 


ADVERTISING 

DIRECrrOR 

Rapidly-expanding  suburban  weekly  | 
newspaper  grout) — current  circulation 
near  170,000 — has  opening  for  strongly- 
motivated  "take-charge”  man.  Excellent 
opportunity  for  an  advertising  adminis¬ 
trator  experienced  in  all  phases  of  de¬ 
partmental  management,  organization, 
supervision,  training  and  planning. 
Present  department  16  men.  Salary, 
bonus,  car.  Area  5.  _ 

Send  details  in  first  tetter. 

Box  50,  Editor  &  Publisher. 


OPPORTUNITY  for  energetic  advertis¬ 
ing  sales  representative  on  16,000  South¬ 
ern  daily  with  modem  computer-driven 
photo  comp  and  full  color  offset.  Excel¬ 
lent  company-paid  fringe  benefits, 
above-average  salary  -f  bonus  arrange¬ 
ments.  Small  city  living  with  nation's 
largest  women’s  <x>Ilege,  near-by  big 
city  conveniences.  Send  resume  to  Tony 
D.  Manuel,  Evening  Herald,  P.O.  Box 
711,  Rock  Hill,  S.  C.— 29730. 


EXPERIB2^CED  AD  MANAGERS 
Newspaper  in  major  west  coast  mar¬ 
ket  needs  to  expand  its  staff  with  key 
managerial  openings  in  Retail,  Gen¬ 
eral  and  Classified  sales  departments. 
We  are  looking  for  experienced  man¬ 
agers  who  can  show  us  evidence  of 
sales  production  in  competitive  situa¬ 
tions.  We  expect  managers  to  spend 
90%  of  their  time  on  account  calls, 
want  managers  who  can  get  their 
salesmen  to  knock  on  doors.  Please 
provide  complete  background  and  job 
history,  with  special  emphasis  on  sales 
production  records.  Write  Box  82,  Ed¬ 
itor  &  Publisher. 


AGGRES.SIVE 

RETAIL  AND  CLASSIFIED 

ADVERTISING  SALESMAN 
tor  15,000  offset  daily  in  prosperous, 
growing  Illinois  community.  Excellent 
working  conditions:  good  starting  sal¬ 
ary  plus  incentive  plan;  many  com¬ 
pany  benefits.  Don’t  delay!  Contact 
Ed.  Van  Laarhoven  today  I  The  Ottawa 
Times,  Ottawa,  Illinois— 6I3M.  Ph: 
(815)  433-2000. 


AD  MANAGER 

Top  22.000  six-day  daily  seeks  working 
manager.  Must  have  experience  in  staff 
direction,  initiative,  and  desire  to  move 
up  in  management  in  a  few  years: 
should  be  above-average  in  details  and 
have  knowledge  of  classified. 

Only  family  man  of  good  habits  who 
can  supply  work  and  personal  refer¬ 
ences.  Good  pay:  top  fringes:  $18,006 
comi>any-i>nid  life  with  family  cover¬ 
age  Blue  Cross-Blue  Shield  and  major 
medical:  good  retirement  plan  with 
The  Stauffer  Crau/i. 

Write  in  detail: 

Ralph  A.  Clark,  General  Mqr., 
THE  DAILY  INDEPENDENT 
Grand  Island,  Nebr. — 68801 


NEED  AD  MAN  who  wants  to  earn 
part  interest  in  growing  Florida  offset 
weekly.  Owner  retiring.  Write  fully 
to  Box  120,  Editor  &  Publisher. 
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HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Editorial 


HELP  WANTED 
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HELP  WANTED 

Editorial 


OUR  ADVERTISING  MANAGER  is 
moving  up;  we  need  a  top-notch  dis¬ 
play  solicitor.  Bonus  pay  and  stability 
are  outstanding  for  paper  our  size.  If 
you  are  the  person  please  contact 
Lincoln  O'Brien.  Publisher,  Farming- 
ton  (N.  Mex.)  Daily  Times. 


this  is  your  opportunity  to 

join  the  display  advertising  staff  of  the 
IMwnod  City  Tribune.  There  is  an 
immoliate  opening  for  a  salesman  with 
newspaiwr  advertising  experience.  The 
'IVibune,  located  25-miIe8  south  of  San 
Fnncisco,  is  an  award-winning,  em¬ 
ployee-owned,  evening  newspaper  with 
a  growing  circulation  of  more  than 
22,000.  We  offer  you  salary,  plus  a 
rewarding  bonus  plan,  plus  mileage, 
plus  profit-sharing.  Write  or  phone  Jack 
de  Figueiredo.  Advertising  Manager, 
Redwood  City  Tribune,  P.O.  Box  5188, 
Redwood  City,  California,  94064.  (AC 
415)  365-3111. 


N.Y.C.  DAILY  NEWSPAPER  has  sev¬ 
eral  attractive  opportunities  for  com¬ 
petent  local  display  salesman.  Salary: 
tI60-a-week  -+-  commissions,  profit- 
sharing,  expenses,  and  excellent  fringt 
benefits.  Write  giving  full  details,  back¬ 
ground  and  experience.  Box  131,  Ed¬ 
itor  &  Publisher. 


NATIONAL  AD  SALESMAN 
Immeiliate  opening  for  young,  aggres¬ 
sive,  national  advertising  salesman 
with  2  or  more  years’  experience.  Ex¬ 
cellent  working  conditions,  all  fringe 
benefits,  salary,  commensurate  with 
ability  and  exiierience.  Send  resumd  to: 
R.  1).  Rittler,  National  Advertising 
Manager,  Peoria  Journal  Star,  Peoria. 
Illinois  61601. 


ADVERTISING  SALESMAN,  with  abil¬ 
ity  to  oiierate  indeiiendently,  sought  by 
newspatier  chain  in  Zone  2.  Old,  well- 
establishecl  company  with  young,  ag¬ 
gressive  management  offers  excellent 
future  to  man  with  ideas  and  drive. 
Salary  and  fringe  lienefits  above-aver¬ 
age.  Write  fully  to  Box  112,  Editor  & 
I^blisher. 


MID-WEST  WINTERS  TIRE  YOU? 
If  you  are  and  you  are  between  the 
I  ages  of  28  to  40,  have  advertising 
a'ding  experience,  are  a  self-starter, 
able  to  follow  through  and  get  things 
done,  then  contact  us  immediately  for 
an  opening  on  our  sales  staff  of  grow¬ 
ing  business  publications. 

We  are  located  in  one  of  the  .South’s 
(and  the  Nation’s  for  that  matter)  most 
interesting  cities.  And  whether  you  have 
many  years  of  selling  experience  or 
just  a  few  years  you  can  expand  youi 
career  out  of  the  cold  and  out  of  the 
community  in  a  wonderful  city  to  raise 
your  family.  Give  complete  background 
and  home  phone  number.  Write  Box  95, 
Editor  &  Publisher. 


Editorial 

OUR  POLIGY  of  promoting  from  within 
baa  left  us  needing  two  skilled  aggres- 
aive  general  assignment  reporters  to  re- 
filnce  those  who  have  moved  up.  We 
itress  creative,  imaginative  writing  by 
lop  reporters  who  know  how  to  dig  and 
aren’t  afraid  of  hard  work.  This  is  a 
bright,  hard-hitting  small  morning  daily 
In  Northern  N.  Y.,  in  a  beautiful  year- 
round  recreational  area.  Write:  Lee 
Lapensohn.  Editor.  Press-Republican, 
Plattsburgh.  N.  Y.  12901. 


EXPERIENCED  COPY  EDITORS 
We  need  three  top-notch  copy  editors 
for  our  morning-evening  oiieration  in 
Chart  Area  2.  Must  be  able  to  do  tight 
and  bright  editing  joh  and  turn  out 
better-than-average  headlines.  Bright 
future  for  those  who  meet  our  exacting 
Msndards.  Competitive  salary  schedule 
and  all  fringes.  Send  resumd  and  ex¬ 
pected  salary  to  Box  22,  Elditor  &  Pub¬ 
lisher. 


WE’RE  SHOPPING  EARLY  for  a  re¬ 
porter  to  go  to  work  in  April  on  a 
15,000  circulation  afternoon  daily  on 
the  Oregon  Coast.  Want  personable 
■uui,  able  to  write  crisp,  interesting 
saws  stories  and  handle  120  camera. 
Riporter  we  hire  will  replace  20-year- 
man  retiring  from  key  beat.  Send  clips 
and  background  to  Editor,  The  World. 
Coos  Bay,  Oreg.— 97420. 


COPY  READER — Experienced  deskman 
who  can  cc^ie  with  young  reporters. 
Daily — N.J.  metropolitan.  Box  121,  Ed¬ 
itor  &  Publisher. 


EDITOR  for  complete  management  of 
1-man  weekly  tabloid  in  fast-growing 
section  of  New  Jersey.  Please  submit 
resume,  samples  and  salary  desired  to 
Box  2131,  Editor  &  Publisher. 


NEWS  EDITOR  for  wire  desk  on  me¬ 
dium-size,  progressive  daily.  Area  3. 
Outline  experience,  education,  salary  re¬ 
quirements  first  letter.  Box  2125,  Editor 
&  Publisher. 


If  YOU  are  a  .  .  . 

REPORTER 

with  a  demonstrated  ability  for  writing 
.  and  wish  for  the  challenge  and 
opportunity  to  demonstrate  greatness 
...  a  major  opening  is  available  for 
you  at  the: 

EUGENE  REGISTER-GUARD 
Eugene,  Oreg. 

a  growing  63,000-eirculation  evening 
and  Sunday  newspaper,  winner  of  the 
University  of  Missouri's  award  for  ex¬ 
cellence. 

A  minimum  of  a  Bnchelor’s  degree  is 
required  for  this  position.  You  would 
work  in  association  with  other  highly 
trained  and  qualified  newspaper  per¬ 
sonnel.  Salary  of  $140  to  $215  weekly 
based  on  experience,  plus  liberal  vaca¬ 
tion,  retirement,  health  and  life  insur¬ 
ance  programs  under  a  Guild  Contract. 

Eugene,  second  largest  city  in  Oregon 
and  home  of  the  University  of  Oregon, 
is  a  recognized  center  for  business, 
agriculture,  wood  products  and  recrea¬ 
tion.  In  Eugene,  you  would  have  the 
challenge  and  opportunity  to  make  an 
important  contribution  to  a  growing 
metropolitan  area  in  the  temperate- 
climate  State  of  Oregon.  You,  who  are 
qualified,  are  invited  to  make  written 
iiliplication  to  the: 

Personnel  Manager 

EUGENE  REGISTER-GUARD 

P.O.  Box  1232 
.Eugene,  Oregon  97401 


EDITOR  for  weekly,  southern  New 
England,  able  to  produce  lively,  read¬ 
able  publication.  Salary  $10,000  and 
fringes.  Must  be  strong  on  layout,  fea¬ 
tures,  local  coverage.  Printed  by  offset. 
Box  26,  Editor  &  Publisher. 


REPORTER-FEATURE  WRITER  for 
national  weekly  newspaper  in  Pa.  Ex¬ 
cellent  opportunity  for  recent  J-grad 
or  returning  veteran.  Send  full  details, 
references,  and  salary  requirements  to 
Box  2,  Editor  &  Publisher. _ 

COPY  EDITOR 

Metro  morning  daily  has  immediate 
opening  for  qualified  copyreader.  Ex¬ 
perience  preferred  but  will  consider 
J-grad.  Telegraph  and  makeup  experi¬ 
ence  an  asset.  Suiierior  salary  and  com¬ 
pany  benefits.  Write  Box  24,  Editor  & 
Publisher. 

EXPERIENCED  REPORTERS.  6-day 
daily,  city  of  110,000,  needs  reporters 
for  city  hall,  general  assignment,  po¬ 
lice  beats.  Write:  Ted  Yudain,  EMitor, 
Stamford  Advocate,  Stamford,  Conn. — 
06904. 

A  REAL  OPPORTUNITY 
Enterprising  young  reporter  wanteil  to 
develop  a  new  coverage  area  for  an 
aggressive  and  fast-growing  Central 
Florida  p.m.  daily.  You’ll  be  meeting 
and  dealing  with  people  who  have  never 
had  first  class  news  coverage,  there¬ 
fore  you  must  be  a  selfstarter  who  likes 
a  challenge  and  is  willing  to  accept 
responsibility.  We’re  part  of  a  nation¬ 
wide  chain  which  provides  excellent 
salaries,  top  fringe  l«nefits  and  plenty 
of  room  to  advance.  If  infereste<l  reply 
with  full  resume  to  Otis  Wragg.  Man¬ 
aging  Editor,  The  Ledger,  Lakeland, 

Fla.  33802. _ 

REPORTERS 
If  you  have  the  talent  to  report  and 
write  alKiut  government  in  all  its 
phases,  or  if  you  can  proiluce  features 
about  people  in  all  their  activities,  wa 
have  the  opixirtunities  for  you  on  the 
night  staff  of  the  lending  daily  in 
Central  New  Jersey.  Box  79.  Eclitor 
&  Publisher. 


REPORTER,  a  sharp  guy  or  gal  to 
handle  Hanover,  N.  H. — Dartmouth 
College  beat.  Exfierience  or  J-grad  pre¬ 
ferred.  Full  benefits,  40-hour  week. 
Send  resume  to  Stephen  Taylor,  Man¬ 
aging  Eklitor,  Valley  News.  West  Leb¬ 
anon,  N.  H. — 03784. 


START  THE  NEW  YEAR  in  a  job 
that  will  challenge  all  your  talents: 
writing,  editing,  taking  pictures  and 
iaying  out  daiiy  pages.  Lively  30,000- 
plus  daily  in  a  brand-new  city  needs 
a  young  man  or  woman  with  feature 
writing  ability  and  some  desk  exiieri¬ 
ence  to  cover  four  mountainous  counties 
with  the  help  of  bureaus,  correspond¬ 
ents.  Write  Box  15,  Editor  A  Publisher. 


YOUNG  REPORTERS  with  some  ex¬ 
perience  and  potential  for  advancement 
by  progressive  6-dny  daiiy  in  attractive 
Zone  3  university  community.  Convert¬ 
ing  to  offset.  Aggressive  news  policy. 
Salary  commensurate  with  experience. 
Fringe  benefits.  Send  full  resum4  to 
Box  32.  Eklitor  &  Publisher, 


COPY  EDITORS — Must  be  experienced 
with  ability  to  lay  out  attractive  pages; 
must  be  able  to  move  copy  quickly  and 
accurately.  Not  interest^  in  para¬ 
graph  markers,  clock  watchers  and 
malcontents.  One  of  nation’s  fastest 
growing  newspapers  in  peninsuiar 
Florida  .  .  .  paper  that’s  going  places 
fast  with  excellent  opportunity  for  ad¬ 
vancement  and  liberai  fringe  benefits, 
including  pension  plan  and  profit-shar¬ 
ing  plan.  Box  70,  Eklitor  &  Publisher. 


CITY  EDITOR  for  p.m.  daily  in  Chart 
Area  3.  Emphasis  on  local  coverage 
makes  city  e<litor  a  top  man  in  our 
operation.  Opportunity  to  move  up  to 
managing  editor  within  six  months  to 
right  man.  Salary,  fringes,  working 
conditions,  living  conditions — all  good. 
Box  60,  Editor  &  Publisher. 


COPY  EDITOR  with  journeyman  cap¬ 
ability  for  Southern  California  metro 
area  a.m.  daily  of  strong  circulation. 
Ideal  climate,  beach-to-mountain  recre¬ 
ation.  excellent  schools  from  kinder¬ 
garten  through  college.  Policy  is  ag¬ 
gressive  and  progressive.  Resume  in¬ 
cluding  personal  data  and  references 
to  Box  75,  Editor  &  Pubiisher. 


BLUE-RIBBON  WRITER 
Our  growing,  hard-hitting  group  of 
weekly  newspapers  has  an  otiening  for 
a  top  professional  with  the  ability  to 
gather  and  write  the  significant  story 
of  metropolitan  interest.  Above-average 
salary  for  this  position  requiring  above- 
average  talents.  Write  and  tell  us  about 
yourself,  your  interests,  previous  as¬ 
signments,  and  views  on  presenting  the 
week’s  top  story.  Robert  G.  Hoig,  Man¬ 
aging  Eklitor.  Sun  Newspapers,  4808  S. 
25th  St.,  Omaha,  Neb.,  68107. 


REPORTER  -  PHOTOGRAPHER  for 
email  city  bureau  with  largo  statewide 
daily  in  Northern  New  England  resort 
country.  Seek  aggressive  male-female, 
J-grad  or  some  experience,  for  im- 
m^iate  opening.  Send  resumA  to  Box 
33.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 
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I  City - 


g  Statc- 

I  By— 


-Zip  Code - 
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Copy - 


□  Assign  a  box  number  and  mail  my  replies  daiiy  g 

To  Run:  Times  Till  Forbidden  J 

Mail  to:  1 

tDirOt  A  PUSLISHER  •  S50  Third  Avenue  •  New  York,  New  York  10023  | 
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Editorial 


HELP  Vi  ANTED 

Editorial 


HELP  Vi' ANTED 

Editorial 


HELP  VI  ANTE 

Editorial 


ARE  YOU  GOOD  ENOUGH 
TO  HELP  CREATE  A  NEW 
KIND  OF  DAILY  NEWSPAPER? 

If  you  think  you  are,  then  come  to  where  the  action 
is.  Paddock  Publications  is  launching  the  most  am¬ 
bitious  and  exciting  expansion  program  in  the  97-year 
history  of  our  16  award-winning  tri-weekly  newspapers 
— a  new  kind  of  daily  news  medium  keyed  to  the  special 
needs  and  interests  of  an  alert  young  readership  In 
metropolitan  Chicago’s  fastest-growing  suburban  area. 

This  development  has  opened  up  new  staff  positions 
for  young  Journalists  seeking  challenge  and  oppor¬ 
tunity.  We  want  newsmen  who  can  help  us  improve 
an  already  outstanding  product.  Current  opportunities 
include; 

— Copy  Editors  who  can  do  more  than  Just  edit  copy, 
although  they  must  do  that  well.  They  also  must  have 
an  eye  for  makeup  and  photos,  be  able  to  grasp  new 
situations  and  demands,  and  want  to  work  closely 
with  editors,  reporters,  and  production  personnel. 

— Reporters  who  like  competition,  can  handle  a  full 
range  of  news  from  municipal  government  through 
disasters,  develop  features,  and  write  in-depth  copy  or 
learn  to  do  so. 

i uteicxtedT  Then  write  or  'phone: 

Daniel  E.  Itauniann,  Manaxine  F-ditnr 


.^rlinutoii  Heijfht.s,  Illinois  (iOOOG 
(AC  .■112)  2.").3-1.520 


SI*ORTS  WKITKK  with  the  emrihjisis 
on  wrilinK  ability;  'bman  staff  cover- 
in(r  all  sports;  An  ideal  st>ot  for  a 
career  siMirtsman.  This  newspar>er  is 
small  enough  to  provide  interesting? 
variety  an<l  larfce  enoutrh  to  rewani 
top  work  and  offer  advancement.  P.M. 
55,000  daily  in  the  East.  Write  Box 
SO.  Kdit<»r  &  Publisher. 

API.,  ’Kf)I'Xr)  NEWSMAN.  e\i»erienceil, 
RKjfressive,  for  Krowinj?  daily  news- 
I)a|»er  in  pleasant  resort  area.  Zone  6. 
Box  74.  Editor  &  Publisher. 


'  WESTERN  OHIO  lOM  T-day  eveninj?  I 
has  oiKnintr  for  exi)erience<l  news  e<l-  i 
it*)r-wire  e<lil<»r  who  wishes  to  step  up 
to  niauu^rintr  editor's  slot,  take  charge  , 
of  6-man  e<litoriaI  department.  GocmI  i 
Biliary,  fringe  l>enefits.  with  ^rowinR  | 
‘  national  Kroup.  Excellent  op()ortunity 
for  |>erson  with  strimi?  background  and 
;  fundamentals  in  newsroom  operation, 

'  ability  to  direct,  lead,  teach,  train,  be 
I  resixmsible  for  improving  eilitorial  prod- 
:  uct.  Immeiliate  oiienin^.  W'rite  Box 
:;o.  Editor  &  Publisher,  givinj?  full 
details  on  exfierience. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


GENERAL  AS.SIGNMENT  REPORTER 
with  Bume  exi)erience,  or  recent  J-ttrad- 
uate.  for  19.000  daily  in  Zone  5.  Salary 
open.  Let's  talk.  Box  62,  Editor  & 
Publisher. 

EDITOR-MANAGEiR  for  Morgan  Coun¬ 
ty  Herald,  county-seat  weekly  at  Mc- 
Connelsviil,  Ohio,  with  over  4,000  cir¬ 
culation.  Good  plant  and  equipment  in¬ 
cluding  job  printing  department.  Fine 
community.  Good  opportunity.  Previous 
management  experience  not  necessary 
if  you  have  the  qualifications.  Write 
or  call  Harry  Case,  Kenton  Times,  Ken¬ 
ton,  Ohio  43326. 


REPORTER  —  FTJTURB  EDITOR  — 
for  upstate  N.  Y.  weekly  chain.  Must 
be  able  to  assume  full  responsibility  for 
news  program.  Box  44,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  offset  daily 
about  to  move  into  new  plant  in  West¬ 
ern  Washington.  Nee<l  experienced 
newsman  with  college  degree  and  abil¬ 
ity  to  direct  T-memlier  staff  and  three 
outlying  news  bureaus.  Contact  Nc<l 
Thomas.  Port  Angeles  (Wash.)  Eve¬ 
ning  News.  Ph:  (AC  206)  452-2345 
days;  or  452-2401  evenings. 


READY  TO  GOT  Prize-winning  70.000 
daily  and  Sunday  on  metn^litan 
fringe,  wants  an  idea-action  deskman 
with  ambition,  drive,  a  flair  for  words, 
and  magazine  make-up.  Top  team, 
benefits,  challenge,  opportunity,  SIO,- 
000.  Area  5.  Box  28,  Eklitor  &  Pub¬ 
lisher. 

REPORTER  with  a  comiietitive  edge, 
who  wants  the  freedom  to  develop  in¬ 
dividual  style  of  writing.  16  M  daily 
in  growing  college  town.  Top  fringe 
benefits.  Richard  C.  Kerr,  Erlitor,  YPSI- 
LANTI  PRESS.  Box  280,  Ypsilanti. 
Michigan  48197. 


SPORTS  EDITOR,  daily  of  6.600  ciro.. 
city  of  7.500.  Offset.  Camera  helpful. 
Box  58.  Editor  &  Publisher. 


NEJWS  EDITOR  needed  for  largest 
semi-weekly  newspaper  in  South  Dakota. 
Salary  base<l  on  experience  and  ability. 
You  will  head  a  news  staff  of  four. 
University  town  of  14. .500.  Excellent 
srho<d  facilities  and  fine  community  in 
which  to  raise  your  family.  Prefer  man 
with  military  obligation  comideted. 
More  than  usual  benefits.  Write,  or  call 
collect  if  within  .500-miles,  to  Tom 
Reynolds.  Brookings  Register.  Brook¬ 
ings.  S.D.— .57006.  (605)  692-6271  days, 
nr  (605)  692-2733.  evenings. 

We're  Looking  .  .  , 

for  bright,  ambitious  newsmen  and 
newswomen  to  join  the  expanding  staff 
of  New  York  State's  lively,  growing 
capital  city  afternoon  daily. 
REPORTERS  for  general  and  suburban 
lieats.  Send  complete  resume  to  I.eigh- 
ton  O'Brien.  City  Editor,  The  Knicker¬ 
bocker  News.  24  Sheridan  Ave.,  Albany. 
N.  Y.  12201. 

DESKMEN,  particularly  those  adept  at 
layout  and/or  rewrite.  Send  your  resume 
to  Robert  K.  Illingworth.  Executive 
News  Efiitor. 

SPORT.S  WRITER  to  cover  scholastic 
sports,  including  features  and  eventual¬ 
ly  a  column.  Write  Ralph  Martin.  Ex¬ 
ecutive  Sports  E<litor. 

WOMEN'S  STAFF  REPORTER  to 
write  sharp,  lively  stories  in  the  wom¬ 
en's  and  family  fields.  Send  your 
resum4  to  Katherine  Harrington.  \Vom- 
en's  Editor. 

EXCELLENT  OPPORTUNITIES  to 
join  a  top-notch  and  growing  staff 
which,  within  18  months,  will  lie  work¬ 
ing  in  one  of  the  finest  new  (ilants  now 
under  construction.  All  fringe  lienefits. 
If  you're  out  to  make  your  mark  in 
newspaper  journalism.  The  Knicker- 
Isicker  News  offers  the  challenge. 


EVER  TRY  TO  FIND  OUT  why  they 
riot,  or  who  threw  the  overalls  in  Mrs. 
Murphy's  model  cities  application  that 
was  denied,  or  what  makes  something 
tick  in  a  city  2.5-miles  away  and  falter 
badly  in  your  city?  You'll  have  such 
assignments  if  you  join  staff  of  after¬ 
noon  daily  that  pays  tops  and  has  best 
fringe  benefits  of  area.  Write  Richard 
C.  Handler,  City  Editor,  Waterbury 
American.  389  Meadow  St.,  Waterbury,  j 
Conn.  06720. 


SMALL  NEVADA  OFFSET  DAILY,  af¬ 
filiated  with  large  group,  needs  an  edi¬ 
tor.  Position  requires  several  years  well- 
rounded  experience.  Salary  commen¬ 
surate  with  ability  and  experience.  Ex¬ 
cellent  fringe  benefits.  Box  55,  Editor 
&  Publisher. 


SPORTS  EDITOR— Small,  offset  after- 
noon  daily— circulation  7,000 — town 

7,200.  Football  team  league  co-champs, 
winning  basketball  team.  Ford  Cullis, 
Bryan  'Times,  Bryan,  Ohio — 43506.  (419) 
I  636-1111. 


i  DESKMAN  for  county-seat,  college 
I  community  daily,  to  handle  local  copy, 
page  layouts;  real  opportunity;  salary 
in  $8,000  area.  Xenia  Daily  Gazette. 
Xenia,  Ohio — 45385. 


SPORTS  REPORTER  neerled  to  fill  spot 
of  retiring  reporter  on  nightside  shift 
of  Connecticut  daily.  Top  pay,  benefits 
of  region,  in  no-nonsense  job  covering 
all  levels  of  sports.  Write  W.  P. 
O'Donnell.  S|)orts  Director,  Waterbury 
Republican  and  American.  389  Meadow 
St.,  Waterbury,  Conn.  06720. 


DESKMAN  to  handle  wire  and  some 
page  layout  on  18.000  circulation  after¬ 
noon  daily  in  growing  42.000  population 
midwest  city.  Send  resum6  to  Elwin 
G.  Greening.  The  News-Dispatch,  Mich¬ 
igan  City,  Ind. — 46360. 


MANAGING  EDITOR  for  large  north¬ 
ern  Indiana  offset  weekly.  Must  be  ex¬ 
perienced  newsman,  capable  and  ag¬ 
gressive  :  photography  helpful.  College 
grad  preferred.  Permanent  spot.  Write 
all  first  letter  to  E.  N.  Marten.  La- 
Grange  Pub.  Co.,  LaGrange,  Ind. — 
46761. 


E-X-P-A-N-D-I-N-G  Central  N.  J.  Gan¬ 
nett  Newspaper  needs  two  general  as¬ 
signment  reporters.  If  words  are  im¬ 
portant  to  you,  if  you  can  dig  for 
unspoken  answers,  if  you're  willing  to 
hustle,  you  can  fill  the  bill.  You'll  get 
good  pay,  excellent  fringes;  and  you'li 
share  in  the  thrill  of  a  $4(i4  million 
expansion  program  that  soon  will  make 
us  the  largest  evening  offset  daily  in 
the  country.  Sound  challenging?  Write 
James  Geehan,  Editor,  ITto  Courier- 
News.  Plainfield,  N.  J. — 07061. 


YOUNG  PERSON  to  work  in  news 
bureau  of  120()  student  independent 
secondary  schools.  Newswriting  back¬ 
ground  and  ability  to  take  and  process 
own  photos  required.  Send  resume  and 
salary  requirements  to:  Charles  Ogren. 
Dir.  of  I^iblic  Information,  Northfield 
and  Mount  Hermon  Schools.  East 
Northfield.  Mass. — 01360. 


NEEDED ;  Two  all-round  reporters  for 
fast-growing  Eastern  offset  weekly 
group.  Chance  to  work  all  phases  of 
newspaper!  ng.  Rapid  advancement, 
i  booming  area,  storKl  benefits.  Salary; 
'  $110-$135  weekly,  depending  upon  liack- 
j  ground.  Ability  —  not  experience  — 
stressed.  Send  resume  to  Box  84.  Ed¬ 
itor  &  Publisher. 


EDITOR  —  Baltimore  public  relations 
firm  needs  writer/editor  for  several  as¬ 
sociation  magazines  and  industrial 
house  organa.  Must  have  newspaper 
!  background  or  editing/public  relations 
j  experience  with  non-profit  associations 
'  for  industrial  organizations.  This  is  a 
growth  position  for  right  man.  .Send 
resumd  only  to  Ray  Thompson.  Ray 
Thompson  &  Associates,  330  N.  Charles 
St..  Baltimore.  Md. — 21201. 

REPORTER  —  We  nee<l  your  experi¬ 
ence  to  season  a  young,  ambitious  staff. 
You  will  he  handling  top  stories  from 
the  start  and  will  be  turned  loose  on 
blockhustera  and  series.  Send  us  some 
photocopies  of  your  best  stories.  We'll 
offer  you  a  chance  to  do  them  more 
often.  Attractive  salary  and  benefits 
in  a  suburban  (rural  community  on  the 
fringe  of  the  metropolitan  East.  Write 
Box  81,  Erlitor  &  Publisher. 

.SPORTS  EDITOR— Highly  regarded 
17.000  a.m.  daily  nee<ls  a  sharp  si>orts 
writer  to  work  in  field  and  at  sports 
desk  :  camera  and  desk  experience  neces¬ 
sary.  We're  70-miles  from  Baltimore 
and  Washington  in  a  hotbed  of  high 
school  sports.  Send  resum#  and  clips  to: 
Personnel  Director.  The  Morning  Her¬ 
ald,  Hagerstown.  Md. — 21740. 
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HELP  WANTED 


Editorial 


Career  Guidance 
Nationwide  Placement 
Services  .  .  . 

from  $7  -  $35,000  + 
Editors — Writers 
Public  Relations 
Advertising 

A  inquiries  confidential.  You  will 
be  handled  by  a  professional  with 
over  20  years'  experience  in  com¬ 
munication  fields.  Client  companies 
pay  all  fees  anq  expenses.  For  full 
oetails,  contact  In  complete  con- 
fiaence: 

William  V.  Humphrey 

DRAKE  ASSOCIATES,  Inc. 

29  E.  Madison  1^9. . 

Chicago,  Ml.  60602 
(312)  Financial  6-8700 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Editorial 

YOUNG  REPORTEUl  to  join  live,  flex¬ 
ible  staff.  General  assignment.  Circula¬ 
tion  26.500.  Write  R.  H.  Spiegel,  Ed¬ 
itor,  Globe-Gazette,  Mason  City,  Iowa 
— 6U401. 

CONNECTICUT  ABC  WEEKLY,  win¬ 
ner  of  national  general  excellence 
awards,  has  number  two  editorial  spot 
open.  Position  requires  investigative 
ability  necessary  for  comprehensive 
treament  of  important  town  issues  such 
u  zoning,  assessments,  right-of-way 
condemnations,  etc.  Liberal  salary. 
Write  The  Trumbull  Times,  Trumbull, 
Connecticut  06611. 

SPORTS  WRITER,  one  to  three  years’ 
experience,  to  cover  area  schoolboy 
•ports  and  alternate  on  desk  with  4- 
man  sports  staff.  Top  pay  and  excellent 
benefits.  Ideal  working  conditions  on 
afternoon  daily.  Opportunity  for  ad¬ 
vancement  for  sharp  individual.  Phone 
or  write:  Carl  Dingier,  Odessa  Amer¬ 
ican,  Odessa,  Texas — 79760. 

EDITORIAL  POSITION  with  Now 
England  weekly  trade  paper  in  Boston 
open  to  young,  energetic  college  grad¬ 
uate  with  journalism  background.  Will 
handle  rewrite,  do  local  reporting  and 
other  key  jobs.  Salary:  $6,200  to  $7,000. 
Forward  resume  to  Box  133,  Editor  & 
Publisher. 

I  POOD-FEATURE  WRITER,  experi- 
enced,  lively  writer  for  women's  depart¬ 
ment  of  metro  daily,  Sunday.  To  $8,900 
with  contract  increase  July  1969.  ^nd 
resume  and  clips  in  confidence  to  Box 

113,  Editor  &  Publisher. 

EDITORIAL  OPPORTUNITY 
For  a  person  with  unusual  skills,  we 
have  a  challenging  and  rewarding  job. 
It  involves  giving  money  management 
sdvice  to  high  income  readers.  The 
advice  must  be  succinct,  and  it  must  be 
•ound.  Some  travel  is  required.  Also 
required  is  enough  of  a  background  in 
financial  matters  to  make  it  likely  that 
the  right  questions  will  be  asked  of  top 
aources  in  the  investment,  banking, 
and  insurance  fields.  New  York  area. 
Salary  to  $20,000.  Send  resume  to  Box 

114.  Elditor  &  Publisher. 

(X)ME  JUNE  1  this  progressive  10.000 
P.m.  daily  will  need  a  wire  editor,  with 
employment  ixvssible  before  then  for 
ll»  right  person.  We’ll  start  offset  pub¬ 
lication  in  midsummer.  Send  resume, 
•slary  needs  to  Jack  Howey,  Peru  Tri- 
bune,  P.O.  Box  87.  Peru,  Ind.  46970. 

CITY  hall  REPORTER— Chance  to 
iesm  and  grow  with  evening  daily  soon 
to  convert  to  offset.  Excellent  recrea- 
^al  facilities  due  to  three  reservoirs 
in  area.  Ideal  community  in  which  to 
toiae  a  family.  Competitive  salary, 
benefits.  Contact  Ken  Weaver,  Plain 
Dealer,  Wabash,  Ind.- — 46992. 

NO.  2  SPORTS  JOB  OPEN  on  30M, 
fi-day  daily ;  some  desk  work.  Chance 
to  write  college,  high  school  si>orts. 
Msumd  to  Executive  E<litor,  Sun-Bulle- 
bn.  60  Henry  St.,  Binghamton,  N.Y. — 
18M2. 


POLITICAL  WRITER 

Interpret  politics  and  govern¬ 
mental  problems  for  the  suburban 
newspaiier  group  that  this  year  won 
first  for  general  excellence  in  lx)th 
the  state  and  the  nation. 

Add  depth  reporting,  research  for 
editorials,  and  feature  writing  in 
an  area  that  produces  some  of  the 
top  |>olitical  talent  in  the  state. 

Must  lie  able  to  organize,  dig,  in¬ 
terview,  and  write  in  the  profes¬ 
sional  style  necessary  to  keep  our 
rapidly-growing  organization  mov¬ 
ing  ahead. 

A  top-paying  job  with  excellent 
salary  growth  potential. 

BOX  99.  EDITOR  &  PUBLISHER 


FREE  PLACEMENT  SERVICE  I 

Daily  Newspapt  rn 

Send  us  your  resumd;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
F^ll  range  of  editorial,  advertising, 
circulation  and  bark  shop  jobs  usually 
available. 

New  England  Daily  Newsimjier  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass. — 01608 

EDITORIAL 
PUBLIC  RELATIONS 

Washington,  DC  jobs 
PR — good  news  backgroumi,  prefer 

aerospace  exiierience . to  $20.(100 

Eklitor--  monthly  business  magazine 

. to  $18,000 

PR — news  background  with  housing  and 
urban  affairs  experience  ..to  $13,000 
PR — news  reporting  exiierience 

. to  $10,000 

Editor/Reisirter — specialized  news¬ 
letter  . to  $10,000 

Rewrite— desk  job,  siiecialized 

publication  . to  $  9,000 

WE  ARE  WASHINGTON’S  CLEAR¬ 
ING  HOUSE  FOR  EDITORIAL  AND 
PUBLIC-  RELATIONS  PEOPLE.  If 
you  are  interested  in  making  a  change, 
please  send  us  your  resume  in  confi¬ 
dence. 

PRESS 

Employment  Service 
1182  National  Press  Bldg. 
Washington,  D.C.  20004 

NIGHT  EDITOR  for  38,000  p.m.  subur¬ 
ban  daily.  Excellent  pay,  benefits.  30- 
miles  from  N.Y.C.  Box  105,  Editor  & 
Publisher 

'^na'^g  editor 

Growing.  19-M  New  England  daily 
offers  opportunity  to  energetic,  con¬ 
scientious  person  with  administrative 
ability  and  editing-writing  experience, 
to  work  with  enterprising,  capable  staff. 
Excellent  salary,  benefits.  Send  resume 
to  Box  116,  Editor  &  Publisher. 

HIGH-QUALITY  NEBRASKA  OFI'SET 
daily  wants  imaginative  news  editor  to 
turn  good  paiier  into  excellent  one. 
Vacancy  due  to  approaching  retire¬ 
ment.  Will  hire  right  person  now  or 
later.  Box  110,  Editor  St  Publisher. 


PICTURE 

EDITOR 


Prestige  national  magazine,  multimillion  readers, 
seeks  talented  young  person  to  work  with  editors 
in  supervising  photographic  coverage  and  handling 
pictures  for  publication.  Must  have  strong  story 
sen.se,  focus  on  human  interest,  and  the  taste  and 
sure  judgment  to  pick  the  one  picture  among  the 
many.  A  college  education  with  several  years  of 
magazine  or  newspaiier  picture  experience  neces¬ 
sary.  Practical  photographic  knowledge  helpful. 

Must  be  free  for  occasional  travel.  Long  established 
organization  offers  attractive  salary,  frequent  re¬ 
views,  generous  benefits,  and  opportunity  for  ad¬ 
vancement.  Eastem  seaboard.  In  confidential  letter 
please  tell  us  aliout  yourself  including  education, 
age  and  present  salary. 

Box  100,  h]ditor  &  Publisher 


YOUNG  MAN.  SEEKING  A 
CAREER  IN  JOURNALISM 
Career  opportunity  open  for  young 
college  graduate  with  journaliam  or 
EInglish  major  to  join  ataff  of  one  of 
the  South’s  leading  multi-business 
paper  publishers.  Salary  commensurate 
with  experience.  Come  grow  and  de¬ 
velop  with  us.  Box  90,  ^itor  &  Pu^ 
Usher. 

OUR  GROUP  has  openings  for  sports 
writers  and  general  reporters.  Good 
advancement  possibilities.  A.  V.  Lund, 
General  Mgr.,  Shaw  Newspapers, 
Dixon,  III.— 6I02I. 

SCIENCE  WRITER  interested  in  medi¬ 
cine  for  well-established  bi-weekly  med¬ 
ical  magazine,  circulating  to  all  prac¬ 
ticing  physicians  in  U.S.  Send  resum6. 
Reply  to  Personnel  Office.  Modern  Medi¬ 
cine  Publications,  4015  W.  65th  St., 
Minneapolis,  Minn. — 55435. 


WE’RE  LOOKING  FOR  A  COUPLE 
of  crackerjack  reporters  who  are  self¬ 
starters,  like  to  dig  and  want  to  tell 
it  like  it  is.  There  are  no  sacred  cows 
for  this  aggressive  and  fast-growing 
medium-size  p.m.  daily.  We’re  just  a 
few  miles  from  the  soon-to-open  Florida 
Disney  World  in  a  medium-size  town 
that’s  beginning  to  boom.  Top  pay  and 
fringe  benefits.  Our  goal  is  excellence 
and  we’re  receptive  to  new  ideas.  Box 
101,  Editor  &  Publisher, 

REPORTER-EDITOR  WANTED 
Reporter  for  lively  ad-free  newsweekly 
in  Washington  to  write  as  he  sees  it. 
Spot  news  and  features  stressing  human 
interest,  humor,  how-to-do-it,  Washing¬ 
ton  interpretation  for  businessmen. 
Good  writer,  hard  worker  can  move  to 
top  quickly  in  fast-growing  small  firm. 
Some  short  air  trips  re<iuired.  Prefer¬ 
ence  given  to  non-smoker,  rewrite  ex¬ 
perience,  high  intelligence.  Salary 
liberal — open.  Mail  resume,  samples, 
to:  Oil  Week,  528  National  Press  Bldg., 
Washington,  D.  C. — 20004. 

UNUSUAL  OPPORTUNITY  for  news¬ 
men  with  writing  and  editing  back¬ 
ground  and  good  editorial  judgment 
who  likes  working  with  iieople.  Good 
starting  pay  with  bright  prospects.  Box 
104,  Editor  &  Publisher. 

COAL  WRITER 

Major  coal  company,  located  in  a  metro- 
imlitan  area,  is  seeking  a  highly  quali¬ 
fied  writer  with  newspaper  reporting 
Itackground  and  a  knowledge  of  the  coal 
industry.  Duties  will  include  speech¬ 
writing  and  the  development  of  a  goo<l 
rapport  with  the  news  media,  as  well 
as  the  preparation  and  dissemination 
of  news  and  feature  stories  on  new 
mining  techniques,  health  and  safety 
advancements,  environmental  improve¬ 
ments,  in<lustry  problems,  and  other 
related  topics.  Submit  applications  to 
Box  98,  K<litor  St  Publisher. 

EDITOR 

Can  your  puzzle  out  the  stock  market? 
Follow  a  tax  controversy?  Make  sense 
out  of  insurance  jargon?  Get  excited 
about  interest  rates? 

If  you  can,  you  may  be  just  the  man 
we’re  looking  for  to  fill  a  spot  on  one 
of  America's  top  business  magazines. 
You’ll  work  with  a  thoroughly  profes¬ 
sional  staff.  You’ll  start  at  almut  $14.- 
000.  plus  liberal  fringe  benefits.  Where 
you’ll  end  up  dei>ends  on  you.  New 
York  area.  Write  fully  to  Box  85.  Ed¬ 
itor  &  Publisher. 


CONSERVATION  WRITER-U.S.  Sen¬ 
ator  swks  experienced  newsman  as 
legislative  assistant  fur  natural  re¬ 
sources  ...  a  skillful  writer  who 
h^  demonstrate*!  his  knowledge  of  en¬ 
vironmental  problems  and  wants  to  help 
lead  a  national  legislative  effort  to 
solve  them.  Only  proven  producers 
with  tup-fiight  cre<lentials  considered. 
Box  107,  Editor  St  Publisher. 

REPORTERS  .  to  $9,300 

COPY  READERS  .  to  $9,700 

East  (^oast  metro|>ulitan  daily.  Excel¬ 
lent  fringe  benefits.  Write  in  confidence 
to_Boo£_108|_Mitor_*_PuWisher^__^_ 
MAJOR  I.BAnUE  BASFniAU,  WHITKII 
Metro  daily  has  oi>ening  for  sports- 
writer  with  baseball  speciality  and  <ie- 
siring  travel  on  big  league  circuit.  Po¬ 
sition  requires  column,  feature  writing 
skills,  as  well  as  top  rei>orting.  Begin 
with  spring  training.  Box  102,  Editor 
•&  Publisher. 

ARE  YOU  TRAPPED? 

Are  you  now  Managing  Editor  or  Ed¬ 
itor  of  a  business  pa|>er  and  feel  "hem- 
me<l  in" — that  you  would  like  to  cut 
loose  and  move  up  with  a  multi-pul>- 
lisher  who  came  up  the  editorial  route 
himself  and  who  does  not  think  the 
Editorial  Department  is  a  necessary 
evil,  but  rather  that  the  Editorial  De- 
imrtment  is  a  full  fle<lged  member  of 
the  family  of  publishing. 

We  have  an  opening  for  such  a  man 
who  knows  a  good  story  and  doesn’t 
hesitate  to  seek  it  out  wherever  it  is 
(we  are  International)  can  write  it, 
knows  make-up  and  layout  and  has 
the  initiative  to  get  things  done. 

BO.X  88,  EDITOR  St  PUBLl.SHER 


j  Free-Lance 

'  WRITER.S- -PHOTOGRAPHERS 

CARTOONISTS  WANTED! 
Entertainment-oriented  national  tabloid 
weekly  needs  your  talents.  Write  for 
I  sitec  sheet.  Include  brief  resum6  and 
some  samples,  to  Editor,  Bachelor’s 
BEAT,  Box  2201,  Phoenix.  Az. — 85002. 
TRUCK  DRIVERS— They  are  our  prim- 
ary  interest.  If  you  want  to  write  ab<wt 
their  work,  leisure,  problems,  and  fam¬ 
ilies.  we  want  you  on  our  team. 
Stringers  neede<I  in  major  cities ;  also 
need  photographers.  Write;  Open  Road 
and  the  Professional  Driver,  1015 
Florence  St.,  Fort  Worth,  Texas — 
76102. 
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HELP  WANTED 

HELP  WANTED 

1 

HELP  WANTED  ! 

HELP  WANTED  | 

Mechanical  | 

Pressmen — Stereotypers  I 

_  Promotion _  1 

Public  Relations  I 

LARGE  NEWSPAPER  Web  Offset 
Plant  has  expanded  their  facilities  and 
are  seekinK  knowledgeable  personnel  in 
the  following  categories: 

1.  Production  Manager  with  com¬ 
plete  knowledge  of  pressroom, 
composition  and  prep  depart¬ 
ments — 

2.  Experienced  Pressmen  who  can 
operate  and  run  the  Goss  Ur¬ 
banite  presses— 

3.  Strippers — 

4.  ITS  Operators — 

6.  IBM  computer  systems  analyist 
and  salesman. 

We  offer  the  finest  benefits,  medical 
plan  plus  vacations.  Wages  open.  Please 
send  resume  to  Pensonnel  Director, 
Thai  Press.  Inc.,  2100  Hempstead  Ave., 
Lynbrook,  L.  I.,  New  York  11563. 

Operators-Macliinists 

MACHINIST-OPERATOR  for  New 
Mexico  daily.  Maintain  Lino-lntertypes, 
Ludlow  and  Elrod,  do  a  little  operating. 
Must  know  TTS  system.  Permanent. 
Fine,  growing  city  in  mild  climate. 
Write:  Publisher,  Alamogordo  Daily 
News.  Alamogordo,  N.  Mex. — 88310. 
LINOFILM  OPERATOR,  experienced: 
capable  of  setting  ads  without  mark-up; 
or  will  train  printer  who  can  mark-up 
and  type.  Adco  Advertising  Services, 
Inc.,  664  W.  Adams  St.,  Chicago,  III. — 

60606.  Ph:  (312)  263-3073. _ 

OPERATOR-COMPOSITOR:  Good  pay. 
Weekly  chain.  Vidette,  109  E.  Syca¬ 
more,  Columbus  Grove,  Ohio,  or  call 

Mr.  Fisher  2161. _ 

PHOTON  OPERATORS  for  offset 
daily;  union  shop;  3  to  11  shift;  scale 
$3.^.  Healthy  climate — new  plant. 
Write  Norris  Archer.  Idaho  ^ee  Press, 

Box  88,  Nampa.  Idaho  83651. _ 

WE  HAVE  OPENINGS  for  experienced 
Linotype  operators  and  floormen.  Con¬ 
tact  Bob  Vellenga,  The  News-Herald. 
38879  Mentor  Ave.,  Willoughby,  Ohio 
44094.  (216)  942-2100.  An  equal  op¬ 
portunity  employer. 


Photographers 

PHOTOGRAPHER  wanting  creative 
freedom.  University  news  and  publica¬ 
tions.  Degree  not  required.  Benefits  in¬ 
clude  a  month’s  vacation,  opportunity 
to  take  courses  while  earning  full  sal¬ 
ary.  Resum5  and  salary  requirements 
to  Don  F'.  Stout,  Ohio  University, 
Athens.  Ohio— 45701. 


Pressmen— Stereotypers 


STBaiBOTYPERS  —  Experienced  jour¬ 
neymen  Btereotypera  for  union  shop. 
Excellent  scale  and  fringes.  Send  com¬ 
plete  resum4  to:  Alan  Wilson,  Employee 
Relations  Department,  Courier-Journal 
&  Louisville  Times  Company.  525  W. 
Broadway.  Louisville.  Kentucky  40202. 


PRESSMAN-STEREOTYPER- 
JOURNEYMAN 
8-Unit  letterpress.  Modem  plant  leas 
than  two  years  old.  Excellent  benefits. 
37^  hour  week.  Recreation  and  ed¬ 
ucational  center.  Contact  James  K. 
Adams,  Southern  Illinoisan,  Carbon- 
dale,  III.— 62901.  (AC  618)  549-5391. 


wiau  fKisssMAiv, 

enoed,  with  special  emphasis  on  camera 
and  stripping,  for  post  as  assistant 
foreman,  newspaper  and  commercial 
printing.  Area  2.  Box  1940,  Editor  & 

Publisher. _ 

PRESSMAN — Immediate  otienings  for 
experienced  pressmen  qualified  to  op¬ 
erate  Hoe  and  Goes  high-speed  Rotary 
letterpress  equipment.  36-hour  week ; 
holidays;  vacation.  Overtime  available 
at  present.  Contact  Production  Mgr., 
1111  S.  Broadway,  Los  Angeles,  Calif., 
90054.  (AC  213)  748-3810.  Advertise¬ 
ment  placed  by  Production  Manager 
of  Los  Angeles  Herald-Examiner. 
Strike  in  active  proarreas  at  this  es¬ 
tablishment. 

An  Equal  Opportunity  Employer 
JOURNEYMAN  PRESSMAN,  daily 
paper  in  suburban  N.  Y..  using  3-deck, 
24-pBge  Hoe  press,  seeks  trained  press- 
stsreotyper.  87^  hour  week ;  top  wages; 
non-union;  full  commuiy  beMfits.  Write 
Boor  4,  Editor  ft  Publisher. 


(XlNVEniTING  TO  OFFSET— Goss  Ur¬ 
banite.  Want  offset  pressman  with 
camera  knowledge.  9,600  daily  in  Cen¬ 
tral  California.  Union  shop.  Letter¬ 
press-Stereo  experience  helpful  next 
eight  months.  Write  Jack  Banks,  P.O. 
Box  780,  Watsonville,  Calif. — 95076. 

PRESSMAN-STEREOTYPER 
Permanent  i>osition  for  exiierienced 
man.  Good  scale  and  fringe  benefits. 
Call  collect  (217)  325-5252  or  write: 
Steve  Farruggia,  Press  Room  Foreman, 
The  News-Gazette,  48  Main  St.,  Cham¬ 
paign,  HI.  61820. 

PRESSROOM  FOREMAN  WANTED 
San  Francisco  Suburban  Newspaper 
Six-unit  Hoe  super  production  reel-fed 
press.  Operating  under  union  contract. 
Contact  Mr.  Cranor,  San  Mateo  Times, 
1080  S.  Bayshore  Blvd.,  San  Mateo. 
Calif.— 94402. 

PACIFIC  STARS  AND  STRIPES  has 
immediate  openings  in  Tokyo,  Japan, 
for  Web  Offset  pressmen.  Must  have 
four  years  exiwrience  on  daily  news¬ 
paper  and  process  color  printing.  At¬ 
tractive  salaries  and  benefits.  Air-mail 
replies  with  details  on  experience,  edu¬ 
cation,  dependents,  and  availability  to: 
Production  Manager.  Pacific  Stars  and 
Stripes,  APO  San  Francisco,  Calif. — 
96503. 


COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing:  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,500  to  $8,000.  Send 
complete  resume,  reference  listing,  etc., 
to  President:  Northland  0>llege;  Ash¬ 
land,  Wisconsin  64806. 

COMBINA'nON  JOURNEYMAN 
ASSISTANT  FOREMAN 
(Night  Shift) 

EIxperienced  on  Goss  3-unit  Letter¬ 
press.  Good  scale  and  fringe  benefits. 
Daily  newspaper.  Zone  3.  Send  full  de¬ 
tails,  experience,  past  employers,  etc. 
Write  Box  2078,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  composing 
room  foreman  for  17,000  6-evening 
progressive  daily  in  the  Cumberland  ] 
Valley  of  Pa.  Write  full  details  and 
salary  expected  to  General  Mgr.,  Public 
Opinion,  Chambersburg,  Pa. — 17201. 

FLOORMAN  OR  PUNCHEHl  for  after¬ 
noon  paiier  in  beautiful  Rocky  Mountain 
city.  Box  2129,  Editor  ft  Publishser. 

CHICAGO  SUBURBS  offset  typesetting 
plant  needs  supervisor.  Photon  200 
knowledge  helpful:  able  to  handle  wom¬ 
en.  Mr.  Helenhouse,  Litho  Type,  Inc. 
2467  Ridge  Rd.,  Lansing.  HI.  60438. 


COMPOSING  FOREMAN,  experienced 
in  both  hot-  and  cold-type  operations 
for  20,000  circulation  daily  in  South¬ 
eastern  university  town.  Give  complete 
background  information  on  education 
and  experience.  Excellent  insurance 
program  and  retirement  l>enefits,  and 
opportunity  to  grow  for  right  man.  Box 
2087,  Editor  ft  Publisher. 

SHOP  SUPERINTENDENT  for  8T600 
circulation  semi-weekly.  Presently  hot- 
metal;  converting  to  offset  within  a 
year ;  so  need  man  experienced  in  offset 
production  to  help  in  organizing 
change-over.  Box  1894,  Editor  ft  Pul^ 

lisher. _ 

NEED  WORKING  FOREMAN  to  or¬ 
ganize  efficient  composing  room,  plan 
new  methods  for  15,000  Zone  6  hot- 
tjrpe  daily.  ITU.  Offer  excellent  salary, 
all  benefits  in  prosperous  city.  Inter¬ 
view  essential.  Send  resum4  to  Box 
2008,  Ekiitor  ft  Publisher. 


Production 

COMPUTER  OPPORTUNITIES 
Rapid  growth  company  wants  exi)eri- 
enced  men  to  train  customers  in  the 
application  of  computerized  typesetting 
systems.  A  knowledge  of  computer  dis¬ 
play  mark-up,  photo  comp  and  hot- 
metal  essential.  Travel-challenge-op¬ 
portunity.  Apply:  Composition  Sys¬ 
tems,  Incorporate,  325  Central  Ave., 
White  Plains,  N.  Y.— 10606.  Ph.  (914) 
761-7800. 


ADVER’nSING  PROMOTION  WRITER 
We  need  an  experienced  copywriter 
for  our  creative  team.  Preferably  one 
with  newspaper  promotion  experience. 
Assignment  is  to  promote  The  Detroit 
News  as  an  advertising  medium.  Should 
be  adept  in  direct  mail,  print  advertis¬ 
ing  and  sales  presentations.  Must  be 
highly  imaginative  and  a  self-starter. 
College  degree  required.  Excellent  start¬ 
ing  salary.  Send  resum5,  including  cur¬ 
rent  earnings,  to  David  Buckfire,  Ad¬ 
vertising  Promotion  Supervisor,  The 
Detroit  News.  615  Lafayette  Blvd.,  De¬ 
troit,  Michigan  48231, 

PROMOTION  MANAGER  with  vision 
and  imagination  for  70,000  daily-Sun- 
day.  Fringes  -f-  car.  Unusual  opportun¬ 
ity  for  advancement.  Outline  experi¬ 
ence  and  required  starting  salary.  Box 
134,  Editor  &  Publisher. 


Public  Relations 

Industrial/Technical  PR  Writers/ 
Account  Executives  Wanted 
We  need  several  good  writers  who  have 
several  years  experience  with  an  in¬ 
dustrial  PR  agency  or  on  the  editorial 
staff  of  a  trade  magazine.  They  should 
be  broadly  familiar  with  industrial 
processes  and  be  able  to  handle  tech¬ 
nical  terms,  especially  in  the  chemicals, 
electrical  and  metalworking  fields. 
Ability  to  work  with  engineers  in  de¬ 
veloping  technical  articles  and  case 
histories  is  important.  If  you  have,  in 
addition,  exxierience  in  planning  and 
implementing  complete  programs  for 
industrial  accounts  this  is  an  excep¬ 
tional  opportunity  for  you.  We  are  one 
of  the  nation’s  largest  PR  organiza¬ 
tions.  We  have  a  steady  growth  record 
and  an  impressive  list  of  clients.  We 
are  highly  competitive  on  salaries  and 
offer  extremely  liberal  benefits,  includ¬ 
ing  bonus,  profit-sharing  and  non-con- 
tributory  pension  plan.  The  positions 
we  have  open  are  in  our  headquarters 
office  in  Pittsburgh.  Pa.  Send  your 
resum6,  in  complete  confidence,  to : 

Box  25.  Editor  ft  Publisher. 

ADAPTABLE?  SELF-STARTER 7 
Opening  for  alert,  creative  young  man 
with  two  or  three  years’  of  daily  news¬ 
paper  experience.  You  must  have  an 
interest  in  sports  and  be  willing  to 
start  on  bottom  of  five-man  p.r.  staff 
of  a  national  membership  organization. 
Great  variety  of  work,  some  extended 
travel  seasonally,  chance  to  advance. 
Write  Public  Relations,  Box  5486,  Mil¬ 
waukee,  Wisconsin  53211. 


ASSISTANT  PR  DIRECTOR 
Prestige  non-profit  organization,  Wash¬ 
ington,  D.C.  Writer.  leg  man,  with  8 
to  10  years’  in  PR/Journalism;  his¬ 
torical/cultural  interests  helpful.  Send 
complete  resume  to  Box  52,  Editor  & 
Publisher. 

SHARP  PR  GAL 

Creative  Virginia  advertising  agency 
needs  perceptive  female  public  rela¬ 
tions  writer  with  furniture  or  fashion 
background;  advertising  copy  experi¬ 
ence  desirable  but  not  essential.  Graci¬ 
ous  living  in  city  of  100,000  in  beauti¬ 
ful  Shenandoah  Valley.  Claude  Har¬ 
rison  ft  Co.,  7  Mountain  Ave.,  S.E., Roa¬ 
noke,  Va.— 24002.  (AC  703)  344-6691. 

PUBLIC  RELATIONS  DIRECTOR 
SALARY  TO  $18,000 
One  of  our  member  N.P.C.  agencies  is 
a  consultant  to  a  large  Eastern  utility. 
This  firm  needs  a  person  to  take  full 
responsibility  for  all  public  relations 
activities  in  a  large  region  centered  in 
a  medium-sized  city  with  superior  liv¬ 
ing  conditions  and  excellent  educational 
facilities. 

For  further  information,  send  name, 
address  and  ’phone  number.  It  would 
help  to  include  a  paragraph  on  experi¬ 
ence  and  educational  highlights  but  a 
formal  resum5  is  not  necessary.  Our 
member  agency  will  contact  you.  All 
contacts  will  be  held  in  strict  confi¬ 
dence.  No  charge  for  services  to  ai>- 
plicant. 

Department  A 
NATIONAL  PERSONNEL 
CONSULTANTS 
381  N.  York  Road,  Suite  19 
Elmhurst,  Illinois — 60126 


UHTRADITIONAL 

JOB 

If  you  have  no  limit  on 
travel;  don’t  care  how  hard 
you  work;  or  how  long  your 
hours  are,  we  may  have  an 
interesting  job  for  you. 

Large,  Rowing,  established 
fund-raising  firm  wants  held 
men  28  and  over.  Experience 
working  with  people  in  re¬ 
lated  activities  such  as 
youth,  welfare,  health  agen¬ 
cies,  United  Fund,  Chamber 
of  Commerce,  college, 
church,  finance,  association, 
public  relations,  news  media 
and  other. 

Comparable  income,  fringe 
benefits  and  opportunity  oL 
fered.  We  recognize  and  re¬ 
ward  performance.  Dealing 
with  upper  class  public.  Send 
resume  to: 

Box  111, 

Editor  &  Publisher 


MAJOR  CHICAGO  SUBURBAN  00. 
needs  man  24-30  with  wide  newspspsr 
exi>erience  for  public  relations  staff. 
Varied  responsibilities  including  prs|MU> 
ation  of  material  for  release,  press  con¬ 
tacts  and  some  travel.  Must  be  ready  to 
charge  with  aggressive  staff.  Interest¬ 
ing,  competitive  business.  Liberal  arts 
or  journalism  degree  preferred  witfc 
ability  to  write  quality  material  most 
important.  Fine  opportunity  to  mm* 
with  Number  One  company  in  its  field. 
Please  send  resumds,  including  salary 
requirements  to  Box  23,  Eklitor  ft  Pub¬ 
lisher.  An  equal  opportunity  employer. 


LARGE  PR  FIRM  needs  bright,  ytxuv 
reporter  who  wants  to  broaden  hii 
opportunities.  Prefer  good  writer  be¬ 
tween  25-30.  Good  starting  salary, 
bonus  and  profit-sharing.  Send  brM 
summary  of  education  and  job  ex¬ 
perience  to  Mr.  Seabolt. 

THE  SELZ  ORGANIZATION,  INC. 

221  North  IjaSalle  Street 
Chicago,  Illinois — 60601. 


NATIONALLY-KNOWN  liberal  artt 
college  in  New  England  seeks  director 
for  news  bureau.  Outstanding  opporta- 
nity  for  newspaper  man  who  wants  to 
get  into  college  work.  Duties  includo 
writing  regular  releases  and  featmei: 
writing,  editing  and  laying  out  monthl; 
alumn  tabloid;  handling  relations  with 
news  media.  College  degree  requimi. 
Send  resumd,  samples  and  salary  re¬ 
quirements  to  Box  34,  Editor  ft  Pub¬ 
lisher. 


SALESMAN  (2)  for  a  major  N.  T 
newspaper  feature  syndicate,  for  Illiii- 
ois  and  Oklahoma  territory.  EIxper- 
enced,  preferably  associated  or  work; 
ing  newspapermen,  perhaps  retired  sK 
wishing  to  augmient  their  income.  Gen¬ 
erous  commissions.  Write  stating  ff- 
perience  to  Box  136,  Editor  ft  Pub 
lisher. 


l)e  held  in  strict  confi-  50^  COMMISSION.  Sell  our  weekjr 
rge  for  services  to  ai>-  column  as  a  sideline.  Now  running  i* 
16  papers — 10,000  to  260,000  eirculstiee 
partment  A  Twenty  papers  at  $5  will  give  you  « 

AL  PEIRSONNEL  your  heirs  $2,600  annually.  Firm  eoe 

:JSULTANTS  tract.  For  samples,  details,  tear  sheet* 

ork  Road,  Suite  19  going  rates,  write  to  Box  86,  Edits 

it,  Illinois — 60126  ft  Publisher. 
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Academic 

young  editor,  36,  must  have  release 
{rom  pressures  for  personal  health, 
sinks  post  with  academic  enviornment 
in  Areas  3  or  4,  preferably  in  small 
college  community  or  with  PR  office  of 
SBiall  college.  Resumd,  references  on 
laquest.  Would  prefer  all  communica¬ 
tions  confidential.  Box  48,  Editor  & 

Publisher. _ 

CREATIVE  PH.D,  61 — Book  author. 
Extensive  business,  advertising.  P.R., 
photography,  writing,  teaching  experi- 
cooe.  Prefer  Southeast.  Box  123,  Ed- 

itor  &  Publisher. _ 

JOURNAUSM  DEPARTMENT  HEAD 
with  Ph.D.  and  16  years’  sophisticated 
p^essional  experience  seeks  new  loca¬ 
tion.  Was  newsman  covering  govem- 
insnt  and  politics  for  metropolitan 
newspaper  in  upper  Midwest.  Have  been 
developing  new  journalism  major  for 
medium-sized  university  past  three 
years.  Among  other  things,  lifted  sub- 
marginal  student  newspaper  to  All- 
American  status  and  national  recogni- 
tlon.  Box  126,  Editor  &  Publisher. 


JOURNALIST  seeks  university  PR/ 
•ports  post.  J-degree,  8  years’  exiieri- 

•nce.  Box  91,  Editor  &  Publisher. _ 

MAGAZINE  EDmNG,  book  publish¬ 
ing,  and  science  writing  are  courses  I 
am  qualified  by  job  experience  to  teach. 
M.A.  in  journalism.  Box  129,  Editor  & 
Publisher. 


Administrative 

’TTOim  MAN  IN  WASHINGTON." 
Osrrespondent/advertising  rep.  Experl- 
•noed  writer,  researcher,  g^overnment 
liaison,  space/time  sales — newspaper, 
trade  magazine,  radio,  TV.  Office  in 
D.  G.  area.  Jerry  Gordon,  1401  Wilson 
Bird.,  Arlington,  Va. — 22209, 


QUALIFIED  PRODUCER,  now  work¬ 
ing  Northeast,  available  for  Southern 
rasponsibility  in  management  as  metro 
rneral  ad  manager,  or  medium-size  ad 
director.  Age  50;  married;  excellent 
references.  Reply  Box  64,  Editor  & 
Publisher, 


Circulation 

CM— Sick  of  high  mail  rates?  Save 
many  thousands  by  converting  to  car¬ 
rier  delivery.  Oyer  10  years’  experi¬ 
ence  with  weekly.  Box  71,  Editor  dk 
Publisher. 


to  YEARS’  ON  A.M. ;  p.m.  and  Sun¬ 
days  over  100,000  to  196,000  as  CM, 
SM  and  DM.  Now  ready  to  direct.  Top 
references,  resumd  on  request.  Box  122, 
Editor  dk  Publisher. _ 


ASSISTANT  CM — 11  years’  experience 
on  20,000  ABC  p.m.  Likes  to  work  with 
boys.  Anxious  to  start  now.  Box  87, 
Editor  dk  Publisher. 


Classified  Advertising 

CM,  20  years’  managrerial  experience; 
Ughly  qualified  all  phases  classified. 
Pinest  iWerences.  Box  69,  Editor  dk 
Publisher. 


Editorial 

KEWSWOMAN  —  National  award-win- 
sing  reporter  and  photographer;  experi- 
•Bead  all  desks,  layout  and  makeup ; 
■frong  on  features.  Box  2127,  Editor  dk 
Publisher. 


"OLD  ORDER  CHANGETH’’— Bxperi- 
•nced  Washington  writer,  38,  MS-J, 
Maks  flaw  Washinfrton  job  in  January. 
P0»  11.  E^litor  &  Publisher. 


n.|IANAGING  EDI’TOR  of  small 
daily — now  in  PR — seeks  top  news  spot 
ua  small  or  medium  daily.  Will  run 
uaws  side,  write  editorials,  take  part 
amununity  affairs.  Small-town  native, 
AB.,  SDX,  family.  Box  76,  Elditor  dk 
Publisher. 


BDITOR/WRITER.  well-qualified  and 
fully  experienced,  including  photo- 
Wrty,  desires  return  to  newspaper 
•ark.  (Currently  editor  West  Coast 
yagazine).  Agee  36,  married;  will  re- 
jaaats  outside  California  Write  Box  66, 

Editor  t  Publisher. 

editor  &  PUBLISHER  for  Janu.iry  18,  1969 


Editorial 

SCIENCE  EDITOR-WRITER,  31,  med¬ 
ical  school  background,  heavy  publica¬ 
tions  exi>erience,  distinguished  refer¬ 
ences,  versatile.  Seek  communications 
job  in  drug  or  other  company,  founda¬ 
tion,  university,  or  publishing.  Box  37, 
Editor  dk  Publisher, 


REPORTER  to  tell  it  like  it  is.  Young 
general  assignment  and  education  beat 
reporter,  with  more  than  one  year’s  ex¬ 
perience  and  MS  in  journalism.  East  or 
West  Coast.  Box  73,  Editor  &  Pub¬ 
lisher. 


GIVE  YOU  TIGHT  COPY  EDITING, 
headlines  with  Lord’s  Prayer  on  head 
of  pin.  Prefer  over  60,00U  circulation 
— Zones  1,  2,  6.  Box  72,  Editor  dk 
Publisher, 


STAMP  COLUMNIST,  international 
award-winner,  seeks  additional  outlets. 
(^1.  Leonard  H.  Smith,  Jr.,  Box  4993, 
Clearwater,  Fla. — 33518. 

ATTENTION 

PENNSYLVANIA  SPORTS  EDITORS 
(and  other  states,  too) — Thoroughbred 
racing  coverage  requires  experienced 
writer  with  good  connections  through¬ 
out  the  sport,  among  contemporaries. 
Offer  16  years’  exi^rience,  handicap¬ 
ping,  covering  major  races  and  25 
years  as  sports  editor.  References  in¬ 
clude  nation’s  top  sports  editors,  race 
writers.  Will  consider  reasonable  offer 
immediately.  Box  43,  Editor  dk  Pub¬ 
lisher. 

MANAGING  EDITOR— Young  family 
man,  extensive  experience  as  editor — 
seeks  small,  medium  daily.  My  record 
will  prove  worth  to  well-established 
orgranization.  Now  employed,  top  refer¬ 
ences.  I\ill  control,  salary,  benefits 
key  factors  in  search  for  permanent 
position.  Box  38,  Editor  &  Publisher. 


COLLEGE  GRAD,  25,  with  M.A. 
(Journalism)  seeks  position  on  sports 
staff.  Thorough  knowledge  of  sports. 
Box  47,  Elditor  dk  Publisher. 


AWARD-WINNING  EDITOR  seeks  new 
challenge,  as  editor  or  managing  edi¬ 
tor.  Wide  experience  covers  all  phases 
newsroom  operation.  Strong  on  ideas, 
staff  development.  Box  61,  Editor  dk 
Publisher. 


OUTDOOR  EDITOR/WRITER,  self¬ 
starter,  broad  background.  Member 
OWAA.  Box  63,  Ekiitor  &  Publisher. 


GREAT  BRITAIN— Experienced  U.  S. 
newsman,  resident  United  Kingdom 
with  broad  contacts,  offers  columns, 
correspondent  service,  seeks  special 
assignments  from  dailies,  weeklies, 
periodicals,  trade.  Have  your  own  man 
follow  your  special  interest.  Inquiries 
invited.  F.  Young,  Post  Restante, 
Bristol,  England. 


EDITOR-WRITER;  weekly  or  daily 
p.m.  College  grad;  USMC  vet;  3  years’ 
editor  of  wewly;  6  years’  communica¬ 
tions  experience.  $8.6M.  Box  127,  Ed¬ 
itor  dk  Publisher, 


PHOTO  EDITOR — Seven  years’  daily 
experience  as  award-winning  photog¬ 
rapher-writer,  and  photo  chief.  Now 
directing  photo  operations  for  large, 
national  corporation.  Seeks  new  chal¬ 
lenge.  Box  137,  Editor  &  Publisher. 


NEWSMAN,  29,  w'rth  eight  years’  metro 
newspaper  and  radio  ex|>erience.  desires 
to  leave  the  frosty  north  for  warmer 
climate.  Prefer  medium-sized  daily.  Box 
125,  Eklitor  dk  Publisher. 

COPYREADER— WIRE  EDITOR 
Top  skills;  was  on  N.Y.  Journal-Amer- 
ican;  early  50’s.  Ebcpect  good  pay. 
Available  late  Feb.  Area  2,  1.  Please 
give  full  details.  Box  115,  Eclitor  dk 
Publisher. 


Editorial 

NEED  AN  EXPERIENCED  WRITER? 
Advertising  degree,  newspaper  women's 
editor  (awards  I),  corporate  PR  for 
products  and  services.  Seeking  new 
orbit.  Box  124,  Editor  &  Pubiisher. 


EASTERN  FINANCIAL  WRITER,  33. 
seeks  Western  life  for  his  kids  and 
new  editorial  challenges;  would  also 
consider  buying  into  small  paper  or 
education  post.  Box  96,  Editor  &  Pub¬ 
lisher. 


TOP  MANAGING  EDITOR 
Blxperience,  maturity,  know-how. 

Box  132,  Editor  &  Publ'sher. _ 

NEWS-MANAGING  EDITOR  Have  hit 
dead-end  after  10  years’  as  key  cog  on 
metro,  editor  small  daily,  administrator 
40,000  newsroom  ;  strong  on  daily  plan¬ 
ning-packaging— letterpress  or  offset; 
need  top  challenge-responsibility  posi¬ 
tion.  Box  86.  Ed'tor  dk  Publisher. 


Pressmen— S  tereotypers 

WEB-OFFSET  PRESSMAN— Goss  Ur- 
bimite  or  Suburban  presses  preferred; 
with  plate  and  stripping  experience. 
H.  L.  Wilson,  Rte.  3,  Hillcrest  Dr., 
Festus,  Missouri — 63028. 


DESIRE  EDITORSHIP  of  weekly  with 
future  ownership  possibilities.  College 
grad;  27;  family;  experienced  editor- 
manager.  Box  117,  Editor  dk  Publisher.  I 


Free-Lance  I 

WASHINGTON — Professional  newsman 
with  Capitol  Hill  experience  will  do 
articles,  reports,  speeches,  newsletters. 
Box  67,  Editor  dk  Publisher. 


Miscellaneous 

PART-TIME:  Can  anyone  use  part- 
time  man  in  Connecticut?  Wish  to 
bolster  ail-management  salary  in  spare 
time.  46- -21  years’  newspniier  experi¬ 
ence.  MBA  1968.  Write  Box  93,  Eilitor 
dk  Publisher. 


Operators-Machinists 

HEAD  MACHINIST— E.\pert  on  all 
TTS,  Computers,  Elektrons  and  hot-  j 
metal  machinery ;  very  good  knuwl-  ' 
edge  of  electricity  and  electronics;  abil-  | 
ity  to  teach  and  organize.  Family  man.  ! 
Union.  Zone  open.  'I'op  offers  only.  Box 
39,  Editor  dk  Publisher. 


PRESS  dk  STEREO  FOREMAN 
Young  man — pressroom  and  stereotype 
department  foreman — desires  to  go 
back  to  Zone  3  or  4.  Presently  fore¬ 
man  of  100,000  circulation  daily  In 
Zone  1.  Excellent  references.  Box  83, 
Elditor  dk  Publisher. 

PRESSROOM  SUPERINTENDENT— 18 
years’  newspaper  supervisory  experi¬ 
ence.  Operated  and  maintained  &MS, 
Hoe  and  Scott  presses.  Aggressive,  work 
well  with  management.  Box  2074,  Edi¬ 
tor  dk  Publisher. 


Printers 

FOREMAN-PRODUCTION  MANAGER 
eomi>osing  room,  12  years’  newspaper 
experience.  Combination  fioorman  and 
Linotyi>e  operator  including  TI^  com¬ 
puter  typesetting  operation.  Top  offers 
only — Long  Island  preferred;  consider 
Areas  1  and  2.  Box  1567,  Editor  A 
Publisher. 

TROUBLE  SHOOTER,  age  36.  Are  you 
having  labor  problems?  18  years’  news- 
pai>er  experience,  all  phases,  hot  or 
cold,  plus  computerizecl  ad  mark-up. 
(215)  943-7256 


4  PHOTON  OPERATORS,  experienced 
all  phases  newspaiier  operation,  would 
consider  similar  situations.  Good  salary 
premium  necessity.  Write  Box  405, 
Nampa,  Idaho — 83651. 


SCAN-A-GRAVER  OPERATOR,  ex¬ 
perienced,  with  a  knowledge  of  news 
photography,  I  am  21,  a  quick  learner 
who  will  accept  a  position  as  photo¬ 
grapher  or  engraver.  I  will  relocate 
anywhere  In  Zones  1  or  2,  Box  3,  Ed¬ 
itor  dk  Publisher. 


TTS  OPERATOR,  desires  day  situation; 
19  years’  in  nswspaper/trade  plant  field. 
Married,  male,  39.  Zone  open.  Union. 
Available  immediately.  Box  1368,  Ed¬ 
itor  &  Publisher. 


COMPOSITOR  with  13  years’  experi¬ 
ence  wants  opportunity  to  leam  ma¬ 
chinist’s  trade  under  journeyman  ma¬ 
chinist.  Andy  Keith,  486  North  16th 
St.,  Cambridge,  Ohio^3726.  Ph:  (614) 
432-6146. 


Photographers 

PHOTOGRAPHER,  22.  2%  years’  ex¬ 
perience,  news  and  university.  Bob 
Kelly,  845  Kennison  Rd.,  Salina,  Kans. 
—67401.  (AC  913)  823-3178. 

AWARD-WINNING  Nows  Photo¬ 
grapher,  just  returned  2^  years  War 
Correspondent,  Vietnam,  for  Wire 
Service-TV.  Creative;  imaginative ; 
SEEKS  growing  daily  who  needs  good 
feature  photographer,  self-starter.  De¬ 
sire  Zone  2  or  4  but  will  go  anywhere 
if  job’s  interesting.  Equipped  21mm — 
over  1000mm  and  motorized.  Box  2086, 
Editor  dk  Publisher. 


Pressmen — Stereotypers 

WEB  OFFSET  PRESSMAN  —  Goss 
Urbanite  and  Suburban ;  experienced 
plates,  stripping.  Prefer  small  daily 
or  weekly.  Box  2047,  Editor  dk  Putr 
Usher. 


PRESSROOM  FOREMAN  for  past  10 
years — age  43,  metrotralitan  experience 
on  Goss  and  Colormatic — seeks  medium- 
size  daily.  A-1  references.  Box  1942, 
Editor  dk  Publisher. 


FOREMAN  —  Large  daily.  Competent 
in  Linofilm,  ad  and  news  machine  make¬ 
up,  ad  work.  Now  foreman  in  Linofilm 
operation.  Married,  family,  early  30's, 
union  meml)er.  Willing  to  relocate,  any¬ 
where.  Box  6,  Editor  dk  Publisher. 


Production 

PRODUCTION  ADMINISTRATOR 
(Web  Offset),  30-year-old  family  man, 
seeks  employment  with  progressive 
daily.  In-depth  knowledge  of  all  phases 
of  Web  Offset  including  pre-press  and 
photo  composition.  B.S.  Rochester  Inst, 
of  Technology  and  graduate  work. 
Working  knowledge  of  circulation  and 
advertising.  Presently  employed  with 
daily.  Box  49.  Editor  dk  Publisher. 


PRODUCTION  MANAGER  exiierienced 
in  all  phases  of  newspaper  production. 
Good  labor-management  relation  record. 
Box  2039,  Blditor  dk  Publisher. 


PRODUCTION  MANAGER  or  assistant 
40  years’  foreman.  Skilled  printer,  in¬ 
cluding  Photon  and  computer  mark-up; 
ITU  versed.  Box  119,  Editor  dk  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
OR  ASSISTANT 

Exi>erienced  in  converting  letterpress 
to  offset.  YouTig  man,  fully  knowle<l- 
geable  on  all  cold-type  equipment  and 
most  hot-tpye  equipment.  Journeyman 
on  all  photo  comix>sition  machines  (not 
Linofilm).  paste-up,  camera  and  strip¬ 
ping  ;  experienced  on  Goss  presses.  Box 
89,  Editor  dk  Publisher. 


Promotion 

TOP  "TAP”  PRO  seeking  specials, 
daily  or  weekly.  Zone  2.  Box  97,  Ed¬ 
itor  dk  Publisher. 


Public  Relations 

INDUSTRIAL  EDITOR  seeks  house 
organ.  Zones  6,  8,  9.  J-degree;  4  years’ 
news  experience;  30;  veteran.  Box  69, 
Editor  dk  Publisher. 


WRITER/EDITOR-PR  advertising/in- 
dustrial/medical/chemical;  8  years’  ex¬ 
perience  ;  fluent  French,  Spanish.  Box 
41,  Editor  &  Publisher. 


NEWSHOUND,  32,  housebroken  T 
years’  on  top-10  newspapers,  seeks  new 
home  in  public  relations;  inspired  ed¬ 
itor/writer.  Box  68,  Editor  dk  Publisher. 
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Shop  Talk  at  Thirty  Stereotypers  block 


union  merger  talks 


By  Rol>ert  U.  Brown 

The  fastest  way  to  get  to 
Cuba  is  to  buy  a  ticket  to  Miami 
from  anywhere  on  any  airline, 
according  to  the  standard  gag. 
The  threat  of  a  quick  trip  to 
Havana  courtesy  of  a  hijacker 
hasn’t  seemed  to  cut  down  on  the 
Winter  travel  to  Florida.  The 
slight  detour  and  delay  in  get¬ 
ting  to  one’s  real  destination 
hasn’t  seemed  to  inconvenience 
or  bother  many  people.  Some 
may  have  thought  it  all  a  lark. 

Rut  the  airlines  are  scared  to 
death,  and  rightly  so,  that  one 
of  these  incidents,  all  of  which 
are  a  potential  threat  to  the 
aircraft,  crew  and  pas.sengers, 
may  end  in  a  di.saster. 

Thousands  of  words  have  l)een 
written  about  the  necessity  of 

finding  a  way  to  prevent  this 

hijacking,  to  apprehend  the  hi¬ 
jacker  before  he  boards  the 

plane.  Although  we  are  told  that 

airlines  and  government  officials 
are  working  on  it,  no  one  has 
yet  found  a  f«ol-proof  system. 
There  also  seems  to  be  a  great 
reluctance  to  search  luggage  and 
frisk  passengers  because  of  the 
danger  of  violating  their  con¬ 
stitutional  rights.  The  time  in¬ 
volved  in  such  a  practice  would 
Ik;  considerable. 

The  often-stated  objection  to 
searching  passengers  and  their 
luggage  makes  us  wonder  why 
similar  objections  weren’t  raised 
in  the  last  six  months  on  four 
occasions  when  it  was  done  re¬ 
peatedly.  Probably  because  they 
involved  the  press,  principally. 
•  •  * 

It  all  started  at  the  Republi¬ 
can  National  Convention  at 
Miami  Beach,  Fla.,  early  in 
August.  Anyone  who  had  a 
ticket  for  anywhere  in  the  Con¬ 
vention  Hall  could  enter  the 
working  press  area  without 
question.  But  to  get  into  the 
Convention  Hall  from  there,  or 
from  the  outside,  called  for 
close  scrutiny  of  credentials  by 
the  guards  and  examination  of 
all  brie,  cases,  camera  cases, 
and  large  packages. 

The  Secret  Service  made  its 
appearance  for  this  chore.  After 
examination  of  the  contents  of 
those  packages  and  cases  they 
were  identified  on  the  outside 
by  a  special  stamp  reading 
lisSS-TDS,  the  latter  initials 
standing  for  Technical  Security 
Division. 

There  wasn’t  any  great  pro¬ 
test  over  this  regulation  and 
control.  No  one  complained  that 
their  civil  or  constitutional 
rights  had  been  violated.  It  was 
all  a  little  too  close  to  the  tragic 
a.ssassinations  of  Robert  Ken¬ 
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nedy  and  Martin  Luther  King, 
and  so  it  was  excused  as  a  neces¬ 
sary  precaution. 

The  same  scrutiny  was  given 
to  similar  hand  packages  at  the 
Stockyards  Amphitheatre  in 
Chicago  two  weeks  later  when 
the  Democratic  National  Con¬ 
vention  took  place.  No  one  com¬ 
plained  too  vigorously. 

We  wonder  what  would  have 
happened  if  someone  had  raised 
the  issue  of  unwarranted  per¬ 
sonal  search  and  seizure.  It 
probably  would  have  gotten  no¬ 
where  in  the  courts  or  elsewhere 
l)ecause  of  the  climate  of  that 
time. 

Nevertheless,  the  airlines  and 
the  government  might  take  a 
look  at  that  precedent. 

*  *  4c 

The  second  pha.se  started  in 
mid-Noveml)er  at  what  was  to 
have  been  the  start  of  trial  pro¬ 
ceedings  in  Memphis  against 
James  Earl  Ray,  accused  slayer 
of  Dr.  King.  The  trial  was  post¬ 
poned,  but  on  that  opening  day 
42  meml)ers  of  the  press  were 
.searched  by  two  detectives  and 
subjected  to  an  electronic  scan¬ 
ning  device  l>efore  they  were 
admitted  into  the  court  room. 
They  were  al.so  photographed. 

Next,  in  Los  Angeles  at  the 
Jan,  7  start  of  the  trial  of  Sir- 
han  B.  Sirhan,  accu.sed  slayer  of 
Senator  Rol)ert  Kennedy,  .37 
news  men  and  women  were 
searched  before  they  were  al¬ 
lowed  to  enter  the  main  court¬ 
room.  Spectators  received  the 
same  treatment. 

In  addition,  another  40  re¬ 
porters  were  searched  before 
they  were  allowed  into  another 
room  on  another  floor  where 
they  could  observe  the  court 
proceedings  on  closed-circuit 
television.  Women  reporters 
had  to  leave  their  handbags 
outside  to  be  picked  up  when 
they  left.  Men  had  to  empty 
everything  from  their  pockets 
and  were  not  only  frisked  but 
were  examined  with  a  metal  de¬ 
tector. 

Again,  this  provoked  a  lot  of 
words  and  comment,  but  no  for¬ 
mal  protest  has  been  made.  Be¬ 
cause  of  the  climate  of  the  times 
and  the  circumstances,  formal 
objection  probably  wouldn’t 
stand  a  chance. 

Who  says  you  can’t  search 
airline  passengers  and  their  lug¬ 
gage?  It’s  a  horrible  thought  in 
a  supposedly  free  country  but 
sometimes  a  temporary  emer¬ 
gency  requires  temporary  meas¬ 
ures  such  as  at  the  political  con¬ 
ventions  and  the  two  murder 
trials. 


The  movement  toward  merger 
of  the  unions  of  stereotypers 
and  pressmen  suffered  a  set¬ 
back  in  the  recent  referendum 
among  members  of  the  Inter¬ 
national  Stereotypers’  &  Elec¬ 
trotypers’  Union. 

Frank  G.  Creamer,  secretary- 
treasurer  of  the  IS&EU,  re¬ 
ported  this  week  that  the  propo¬ 
sition  calling  for  a  joint  con- 
.stitutional  convention  had  failed 
to  receive  a  necessary  two- 
thirds  vote.  The  vote  was  4,957 
in  favor  and  2,966  against. 

The  Merger  Committee  had 
requested  the  balloting  on  the 
proposed  convention  to  draft  a 
constitution  and  by-laws  for  a 
merged  organization  of  IS&EU 
with  the  International  Printing 
Pressmen  and  Assistants  Union 
of  North  America.  That  draft 
would  have  been  subject  to  an¬ 
other  membership  vote  for  rati¬ 
fication. 

Under  authority  given  by  the 
IS&EU  convention  delegates, 
the  Merger  Committee  has  been 
talking  since  February  with  the 
representatives  of  the  press¬ 
men,  the  photoengravers,  the 
printers  and  bookbinders  with 
a  view  to  effecting  one  union  in 
the  graphic  arts.  The  movement 
for  merger  had  advanced  far 
enough  for  constitutional  talks 
only  with  the  pres.smen. 

James  H.  Sampson  of  Chi¬ 
cago  was  re-elected  president  by 
the  stereotypers,  with  5,951 
votes.  James  X.  Murphy,  also  of 
Chicago,  received  support  from 
2,510  members.  James  J.  Kelley 
of  Cleveland  defeated  E.  R. 
Nielsen  of  San  Jose  for  journal 
editor,  6,.331  to  1,638. 

Officers*  pay  raised 

Creamer,  who  was  unopposed 
for  re-election  also  reported  the 
adoption  of  nine  resolutions  and 


propositions  by  majority  vote. 
The  members  approved  salary 
raises  for  the  president,  to  $15,- 
785;  for  the  vicepresidents,  to 
$1,262  plus  $35  a  day  allowance 
for  time  on  duty;  and  for  the 
secretary,  to  $14,901.  The  Jour¬ 
nal  editor  is  to  receive  $3,3.33.92 
a  year  and  15%  of  the  gross 
receipts  from  advertising. 

The  scale  for  apprentices  was 
fixed  at  no  less  than  70%  of  the  j 
journeyman  scale,  with  a  6% 
increase  at  the  beginning  of 
each  year  of  apprenticeship. 
The  resolution  declared  that  the 
number  of  apprentices  must  be 
controlled  even  while  there  is 
an  unemployment  factor  be¬ 
cause  the  union  “must  prepare 
for  the  retirement  potential.’’ 

Other  approved  propositions 
related  to  accumulative  over¬ 
time,  dues  and  a  requirement 
that  local  mergers  can  be  ef-  i 
fected  only  with  60%  of  the 
members  of  each  local  present 
in  favor  of  it. 

• 

More  Times  shares 
go  to  Poynter  Fund 

St.  Petersburg,  Fla. 

The  entire  estate  of  Mrs. 
Henrietta  M.  Poynter,  be¬ 
queathed  to  her  husband,  Nel^ 
son  Poynter,  has  been  valued 
at  $3,256,858.  She  died  a  yea/ 
ago. 

Almost  all  of  the  assets  con¬ 
sisted  of  stock  in  Times  Hold¬ 
ing  Co.  which  goes  to  the  Poyn¬ 
ter  Fund,  established  in  1958 
by  Mr.  and  Mrs.  Poynter.  She 
was  associate  editor  of  the  St 
Petersburg  Times  and  vicepresi¬ 
dent  of  the  Times  Publishing 
Co.  Her  husband,  who  is  presi¬ 
dent  and  editor,  waived  a  life 
interest  in  the  stock.  Eventually 
the  Fund  will  have  95  percent 
of  the  holding  company  share! 


Everything  in  Baltimore  revolves  around  The  Sun 

. .  .that*s  why  Baltimore 

Real  estate  advertisers 
place  86%  of  their 
newspaper  linage 
inTheaunpapers  B' 
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